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WHEN THE DAY’S BATTLES ARE OVER... 
THE MEMBERS GATHER OVER EARLY TIMES 


This is the true old-style Kentucky bourbon that is always 
smoother because it’s slow-distilled. The extra care of slow 
distilling is the old-style way, the smoothing way to make 
whisky. It’s the better-tasting bourbon your members 
will ask for again. 


KENTUCKY STRAIGHT BOURBON WHISKY » 86 PROOF 
EARLY TIMES DISTILLERY COMPANY » LOUISVILLE 1. KENTUCKY 
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.-- oll complete meal to table, 





carve and serve direct fom STERNO MOBILE WAGON 


When guests can inspect and select food—they are sure 

to be pleased. Sterno Mobile Wagon is designed to 
maneuver easily through the most crowded dining room and 
fo serve a large variety of food combinations in the most 
attractive way possible. As Sterno Mobile Wagon is wheeled 
about the room, it not only makes a wonderful impression, 
but stimulates your guests’ desire to order from it. 

Compact, efficient, handsome, it makes your service 
memorable to your guests. 


Complete catalog and price list upon request. 


Sterno... 


9 East 37th Street 


New York 16,N. Y. 


ee 









hot hors d’oeuvres 


Sterno mobile wagon is 
flexible as the above conversion 
adaptors indicate. 


_ Makers of STERNO CANNED HEAT FUEL 


Let us show you how STERNO can improve and beautify your serving operations. 
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Dining out? Let WHITE HORSE carry you lightly 


SA 


904235 


Any meal worth going out for is worth 
starting out with White Horse. 

It’s such a light and pleasant-tasting Scotch, 
you can ride with it right 


through the evening. 





The Quality Control Code on 
each label! assures you of 
uniform quality and flavor. 








Blended Scotch Whisky, 86.8 Proof. Sole Distributors: Browne Vintners Co., Inc., New York, N.Y, 
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Thank You, 
CMAA 


OU are about to read one of the big- 

gest and finest issues of CLuB MANAGE- 
MENT ever published, this year’s special 
issue produced for the Club Managers 
Association of America. It covers in de- 
tail the 31st Annual Conference held 
in St. Louis at the Sheraton-Jefferson 
Hotel from February 12 to 15. 

In this number you will read com- 
plete discussions of the latest ideas in 
club operating procedures as presented 
at the conference by leading club exec- 
utives. You can read all of the impor- 
tant speeches given at the conference by 
noted authorities, which pertain to man- 
agement problems and the latest think- 
ing on how those problems can best be 
solved. In this issue are complete re- 
ports of all conference educational fea- 
tures and social activities, which are so 
important at these annual conferences 
because of the many new ideas manage- 
mént can learn from them. 

With this wealth of information, this 
issue will serve as a valuable reference 
record for the many club executives who 
were present for the meeting, and it 
will serve as a “Conference in Print” 
for those managers who were unable to 
attend. As a reference you will want 
to use it many times during the year. 

For CMAA members this number will 
serve as a reminder of the many bene- 
fits manager and club derive from 
CMAA membership; for non-members 
it will provide an insight into the work 
that is being done by the CMAA to pro- 
mote better management of clubs, to 
provide clubs with outstanding repre- 
sentation, and to promote the status of 
the club manager. 

This issue would not be possible with- 
out the support of firms interested in 
selling to clubs, and the purveyors who 
support the local chapters by helping 
them sponsor special pages of advertis- 
ing that appear here. Please support 
these advertisers, and the next time you 
buy for your club, or write one of these 
firms, tell them you saw their advertise- 
ment in CLUB MANAGEMENT. 

The help and cooperation of a great 
many people are needed to make this 
conference issue possible. Special thanks 
are due. CMAA President Richard E. 
Daley and the CMAA Advertising Com- 
mittee, Kenneth Meisnest, chairman, 
John..T. Brennan and James B. Mont- 
fort, fot its efforts to interest more firms 
in the club market. Thanks are also due 
the many,CMAA members who worked 
hard and long in helping to secure ad- 
vertising. The help of all local chapter 
members is appreciated for the .purvey- 
ors’ pages appearing in this issue, but 
special acknowledgment is due the com- 
mittees of the following chapters that se- 
cured advertising from purveyors and 
friends in their areas,:which appear in 
the special pages. 

Arizona: Roy B. ‘Sincere, Phoenix 

(Continued on page 136) 
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ALWAYS THE FAVORITE ...ALWAYS THE FINEST 


PREMIUM Place an individual packet of Premium Saltines* 
with new Golden Glow next to soups, salads or 


SALTINE beverages and watch it disappear. The secret? It’s 


CRACKER s* Premium’s wonderful taste, improved flavor, con- 


sistent freshness and crispness. Order some today. 
with 


NEW GOLDEN GLOW = *Premium Snow Flake Saltine Crackers in the Pacific States 
® 
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DANDY OYSTER CRACKERS NABISCO COOKIE TREATS 


THE BEST FOODS DESERVE THE FINEST CRACKERS 


TRISCUIT WAFERS 


And you can be sure of top quality everytime when you order | @RIED FOR FREE GOOKLET AND SAMPLES 
NABISCO Individuals. TRISCUIT WAFERS, DANDY OYSTER Ee ee Oe oe tv. 
CRACKERS, WAVERLY WAFERS, RITZ CRACKERS and COOKIE 

TREATS are all tastier, fresher and snapping crisp thanks to mois- Organization. 

tureproof cellophane packets. Serve them to complement your meals. —— 

246 distributing branches assure you of prompt and frequent delivery. 
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MODERN ACCENT SUITE 


5 pe., Limed Oak & Ebony with Plastic 
Tops — Bed, Dresser, Chest Desk, Nite 
Table and Luggage Seat. 


$200.00 VALUE 


ONLY 
$10275* 


* 
U.S. 
KOYLON 
FOAM 
* LUXURY 
BEDDING 


2-PC. ENSEMBLE — TWIN OR FULL SIZE 
$149.50 VALUE ONLY $7Q50* 


FREIGHT PREPAID Anywhere in U.S.A. on 
orders of 3 or more ensembles. 


LUXURY 
LOUNGE 
CHAIR 


No. 34. Tubular legs 
in bronzetone or black 
plate finish. Vinyl 
plastic upholstery in 
Ivory, Toast, Melon, 
Blue or Raven. 


x 
$19.95 Value ONLY $] 295 each* 
*PLUS SMALL SERVICE CHARGE 


Selected From The Complete 
MOTEL SUPPLY CATALOG... 


These are just a sample of the more than 
12,000 items of factory-fresh furnishings, 
supplies and equipment on which you can 
save from 25% to 50%. 

Check your needs in the Complete 
Motel Supply Catalog, compare 
quality and price, then order 
today. NO CATALOG?... Send 
coupon Now. 
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| | 
| | 
| | 
| plyar. | 
6307 Delmar Bivd. ST. LOUIS f pl 
Gentlemen: Dept. CM-3 
j Please send me THE COMPLETE MOTEL | 
{ SUPPLY CATALOG. | 
| | 
| NAME 
| 
- | 
| ! 
| POSTAL ADDRESS I 
| | 

! 
CITY STATE | 
| (Free to Motel, Hotel, Resort and Club 
4 Operators. $10.00 per copy to others.) - 





Conventionalities 


By Don Clark, Wes Clark and Johnny Poor 





Enjoying the conference were Kay Pomeroy, 
assistant executive secretary of the CMAA, 
and Edward Lyon, who was attending his first 
conference as executive secretary, but who 
had attended many previous meetings as man- 
ager of the Elmira (N. Y.) Country Club and 
a CMAA regional director. 


Sterno, Inc., had one of the most pop- 
ular hospitality rooms at the conference, 
and holding forth as host was Larry 
Goldklang, sales manager, and Jerry 
Perlman, John Sei and Ray Raphael, 
sales representatives. This was the sec- 
ond conference the Sterno represent- 
atives had attended and judging from 
the number of delegates who visited 
their room, they must do an outstanding 
job of making folks ‘feel welcome. 


Tom Burness, California Club, Los Angeles, 
retiring director CMAA, congratulates John 
Bennett, San Francisco Commercial Club, new- 
ly elected director. 


Most everyone agreed that the St. 
Louis conference was like “the old days” 
in that people got a chance to visit, got 
to know their fellow conference-goer bet- 
ter, stayed with the group. Tom McGuf- 
fey, Missouri Athletic Club, St. Louis, 
was busy receiving congratulations for 
an exceptionally fine job as conference 
chairman. 


Former CMAA President Carl J. 
Jehlen, Baltusrol Golf Club, Springfield, 
N. J., had to forego giving the response 
at the Saturday Past Presidents’ Lunch- 





Sending a large delegation to the conference was the Texas Lone Star Chapter who will 


play host to the 1959 conference in Houston. 
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A word to 
the wise iS... 
‘Ballantine's’ 


iN USE FOR OVER 125 YEARS 
ESTABLISHED 1827 
_ APPOINTMENT > 






THE LATE 
Queen Vicronia § 






A TRE LATE 
Kine Eowane Vii 








86 PROOF. 


LIQU EU ope BLEN DED 
SCOTCH WHISKY 


100% Scotcu Wuiskies 


7 ES & ae BY 


“aetge a, DME. nding te; hn, ed 


ae ane 


ee + Dunartin, Seiland 


PRODUCE oF SCOTLAND 


PRINTED IN BCOTLAN 










“QU BRANDS inc 
WEW YORK NY 


IMPORTED 
BY 


“O1’’ Brands, Inc.n.y.c. 66 PRS ee 


ALSO IMPORTERS OF 94.4 PROOF BALLANTINE'S DISTILLED LONDON DRY GIN DISTILLED FROM GRAIN 
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GO MODERN Tits YEAR 


walk-in 


e Take advantage of t 
tation advancement in refrigeration. A mo 
eliminates all the hazards associated with 
end to the bother of insects, rodents, and 


dustry’s greatest sani- 
ll-steel Bally Walk-In 
den Walk-Ins. Puts an 
ctionable odors. 


anitation law. No more 
s Bally Walk-Ins clean 
galvanized steel... no 
arkling white porcelain. 


With a Bally Walk-In you meet every lo 
scrubbing. Just the wipe of a damp cloth 
inside and outside. All shelf brackets a 
chance for rust here. The shelves are genuint 


There’s a Bally Walk-In in the size and shape you need. Available as 
a cooler, freezer, or combination of both. Sectional construction 
means fast erection—easy to increase si 


BALLY CASE & COOLER ¢€ 


PANY « BALLY, PENNA. 



































Write for our 


Walk-In Book Bally Case & Cooler Company e Bally, Pennsylvania 


Gentlemen: Please send me a copy of your Bally All-Steel Walk-Ins. 


Name 





Address 





City. 











eon because he was called home. For 
the first time in many years he had at- 
tended the conference alone, leaving his 
wife, Marie, home with her mother who 
was ill. Because of Marie’s mother’s 


death Carl was called home. 





Claus Andersen, Colonial Country Club, 
Fort Worth, Texas, was the efficient sergeant 
at arms for the conference. 


Jim and Kathryn Reinhard, Lehigh 
Country Club, Allentown, Pa., headed 
south after the conference ended, bound 
for New Orleans. They were looking for- 
ward to their trip with some misgivings, 
however, because New Orleans, like most 
of the rest of the country, was also ex- 
periencing one of its worst winters in 
history. 





Eddie Grenard, manager of the University 
Club of Detroit, is pictured here with his 
mother (at his left), Mrs. John Devers, and 
Mrs. Minnie Cobb, Mrs. Devers' mother. 


Russell Yetter, manager of Oak Cliff 
Country Club, Dallas, was at the confer- 
ence without his wife because she was 
“standing by” at home to fly to Miami 
to help out with their daughter who was 
expecting a visit from the stork at any 
moment. 


L. T. “Bud” and Mrs. Hall, Flint Golf 
Club, Flint, Mich., were proudly display- 
ing the plans for the new clubhouse that 
will soon be built to replace the one lost 
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Kaole Rod Label S 


... created for deep frying 


This recipe for Fried Pies was developed in the Kraft Kitchens for use by the Food Service Industry. 








Ingredients for 24 servings 


4% cups flour, sifted 24 cup Kraft Brown Label 
24 cup sugar Shortening 
1% tablespoonsbaking powder 1 cup milk 
2 teaspoons salt 2 eggs, slightly beaten 
“ * * 

Kraft Red Label Shortening gether with fork. Deep-fry in 
Confectioners’ sugar pe m= ae 

. . : t 375° for 14% minutes. Drain; 
Sift dry ingredients together; °° ‘ : 3 
cut in shortening. Add milk SPrinkle with | confectioners 
and eggs to form soft dough. as Sere ew 
Roll dough thin; cut with 4- Apple Filling—1 pint for 24 
inch round cutter. Place a_ servings: Combine 1% pints 
rounded tablespoon of filling canned apples, drained, % cup 
on half of each round. Wet the sugar, 4 teaspoon cinnamon. 
edge; fold other half of dough Simmer % hour, stirring occa- 
over filling and press edges to- sionally; cool. 


Kraft Red Label Shortening deep-fries better at lower cost because it was 
formulated especially for use in your fry kettles. 

This hydrogenated shortening is made from choice vegetable oils. It 
offers long frying life and high stability. There is less fat loss because 
absorption is low. Foods fried in Kraft Red Label have an appetizing 
color and are deliciously crisp. 

Give Kraft Red Label a trial in your fry kettles—see the difference 
the right shortening can make! 











tts peal 
IES, pastrigs, nowts. OFF 


There’s a right Kraft Shortening for every need. BLUE LABEL—your hydrogenated all-purpose 
shortening. BROWN LABEL — your high emulsifying shortening for fine baking. GREEN LABEL 
—your economical standard shortening. RED LABEL—your specially formulated shortening 


for deep frying. All available in 50-lb. and 110-lb. drums, and in 50-lb. cartons KRAFT 


Foods Company 
INSTITUTIONAL 
DIVISION 



























THE NATION’S TASTE IS YOUR BEST BUYING GUIDE 
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Featuring Hiawatha 
Wild Rice Pancakes 


INCREASED OFF-HOUR BUSINESS 32% 


wrote J. Frank Birdsall, Jr., Innkeeper 
at Treadway Inn, Rochester, New York 


A novelty that builds a reputation! Hiawatha Wild Rice Pancakes 
were featured as a Sunday morning brunch special in an effort to build 
off-hour business at the Treadway Inn. Response was enthusiastic. 


Birdsall writes, “We are able to report a 32% increase Sunday 
mornings . . . credit is certainly due Mille Lacs Maple Products . . . 
additional benefits to the Inn . . . Chef Edward T. Lane has been 
called upon to lecture before ladies’ clubs and service groups and 
they have shown great interest in Hiawatha Wild Rice Pancakes .. . 
we have added one-pound packages of Hiawatha Wild Rice Pancake 
Mix to our retail food sales counter.” 


A serving of Wild Rice Pancakes costs less than 5c. This traffic- 
stopping, low-cost meal can build a whole new profit picture for 
you, too. 














TABLE TENTS My food jobber is 





l 

| Mille Lacs Maple Products Co., Dept.CM2, 308 Prince St., St. Paul 
| Send me a Trial Order consisting of 3 - 312 Ib. pkgs. of Wild Rice 
Pancake Flour @ $4.85 plus $1.25 postage, total $6.10. 

' Please include [-] My check is enclosed. [] Bill us. 

' My Name 

FREE Business Name 

; Address 

\ MENU CLIP-ONS City. Zone State: 

! 


nN 


; —~ SEND FOR TRIAL ORDER TODAY —-— 









by fire last month. However, Bud almost 
lost the new plans by fire when he hap- 
pened to leave one of the hospitality 
rooms where he’d been showing them. 
Some of the men were on the verge of 
using the plans for a bonfire, jokingly, 
when Bud returned to the room and put 
a stop to their stunt. 





Snapped at the Saturday reception were 
Mr. and Mrs. Steve Norrish, Lambton Golf 
Club, Downsview, Canada, and Mr. and Mrs. 
Gifford Hampton, Jr., Ft. Wayne (Ind.) Coun- 
try Club. 


Mr. and Mrs. Frank A. Macioge, Kal- 
amazoo Country Club, Kalamazoo, Mich., 
have been regulars at CMAA confer- 
ences for many years, and called the 
Ciusp MANaGEMENT office to say how 
much they enjoyed the meeting before 
leaving for the Gulf and a few days of 
vacation. Frank planned to play a lot 
of golf, and Harriet said she was just 
going to rest and rubberneck. 





Southern California managers attending the 
conference included Lee Seeger, Brentwood 
Country Club, Los Angeles; Charley Erring- 
ton, Bel-Air Bay Club, Pacific Palisades; G. W. 
McMaster, San Diego Club; Paul Willard, 
University-Sequoia Clubs, Fresno; and Thomas 
Burness, California Club, Los Angeles. 


Texans were among the early arriv- 
als at the convention and checking in on 
Monday were Milton Thomas, manager 
of Brae-Burn Country Club, Bellaire, 
and Henry Barbour, manager of the 
Houston Club. Messrs. Thomas and Bar- 
bour took special note of the St. Louis 
conference activities since they are co- 
chairmen of the CMAA conference in 
Houston next year. 


Lynn Markham, manager of the swank 
new Petroleum Club of Oklahoma City, 
had a hurry-up call to return home 
Friday; Mrs. Markham, whom he had 
left behind, was about to present him 
with their fourth child, which, inciden- 
tally, coincides exactly with the num- 
ber of conferences Mr. Markham has at- 
tended. Unfortunately Mr. Markham left 
in such a hurry we didn’t have an op- 
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The Inverness Club, Toledo, Ohio 


The Inverness Club, like thousands of other fine clubs, 
hotels, and restaurants offers its guests their beverages in 


world-famous Libbey Crested Glassware. 


LIBBEY SAFEDGE GLASSWARE O WENS -[LLIN OIS 


AN @ PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 
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Now ue Ohe New 


PALEN Portable 
ALL FORMICA BAR 


TOP One piece formed 
Mahogany Formica with 
roll and gutter. 


FRONT AND ENDS 
Blonde, Walnut or Ma- 


hogany Formica. 





BASE Black Formica 
and linoleum footrest. 
SIZES 5'-0" or 6'-0" 


Users say long 28" wide 43 high. 
bar pays for 


itself in 3 months. 


Increase Liquor Sales—Cut overhead— 
Move bar to immediate area of party 


LOOK AT THE FACTS 


@ Ideal for party rooms in hotels, private clubs, country clubs, fraternal orders and 
supper clubs. 


@ Passes through average doorways and moved on elevators. 
@ Stainless steel sinks, drainboard and ice compartment. 
@ Heavy duty casters with brakes. 


THESE FINE PLACES ARE USING OUR BARS 
Ambassador East, Chicago (4 Bars) Weller's Motel, Chicago 
Palm Beach Biltmore (3) Cincinnati Country Club (3) 
Minneapolis Club (4) Monmouth Hotel, New Jersey 
Kenwood Country Club, Bethesda (2) 1200 Beacon St. Hotel, Boston (3) 
Town & Country Club, St. Paul (2) Indiana Club, South Bend (2) 


PLUS MANY OTHERS 


USEFUL ACCESSORIES 


HANDY STAINLESS STEEL LIQUOR TROUGH FOR BOTTLES 
54" LONG AND SLIPS ON AND OFF EASILY 


THE PALEN BAR-ETTE DRAWER WITH GLASS OR STAINLESS 
INSERTS FOR FRUITS 


You buy direct from Manufacture—Write for price 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 

Since 1915 

112 Hennepin Ave. Minneapolis 1, Minn. 
FEDERAL 8-5636 








portunity to determine the sex of the 
new addition. 





Mr. and Mrs. Fred H. Hollister, Scarsdale 
Golf Club, Hartsdale, N. Y. 





Two popular press club managers are al- 
ways among those present at CMAA confer- 
ences; L. Roy Leonard, Cuvier Press Club, 
Cincinnati, and Jim Montfort, National Press 
Club, Washington, D. C. 





Among the charming hostesses at the Texas 
Lone Star Chapter open house Friday eve- 
ning were Henryetta "Hank" Otis, Lakewood 
Country Club, Dallas, secretary of the chap- 
ter, and Lottie Hartley, Insurance Club of 
Houston, chapter treasurer. 


Tim Riley, personable representative 
of Aatell & Jones, Inc., unfortunately was 
called home to Milwaukee because of 
his wife’s illness. 


Peter Kuchinos, manager, had some 
interesting tales to tell about the grounds 
on which his club, Green Valley Coun- 
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Serve in ice-packed compote Serve with sour cream or 
whipped cream topping 








Serve with slice of lemon, lime, orange Serve with potato chips on the side 
set on rim of glass 


All Low-Cost and Easy 





Take any one of these six, easy, low-cost ways to dress up tomato 
juice—give it a fair trial—and see how your customers keep 
coming back for more. 

To build a lasting tomato juice business, you’ll want to serve the 
best. Heinz Tomato Juice is pure juice from California-grown 
| tomatoes—picked at their juiciest best—and processed within 
| hours of picking. Heinz Tomato Juice does not separate in the 
glass—and strict quality control assures that famous, fresh, Heinz 
flavor, serving after serving. 

Let your Heinz man tell you of the profit opportunities in Heinz 
Tomato Juice. It’s available in the 514-ounce individual portion- 
sized tins, the 46-ounce tins or the number 10 tins. 





CALIFORNIA PACK 








Serve with Heinz Worcestershire Sauce 
for extra zip and tang 


slices—surprisingly good! 


2 profitable ways to sell more 
Heinz Tomato Juice 





YOU KNOW IT’S GOOD BECAUSE IT’S HEINZ 
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IT PAYS TO PAINT WITH 
RAMUC ENAMEL 


Proved in over 19,000 Pools 











Make your pool more inviting—and watch 
attendance grow! Use America’s No. 1 
Swimming Pool Paint—Ramuc Enamel: 


Goes on easily, leaves a tile-smooth finish 
Natural rubber-base enamel 

Easy to clean, long-lasting 

Won’t powder, blister, flake; fade-resistant 
Comes in many beautiful colors 


Write today for free “Handbook on Painting 
Swimming Pools,” 32 pages of valuable 
information. Also contains facts on Exalgae® 
...effective algaecide for crystal-clear water. 
When writing, include pool’s dimensions, 
name and/or type of paint used. 


Dealers & Distributors: 
Select sales areas still open. 
Leads furnished. Write today! 


a> INERTOL CO., INC. 


—s 496 Aa Ave. 
N. J. 


Newark 12, 


27-V S. Park, San Francisco 7, Cal. @ 
Member: National Swimming Pool 
Institute, Northeast Swimming 
Pool Association 





») 


Ono aah 


THE ONLY AMERICAN CHAMPAGNE 
SERVED AT THE RECEPTION FOR 
HER ROYAL BRITTANIC MAJESTY 
QUEEN ELIZABETH I! 
AND 
PRINCE PHILLIP 
DUKE OF EDINBURGH 


WALDORFEF-ASTORIA * NEW 


ee | October IG57 


YORK 


PLEASANT VALLEY WINE CO * HAMMONDSPORT «Ne Yo 








try Club, Suison, Calif., is located. Years 
ago the Suison Indians occupied the 
grounds and hardly a day passes but 
what some club member finds an arrow- 
head or some Indian relic. It must be 
disconcerting, or interesting, to golfing 
archeologists who find themselves blast- 
ing out of the club’s sand traps. 





Mr. and Mrs. Arch Dillman, who recently 
took over as manager of the University Club 
of Denver, enjoyed meeting old friends at the 
conference. 





Mr. and Mrs. Kenneth Meisnest, Washing- 
ton Athletic Club, Seattle, are hosts at Ever- 
green Chapter headquarters. Ken is new sec- 
retary-treasurer of CMAA. 





Henry Friend in charge of Pfaelzer Brothers 
hospitality suite; Leonard Pfaelzer also at- 
tended the St. Louis conference. 


Liddell Linen was represented by Mr. 
and Mrs. Rex Beech and Bill Bartholo- 
mew, all of whom have a wide acquain- 
tance among conference regulars since 
they have attended many of the national 
meetings. 


Gus Conrad flew in from Florida 
where he is in semiretirement. He left 
his wife, Minnie, home because he made 
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HILLYARD FLOOR CARE 
Saves half the Labor! 


g 


i 


DON’T RE-WAX---JUST BUFF IT BACK! 


IT’S flyer SUPER Hil= rite 


Super Hil-Brite’s tough, elastic film of protec- 
tion wears 3 to 4 times longer than ordinary floor 
waxes—actually ends the need for 3 re-waxings 
out of 4! This non-checking, non-flaking film 
buffs. back again and again to a deep, natural 
sheen, even after repeated scrubbings. 

Also because of its elasticity, stripping of the old 
wax is not necessary. Simply re-coat, or patch-in 
worn areas. Buffing removes the boundary be- 
tween old wax and new. 

This fine finish dramatically cuts maintenance 


The Hillyard ““Maintaineer ®” shows you how to take advantage 
me» of modern labor-saving treatment techniques and short cuts. 
He’s your own trained floor care specialist. 

“On Your Staff, Not Your Payroll” 


<=. =>) 


ST. JOSEPH, MO. 
U.S.A. 


Passaic, N. J. 
San Jose, Calif. 


Branches and Warehouse Stocks in Principal Cities 


time. It is highly water-resistant and dirt-re- 
sistant; holds soil on surface for quick removal. 


The big opportunity to save money in floor care 
is NOT in the pennies spent for materials. Rather, 
it’s in the dollars that go for labor. Super Hil- 
Brite can help you save real money, by taking 
the work out of waxing. Here is still another 
proof of the axiom, Economy in floor mainte- 
nance never comes from cheap materials. 


NOTE: Use Super Hil-Brite finish effectively and safely on ALL 
floors—It is made of 100% prime No. 1 Carnauba. U/L approved 
slip-resistant. 


MAIL COUPON TODAY 


HILLYARD CHEMICAL CO., St. Joseph, Mo. 

(0 Please send me full information on ways to save money 
in floor waxing and follow-up maintenance. 

OC Please have the Hillyard Maintaineer make a FREE Survey 
and recommend treatments for my floors. 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1958 




















CANTON, SOUTH DAKOTA 


Chupliments 


‘Dakota Pheasant 


aa 


you serve South 


_@ Glistening and regal 
Pheasant — direct from the 
heart of the Pheasantland in 
South Dakota to you — will 
make any meal a memorable 
occasion. 

_@ There's nothing quite like 
South Dakota Pheasant... for 
appearance...for flavor...a 
truly magnificent meal. Ideal 
roasted, charcoal-broiled, 
rotisserie-cooked or served 
Gourmet Style. 

_@ Easy-to-prepare South 
Dakota Pheasants are special- 
ly grown to produce a more 
tender, more flavorful bird 
for your tables. 

_@ Feature South Dakota 
Pheasants on your regular 
menu or for your very special 
parties... the price you 
pay makes it profitable to 


serve. 
WRITE 


South Dakota 
PHEASANT CO. 


come easy when! 









the trip especially so he could be on 
hand for the special luncheon on Satur- 
day honoring past presidents and charter 
members. 





William Lowry, Squaw Creek Country Club, 
Vienna, Ohio; Harry Fawcett, Kansas City 
Club, past president CMAA and a conference 
speaker; and Edward Turner, Country Club 
of Jackson, Michigan. 





Among the Floridians at the conference 
were Del W. Stevens, University of Florida, 
Gainesville; Marion L. Boswell, Pasadena Golf 
Club, St. Petersburg, and Earl Sasser, Gaines- 
ville Golf and Country Club. The St. Peters- 
burg Open golf tourney will be held at the 
Pasadena Go!f Club, March 20-23. 





Mr. and Mrs. M. L. Boswell, Pasadena Golf 
Club, St. Petersburg, Fla., flank J. Dave An- 
derson of the Pensacola (Fla.) Country Club. 
The Boswells and Mr. Anderson were among 
several managers at the conference from the 
Sunshine State Chapter. 


Bill Dawson, former CMAA director 
and manager of the Essex Golf & Coun- 
try Club, Sandwich, Ont., Can., and his 
lovely wife, were early arrivals. 


Edward M. Grenard, University Club, 
Detroit, made one of the choice com- 





ments of the conference when he men- 
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beeen 


Baltimore Orioles 


Kansas City Athletics 


& 





St. Louis Cardinals Cleveland Indiaris Detroit Tigers 


Illustrations courtesy The Sporting News 


All The Major League Ball Parks 


SOW SVAN eS 





Couilidn’t Hold 


YES, YOU CAN FILL all the major league ball parks 
with the people who can enjoy a cool drink every 
hour with SCOTSMAN ice cubes! 

That’s how much ice is produced every hour by 
Scotsman Super Cubers now in use! 

You'll find these amazing automatic ice machines 
throughout the land . . . from Boston to San Fran- 
cisco and from Great Lakes to Gulf . . . wherever a 
glass of cold refreshment is in demand. 

Famous members of ScoTSMAN’s ‘‘Golden 50’’*, 





Send coupon today for your FREE illustrated 
44-page booklet ‘‘ How To Use An Ice Machine” 


The Crowd... 


Super Cubers are available with capacities of 110, 
225 or 500 lbs. daily. And all with proved ScoTsMAN 
economy in using water and current . . . out of three 
quarts of water, all but one pint is made into ice! 
What’s more, exclusive ‘‘Cycle-Matic” guarantees 
same-size perfect cubes . . . big, solid, round... 
crystal-clear! 

If ice cubes have a place in your business. . . say 
SCOTSMAN . . . see SCOTSMAN. There’s a dealer as 
near as your phone. 














Golden Year os 
esi , ADDRESS 
city ZONE___STATE 





* Offering the most complete line of ice machines on the market, 


... Super Cubers, Super Flakers, Super Bins, Combination Dis- 
rs, etc. Your local ScoTsMAN ice specialist can help you 
machine best suited for your needs. Ask him today! 


| 

| 

I 

| 

| 

| 
MAN in 1958 brings you 50 Golden Models to choose from | 

= 





Mail to: SCOTSMAN—Queen Products, Inc., 163 Front St., Albert 


Lea, Minn. Subsidiary of King-Seeley Corporation 
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tlemeken's 
Omported JHoMamd Baer. 


Consumer demand for the un- 
matched flavor of Heineken's has 
made it— 


7x0) «AMERICA'S LARGEST 
; me: | SELLING IMPORTED 
Me Ja BEER 


Join the swing to Heineken's. Con- 
tact your distributor today. 





Gen. U. S. Importers 
VAN MUNCHING & CO., INC., NEW YORK © CHICAGO © BEVERLY HILLS * MIAMI 














CC MORE COMPLIMENTS & PROFITS 
SERVE JORDAN’S BONELESS HAM 


The thinner you slice Jordan’s rich | Slowly cured, hickory smoked for 30 
smoky ham, the finer the flavor... days and nights over hand tended 
and because it’s cooked, boned and fires, aged six to 12 months. 

shaped in press for uniform machine 

slicing, there is no waste. Order Jordan’s from... 


Jordan’s has appeared on gourmets’ Qorclew™® OLD VIRGINIA 
tables the world over in slices, ham SMOKEHOUSE 


biscuits, finger sandwiches and canapes. 1427 E. Cary Street, Richmond, Virginia 





tioned at the CMAA past presidents’ 
luncheon that he was living with a col- 
lege girl. His wife, Jane, whom he left 
at home, has enrolled in college so 
couldn’t make the trip. 


Robert and Mrs. Boyle and Ray Ger- 
rity were on hand for the Boyle Meat 
Co., of Kansas City. The product ‘for 
which their firm is becoming famous, 
Boyle’s Corned Beef, was prominent at 
the Texas Open House on Friday night 
and guests soon made short work of it. 





Mr. and Mrs. William W. Cook, Illini Coun- 
try Club, Springfield, and Norman Diebolt, 
Albert Pick Company, Chicago. 





Sponsoring the Thursday luncheon was Can- 
ada Dry Ginger Ale, Inc. and pictured here 
are Thomas McGuflfey, Missouri Athletic Club, 
Allen "Skip" Walz, assistant to the president 
of Canada Dry, CMAA President Richard E. 
Daley, and Clyde S. Mingledorff, Atlanta 
Athletic Club. 





Congratulating Bill Lewis of the Distillers 
Hospitality Committee on the superb dinner- 
dance the Distillers sponsored to wind up the 
conference, are Richard E. Daley, immediate 
past president of the CMAA, and Kenneth 
Meisnest, CMAA secretary-treasurer. 


Peter Berrini, manager of the Tatnuck 
Country Club, Worcester, Mass., and a 
past president of the New England Club 
Managers Association, possibly has his 
own publicity agent, because recently he 
was featured in his local newspaper as 
one of “the country’s leading food men.” 
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The tHigh Speed-low Cost 
TUBE-ICE WAY! 


The compact arrangement of the 


Vogt automatic Tube-Ice machine a 
renders obsolete the large, costly 
equipment formerly required. This 


results in substantial savings in first 
cost and maintenance. 


oo 
A 2,000-Pound Capacity Package 
Unit occupies only 14% sq. ft. of 
space . . . a 30-ton custom built unit 
only 64 sq. ft. Save valuable space 
with a Tube-Ice machine. 


3 
Only 13 minutes is needed to freeze, 
thaw and discharge “crushed” Tube- 


Ice and only 40 minutes for “cylin- 
der” Tube-Ice. 

















© 
The Tube-Ice process utilizes direct s 
application of the refrigerant to the 
freezing surfaces thereby eliminat- ots 
ing all power costs incidental to the ) 
now-obsolete brine system. 











VOGT TUBE-ICE MACHINES 20 
available in Package Unit and Custom @Q@@@ 
Built Units, are ideally suited for: 


POULTRY PACKERS — FISHERIES — DAIRIES — 
MEAT PACKERS — HOTELS, CLUBS, RESTAURANTS & HOSPITALS — 
VEGETABLE AND FRUIT PACKERS — COMMERCIAL ICE PLANTS: 

















HENRY VOGT MACHINE CO., Box 1918, Louisville 1, Ky. 


SALES OFFICES: New York, Chicago, Cleveland, Dallas, Camden, N. J. 
St. Lovis, Charleston, W. Va., Cincinnati 





AUTOMATIC Write for Bulletins. Dept. 24A-RTCM 


Tube-lce Machine 


The Finest Ice-Making Unit Ever Made 


THER VOGT P ODU T Drop Forged Steel Valves, Fittings, Flanges, and Unions ® Petroleum Refinery and 
0 0 RODUCTS > Chemical Plant Equipment ® Steam Generators ® Heat Exchangers ® Refrigerating Equipment 
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Dry Imperator 


NEW YORK STATE Champagne 





“oat 














1,152,000 
glasses served 
yearly to 
passengers 


(4 oustows ) 


aboard... 


NORTHWEST 6:c“¢ AIRLINES 
IMPERIAL SERVICE 


ROBINSON-LLOYDS LTD., GREAT NECK, NEW YORK 













reetings pa the 


Ch Managers | Jasin 
Of Sd Calsfomia 
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The Worcester Sunday Telegram of Jan- 
uary 26 featured an article about Peter in 
which he stressed the necessity for get- 
ting and training young men in food 
preparation. 





These St. Louisans got together for a chat 
at the conference. From the left, Ed Voegeli, 
Bellerive Country Club, Mrs. Voegeli, Paul 
Curtin, Taylor Wine Co., Mrs. Curtin, and 
Gerard Egan, Greenbriar Hills Country Club. 





Mr. and Mrs. Arthur Young of Angelica 
Uniform Co. chat with Rene de la Torre, 


manager of St. Louis’ Glen Echo Country 
Club. 





Charles R. Rankin, Green Gables Country 
Club, Denver, and Russ Sabor of Vita Lustre 
Corporation. 





L. R. "Al" Vear, Swift & Company with Carl 
Jehlen, Baltusrol Golf Club, Springfield, N. J., 
CMAA president in 1953, and T. Englehardt, 
Armour & Company, Chicago. 


Frank O’Connell, Athens Athletic 
Club, Oakland, took time out from the 
conference to attend Rotary on Thurs- 
day, and thereby hangs a tale. St. Louis 
is Frank’s home town in that for many 
years he managed local clubs. One of 
his club members was Aloys P. Kauf- 
man, former mayor of St. Louis, who 
was also at Rotary. Seems Frank won 
the award for coming the farthest dis- 
tance to attend the meeting, and former 
Mayor Kaufmann made the award to 
Frank. 






























DEEP FAT 
FRYERS 


Complete line. Gas or 
electric, chrome or 
stainless steel. 






SELF LEVELING 
DISPENSERS 
Complete line for 
racks, trays, cups and 
soucers, : 








FREE STANDING 
FRYERS 





CERAMIC BROILERS 


Complete line of eles 
vated, open hearth 
and floor types. 


Complete line. Batteries 
with other Vulcan 
equipment, 


HEAVY DUTY GAS EQUIPMENT 


fryers, expando's and high shelves. 
s Stainless steel construction. 


RESTAURANT RANGE 
(GAS) 


Complete line. Avail- 
able with many top 
combinations. 





HEAVY DUTY ELECTRIC EQUIPMENT 


Complete line of electric ranges, broilers, 





DISHWASHING EQUIPMENT 





Complete line of dishwashers. Capacities from 800 
to 15,000 dishes per hour. Door, rack conveyor, flat 


belt and flight types. 


Complete line of ranges, broilers, fryers, expando's 
and high shelves. Stainless steel or Black Vulcadur 
Finish, 





RESTAURANT RANGE 
(ELECTRIC) 


ELECTRIC COUNTER EQUIPMENT 


Complete iine of griddles, fryers, 
hot plates and food warmers, 
Chrome plated. 








BAKE-ROAST 
OVENS 





Completely aut ti 
with many new features. 








ULCAN 


VULCAN @ HART 





MANUFACTURING CO. = 


Baltimore «+ Louisville »* New York 
Chicago + Los Angeles * Boston + In 
Canada—Moffats Ltd., Weston, Ontario 


STEAM JACKETED 
KETTLES 


Complete line for gas, 
steam or electric. 
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Complete line of bake 
and roast ovens. 





GRIDDLES (GAS 
OR ELECTRIC) 


Complete lise. Avail- 


able with burner units, 
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The first obligation of a whiskey is to please you. A great whiskey, like 
Seagram’s 7 Crown, handles this duty with ease...inspiring every drink 


with its inimitable touch ot perfection. 


Say Seagram's and be Sure 


OF AMERICAN WHISKEY AT ITS FINEST 


SEAGRAM-DISTILLERS COMPANY, NEW YORK CITY. BLENDED WHISKEY. 86 PROOF. 65% GRAIN NEUTRAL SPIRITS. 
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Seagram;, 
Seven Z Crown 


AMERICAN 
SLENOED WHISKEY 





7 | Back of Each of 50,000 Items Sold by DON 
| is an Institution of Service 
and a Guarantee of Satisfaction! 


‘Everything You Need Pees 
When You Need It! 
EQUIPMENT, FURNISHINGS & SUPPLIES 


Whether it be a carton of toothpicks or a battery of kitchen ranges— 
a case of toilet tissue or a dish washer, no matter what you buy here, 
it is guaranteed! Back of our written guarantee on EVERY ITEM is 
the name and reputation of DON. And in addition to QUALITY, 
VALUE, CHOICE and positive SATISFACTION, you get the service 
you’re entitled to! Each order is shipped quickly—wswally the very 
same day it is received! 

A few of the 50,000 items sold by DON and listed below may suggest 
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O88 2 BE 


Views of the DON perma- 
nent Exhibition Hall. You're 
always welcome. 


& dé & 


dei SF a 
F oo 


ri @ one 
‘o~@) 66608 


something you need NOW! 


Reminder CHECK LIST: 


Coffee Urns 

Springs and Mattresses 

Silverware 

Trays and Covers 

Towels (Paper-Cloth) 

Electric Vegetable 
Peelers 

Floor Matting 

Sinks (Stainless Steel 
—Galvanized) 

Double Boilers 

Chinaware 

Tables and Chairs 

Floor Maintenance 
Machines 

Ovens (Gas-Electric) 

Towel Dispensers 

Ash Trays and Stands 

Mixers (All Kinds) 

Polishes and Cleaners 

Bar Stools 

Menu Covers 

Pots and Pans 

Lamps 


Bed Linens 

Dish Washers 

French Fry Cutters 

Utility Carts 

Cutlery 

Deodorizers 

Guest Room Furniture 

Toasters 

Spreads and Blankets 

Water Pitchers 

Mops and Brushes 

Ice Chippers 

Plastic Tableware 

Roll and Food 
Warmers 

Water Coolers 

Bar Supplies 

Steam Tables 

Soaps and Detergents 

Table Linens and 
Napkins 

Can Openers 

Vacuum Cleaners 

Uniforms 


Hospital Supplies 

Butter Cutters 

Electric Clocks 

Ranges and Broilers 

Glassware 

Paper Cupsand Straws 

Curtains 

Coffee Makers 

Sanitation Supplies 

Toilet Tissue 

Juicers 

Disinfectants and 
Germicides 

Sand Urns 

Garbage and Storage 
Cans 

Food Grinders and 
Slicers 

Soda Fountain 
Supplies 

Floor Coverings 

Novelties—Party 
Supplies 


SELF MEMO 


(Write down what else you need) 











Talk it over with your DON salesman—or write Dept. 4 


MINNEAPOLIS-ST. PAUL 
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LaSalle St.—Chicago 
PHILADELPHIA- CAMDEN 


epwarp DON « company 


GENERAL HEADQUARTERS—2201 S. 
Branches in MIAMI 0° 


16, Ill. 











Photo courtesy Eugene Taylor - 


Nearly 800 attended the formal dinner-dance on Saturday. 


Thirty-First Annual CMAA Conference 
Is Held in St. Louis 


HE 31st Annual Conference of the 

Club Managers Association of 
America, held at the Sheraton-Jeffer- 
son Hotel, St. Louis, February 12-15, 
will go down in history as one of the 
association’s most enjoyable meetings, 
even though no new attendance rec- 
ords were set. The program was one 
of the best, and both the educational 
features and the entertainment were 
thoroughly enjoyed by all in attend- 
ance. The official registration was 
695 which is considerably below the 
record of 930 at the New York con- 
ference in 1957; this compares very 
favorably, however, with the 642 at 
the Los Angeles conference in 1956, 
658 in Philadelphia in 1955, 717 in 
Atlanta in 1954 and 707 in Chicago 
in 1953. 

Royce Chaney of the Northwood 
Club, Dallas, was elected president 
for 1958-1959 at the closing session 
succeeding Richard E. Daley of the 
Army-Navy Country Club of Ar- 
lington, Virginia, who will continue 
as one of the directors of the associa- 
tion for the coming year. Mr. Chaney 
was vice president this past year. 
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By Donald H. Clark 


Daniel M. Layman of The Union 
League, Philadelphia, who has served 
as secretary-treasurer the past year, 
was advanced to vice president. The 
new secretary-treasurer is Kenneth 
Meisnest of the Washington Athletic 
Club, Seattle, who has served as a 
national director the past three years. 

Elected to the board of directors 





ee 2 4 ramee* 


“ 


for three years are two new members, 
John Bennett of the San Francisco 
Commercial Club and Robert S. 
Guynn of the Decatur Club, Decatur, 
Illinois. 

Continuing on the board for another 
two years are John T. Brennan, Birm- 
ingham Country Club, Birmingham, 
Michigan; John J. Devers, Tam 


<5 a 


The 1957 CMAA Board. Seated: Mrs. Kay Pomeroy, assistant executive secretary; Richard E. 


Daley, president; Royce Chaney, vice president; Daniel Layman, secretary-treasurer; Clyde S. 
Mingledorff; John Devers; John Brennan; and Kenneth Meisnest. Standing: Edward Lyon, ex- 
ecutive secretary; Thomas B. Burness; S. T. "Ben" Sheets, Albert M. Deichler, Jr.; Edward Vetter; 


and Richard H. Campbell. 
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O’Shanter Country Club, Orchard 
Lake, Michigan; and Edward A. Vet- 
ter, Portage Country Club, Akron, 
Ohio. 

Also on the board for one additional 
year are Richard H. Campbell, In- 
dianapolis Athletic Club; Albert M. 
Deichler, Jr., City Midday Club, New 
York City; S. T. Sheets, Lake Shore 
Country Club, Glencoe, Illinois; and 
the retiring president, Mr. Daley. 

Richard H. Campbell, CMAA di- 
rector, Indianapolis Athletic Club, 
was reappointed chairman of the Edi- 
torial Advisory Committee, to work 
with CLuB MANAGEMENT magazine, by 
President Chaney. Other members of 
the committee are John Bennett, San 
Francisco Commercial Club, also a 
CMAA director, and Gene F. Gil- 
martin, Yachting Club, Cleveland. 

Kenneth Meisnest, Washington Ath- 
letic Club, Seattle, and newly elected 
secretary-treasurer of the CMAA will 
again serve as chairman of the Ad- 
vertising Advisory Committee. Work- 
ing with him are President Chaney, 
ex officio, and E. A. Vetter, Portage 
Country Club, Akron, Ohio, a CMAA 
director. 

The 1959 conference will be held 
in Houston with the Texas Lone Star 
Chapter acting as host. The dates 
have been set as February 18-21 with 
the Shamrock Hilton Hotel official 
headquarters. Henry Barbour, man- 
ager of the Houston Club and Milton 
Thomas, manager of Brae-Burn Coun- 
try Club, are co-chairmen of the 1959 
meeting. Several invitations were ex- 
tended for 1960 including Kansas 
City, Minneapolis, Pittsburgh, Atlan- 
tic City, Detroit and Chicago, and 
further study will be made and a 
decision announced by the national 
officers later this year. 

The New York State Chapter of- 


. 
Seen 
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fically invited the conference to meet 
in Buffalo in 1961, and the Evergreen 
Chapter invited the 1962 conference 
to Seattle; it is probable there will 
be an international exposition or 
world’s fair in Seattle that same year. 

Many of the delegates to the St. 
Louis conference arrived Wednesday, 
February 12, a day before the official 
opening of the meeting, and a CMAA 
board of directors’ meeting was held 
both morning and afternoon. A tour 
of four St. Louis country clubs was 
arranged for Wednesday afternoon 
with stops at Algonquin Golf Club, 
Old Warson Country Club, St. Louis 
Country Club and Westwood Country 
Club. 

There was also a joint meeting of 
chapter presidents, regional directors 
and past presidents of the CMAA 
with Vice President Chaney presid- 
ing. The past presidents now have 
an informal organization which will 
confer with officers of the association 
from time to time and will be spe- 
cially honored at future conferences; 
as a result these “elder statesmen” 
can be of much assistance to the as- 
sociation. 

A welcoming cocktail party was 
given Wednesday evening at the Sher- 
aton-Jefferson Hotel, conference head- 
quarters. 

Officially the 3lst annual meeting 
was called to order by President 
Daley Thursday morning, February 
13, who then introduced Thomas C. 
McGuffey, manager of the Missouri 
Athletic Club and past president of 
the CMAA, who was conference 
chairman. 

The invocation was given by Msgr. 
Lloyd A. Sullivan who also spoke 
briefly about club life and his own 
pleasant association with the Mis- 
souri Athletic Club. Aloys P. Kauf- 
mann, former mayor of St. Louis and 
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The new CMAA board. Seated, Richard E. Daley, Daniel M. Layman, vice president, Kenneth 
Meisnest, secretary-treasurer, John Brennan and Edward Lyon, executive secretary. Standing, 
Robert Guynn, Edward Vetter, Richard Campbell, S. T. "Ben" Sheets, John Devers, Albert 
M. Deichler, Jr., and John Bennett. President Royce Chaney could not be in the picture 


because of illness. 
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Past President Richard E. Daley hands the 
gavel of authority to the new CMAA presi- 
dent, Royce Chaney. 





Receiving each other's congratulations are 
Daniel Layman, new CMAA vice president, 
and Kenneth Meisnest, new secretary-treasurer. 





Receiving new charters for their chapters 
from Clyde S. Mingledorff (right) were John 
Brennan, president of the Detroit Chapter, 
and Bruce Matthews, president of the Penin- 
sular Chapter. The two chapters previously 
had been together as the Michigan State 
Chapter. 





At the Friday luncheon were representatives 
from allied associations. Shown here are Mr. 
Mitchell of the Golf Course Superintendents 
Association, Hord Hardin, Jr., of the U. S. 


Golf Association, CMAA President Rich- 
ard E. Daley, and Harry Moffitt of the Pro- 
fessional Golfers Association. 
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now president of the Metropolitan 
Chamber of Commerce of St. Louis, 
gave the address of welcome. Mr. 
Kaufmann had his first contacts with 
clubs when he became associated with 
the Noonday Club at the age of 15. 
Later he went to law school, was 
admitted to the bar and has had a 
distinguished legal and political career 
in the St. Louis area. 

Reports of the national officers and 
of the various conference committees 
followed, and these are published in 
full in other pages of this issue. 

Tom Collins, publicity director of 
the City National Bank and Trust 
Company, was a splendid speaker at 
the noon luncheon at which the host 
was the Canada Dry Ginger Ale, Inc. 
In the afternoon the ladies were given 
a special “Mellerdrama” on the Show- 
boat Golden Rod, while conference 
delegates assembled for a fine educa- 
tional program. All of the conference 
talks are reported at considerable 
lengths on other pages of this special 
conference issue of CLUB MANAGE- 
MENT magazine. 

Thursday evening was highlighted 
by a German Beer Festival, in the 
Khorassan Room of Hotel Chase, spon- 
sored by the United States Brewers 
Foundation: Ballantine, Budweiser, 
Carlings, Miller High Life, Pabst, and 
Schlitz. On Friday evening there was 
a reception and cocktail party at the 
Missouri Athletic Club with Edward 
Don and Company as host. Saturday 
evening the formal dinner dance was 
held at the Sheraton-Jefferson Hotel 


i} : 


A solemn note during the conference was 
sounded by Frank Rolfes, manager of the 
Cincinnati Club, who spoke in behalf of the 
Ohio Valley Chapter. The chapter is founding 
a monetary tribute to the memory of the late 
Fred Crawford, for three years president of 
the CMAA and for many years a leader in the 
national association and Ohio Valley Chapter. 
Mr. Rolfes expressed the hope that other 
chapters would join in the memorial to Mr. 
Crawford. 
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with the Distillers Hospitality Com- 
mittee in charge. 

The St. Louis group in charge of 
the conference under the chairman- 
ship of Thomas C. McGuffey includ- 
ed: Elmer R. Cannon, University 
Club; Wesley H. Clark, CLus Man- 
AGEMENT; S. F. Diamant, Meadow- 
brook Country Club; Gerard T. 
Egan, Greenbriar Hills Country Club; 
Thomas D. Hackett, St. Louis Country 
Club; Irvin L. Jochim; Joe Jones; 
Paul B. Lampe, Norwood Hills Coun- 
try Club; Christopher S. Murphy, 
Algonquin Golf Club; Thomas J. Spil- 
lane, Missouri Athletic Club; Nicholas 
F. Sinopole, Algonquin Golf Club; 
Rene de la Torre, Glen Echo Country 
Club; Edward Voegeli, Bellerive 





One of the highlights of the opening session 
of the conference was a welcoming address by 
Aloys P. Kaufmann, chairman of the St. Louis 
chamber of commerce and former mayor of 
the city. Mr. Kaufmann related some of his 
experiences when he started his career as an 
employe of the Noonday Club in St. Louis. 


Country Club, and Walter Schroeder, 
Old Warson Country Club. Ladies’ 
entertainment included: Mrs. Paul B. 
Lampe, chairman, Mrs. Rene de la 
Torre, co-chairman, Mrs. Elmer R. 
Cannon, Mrs. Wesley H. Clark, Mrs. 
S. F. Diamant, Mrs. Gerard T. Egan, 
Mrs. Irvin L. Jochim, Mrs. Thomas C. 
McGuffey, Mrs. Christopher S. Mur- 
phy, Mrs. Thomas J. Spillane, Mrs. 
Nicholas F. Sinopole, Mrs. Edward 
Voegeli. 

The National Conference Commit- 
tee, which had charge of arranging 
many of. the social events, included: 
Daniel M. Layman, chairman, The 
Union League, Philadelphia; Albert 
M. Deichler, Jr., City Midday Club, 
New York City; and Charles E. Er- 
rington, Bel-Air Bay Club, Pacific 
Palisades, California. 

The Club Management Institute 
committee, which was responsible for 
the extremely fine educational pro- 
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Putting in a pitch for the 1959 conference in 
Houston was Henry Barbour, Texas-size man- 
ager of the Houston Club and, together with 
Milton Thomas of the Brae-Burn Country Club 
near Houston, co-chairman of the Houston 
* conference. 


gram, was headed by Royce Chaney, 
Northwood Club, Dallas, and included 
Henry Barbour, Houston Club, Hous- 
ton; Carl Jehlen, Baltusrol Golf Club, 
Springfield, New Jersey; Bruce Mat- 
thews, Green Ridge Country Club, 
Grand Rapids, Michigan, and Ken- 
neth Meisnest, Washington Athletic 
Club, Seattle. 

The Distillers Hospitality Commit- 
tee which was responsible for the 
reception and formal dinner dance 
included: James Barclay & Co., Ltd., 
Bellows & Co., Brown-Forman Distil- 
lers Corporation, Calvert Distillers 
Company, Continental Distilling Cor- 
poration, Jack Daniel Distillery, Dant 
Distillers Company, Fleischmann Dis- 
tilling Corporation, Four Roses Dis- 
tillers Company, Glenmore Distiller- 
ies Company, Gooderham & Worts, 
Ltd., W. & A. Gilbey, Ltd. (Gilbey’s 
Gin), I. W. Harper—Ancient Age 
Distilling Co., G. F. Heublin & Bro., 
Inc., Kessler-Gallagher & Burton 
Company, National Distillers Pro- 
ducts Corporation, Park & Tilford 
Distillers Corporation, Schenley-Mel- 
rose Distillers, Seagram-Distillers 
Company, and Hiram Walker, Inc. 

The following firms made substan- 
tial contributions to the conference: 
Aatell and Jones, Inc., Angelica Uni- 
form Co., Armour and Co., Auto-Bar 
Systems, Benco Trading Co., Inc., 
Conway Import Co., Inc., Cook Choc- 
olate Co., International Silver Co. 
(Hotel Division), Kentheon Arts, Inc., 
William Liddell and Co., Inc., Pepsi- 
Cola, Pfaelzer Brothers, Inc., Renfield 
Importers, Ltd., John Sexton and Co., 
Shenango China, Inc., Sterno, Inc., 
J. P. Stevens & Co., Inc., Stitzel-Well- 
er Distillery, Stockyards Packing Go., 
Inc., Swift & Co., Taylor Wine Co., 
and W. A. Taylor & Co. 








President's Report 





i is a pleasure to submit herewith 
this report covering briefly my 
activities as president for the past 
year. 

I presided ‘at two meetings of the 
board of directors, one of which was 
held immediately following the New 
York Conference on February 17 and 
the other on July 7 and 8 in St. Louis. 
There were also two meetings held 
with the officers of the association for 
the purpose of formulating policy and 
routine for headquarters procedures. 

In addition, I attended the follow- 
ing chapter meetings: Philadelphia 
Chapter in March, St. Louis Chapter 
in April, New Jersey Chapter and 
Ohio Valley Chapter in May, Con- 
necticut Chapter and Houston Short 
Course in June, Chicago Chapter and 
joint Pittsburgh-Philadelphia Chap- 
ters in July, Pittsburgh Chapter and 
Cornell Short Course in August, Four 
Chapter meeting in New York, Ever- 
green Chanter meeting in Seattle, 
Southern California meeting in Los 
Angeles and San Francisco Bay Area 
Chapter meeting all in November. 

In April, 1957, the offices of the 
association were moved from St. 
Louis to Washington, D. C. There were 
some moving pains and growing pains 
but at last we have an association 
that is not denendent upon other than 
our own staff for the performance of 
all duties required of us. I would be 
ungrateful if I did not at this time 
acknowledge a debt of gratitude to 
Don Clark and other members of his 
staff and to Fred Bernet for the fine 
work which they did during the 
formative years of our association. 








By Richard E. Daley 


Eventful Year for CMAA 


With Mr. Bernet’s retirement it 
became necessary to seek another per- 
son to fill the position of executive 
secretary. The entire membership 
was so advised and all who were in- 
terested were invited to file an appli- 
cation for the position. After consider- 
ing all applicants, the board of direc- 
tors authorized the employment of 
Edward Lyon as executive secretary. 
He started upon his new duties on 
September, 1957, and from all indica- 
tions his selection was a wise one. 

We entered into an agreement in 
April with the Clark Publishing Com- 
pany whereby CMAA now has a voice 
in the editorial and pictorial policy of 
Cius MANAGEMENT magazine. This is 
accomplished through an editorial ad- 
visory committee made up of three 
of our members whose duty it is to 
read articles submitted for publication 
and either suggest approval or rejec- 
tion. In order to stimulate adver- 
tising, an advertising advisory com- 
mittee was appointed and it has done 
a fine job in this direction. A great 
deal more could be accomplished, 
however, if all members would co- 
operate with our advertising commit- 
tee. 

We also entered into an agreement 
with the York Research Laboratory 
which makes its services available to 
our membership on a very attractive 
financial basis. York is considered one 
of the leading product testing labora- 
tories in the country and through our 
agreement, an individual yearly sub- 
scription normally costing $250 is 
available to our members at only $18. 

At the July meeting of the board 
of directors, a program of accident 
and health income replacement insur- 
ance was approved. The primary pur- 
pose of this program is to provide 
sickness and accident disability in- 
come and accidental death coverage 
at premium savings of approximately 
50 per cent below what individual 
coverage would be. Over 400 of our 
members have subscribed. 

Our governmental affairs committee 
has been very active. As reported to 
you in one of our newsletters, the 
House of Representatives on June 20, 
1957, passed H.R. 7125, the Excise 
Tax Change Act of 1957, which con- 
tains a number of helpful changes in 
the club dues tax and admissions tax 
area. The bill is now before the fi- 
nance committee of the U. S. Senate 
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and our association has asked permis- 
sion to testify before the committee 
when hearings are scheduled. It is my 
opinion, however, that our work of 
the past three years might be all in 
vain due to the ever-increasing budg- 
ets that will be needed for defense 
purposes. It is the consensus of 
opinion in Washington that there will 
be no tax reductions in the foresee- 
able future. 

At this point I wish to express to 
our association’s attorney, Walter 
Slowinski, my sincere thanks for his 
advice and counsel during the past 
years. He has been most generous 
with his time, not only in appearances 
before legislative committees and the 
Internal Revenue Bureau, but in ac- 
companying me to many svecial 
regional meetings where club officers 
and directors were duly impressed 
with his ability to present our tax 
and legislative problems in a manner 
they could all understand. Our entire 
association is deeply indebted to him. 

Due to the fact that the chairmen 
of our other standing committees will 
report directly to you, I will not dwell 
on their activities. Suffice to say that 
I appreciate very much the work they 
have done and the splendid coopera- 
tion they have accorded me. 

A past presidents advisory council 
was formed during the year. It was 
our thought that the wealth of in- 
formation these gentlemen have 
gained over the years should be made 
available to those presently in office. 
I’m sure this council will prove very 
helpful to the future officers of our 
association. 

The past year has been one of 
fruitful experience for me and for 
which I am deeply grateful to you. 
Your vice president, Royce Chaney, 
and your secretary-treasurer, Daniel 
Layman, have given liberally of their 
time and efforts and it has been 
through their loyal and efficient co- 
operation that we were able to achieve 
considerable progress. The members 
of the board of directors as well as 
the regional directors and chapter 
presidents have responded at all 
times for the good of our association. 
This splendid assistance from every- 
one has made it possible to record 
what I feel has been another success- 
ful year in the history of our great 
association. 
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Vice President's Report 


New Era of Responsibility for CMAA 





E will remember the year 1957 
W:. the one during which our 
association took a big step into a new 
era of responsibility. It is the year 
which saw the enactment of decisions 
which followed the accumulated think- 
ing of several boards of directors and 
officers who gave much time and sin- 
cere consideration to the various fac- 
ets of the big step before it was taken. 
Those of us who were close to or a 
part of the changes probably will re- 
member them better than others, be- 


By Royce Chaney 


cause they were not made without 
some misgivings and a great deal of 
hard work. 

Dick Daley rendered services far 
and above what any other president 
may be called upon to provide. He 
gave several weeks of his time to the 
details of establishing our new office 
in Washington, D. C., and to organiz- 
ing its functions. 

Dan Layman, as secretary-treasurer, 
worked closely with Dick Daley, giv- 
ing much time and thought to the 
project. Both were very busy men, 
but both found tirne to devote to sev- 
eral other projects in the interest of 
CMAA. 

These men are examples of the 
kind of people who believe so firmly 
in the principles of a good associa- 
tion that they quite willingly, with- 
out being urged and without thought 
of remuneration of any kind, give de- 
votedly and generously of the very 
best they have, hoping that in some 
measure you and I and others will 
reap some benefit. There are other 
members of our association who have 
demonstrated similar characteristics, 
and there will be still others as the 
years go by. 


In my capacity as vice president I 
have been privileged to share some 
of the problems with the president 
and secretary-treasurer, and to serve 
as chairman of the Club Management 
Institute Committee during its first 
year. I visited in Oklahoma City with 
the O. K. Chapter at its spring meet- 
ing, in Dallas at the Southwest Re- 
gional Conference, in New York at 
the annual four chapter meeting and 
in San Francisco for the annual pres- 
idents’ party given by the San Fran- 
cisco and Bay Area Chapter. Of 
course it was my pleasure to attend 
two meetings of your officers, one in 
Washington, D. C., and one in New 
York, and all board meetings. 

I am happy to say that in all in- 
stances of contact with managers and 
officers of clubs, I found great inter- 
est in CMAA affairs, and was pleas- 
antly surprised by a genuine desire 
to be of service to our association, as 
expressed by numerous of our mem- 
bers. 

Thank you for letting me serve as 
your vice president this past year, and 
for the great satisfaction which I 
surely will feel as a result. 





Secretary-Treasurers Report 


By Daniel M. Layman 


CMAA in Sound Financial Condition 


HE past year has seen many 
Pa aanees in the association and 
the sound financial condition as indi- 
cated by the foregoing is gratifying to 
your officers and directors. 

Total membership as of December 
31, 1957 was 1702, a net gain of 55 for 
the year. 

The move from St. Louis to Wash- 
ington, D. C., was made in early 
April. Robert C. Mare & Company, 
Auditors, completed an examination 
of the accounts of CMAA as of March 
31, 1957; inventoried the contents of 
the safe deposit box at the Mercantile 
Trust Company, St. Louis; arranged 
for transfer of such contents to the 
Riggs National Bank, Washington, 
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where they are at present; and in- 
ventoried the office furniture and fix- 
tures prior to the move. 
Reorganization of the national 
headquarters in the new offices in the 
LaSalle Building, 1028 Connecticut 
Avenue, N.W., Washington 6, was 
promptly started. That this was so 
quickly accomplished is a measure of 
the time and effort devoted by Presi- 
dent Daley and the exceptional as- 
sistance given by Mrs. Charles E. 
Dyer, and Mrs. Fay Chenery, Presi- 
dent Daley’s secretary at his club. 
Edward Lyon was employed as ex- 
ecutive secretary and assumed direc- 
tion of the national office on Septem- 
ber 1. His staff includes Miss Kath- 
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arine L, Pomeroy, assistant executive 
secretary; Miss Patsy Neiss and Miss 
Barbara Tucci, stenographers. During 
the year necessary equipment and 
furniture were purchased in an effort 
to make the office as self-sufficient as 
possible. As one example of this, the 
past two Newsletters were completely 
processed by the staff. The office is 
conveniently located in Washington 
and provides good working space for 
CMAA. We hope you will visit it 
when you are in Washington. 

You may be interested to know that 
we are currently sending about 60 
pieces of mail from the office each 
day. This is exclusive of membership 
mailing. An effort has been made to 
establish orderly office procedures. 
New methods have been set up for 
accounting, job -placement service, 


membership records, reprint service, 
liaison with chapters, publication of 
the Newsletter and the like. Prelimi- 
nary work has been started on several 
interesting projects which will pro- 
vide further services and help for all 
members. Time has been devoted to 
improving the job placement service. 
We think it is functioning better, but 
feel strongly it can be made more ef- 
fective. One major problem is finding 
club leads. 

We want to make this office as help- 
ful to each member as possible. You 
can do several things to help us. 

1. Answer questionnaires promptly. 

2. Put the national office on your 
mailing list for notices, bulletins and 
the like. We are constantly looking 
for new thoughts and ideas to pass 
along. 


3. Write about your problems or 
questions. We have had requests for 
help on legal matters, contracts, pen- 
sion plans, tax rulings, pay scales, 
Christmas funds, reciprocal courte- 
sies, special party arrangements, golf 
carts, rebuilding plans, operating in- 
formation. 

4, We want to build up a useful club 
reference library. 

My official travels have taken me 
to Washington, D. C., on five occa- 
sions; to St. Louis twice; to New York 
once; to the Georgia Short Course; 
to the Michigan State Short Course; 
and to the 20th anniversary party of 
the New Jersey Chapter. 

This has been an active year and 
one of considerable pleasure. I have 
benefited much more than I have 
contributed. 





Club Management and 
The CMAA 


By Wesley H. Clark 
Managing Editor 


HE members of the staff of CLus 

MANAGEMENT want you to know 
how much we've enjoyed working 
with you this past year. Although we 
have worked with and for the as- 
sociation for 18 years, only this past 
year have there been two official 
committees of the CMAA working 
with us. 

It has been our pleasure to work 
with Chairman Dick Campbell and 
his editorial committee of Gene Gil- 
martin and John Bennett. Articles 
and photographs that are controver- 
sial are submitted to the committee 
for approval or rejection. The com- 
mittee has been of great assistance in 
helping us form a strong editorial 
policy. 

We have also gone to the CMAA 
editorial committee for help in se- 
curing authors for articles on success- 
ful management of clubs. Our aim is 
to publish articles that will be the 
most help to you in solving opera- 
tional problems in your clubs. The 
only experts in club management are 
you managers and that is why we are 
continually searching for men who 
have ideas that have proved success- 
ful in the operation of their clubs. It 


makes no difference whether the club 
operation is small or large, it’s the 
idea that counts. 

You have heard Chairman Camp- 
bell request help from all of you. We 
hope you'll cooperate, and don’t let it 
worry you whether or not you can 
write. If you’ll send the idea to us we'll 
work up the story. We hope during 
the coming year many of you will 
submit your ideas to us so they can 
be shared with all the readers of CLus 
MANAGEMENT. 

It has also been a pleasure this past 
year to work with Ken Meisnest, 
chairman of the CMAA advertising 
committee and his committee mem- 
bers, Jim Montfort and John Bren- 
nan. A good start has been accom- 
plished in increasing the size of your 
magazine through more advertising 
support through the two special sec- 
tions published this past year—the 
Pacific Northwest Section in the July 
issue, and the Texas Section which is 
in the February issue being distrib- 
uted at the conference. We want to 
personally thank Ken for the fine job 
he’s done, and to the men in these 
two chapters who have worked so 
hard in making these sections a suc- 
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cess, both for the chapters and the 
national. This is a way all chapters 
can participate and give the national 
their support and we would be hap- 
py to talk with other chapters inter- 
ested in working up a special section. 

We also wish to give personal 
thanks to President Dick Daley for 
the support he and his board have 
given CLuB MANAGEMENT. Several of 
his “Newsletters” have carried sug- 
gestions on how you as members of 
the CMAA can help increase advertis- 
ing in CLuB MANAGEMENT. None of us 
expect you to discontinue buying 
from a firm that does not advertise, 
but a well-placed word now and then 
with the salesman who calls on you 
often does a world of good in helping 
our advertising salesmen when they 
call on the firm. Also, if you are buy- 
ing from an advertiser in CLuB MANn- 
AGEMENT, tell your salesman you see 
his firm’s ads in your trade journal, 
or drop a note to the firm once in 
awhile and let them know you see 
their ads. Little things like that, which 
in no way obligate you, are the sort 
of cooperation that will go a long 
way in benefiting both your magazine 
and your association. 

In closing I would like to remind 
you that chapter secretaries in mak- 
ing up reports of meetings should 
send one copy to our office at 408 
Olive Street, here in St. Louis, and 
another copy to CMAA headquarters. 
Although we are in almost daily com- 
munication with Executive Secretary 
Ed Lyon and the CMAA office, Ed 
tells me he is making a file on chap- 
ter activities so would appreciate a 
copy for his office. 
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Make Your Club Publicity 
Do More for You 


F you are like we are at the Mis- 
souri Athletic Club, there is one 
question that is uppermost in your 
minds as we embark on the year 1958, 
a year that has thus far produced 
more conflicting predictions and more 
uncertainties than we have had to 
face for a long time. The question is: 
“How can I increase the use of my 
club in the face of the general tighten- 
ing of purse strings that is going on?” 
The answer, of course, is not a 
simple one. Among yourselves and at 
various other sessions of this confer- 
ence, I am sure you are finding some 
of the answers to the question. My 
answer, though, is just this: “Make 
your publicity do more for you!” 

Publicity tools (means of communi- 
cation) help you in your promotion. 
The publicity tools I am going to list 
are just about every means I can con- 
ceive of to sell your club. You may 
pick and choose as you care to. I will 
list these tools in what I conceive to 
be the order of their effectiveness: 

1. Direct mail (that is, folders, in- 
vitations or post cards mailed to 
homes or offices of your members); 
2. Magazine (your club magazine or 
newsletter, if you publish one); 3. 
posters; 4. menu blurbs; 5. table tents; 
6. photo displays; 7. local press, radio 
and TV; 8. just plain old word-of- 
mouth; 9. match covers, place mats, 
napkins, stationery, etc. Probably no 
one would use all of them for a given 
event, but they are there if you want 
them and know how to use them. 

There are many ways to use direct 
mail, some costly, some inexpensive. 
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By Ervin A. Pickel, Jr., Editor 


Cherry Diamond 
Missouri Athletic Club 
St. Louis 


But the most costly way is not neces- 
sarily the most effective way. You 
can do a lot with a post card and you 
can mail it for just two cents. 

Let’s say you are promoting a 
dance, a buffet dinner or maybe just 
a family night at the club. How can 
you make your publicity do more for 
you? 

We are all dealing with people who 
are accustomed to the best. They ex- 
pect the best from their club, and 
when they see the best, they react to 
it. So here, I think, is a fundamental 
of good club publicity—good taste. 
This, I assure you, will bring you 
more results than all the ballyhooing 
of a Hollywood press agent. 

You can have good taste in that 
two-cent post card by the use of a 
nice stock, larger of course than the 
normal post card; by some clever or 
arresting illustration; by fresh, crisp 
copy; by a smart, clean layout; and 
by a good printing job. Give some 
thought to color, too. Here is where 
many sins against good taste are com- 
mitted. Perhaps you are using a col- 
ored stock. Then, be mighty careful 
about colored inks you may print on 
it. Seek the advice of your printer, 
and if he doesn’t give you the type of 
printing you want, find one who can. 
Better still, seek out your own artist 
—some young man or woman with 
originality and again good taste. Tell 
him what you can spend and let him 
fit the job to the budget. Here is 
what he will do: He will suggest stock 
and ink colors. He will furnish illus- 
tration and layout. He may even be 
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able to help you with your copy. But 
that job, together with some sugges- 
tions from you as to the nature of the 
illustration, is primarily yours. You 
will know what your party theme is, 
if it is a party announcement, and you 
alone know how it will be carried out 
in decorations and colors. The perfect 
announcement ties in closely with the 
color and decorative scheme of the 
event itself. 

Under the heading of direct mail I 
would like to offer this suggestion. If 
you do not now provide your mem- 
bers with a complete printed social 
calendar for the year, it is something 
for you to consider. We have found 
this little pocket-size social calendar 
a great help in advising our members 
of coming events. 

Those of us who send regular pub- 
lications to our members have a most 
useful publicity medium. But even if 
that publication is not a fine, slick 
magazine and is, instead a monthly 
newsletter or bulletin, you can still 
make your publicity do more for you. 

The fresh, modern-looking, genuine- 
ly interesting magazine, with new 
type faces, newsier stories, compelling 
but inoffensive publicity features and 
good advertisements will unquestion- 
ably do more for you. You notice I 
stressed news just as much as pub- 
licity. I did that because of the dual 
nature of a club editor’s job. He must 
print news to have his magazine read 
and he must carry promotional arti- 
cles to further the interests of his 
club. In either case, the fresh ap- 
proach—a new slant on the whole 











club operation—may be the answer 
for your club magazine. 

What I have said about the club 
magazine applies just as well to the 
club newsletter, bulletin, or any means 
you may have of communicating reg- 
ularly with your membership. Don’t 
be afraid to be different! 

Posters are an excellent and inex- 
pensive publicity tool, if they are done 
effectively, strategically placed, and 
observe our basic rule of good taste. 
The use of photographs, artwork, 
brief but selling copy, and good lay- 
out and lettering will give punch to 
your poster. I, for one, am always 
surprised at the work a good poster 
artist can turn out for something like 
eight or ten dollars, using several 
colors and occasionally glitter paint 
for greater effect. Don’t overlook the 
poster as a very effective, and inex- 
pensive, publicity tool. It has one dis- 


advantage; it reaches only those mem- 
bers who come into your club regu- 
larly. For this reason, the poster 
should go up about two weeks prior 
to the event in order to reach the 
greatest number possible without be- 
coming a fixture that nobody notices. 

Table tents, admittedly, are a nui- 
sance, but they do serve a publicity 
purpose. The table tent is actually a 
very condensed version of your post- 
er, but the message is simpler and 
the use of color, artwork and photo- 
graphs is kept to a minimum. 

Here is a suggestion about table 
tents: Put them on the tables only 
every other day for about a week or 
ten days prior to the event. This way 
you will avoid the irritation factor 
and get more sell from your table 
tent. 

Closely akin to table tents are the 
paper place mats which many clubs 





Wallace Trophy to Hyde Park Club 


‘T HE Hyde Park Golf and Country 

Club, Cincinnati, won the club 
publicity display exhibit at the 31st 
Annual CMAA Conference held in 
St. Louis from February 12 to 15. As 
winner the club was awarded the 
beautiful Wallace Trophy Cup for the 
coming year, and the club’s general 
manager, James Tims, will receive a 
scholarship of $100 to apply to the 
club managers short course of his 
choice. 

Other winners in the country club 
division included the Ridgewood 
Country Club, Danbury, Connecticut, 
James Diamond, manager; Meadow- 
brook Country Club, Tulsa, Oklaho- 
ma, David Gordon, manager; and The 
Country Club, Salt Lake City, Na- 
than B. Hale, manager. Each of these 
men will also receive a $100 scholar- 
ship. 

In the city club division, $100 schol- 


arship winners were the Athens Ath- 
letic Club, Oakland, Frank O’Connell, 
manager; and the University Club, 
Cleveland, Fred Kopf, Jr., manager. 

With a record 41 entries in this 
year’s contest, literally thousands of 
novel and unusual ideas to promote 
membership activities in city and 
country clubs were on display, and 
the exhibit area was one of the focal 
points of the conference. All exhibits 
were outstanding and it was a true 
test of the ability of the judges to pick 
winners for the six awards. . 

Judges of the contest were leading 
advertising men from St. Louis: 
James Dunn, Life magazine; G. Gor- 
don Hertslet, Gaylord Container Co.; 
and H. W. Neuwoehner, of Batz, 
Hodgson, Neuwoehner Advertising 


Agency. Chris Murphy, manager of 
Algonquin Golf Club, St. Louis, was 
chairman of the publicity displays. 





The publicity exhibits attracted quite a bit of attention at the conference. Chris Murphy (at 


phone) received more than 40 entries from clubs throughout the country. 
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are using in their dining rooms or 
grills today. These can serve a pub- 
licity purpose for you if you see the 
need. For those who are interested, I 
refer you to a fine article on this sub- 
ject in the January issue of CLuB 
MANAGEMENT magazine. 

Some clubs today are making very 
effective use of their daily menus as 
a publicity medium. The Cleveland 
Athletic Club, for instance, does this 
and does it very well. In most cases 
this takes the form of a social cal- 
endar for the month. It is always 
done with discretion and reserve, as I 
think it should be—but it is, never- 
theless, another publicity tool, and it 
costs you nothing. 

A publicity device some of you may 
like is used at the Kansas City Club 
and perhaps some other clubs. Photo- 
graphs are taken at a club social 
affair. Afterwards, the photos are at- 
tractively mounted and displayed in 
the lobby. This pleases those who 
were there, and it shows those who 
were not there what a good time they 
missed. 

There is a lot that can be said about 
word-of-mouth publicity; it is an art 
in itself and there are some who are 
past masters at it. I can tell you about 
a man on our athletic department 
staff who almost single-handed sells 
over a thousand tickets to the Golden 
Gloves fights here—and that means at 
least several hundred dinners in our 
club. This man is an expert. He knows 
his members and he says just the 
right thing to them to get an order 
for a block of tickets. As managers, 
your contact with members may not 
be nearly so close, but your staff is 
close to the members and just a word 
from them can mean more business 
for your club. The manager who 
keeps his staff alert to the selling job 
they can do—subtly and discreetly— 
is using word-of-mouth publicity to a 
good advantage. 

I have covered those publicity tools 
over which you have direct control. 
There remains, however, a vast field 
which may or may not be available 
to you, depending on (1) the location 
of your club; (2) the position it holds 
in the community; and (3) your own 
public relations sense. I am speaking 
of press, radio, and television. 

I would certainly advise: Know your 
society editors, news editors and fea- 
ture writers. Put them on your mailing 
list so they will see your invitations, 
announcements, etc. If you can ar- 
range it, invite them to your club for 
luncheon occasionally. Arrange for the 
society editor to have the privileges of 
your club if your board will approve 
it. And when reporters or photograph- 
ers come into your club on assign- 
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ments, greet them warmly, offer your 
assistance and show them hospitality. 
It will pay you in the long run. Who 
knows, you may some day end up with 
a nationwide telecast of your New 
Year’s Eve Party as we have for the 
past five years and you can’t buy that 
kind of publicity! 

When you are planning some big 
event at your club such as a silver an- 
niversary ball or a great sports event, 
think big, and don’t overlook the pos- 
sibility of press, radio and TV cover- 
age. It can put your club on the map. 
Be sure to keep your newspapers, 
radio and TV people fully posted be- 
fore the affair; and afterward, take 
them some of your better photos for 
publication. 

Planning your publicity is impor- 
tant. First of all, the basic idea must 
be good. Whatever you are planning 
to publicize—a party, a dinner, a 
sports event—do everything you can 
to insure that those who attend will 
enjoy themselves in every way. Give 
a lot of attention to the selection of 
an orchestra and the menu, because 
good, danceable music and good food 
are paramount. Look for new and 
more decorative themes; make the 
most of traditional themes, too. Then, 
the basic idea for your publicity will 
be sound, and you will have some- 
thing to work with. 

Secondly, watch your timing. Pub- 
licity works best when there is a 
planned build-up. Your first an- 
nouncement should precede an event 
by about three weeks. That is not so 
soon that members will put it aside 
because the event seems so far away, 
nor is it so late that it doesn’t allow 
your members to talk it over and 
make up their tables. If you are using 
posters, table tents, menu blurbs, etc., 
don’t shoot up all your ammunition 
in one glorious burst of fire. Time 
the appearance of these additional 
publicity aids between the announce- 
ment and the event so that your pub- 
licity gets a periodic shot in the arm. 

Finally, tie it all in! I mentioned 
using the party theme and color 
scheme for your publicity. Go a step 
further and use them in the menus 
at the party. If you take photographs, 
be sure that some of them at least 
portray the party theme. Then, later, 
in reporting the event in your maga- 
zine or bulletin, be sure to describe 
how the party theme was carried out. 
Then, you will be getting real mile- 
age out of your publicity. 

There is untold value in those ev- 
eryday things that identify your club 
to your members and their friends. 
Such things as your stationery, match 
covers, place mats, cocktail napkins 
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and like items are important. If they 
are distinctive, attractive and con- 
sistently use your crest or insignia in 
its most pleasing form, you have good 


institutional publicity. And good in- 
stitutional publicity will very much 
determine the attitude of the people 
in your community toward your club. 











Exclusive Twenty-Five 
Year Club Meets 


By Donald H. Clark 





TWENTY-FIVE YEAR CLUB: Front, Frank Dowie and Ferd Clemen. Back, Frank Rolfes, Al- 


bert E. Mathis, L. Roy Leonard and Bruce Matthews. 


HE 25-year club held its annual 
meeting at the time of the St. 
Louis conference and re-elected Frank 
Dowie of the Des Moines Club, Des 
Moines, Iowa, as president. Ferd L. 
Clemen of Cincinnati was re-elected 
secretary-treasurer; he was manager 
of the Queen City Club before his 
retirement, and his address is now 
3111 Glendora Avenue, Cincinnati 38, 
Ohio. The 25-year club is composed 
of CMAA members who have man- 
aged the same club for 25 years. 
One new member was elected to 
the group at this meeting, L. Roy 
Leonard, manager of the Cuvier Press 
Club, Cincinnati, who is the 27th 


member to join the group which was 
organized in Detroit in 1946. Ten 
members are now active in the group. 
Two deaths occurred during the past 
year, Langford Griffin of Grand Rap- 
ids, and E. Park Akin of Indianapolis. 

The next meeting will be held in 
Des Moines on Saturday, September 
27, and Sunday, September 28, with 
headquarters at Hotel Fort Des 
Moines, and Frank Dowie of the Des 
Moines Club is in charge of arrange- 
ments. An informal meeting will also 
be held at the next annual CMAA 
conference at Houston, February, 
1959. 





Chapter Presidents Discuss CMAA Policies 


Vice President Royce Chaney, 
Northwood Club, Dallas, presided at 
the joint meeting of chapter presi- 
dents, regional directors and past 
presidents, held on Wednesday, Feb- 
ruary 12, at the St. Louis CMAA Con- 
ference. Purpose of the meeting was 
to discuss association policies. 

Chapters were urged to establish 
boundaries and report them to the 
Washington office. Chapter members 
who are not members of the CMAA 
should be urged to join. 

Other subjects discussed were re- 
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gional conferences, how to make re- 
gional directors more effective, by- 
laws changes, a code of ethics for 
club managers, the CMAA placement 
service, pre-conference balloting, short 
courses for club managers, CMAA 
officers visiting chapters, and the pos- 
sibility of including the price of the 
transcript in the Conference registra- 
tion fee. 

Mr. Chaney indicated that the sug- 
gestions of those attending the meet- 
ing would guide the officers of the as- 
sociation in making decisions. 
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OU are no doubt aware of our re- 

port on Federal tax legislation 
which was published in the October. 
1957, issue of CLUB MANAGEMENT, and 
which covered up-to-date legislative 
developments before the United 
States Congress on H. R. 7125, the 
“Excise Tax Technical Changes Act 
of 1957.” This bill was passed by the 
House of Representatives on June 20, 
1957, and it is now before the Senate 
finance committee. No announcement 
has yet been made, but it seems like- 
ly the finance committee will hold 
public hearings on the bill and try to 
complete its’ work well before the end 
of this session of Congress. Your as- 
sociation has already asked to appear 
and testify if the committee decides 
public hearings are necessary. 

H. R. 7125 contains helpful tech- 
nical changes in the club dues tax 
area proposed by your association. 
These changes are summarized brief- 
ly in the October, 1957, article in 
CLuB MANAGEMENT. 

The association strongly supported 
a proposal to exempt from club dues 
tax any assessment paid for the con- 
struction or reconstruction of any 
social, athletic, or sporting facility 
(or for the construction or recon- 
struction of any capital addition to, 
or the capital improvement of, any 
such facility). The House of Repre- 
sentatives adopted a change along 
these lines in section 132(b) of H. R. 
7125, but limited it to exempt only 
those assessments paid after the ef- 
fective date of H. R. 7125 for con- 
struction or reconstruction begun 
after that date. It also added the fol- 
lowing words of explanation and 
limitation in the report: 


Since the exemption is applicable only 
to assessments for construction, or recon- 
struction, of a facility, amounts used for 
the purchase of land will not be exempt 
from tax. Similarly, the use of funds for 
the purchase of existing facilities will 
not be tax exempt. Exemption will be 
available for the construction or recon- 
struction of buildings as well as various 
outdoor facilities, such as tennis courts, 
swimming pools, and golf courses. Mere 
upkeep and repairs do not constitute 
construction or reconstruction. 


CAUTION: Clubs contemplating 
expansion programs of any kind 
should follow legislative develop- 
ments carefully to be certain they 
save their members the 20 per cent 
tax. The critical terms of H. R. 7125 
are: 

1. No assessment should be paid 
before the law is enacted, and 

2. No construction work should be 
begun before the law is enacted. 

Several changes have been pro- 
posed in the taxation of life member- 
ships. One will give life members the 
alternative of paying a tax based on 
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Legal Aspects of CMAA 


By WALTER A. SLOWINSK! 


Counsel for CMAA 
Baker, McKenzie & Hightower 
Chicago and Washington, D. C. 





the tax paid by members having priv- 
ileges most nearly comparable to 
those held by the particular life mem- 
ber, or of paying a one-time tax based 
upon the amount actually paid for 
the life membership. 

Another change would reverse Rev- 
enue Ruling 55-198 and eliminate the 
20 per cent club dues tax on certain 
honorary memberships (including 
ministerial memberships and honor- 
ary memberships granted to widows) 
which involve no payment of dues. 

The House also voted to repeal the 
admissions tax on privately-operated 
swimming pools, skating rinks, and 
other places providing participation 
sports (except dancing). (See Sec- 
tion 131(d) of H. R. 7125.) This pro- 
vision, when enacted, will eliminate 
the ten per cent tax on admissions of 
more than 90 cents (except those ad- 
missions to places for dancing). 

The association has _ consistently 
made known its strong objection to 
the so-called “nuisance” tax on lock- 
er fees announced by the Internal 
Revenue Service in Revenue Ruling 
55-318, 1955-1 Cum. Bull. 509, 510. In 
that ruling, the Service held that 
charges for lockers or other social, 
athletic, or sporting privileges or fa- 
cilities for a period of more than six 
days came within the meaning of 
“dues.” The association argued this 
assessment and collection of a de 
minimis type of tax involves only 
negligible revenue for the Treasury 
and causes clubs considerable expense 
and loss of management time. No 
action has yet been taken on the 
association’s recommendation that 
this tax on locker fees be abolished, 
but the association will again urge 
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remedial action if hearings are held 
by the Senate finance committee. 

On this same point, the Internal 
Revenue Service stated in Revenue 
Ruling 55-318: 


It is held that any charge made by a 
social, athletic or sporting club or or- 
ganization to any of its members for the 
use of any social, athletic or sporting 
privilege or facility, for a period of more 
than six days, irrespective of whether 
the members have the option to decide 
whether they will avail themselves of 
such privilege or facility, comes within 
the meaning. of the term “dues,” as de- 
fined in section 1712(a) of the Code. 
Accordingly, since the charges for lock- 
ers and bathhouses are charges for the 
use of athletic or sporting privileges or 
facilities, such charges are subject to 
the tax on dues... . 


This language has now been ex- 
tended by some agents to apply to 
the rental or storage of golf carts, 
berthing or wharf area for private 
boats, and other facilities and serv- 
ices. Legislation is now pending to 
eliminate the tax on these charges 
where the members have the option 
of deciding whether to use these fa- 
cilities. 

During 1956 and 1957 the Internal 
Revenue Service issued several pub- 
lished revenue rulings to alleviate 
certain nuisance taxes. 

One of these taxes involved the 
club dues tax on charges for cleaning 
golf clubs. Since this charge was 
usually about $1.50 per month, club 
managers were charged with the re- 
sponsibility of collecting approxi- 
mately 30 cents club “dues” tax per 
month from only those members who 
asked for the cleaning service. 

The IRS offered partial relief in 
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COL. FRANK THOMPSON, U.S.A. (RET.), CHAIRMAN OF THE BOARD, PHOTOGRAPHED AT GLENMORE DISTILLERIES IN KENTUCKY 


FAMILY SECRETS... 


‘Many of our special ways of making Old Kentucky Tavern so 
mellow are family secrets — but here’s one everyone knows. 
Ours is the only premium Bond that gets every drop timed to 
perfection 7 full years! Nature needs that long for the full 
flowering of Bourbon flavor. So linger over your next sip. 


| 
I do believe you’ll find this perfect flavor a rare delight.” sn 
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this area by issuing Revenue Ruling 
56-620, LR.B. 1956-49, 24. This ruling 
holds that if the payments are made 
to the professional golfer as an inde- 
pendent contractor or concessionaire, 
even though collected for him by the 
club, they would not constitute “pay- 
ments to the club” and therefore 
would not be subject to the 20 per 
cent tax on club dues. 

The I.R.S. also released Revenue 
Ruling 56-621, I.R.B. 1956-49, 25, hold- 
ing that a charge made by a club to 
its members for valet service does 
not constitute a charge for a social, 
athletic, or sporting privilege or facil- 
ity within the meaning of the statute 
and therefore is not subject to the 
tax on club dues. 

Club directors and managers will 
also be interested in Revenue Ruling 
57-397, published in Internal Revenue 
Bulletin No. 1957-35 on September 3, 
1957, page 19. The new ruling holds 
that an amount which is required to 
be paid to a hotel by a customer as 
a service charge for utilizing the 
hotel’s dining facilities, and which is 
subsequently disbursed by the hotel 
to its waiters and other employes, 
constitutes wages for Federal em- 
ployment tax purposes, and for in- 
come tax withholding. 

This new revenue ruling should be 
read in the light of social security 
tax ruling, S.S.T. 145, 1937-1 Cum. 
Bull. 443, which holds that where a 
club does not permit the tipping of 
employes, but in lieu thereof adds 
ten per cent to the cafe charges made 
against its members’ accounts and 
disburses the added amounts monthly 
to the club’s waiters, the sums so dis- 
bursed constitute “wages” for social 
security and income tax withholding 
purposes. 

Where, however, as in social secu- 
rity tax ruling S.S.T. 301, 1938-1 Cum. 
Bull. 455, the amount of the tip is 
fixed by the customer and is paid by 
him for services rendered to him by 
the employe, even though the tip to 
the waiter is charged to the account 
of the customer, such tip does not 
constitute “wages” for social security 
and income tax withholding purposes. 

The minimum house charge prob- 
lem has been the greatest single con- 
cern of managers during 1957. No 
published revenue ruling has been 
issued on the question of whether 
the 20 per cent club dues tax applies 
to the entire amount of a mandatcry 
minimum house charge or whether 
the tax applies only to the unused 
excess which a member does not 
spend for food, beverages and serv- 
ice. Internal Revenue Service officials 
have advised us informally that they 
are now studying a proposed revenue 
ruling which weuld hold _ that 
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“Hooray for You” Theme of 
Tom Collins’ Conference Talk 


HoLpinG spellbound a Thursday 
Conference luncheon audience of 
managers and wives, Tom Collins, 
publicity director of the City Nation- 
al Bank & Trust Co., Kansas City, 
regaled the group with funny story 
after funny story and managed to 
impart a message at the same time. 

“Hooray for You” was the theme of 
Mr. Collins’ talk, and he emphasized 
the importance of the club manager’s 
job because of his dealing with peo- 
ple. 

“People are much more important 
than things” declared Mr. Collins. 
“What we do is important.” 

He pointed out that man is a social 
animal and for that reason he joins 
voluntary associations such as clubs. 
However, he warned that this socia- 
bility is a two-edged sword and that 
great pains should be taken to keep 
the people in a group from becoming 
too much alike—from becoming con- 
formists. 

In clubs, said Mr. Collins, people 
manage to get along with each other 
yet keep their individuality. People 
shouldn’t be alike, he said, and dif- 
ferent people can come up with dif- 





Tom Collins 


ferent ideas that will help each other. 
“You can’t run a club with a slide 
rule,” Mr. Collins declared. “Dealing 
with people is not an exact science.” 
The ability to get along with other 
people is paramount, Mr. Collins em- 
phasized, and he said the world needs 
more of it. “We can’t sell this around 
the world until we sell it here among 
ourselves,” he concluded. 





“amounts paid for food and drink 
in a social, athletic or sporting club 
or organization are not subject to 
the dues tax unless a mandatory min- 
imum expenditure for such items has 
been previously set by such club or 
organization.” This language already 
appears in a private ruling dated 
September 27, 1957. 

The club involved in the September 
27 ruling has kindly permitted us to 
reprint and distribute the ruling in 
our association’s monthly bulletin, 
and you have been invited to obtain 
copies from the association’s Wash- 
ington headquarters. This ruling rep- 
resents an interesting alternative to 
a mandatory minimum house charge. 


(Editor’s Note: This ruling was given 
to the Congressional Country Club in 
Washington and is discussed at length 
by Manager Lon Martin in his speech 
to the Conference.) 


I.R.S. officials assure us this ruling 
still represents the current thinking 
of the Treasury Department and they 
are willing to issue similar private 
rulings in like cases. 

The Internal Revenue Service has 
not yet issued final regulations under 
Section 501(c)(7) of the Internal 
Revenue Code of 1954 regarding so- 
cial clubs. On January 21, 1956, the 
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proposed regulations were published 
in the Federal Register and they 
stated in part: 

... If a club engages in business with 
the public . . . for profit, such club is 
not organized and operated exclusively 
for pleasure, recreation or social pur- 
poses. ... 

Revenue agents in various parts 
of the country have audited private 
clubs recently to determine whether 
the exempt status of such clubs 
should be retained or revoked. Club 
directors and managers would be well 
advised to review their operations 
thoroughly to be certain their exempt 
status cannot be questioned. 

The association continues to em- 
phasize to the Congress the urgent 
need to reduce the club dues tax 
from 20 per cent to ten per cent. It 
has concentrated on the history of 
the tax, showing the ten per cent in- 
crease in World War II to be a “war 
tax rate” which was to have been 
eliminated immediately upon the ter- 
mination of hostilities. It has recom- 
mended that this “substantial inequal- 
ity” be removed effective as soon as 
possible. No Congressional recom- 
mendations have yet been made on 
this excise tax rate reduction, and 
they may not be forthcoming for some 
time in view of the critical budgetary 
situation. 
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How to Increase Business Is Theme 


of Country Club Discussion 


TIMULATION of business through 

planning and promotion was the 
theme of the country club round table 
discussion at the conference, presided 
over by Richard Worthington, man- 
ager of the Plainfield (New Jersey) 
Country Club. 

Participating in the formal part of 
the program were James Diamond, 
manager of Ridgewood Country Club, 
Danbury, Connecticut, and Fred Hol- 
lister, manager of Scardale Golf Club, 
Hartsdale, New York. 

Setting the trend of early discus- 
sion, Mr. Worthington pointed out 
that clubs have felt the effects of 
inflation more than any other “re- 
tail business.” He said that they must 
increase their income, and the only 
sure way to do that is to stimulate 
business. 

Taking up this line of thought was 
Jim Diamond, who outlined the use 
of the “gimmick” in his club promo- 
tion, referring to the article on his 
club in the November issue of CLuB 
MANAGEMENT. 

“Make your event so attractive that 
the members won’t want to miss it,” 
he advised. “Try something different 
—a gimmick.” 

Not every party should be a gim- 
mick party, he emphasized. Such days 
as Fourth of July, Memorial Day, 
Labor Day, etc. are “built-in” busi- 
ness days and no special promotion 
is needed. 

The social calendar itself can be- 
come an effective “gimmick” for a 
club, said Mr. Diamond. He told how 
his club had had each calendar num- 
bered and a notation which read: 
“This is your valuable number. To be 
eligible for the year-end jack pot 
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drawing you must present this card 
at the annual fall dance in Novem- 
ber.” Mr. Diamond said that it was 
amazing the number of members who 
held onto their calendars until the 
last dance. 

Mr. Diamond’s speech evoked a 
number of informal gimmick sugges- 
tions from the floor. Among them 
were: 

e An inside barbecue party using 
the club’s inside fireplace. This was 
conceived, in desperation, by Mr. 
Worthington when a torrential rain 
washed out his outside barbecue and 
the idea was so popular that it has 
been used again and again. 

e Twilight golf. Used by Manager 
Paul Lampe at St. Louis’ Norwood 
Hills Country Club, this idea brings 
out the members in droves during the 
summer. It features nine holes of play 
with Scotch foursomes and unusual 
handicaps, such as placing one foot in 
a bucket when teeing off, etc. Players 
start about 4:30 p.m., finish in time 
for cocktails and dinner at the club. 

e Special fashion shows. Manager 
David Gordon of Meadowbrook Coun- 
try Club, Tulsa, outlined details of a 
bathing suit party put on at his club 
by Cole of California featuring out- 
standing suits (and models). 

e Professional wrestling. Mr. Gor- 
don also has staged professional wres- 
tling matches inside the club with 
success. 

® Unification Day. Golf can be used 
as a way of getting members better 
acquainted and Jack Rosemond of the 
Monacan Hills Country Club, Mana- 
kin, Virginia, stages a “unification 
day” on Sunday with all golfing mem- 
bers participating. 
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Continuing the stimulation of busi- 
ness theme was Fred Hollister who 
related the details of the minimum 
spending plan his 775-member club 
has adopted. He surveyed his mem- 
bership prior to putting in the plan 
and found it about equally divided 
between good, medium and _ poor 
spenders. 

The minimum spending plan em- 
ployed at the Scarsdale Club is $15 a 
month for senior members, $10 a 
month for juniors billed on a semi- 
annual basis. Only six members 
dropped out of the club when the 
plan was initiated and the program 
has increased restaurant business 
from $69,000 to $74,000 yearly. 

Perhaps because of the tax prob- 
lem, the minimum spending topic 
produced a flood of discussion from 
the interested managers. 

Joseph Brem, Niagara Falls Coun- 
try Club, Lewiston, New York, re- 
ported that minimum spending had 
increased restaurant business by 
$32,000 in his club and bar business 
by $7,000. He lost 17 members be- 
cause of the plan. 

Gifford Hampton, Fort Wayne (In- 
diana) Country Club, reported that 
his $10 a month minimum has not 
only renewed membership interest 
in his club, but he has found that the 
members are now spending much 
more than the $10 monthly minimum. 

It was determined by a show of 
hands that $10 a month was the most 
popular form of the minimum spend- 
ing idea. 

Other subjects discussed briefly 
were a club laundry, service charges, 
taxes and tipping. 
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| Smoke signals? Better fry with Heavy-Duty MFB, 
the shortening with the high smoke point 


A smoking shortening is enough to put anybody on the 
warpath. That means your shortening is breaking down 
. .. delicate food flavors are being lost . . . your equipment 
is getting gummy ... you’re having too much absorption 
and burn off. And you’re wasting money! 


So switch to Heavy-Duty MFB—the all-purpose, all- 
hydrogenated vegetable shortening that fries like a dream. 
Heavy-Duty MFB stands up under heaviest frying con- 
ditions . . . is perfectly bland in taste . . . resists break- 
down and rancidity . . . is excellent for baking too. 


New Zip-Open 
Re-Sealable Carton 


50 lbs. of Heavy-Duty MFB 
costs even less per pound 
than in the 110-lb. can! 








: Shortening is no sideline with us... 
a that’s why Heavy-Duty MFB fries and fries and FRIES! 


The Wesson Oil People 
Makers of Heavy-Duty MFB ... Keap... Quik-Blend 
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Charles E. Smith 


UTOMATION may be a new word 
for you. It is not in the dictionary 
but to many people and businesses it 
has become a reality. It was intro- 
duced by D. S. Harder, vice president 
of the Ford Company, a few years 
ago, in describing one of its processing 
operations. Today, our interest in the 
future and in automation is manda- 
tory. All of us are concerned because 
we are living in a changing world. 
We don’t know what lies ahead. We 
know, however, that there will be 
changes. We want to do everything 
possible to make sure that these 
changes will be for the better. 
Automation is essential if we are to 
make the next great breakthrough 
into higher living standards and a 
richer life for all. 


What Is Automation? 


You hear this word automation of- 
ten enough now and will probably 
hear it more and more in the next 
few months or years. What does it 
mean? What is all the shouting about? 
The best definition, I know, of auto- 
mation was given by Milton H. Aron- 
son, editor of several magazines in the 
instruments and automation fields. 
“Automation,” wrote Mr. Aronson, “is 
the substitution of mechanical, hy- 
draulic, pneumatic, electric and elec- 
tronic devices, for human organs of 
decision and effort.” “This definition,” 
continued Mr. Aronson, “does two 
things: it tells that the devices used 
are of many types—not just electrical 
or mechanical. It also tells that the 
purpose of the devices may be either 
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AUTOMATION 


a new concept 
for a greater future 


By Charles E. Smith 


General Manager 
Chevy Chase Club 
Chevy Chase, Maryland 


—to arrive at a decision or make an 
effort.” 

The best concept of automation was 
presented in capsule form by Peter 
F. Drucker, speaking on English auto- 
mation in 1956. Mr. Drucker states, 
“automation is neither something en- 
tirely new nor yet just another name 
for something old; it will create some 
shortlived social dislocations but on 
the whole, more jobs and higher level 
jobs. It will create the need for major 
changes in the education of technolo- 
gists, scientists and engineers; and 
the speed of introduction will be 
largely controlled by the availability 
of technologists and engineers equal 
to its demands.” 


Automation in the Home 


Some minor applications of automa- 
tion have been in and about your 
home for years. Remember the old 
player piano with its punched paper 
scroll, the thermostat in your living 
room, the water meter in the base- 
ment, yes, even the governor on your 
automobile. All these are elemental, 
but they represent a start. Multiply 
these operations, add the tremendous 
value of magnetic tape and a whole 
new concept of home service is born. 

Before long, you can expect many 
household operations to be managed 
by a “robot housekeeper” activated 
and directed by tape. 

The news may be delivered to your 
door each day on a tape which you 
will be able to run through your tele- 
vision set. 

There will be rental files of tele- 
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vision tapes at libraries and even, 
perhaps, at drugstores. 

Your television receiver can be set 
to record a program during your 
absence and play it back for you on 
your return. 


In Farming 


Bringing mechanization to the farms 
has reduced the number of people 
needed to work the farms. Many farm 
workers were freed to enter growing 
industries where they were needed 
and were better-paid. Automation in 
farming will mean we can get along 
with still fewer farmers than we have 
today. 

From 75 per cent in the early 1800’s 
of our working population, the propor- 
tion in agriculture has now declined 
to about 10 per cent. This is possible 
because of our improved farm produc- 
tivity. 

Thus, one of the most significant 
facts about growth in farm productiv- 
ity is that it has permitted a reduc- 
tion in the farm population. 

All of us—farmers included—have 
a much better life than we could pos- 
sibly enjoy if most of our people had 
to be employed producing raw food 
and fibers. 

In Oil Refining 


In oil refining where automation 
has been applied extensively for more 
than 30 years, employment has in- 
creased 174 per cent since 1920 and 
you, as the customer, have received 
a constantly improved product. 

Modern petroleum refineries fit very 
closely the definition of the “automa- 





































R Y- K R S P crackers go right along with 


your standard pre-setup items for banquets, 
group dinners and luncheons—all organized meals. 
Here are three individual reasons why: 


1. Individual Cellophane Packets—Ry-Krisp’s 
crackling rye crispness is sealed in. Individual 
portion pack eliminates waste and saves 
money. 


2. Individual Flavor—Ry-Krisp crackers add 
unusual zest and flavor to all foods from 
soups to salads to cheeses. 


3. Individual Economy—Even though Ry-Krisp 
Individuals fill the cracker baskets of the 
country’s most elite establishments, 
Ry-Krisp is comparable in cost to regular 
wrapped soda crackers. 


Make Ry-Krisp standard service for all 
special meals and banquets. Order Ry-Krisp 
Individuals 180s from your favorite 

jobber or wholesale grocer. 


RALSTON PURINA COMPANY, Institutional Department, Checkerboard Square, St. Louis 2, Missouri 
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Century 
Caveman 


Frank Kashuda doesn’t really live in 
these caves... but this is where his 
day starts...in the old limestone 
caverns that once held thousands of 
barrels of Miller High Life... cooling 
under ice and sawdust. 


The first Fred Miller built these caves 
like those he had tunneled under an 
old castle on the Danube where he 
had been a Royal brewmaster. 


Today, hundreds of thousands of 
visitors start their tour of the world’s 
finest brewery right here...in the 
caves that are now a museum... 
preserved to show the great tradition 
of a great beer. 


Frank loves the contrast of the old 
limestone to the giant stockhouses 
that now keep Miller High Life in pure 
glass . .. in rooms where the tempera- 
ture never varies, and even the air is 
washed. He also loves showing and 
telling people about the most extra- 
ordinary brewing process in the world 
the MILLER HIGH LIFE way. 


If you are ever in Milwaukee... 
stop in and talk to Frank... our 
Twentieth Century Caveman. 


Cm 


You are invited to join the select “fra- 
ternity” of retailers who have inquired 
into the “quality story” of Miller High 
Life and found it good business to 
stock and sell this great brand of beer. 


STAR ABC-TV 
GOLF 


WATCH 





A GENUINE 
MILWAUKEE BEER 





Brewed only by the 


MILLER BREWING COMPANY 


in Milwaukee, Wisconsin 


© 1958 











tic factory” which is regarded as the 
ultimate in automation. The sub- 
stances to be treated in the refinery 
flow continuously through the several 
processes, controlled automatically by 
regulating devices. Human labor is 
used only for maintenance and for 
control at a few critical points. 


In Telephone Dialing 


The dial system of routing tele- 
phone calls is an example of automa- 
tion which has been in use since the 
New York Telephone Company began 
installing dial telephones in 1922. 
Inter-city dialing is the newest refine- 
ment. 

When dial phones were first used, 
there was one employe for 40 phones; 
today it is one for 70. But businesses 
and total telephone employment have 
increased, and employment of 400,- 
000 after World War II has now risen 
to 700,000. The number of phones has 
doubled in the same period. This is 
possible only because of automation. 


In Manufacturing 


In manufacturing automation is 
readily discernible in two distinct 
types. The newer of the two types is 
“feedback automation.” In this situa- 
tion the machine is asked to supply 
more than muscles to the manufactur- 
ing process. Here “thinking” is in- 
volved and the basic elements of the 
process will be a “brain,” a sensing 
device, and an actuator to adjust a 
manufacturing process. 

“Feedback automation” is most fre- 
quently seen in the “continuous-flow” 
technique for processing such items 
as chemicals, some kinds of food, pa- 
per and the refining of ores. In each 
instance there will be a self-correcting 
system of controls. 

The other type of automation is fre- 
quently termed “Detroit automation” 
because we see it in its highest form 
there. The advancements in this area 
are a continuation of the mass produc- 
tion techniques developed in the early 
1900’s. 


In Military and Defense Work 


Automation in defense is seen in 
the development of new guided mis- 
siles and atomic firing devices that 
produce more devastating weapons. 
This in turn reduces the military 
manpower needs on this level and 
frees them for assignment to more 
challenging tasks. 

Automated military products like 
gun directors, guided missiles and 
many other such devices are essential 
to the country’s security from en- 
emies abroad and to the country’s 
well being here at home. Such auto- 
mated products not only reduce the 


need for and dangers to human sol- 
diers but do things soldiers could not 
do. And these products obviously free 
more people for work that is produc- 
tive of a higher level of living. 


In Office and Clerical Work 


Automation in the office and clerical 
field is most readily identified in the 
computer. Here an electronic oper- 
ating machine records and lists in- 
formation and performs both simple 
and complex operations on the basis 
of this information. Computers are 
capable of solving highly complicated 
problems—the kinds that arise in re- 
search. In fact, they are sometimes 
referred to as electronic “brains.” 

Electroni¢ banking is rapidly be- 
coming a key accounting tool for the 
Nation’s banking system. In 1956 there 
were 10 billion checks written and 
each handled by an average of 24% 
banks for a total of 23 billion han- 
dlings. 

An example of clerical automation 
is seen in how General Electric 
handles its report of quarterly social 
security information on 30,000 em- 
ployes. It now turns in to the govern- 
ment a 10% inch, two pound reel of 
magnetic tape in place of the 900 
typewritten pages the report used to 
fill. 

In Retailing 


Even in retailing, automation has 
been of great value. Vending ma- 
chines for selling various forms of 
merchandise date back as far as most 
of us can remember. So far such de- 
vices have never captured more than 
a small fringe of the total retail trade 
but the idea is growing by leaps and 
bounds. 

The New York Post Office now has 
a stamp machine working 24 hours a 
day. The tolls are collected on the 
New Jersey Garden State Parkway 
by machines. A special purpose Min- 
neapolis-Honeywell computer estab- 
lishes the butterfat content of milk, 
does the accounting, keeps records, 
and writes the check for the farmer 
as soon as he delivers the milk. 


In Medicine 


We use IBM calculators to deter- 
mine sport scores. What if your doctor 
could use it for your diagnosis? It 
could reduce the training time for 
doctors and a machine could retain 
and maintain patient records. There 
would be no need for hand-written 
work and no time-consuming case 
history reviews. Individual medical 
histories from birth could be precisely 
recorded to help future diagnoses by 
any doctor. 

In point of fact, it is very probable 
that your family doctor, in the future, 


45 




















will keep on file a reel of tape with 
your name on it, on which he will 
store an album of the physiological 
sounds you make, as long as you live. 
If he hears something he doesn’t like 
or understand, he will mail your tape 
to a metropolitan clinic for analysis. 


In the Club Field 


Automation is the natural process of 
business evolution. But what about 
us? What have we done? 

My problem—your problem—is 
labor cost. You can control your food 
cost but what about the biggest single 
cost in your club today—the labor 
cost? What are you doing about it, 
besides griping? You say automation 
is for the big boys, the ‘engineering 
experts, the pros. My friends, you are 
pros. You’ve been pros for years. 
You’ve done everything from unplug- 
ging sinks to serving flaming desserts. 
Automation is a way of doing busi- 
ness, not a play on words. It’s the 
answer to more efficient club opera- 
tion. 

Is it automation when you bought 
that lemon cutter from Edward Don 
and Company? ... or when you put 
in the Mobile Lowerators to carry 
cups and glasses from the dishwasher 
to the beverage station? 

No! That’s mechanization. 

But, an electric feed on the soap to 
the dishwashing machine is automa- 
tion. 

Many of you saw the “electronic 
bartender” at the New York Hotel 
show last fall that combines automa- 
tion and portion control in an auto- 
matic bar that puts the liquor under 
lock and key and measures drinks to 
the last drop. 

A conveyor belt that carries food 
items through a hot deep fat reservoir 
is automation. As a matter of fact, 
there has been on the market for some 
time a new “automated” deep fryer 
that has a fat container about 60 
inches long in which fat is kept at 375 
degrees by automatic electric emer- 
sion units. 

A screw conveyor turns slowly in 
the hot fat, gently pushing food along 
until it is properly cooked. Then the 
food is automatically lifted from the 
fat, drained and deposited on a de- 
livery shoot. No attention whatever 
is required. The time of cooking is 
automatically controlled by the dis- 
tance the food travels in the hot fat. 

You’re saying to yourself that your 
operation is too small for such a 
fryer. Then, what about a timer acti- 
vated by a heat control to lower and 
raise individual portions automatically 
so the cook can be doing something 
else? 

Another practical application of 
automation in the club is the position- 
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ing of the ice cuber head on an upper 
floor and the distribution of flaked 
and cubed ice through galvanized 
ducts to the point of use. 

Some say automation in industry 
will relieve workers so badly needed 
in our service field. That’s fine, but 
can you afford them when they are 
available? The essence of automation, 
and of labor saving in general, is that 
it substitutes inanimate machinery 
for human labor in the performance 
of particular operations. 

Club management must proceed 
boldly and with confidence to do al- 
ways the best job it knows how in 
improving productive efficiency. It 
must be dynamic, forward looking, 
ready to accept and adopt new ideas. 

There is an opportunity for the 
benefits of automation to be extended 
into club management—large, small 
and medium sized. The extent to 
which it can be applied economically 
is determined not by the size of the 
business but rather by the volume and 
nature of the individual end products. 


Automation Not Dangerous 


Any assumption that automation 
will reduce the opportunities for em- 
ployment is based on the false premise 
that society has only a fixed number 
of things to be done or a limited 
variety of products and services it 
can use and that productive power in 
excess of this need must inevitably 
be left idle. 

But note that despite the almost 
continuous decline for decades in the 
number of manhours required <o turn 
out specific products, the total num- 
ber of jobs has grown enormously— 
along with the growth in population. 

While individual hardships will oc- 
cur, as always, they will not be so 
numerous or widespread as to consti- 
tute a social or human problem of 
even a minor matter—provided arti- 
ficial restraints are not imposed. 


New Concept 


As automation continues, we can 
expect to see further evidence of a 
process which is characteristic of all 
highly productive economies: a great- 
er increase in the demand for services 
and in the number of people engaged 
in the service industries. 

As an economy becomes more pro- 
ductive, there is always a movement 
of people from the arduous tasks of 
wresting the products of nature from 
the soil, the mines and the forests 
towards the processing, distributive 
and service industries. 

This is a part of a long process in 
the general up-grading of human be- 
ings. We have already largely elimi- 
nated the activities which entail the 
expenditure of mere brute strength. 
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We are moving in the direction of 
eliminating jobs which involve only 
repetitive drudgery. 


Automation and Management 


The historical effect of mechaniza- 
tion has not been to reduce employ- 
ment, but to counteract, to a large 
degree, the effect of higher wage 
levels on the cost of manufactured 
goods. 

In our economy, there is no specific 
number of jobs. One just couldn’t 
expect, when he takes his first posi- 
tion, that he will be able to do the 
same job, in the same way, for the 
same employer, until he retires. The 
only way we could do this would be 
to eliminate change and progress. So, 
we are bound, in a dynamic economy, 
to have a constant shifting of the types 
of work calling for development of 
new types of skills, operative skills, 
craft skills, supervisory and executive 
skills. 

The danger, if any, will come if 
automation is delayed by unwise and 
unnecessary efforts to impede its 
growth. Our first resolve must be to 
understand automation as a new con- 
cept of the world we live in. 


Conclusion 

Monotonous, repetitive jobs, in in- 
dustries where automation is feasible, 
will be done by untiring machines. 
There will be fewer people using their 
physical strength in production, and 
many more behind the scenes, keep- 
ing machines and their delicate con- 
trol mechanisms functioning. 

Automation will reduce production 
costs. In improving operations, it 
brings about safer working conditions 
and higher output with less waste. It 
means another step in our search for 
greater results with less drain on our 
human and material resources. 

To our economic system, automa- 
tion can become the greatest gener- 
ator of human effort the world has 
ever known. Our goal should be to 
encourage the full play of individual 
opportunity and initiative so that men 
with ideas can strike out into new 
fields and thereby provide more goods 
and services for more and more 
people. 

Life in America will be richer, 
better, more rewarding with greater 
opportunities and comforts. 

America’s ability to produce better 
products at a faster rate is and has 
been the key to our economic strength 
and our national security. 

Automation will enable us to main- 
tain this lead in productivity and in 
the high standard of living and the 
security that flows from it. Let us 
embrace automation with hope in our 
hearts and no fear of the future. 
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The Banquet Menu 


By Harry J. Fawcett 


General Manager 
Kansas City Club 


HE last time I addressed this con- 

vention was in Dallas, 1951—that’s 
seven years ago. In the interim, be- 
sides managing my club, I have been 
busy appearing here and there before 
women’s clubs, civic groups, regional 
club managers gatherings, hotel 
schools, etc. 

Citusp MANAGEMENT magazine to 
which I hold the firm belief the 
CMAA owes its existence, and, with- 
out it, could not be the force it is to- 
day, frequently chronicles my utter- 
ances or reprints the talks I have 
made before various groups. It is per- 
haps through that medium more than 
any other that many of you know of 
me. 





Fresh Beluga Caviar with Oysters 


Veloute a la Sultane 


Artichauts a la Grecque Olives 


Supreme de Sole Anglaise 
a la Pompadour 


Dindonneau aux Perles du Perigord 
Marrons Braise Glace 


Noisettes d'agneau a la Moelle 
Points d'Asperges au beurre 


Cailles aux Raisin 
Salade de laitue Limestone 
Foie Gras 


Peches au Chateau Yquem 
Sur Socle Glace 
Friandises 


Cafe Diable 


Chablis B & G 1947 
Liebfraumilch Blue Nun 1945 
Pommard Superior 1945 
Lanson 1942 











The subject of Harry Fawcett's talk. Copies 
of menu were handed to his listeners. 
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Have you ever been in the room 
when a baby was born? There is usu- 
ally a high pitched wail from the 
newest addition. A doctor friend of 
mine and I were discussing this one 
day and he told me it is not pain, 
fright or any other reaction; that wail 
is a cry for food. 

A good thing for you and me and 
every one of us in our chosen voca- 
tion because from that day forward 
this desire for food is repeated by 
practically every inhabitant of the 
globe that you will contact, three 
times each day. 

Academic, of course, but it does es- 
tablish the fact that you and I are in 
the most necessary profession or field 
of endeavor on this earth and one that 
there is little likelihood of ever being 
eliminated. 

I have made the statement before 
that menu making has been for me the 
most irksome of tasks, that at one club 
where I had been called upon to pre- 
pare sometimes as many as three and 
four menus for each prospective host- 
ess I went home night after night 
completely “bushed” from the exhaus- 
tive task. In that club we had a clien- 
tele who knew their food, who knew 
sauces, the proper arrangement of 
menu items; a clientele catered to by 
the finest restaurants which then ex- 
isted on the continent of Europe as 
well as those in New York and Chi- 
cago. 

I had for a time attributed this to 
my own lack of ability or knowledge 
and I could find no comfort until one 
day I happened to read the foreword 
of Escoffier’s great cook book wherein 
this acknowledged master of the culi- 
nary art said “for very few people 
know what an arduous task the com- 
posing of a perfect menu represents. 

“The majority—even of those who 
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Harry J. Fawcett 


are accustomed to receptions and the 
giving of dinners—suppose that a cer- 
tain routine alone is necessary, to- 
gether with some culinary practice, 
in order to write a menu; and few 
imagine that a good deal more is need- 
ed than the mere inscription of Cours- 
es upon a slip of pasteboard. 

“In reality the planning of these 
alimentary programmes is among the 
most difficult problems of our art, and 
it is in this very matter that perfection 
is so rarely reached. In the course of 
more than 40 years’ experience as a 
chef, I have been responsible for thou- 
sands of menus, some of which have 
since become classical and have ranked 
among the finest served in modern 
times; I can safely say, that in spite 
of the familiarity such a period of time 
ought to give one with the work, the 
setting-up of a presentable menu is 
rarely accomplished without lengthy 
labour and much thought and for all 
that the result is not always to my 
satisfaction.” 

In many establishments the catering 
department: is supplied with a set of 
standard menus and if that suffices for 
the demands of your establishment I 
would never counsel abandoning such 
a policy; in fact, I advocate it. The 
chef, your kitchen and your dining 
room soon get to know these menus 
which you “do well.” That way there 
is perhaps more satisfaction to your 
members than to constantly strive for 
new menus. 

One of the greatest hotels in New 
York City, and one which dominated 
the top catering demands in that city 
for many years, had a very attractive 
booklet printed detailing menus for 
wedding breakfasts, luncheons, after- 
noon teas and dinners at various 
prices. The prospective host or hostess 
could make their selection from this 
booklet. All of the menus therein, of 








‘ ' — = ' ' s 


1 
2 
f 
a 


—Ss DD OD BH we bee OP 


MS 








e] Ripe Olives in the relish dish—especially the bigger, 
most aristocratic Ripe Olive sizes — are nowadays ever 
more noticeably The Mark of a Fine Restaurant. 


¢ li This is not because (as you might think) the kind of 
Ipe Ives patrons Fine Restaurants most appreciate are fonder of 
Ripe Olives than other people. . . 


S 
In the No, it’s because Ripe Olives help create the Glamor 


that Fine Restaurant patrons seek out... can afford ... 


1; h dish and respond to. 
re 1S Gay, glossy, intriguing ... Ripe Olives are for Glamor 


... fight to serve generously where Glamor pays off! 


The aristocratic sizes are Giant, Jumbo, Colossal and Super Colossal!... 
Ripe Oives also come pitted, chopped and sliced for handy use as an 
ingredient. Olive Advisory Board, San Francisco, California. 
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course, were known to their kitchen 
staff and the other catering depart- 
ment employes. Naturally, they all 
reflected great credit on that hotel and 
they reduced work in the catering de- 
partment office to a minimum when a 
customer made selection from this 
booklet. The prices established through 
many cost tests insured a profit not 
always certain on other hastily pre- 
pared menus. 


Manual in My Club 


I have followed this practice myself 
for many years and it goes without 
saying, that we have such a book in 
the catering department of the club 
which I am now managing. 

It has been stated that the two 
greatest sources of loss in restaurants 
are 1. Overproduction; 2. Excessive 
Labor Costs. In the banquet menu (in 
clubs we usually call them “party 
menus”), we find the grand oppor- 
tunity to avoid those two items which 
our accounting authorities say are 
mostly responsible for restaurant 
losses. 

On the party or banquet menu you 
have or should have none of the over- 
production which can mark (and 
without mismanagement) any day’s 
regular menus. Scarcely any club can 
predict with any certainty just what 
its daily attendance, and how the 
members’ fancy will be divided on 
the menu items already produced for 
that day. 

On the party or banquet menu, how- 
ever, you usually have an exact num- 
ber that you know you will have to 
serve. If your costs have been cor- 
rectly set up and your selling price 
set correctly you must have a profit. 
There is no other answer. 

But what of the labor item? 


Banquets Lower Labor Cost 


Again the virtue of banquet busi- 
ness is apparent. In my club, and I 
think in most clubs, you seldom, if 
ever, get in any extra production 
labor for a banquet. That extra juicy 
volume of food business represented 
by banquet sales is what you might 
call a by-product of your regular 
crew, your regular production costs. 
Of course, you may have some extra 
costs in service labor; naturally you 
will figure these in the price you have 
quoted for your party menu. 

So here in the banquet menu is the 
opportunity to cut and sometimes 
eliminate the food department losses 
which at some time in our careers 
most of us have to struggle with. 

What is a banquet menu? A banquet 
menu is just a regular menu with a 
conversation piece attached. 
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Detailed Instructions to Chef 


and Waiters for Serving the Banquet 





Here is a small banquet and my in- 
structions to the chef follow. (A copy 
of the menu is shown on page 48.) 

To the chef: 

“For the dinner, we are going to 
have a classical Escoffier menu. I am 
giving you the information now so 
that you can be looking up the recipes 
and be getting ready for it. I will 
order all of the necessary supplies so 
that you will have them in plenty of 
time. We will probably serve 24 to 
26 people so that where the items are 
dished up for French service, three 
services will take care of the entire 
party. 


Sherry Before Dinner 


“There will be no appetizers preced- 
ing the meal. The guests will assemble 
and will have sherry while they are 
waiting or some of them may have 
highballs. 

“Sitting down at the table, they will 
be served on a small fish plate three 
small barquettes just a trifle larger 
in size than a blue point oyster. The 
barquettes are to be filled with fresh 
caviar and a blue point oyster placed 
on the caviar. The oysters are to be 
seasoned with pepper and lemon juice. 
The oyster will then be covered over 
so that the barquette is filled with 
fresh beluga. 

“The Soup Veloute a la Sultane is 
Escoffier’s No. 695 and you will note 
that the color of this soup is to be a 
pale green, which you can accomplish 
with the use of some spinach color in- 
stead of pistachio although I have no 
objection to your using the pistachio 
butter if you can get the resulting 
Veloute green enough that way. 

“The crescents of chicken forcemeat, 
with which the soup is garnished, are 
to be combined with lobster coral 
until they are pink in color as the 
effect of this soup is in the contrast 
between the green and red colors. I 
do not want to use violent colors, how- 
ever, and that is why the pistachio 
nuts and lobster coral can be used. 
As the soup is to be served in large 
soup plates, they must, of course, be 
very hot when they leave the kitchen. 
The relishes to be served with the 
soup course are hearts of tiny arti- 
chokes made a la Grecque and large 
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ripe olives, which have been mar- 
inated in garlic oil. 


Sole for Fish Course 


“For the fish course, I am getting 
English sole and I want a good sized 
filet or two small ones for each por- 
tion. These are to be served according 
to Escoffier’s recipe No. 898, breaded 
with butter and bread crumbs and 
grilled and when served surrounded 
with bearnaise tomatee and each of 
the portions must have some chateau 
potatoes. A glazed slice of truffle, of 
course, goes on top of each filet. 

“For the next course, you will not 
find a specific recipe. We are, however, 
going to make it as follows: If there 
are no more than 24 people or 26 peo- 
ple we will use three small fresh tur- 
keys, which you will open up along 
the back and bone out the breasts. 
They are then to be filled with a farce 
including large truffles. From here on 
you can follow the recipe No. 1503 for 
Poularde a la Perigord. 

“It is my intention that you will 
have three services of these and, of 
course, the large platters can have 
some appropriate garniture, which 
you will think of. I want, however, 
to have each of the turkeys sliced in 
the kitchen and then put back togeth- 
er again so that the guests can help 
themselves to the portion without hav- 
ing to have the stuffed turkeys carved 
on the side in the dining room. As an 
accompaniment to this course, I want 
some braised whole chestnuts to be 
served separately although if you wish 
you can use the chestnuts as a garni- 
ture around the turkeys. 


Asparagus for Color 


“The noisette of lamb, which is the 
next course can follow the same prep- 
aration as you use for Tournedos Bor- 
delaise, No. 1084. If these are dished 
up in service, as they could well be, 
you can use the green asparagus tips 
to separate each of the Noisettes and 
make the platter more attractive. 

“The quail will differ a little bit 
from the standard recipe No. 1894 in 
that I want the quail stuffed before 
being cooked with a liver dressing, 
such as we use at times for turkey. 
I want this dressing very finely pre- 
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pared, however, and well seasoned. 
With the quail we will, of course, 
serve a salad of limestone lettuce and 
onthe plate with the limestone let- 
tuce, there will be small collops of 
gooseliver. 

“The dessert we have served before 
but this time it will be a melba peach 
in Chateau Yquem. Each of the peach- 
es will be in one of our glass supreme 
liners held in place in an ice block; 
the ice block is to be made in the form 
of a goblet or water glass with a small 
electric light in the base. With the 
peach we will serve some cakes and I 
would like these, if possible, to be 
made with an anise flavor. 

“The coffee diable does not follow 
the standard recipe but I have tried 
this one and I would like to follow it. 
Use powdered coffee as you would for 
coffee turk. Do not put in any sugar 
but a little bit of rind of orange and 
lemon, a few cloves, a stick of cinna- 
mon and let all boil together. After it 
has boiled, let it settle and pour off 
the top without getting any sediment 
in it if at all possible. A good way to 
do this is to use a filter paper. After 
the coffee has been filtered, we will 
add some champagne and benedictine 
and serve this mixture in demi-tasse 
cups.” 

Directions to the head waiter on the 
service follow: 

“For the dinner tomorrow night, 
Rooms A and B should be set up with 
comfortable chairs, settees, coffee ta- 
bles, etc., the table in the Florentine 
Room is to be set up for 23. 

“IT want service tables put in each 
corner of the Florentine Room; four 
of them in all. In Room B, I would 
like to have a small buffet near the 
hall door from which our waiters will 
serve Scotch, bourbon and sherry. 
No regular bar is to be in the room. 
The waiters are to wear white gloves. 
The cigarettes for the party are to be 
placed on silver compotiers; eight of 
them; four on each side of the table 
and a few on the coffee tables in A 
and B. There are no appetizers to be 
served with the drinks. 

“As soon as the diners have seated 
themselves, they are to be served the 
first course consisting of three bar- 
quettes containing oysters and caviar 
and the captains will then pour the 
Chablis. 

“As soon as the first course is served 
the captains will pass the sherry and 
the bus boys will bring up the soup. 
While the soup is being consumed, I 
want the relishes passed and the rel- 
ishes can then be withdrawn to the 
side tables. We can continue the serv- 
ice of sherry through the soup course. 
While the soup course is being con- 
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sumed, the bus boys can bring up the 
fish course and with this fish course, 
I want served some finger rolls made 
of Parker House dough; not longer 
than three inches and not wider than 
one inch. These are to be stuffed with 
cucumbers which have been mari- 
nated in sour cream. During the fish 
course, the captains will serve the 
Rhine wine and the Rhine wine may 
be continued through the service of 
the turkey course; with the turkey 
course, I would like to serve some 
freshly made rye rolls. 

“Pass relishes again! 

“After the turkey course has been 
removed and when the lamb has been 
served we can start the service of the 
Burgundy Pommard and with this 
course as well as the quail course, 
which follows, I want to serve some 
of our special French bread loaves, 
which have been split and buttered 
and a crushed clove of garlic inserted 
in the center of each. These are then 
to be put back together, placed in a 





pan in a slow oven and slowly heated 
through before being served. 

“Pass relishes again! 

“When the lamb course has been re- 
moved from the table, as soon as the 
quail has been served, the captains 
will pour the champagne. This year 
you will note that we are serving the 
salad with the quail instead of serving 
the salad as a separate course. 

“Pass relishes once more! 

“For the service of the dessert, since 
the ice containers are illuminated, the 
head waiter will turn out the lights 
in the room as the course is served. 
The coffee will be served immediately 
after the dessert and with it the 
cognac may then be served using a 
pony glass. 

“One captain will then pass the 
cigars and the dinner will be over.” 

The conversation piece, of course, 
on this menu was the ice goblet il- 
luminated with electric lights brought 
into a darkened banquet room. The 
goblet, of course, contains the dessert. 
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\\ OB Description” was the first 

subject on the agenda of the 
round-table discussion for city club 
managers, held on Friday of the St. 
Louis Annual CMAA conference at 
the Sheraton-Jefferson Hotel. 

Lowell S. Smith of the Detroit 
Club served as moderator, and opened 
the meeting by pointing out that the 
discussion would take the form of a 
short, short course in city club man- 
agement. 

Harvey Brown, manager of the 
Terrace Club, Kansas City, Kansas, 
offered his opinion of a job descrip- 
tion, pointing out that since a club is 
a member’s second home, it must 
feature the best of service. 

“Every employe,’ he emphasized, 
“should be trained correctly in the 
way in which the club is operated. 
We should define each employe’s job, 
considering that the description must 
be flexible enough so it can be en- 
larged to include additional duties 
should the occasion arise. The danger 
in a stereotyped job description is 


Service and Novelties Highlight 
City Club Discussion 


Reported by Wesley H. Clark 


that so often in club work we find 
it necessary to ask an employe to 
pitch in and help in some activity 
outside of his defined job. This can 
lead to a misunderstanding.” In clos- 
ing, Mr. Brown pointed out, “We can’t 
criticize unless we train correctly.” 

In reply to Moderator Smith’s ques- 
tion about a “Search for Novelty” in 
management, George Jehlen of the 
Broad Street Club in New York City 
suggested that a club’s operation 
should be shaped to its members’ 
needs. For example, recently Broad 
Street Club members became _in- 
creasingly calorie conscious. Manager 
Jehlen solved the problem by adding 
a single-choice menu of low calorie 
items. Mr. Jehlen uses 30 items, ro- 
tating daily. Because his is a luncheon 
club, he has to adapt his menus to 
quality items that can be prepared 
quickly. 

Several other “novelty” ideas sug- 
gested were: serving a bottle rather 
than individual drinks, then charging 
for the amount of liquor used; feature 
five special items, one each day of 
the week, every week, so members 
may plan to eat at the club the day 
their “favorite” is served; list names 
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Lowell S. Smith 


of members who have birthdays on 
club menus each day; give members 
having birthdays a matchbook with 
name of member printed on matches; 
send birthday cards to members in- 
viting them for a free dinner (usually 
the member brings along several 
guests, which pays for the free meal); 
invite birthday children and give a 
free meal to those who bring their 
parents to the club; give merits and 
demerits to employes for good and 
poor service, then meet once weekly 
for a settlement. 

Robert Guynn, Sr., Decatur Club, 
Decatur, Illinois, offered two ideas to 
stimulate club business through a 
novelty approach. First, a family night 
recently introduced at his club has 
been very successful. An invitation is 
sent to the children who are given 
a free dinner. Sitter service, TV, etc., 
is provided. 

His second suggestion was a special 
luncheon or dinner for new members. 
All new members eat with the club 
officers and manager, at which time 
the club’s by-laws are explained, and 
following dinner the new members 
are given a conducted tour of the 
club. 

Minor services such as guest cards, 
guest luncheon, etc., are problems be- 
cause they add to the cost of opera- 
tion, yet in many cases management 
feels it is hard to justify passing this 
cost on to the member. This part of 
the discussion brought out the fact 
that one club in Washington, which 
has a fee of ten cents for each check 
cashed, realizes $4000 yearly for this 
service. At first the charge was re- 
sisted, but today the members usual- 
ly present a dime along with their 
check. In Philadelphia, clubs charge 
from 50 cents to $1 for each member’s 
guest going into the club. One club 
realizes $25,000 yearly from this 
charge. In a San Francisco club the 
guest fee is resented, but the revenue 
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amounts to over $9000 yearly. The 
members feel this fee is more equi- 
table than it would be to increase the 
dues to cover loss of this revenue. 
Another club has a_ bookkeeping 
charge of $3 a month for clergy and 
honorary memberships. 

In answer to a question about 
charges for playing cards, several sug- 
gestions were offered. Chairman 
Smith explained that at the Detroit 
Club they make a charge of 25 cents 
per player. Cards are used just twice, 
then sold. Women players are charged 
for cards at retail price and are per- 
mitted to take the cards home. Anoth- 
er club makes a charge of 75 cents 
per deok and issues a new deck each 
time. 

The question of members borrow- 
ing or renting dishware, glasses, etc., 
for home use was brought up, to 
which the consensus was that mem- 
bers certainly should pay a service 
charge based on commercial rates, 
plus a full amount for all items not 
returned. 

Most city clubs feature numerous 
small services such as a notary pub- 
lic, ticket services, etc., for which 
there is no charge, often taken for 
granted by the members, yet which 





add to the value of club membership. 
In exploring these services Joseph P. 
McConahy, Athenian Nile Club, San 
Francisco, brought this part of the 
discussion to a successful close when 
he told about his club providing rain- 
coats and umbrellas for members who 
get caught short on rainy days. 

A steam bath and hot room may be 
a necessary facility for city clubs, but 
it is expensive. Clyde S. Mingledorff, 
Atlanta Athletic Club, reported in- 
vesting $38,000 for a new health de- 
partment, and agreed with other man- 
agers that although this department 
does well to break even, it is highly 
regarded by members. 

“A club bedroom,” said Elmer G. 
Greene, Peninsular Club, Grand Rap- 
ids, Mich., “should contain not only 
the necessities a member would like 
to have in his own bedroom at home, 
but also the many extras offered to- 
day by firms specializing in bedroom 
furnishings.” Mr. Greene outlined at 
least half a hundred items which 
could be included, such as modern 
furniture pieces, draperies, lamps, 
pictures and other wall hangings, car- 
peting, and air conditioning, and con- 
cluded by recommending that each 
night the beds should be turned down, 





and that room service should be 
especially good. 

Henry Barbour volunteered that 
Houston Club guests are provided 
with different soaps, a choice of down 
or foam rubber pillows, matches, a 
plastic bag for carrying away shoes 
or damp clothing, and even a terry 
cloth robe. Mr. Smith said that at his 
club they keep a bedboard in each 
sleeping room. Manager Frank Rolfes 
offered to members of reciprocal clubs 
the accommodations of the Cincinnati 
Club, which has just built “some ele- 
gant suites with fine facilities.” 

Microfilm for filing is becoming in- 
creasingly important and came in for 
quite a lengthy discussion, led by Wil- 
liam van Lierop of the Buffalo Athlet- 
ic Club. In addition to the obvious 
advantage of conservation of filing 
space, it was pointed out that the cost 
of microfilming is very nominal so is 
in the reach of all clubs. 

After a short discussion on the dis- 
tribution of service charges, a movie, 
“Success Story,” was shown. This was 
a film of a TV program that originated 
from the Athens Athletic Club, Oak- 
land, California, last July, and was 
presented by Frank O’Connell, gen- 
eral manager. 





Select Proper Personnel 


and Handle Carefully—Now 


N the summer issues of the Horwath 

and Horwath Hotel Accountant a 
summary of club operations in 1956 
for both city and country clubs of 
varying sizes is shown. Looking at the 
payroll section of these reports in 
some detail, the following statistics 
are found: 

For the 22 small city clubs (dues 
under $250,000) a total payroll cost 
per dollar of total revenue (including 
dues) is 40.7%; for the ten medium 
clubs (dues from $250,000-$500,000) 
40.9%; and for the six large clubs 
(dues over $500,000) 46.2%. 

Compared with the figures for the 
preceding year, it may be seen that 
they are approximately the same or 
slightly less than 1956—40.6%, 43.7%, 
and 46.1%. However, at closer exam- 
ination, it is found that the amount 
of the payroll has actually increased 
over 1955 by 3.2%, 6%, and 5.2% re- 
spectively. 

The country clubs studies showed 
pretty much the same story. For the 
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18 small country clubs (dues under 
$150,000) included in the study, total 
payroll increased by 6.3%, and for the 
14 large clubs (dues over $150,000) 
payroll was up by 4.2% over the pre- 
vious year. The per cent per total rev- 
enue dollar was 37.7% and 39.2% 
which was, again, about the same as 
1955. Only by constantly increasing 
revenue, by keeping continuously on 
the alert to food and beverage costs 
has the club operator managed to 
“keep even” and maintain such fig- 
ures. 

Where and when is payroll going to 
stop climbing? In hotels, for example, 
the payroll figure has climbed some 
200% since 1941 while the total sales 
has increased by only approximately 
175%. 

Just recently the AFL-CIO annual 
convention took place. Among certain 
items that organized labor will be 
seeking in the coming year is a wage 
raise. Said Fortune in its January is- 
sue: 
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By Robert A. Beck 


Assistant Professor 
Cornell University 


“More than 2,000,000 workers affected 
by major contracts will be bargaining 
for wage increases in the year ahead. 
There will be negotiations on important 
contracts from January through Octo- 
ber. And in industries where bargaining 
clearly would be hopeless, the unions 
will try to get wage boosts by legisla- 
tion.” 


Carl Schutt, president of local 6, ho- 
tel and club employes’ union, affiliated 
with the hotel and restaurant employ- 
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es’ and bartenders’ international AFL- 
CIO, stated in the union’s monthly pa- 
per in New York City: 


“And what of our bread and butter? 
What is the economic picture for 1958? 
What must we do to preserve our liv- 
ing standards and to prevent lay-offs? 
Can we be sure that June 1958 will 
bring our contracted for increase? .. . 
The solution of the unions is to in- 
crease the purchasing power of work- 
ers and in doing so to create more sales 
and more jobs. . . . Our contract calls 
for a wage increase and we intend to 
get it.” 


In examining food and beverage 
cost, heat, light and power, etc., the 
manager has some definite idea of his 
costs. By making use of low, raw cost 
items, by keeping an eye out for 
waste, he can usually control his costs 
fairly accurately. 

But how much, for instance, is ab- 
senteeism or personnel turnover cost- 
ing him in dollars and cents? With 
payroll constantly on the rise and 
likely to go higher, it behooves the 
manager to select the fellow who will 
stay, who will show up and stick in an 
emergency—in short, the loyal em- 
ploye. Selection of the right person, 
now, was never more important. 

Who is the “right person” for the 
job, how do we find him, and how do 
we keep him? 

First, I would like to consider the 
“selection procedure.” In my experi- 
ence in the club field and in the hotel 
field as well, the question of hiring or 
selection has been a rather hit-or-miss 
proposition. In all too many instances, 
the prospective employe comes in, fills 
out a form, and is put to work. A su- 
pervisor, if he has the time, may read 
the application form in a rather cur- 
sory manner, but a certain appraisal 
and evaluation is seldom made. 

I imagine that most club managers 
have at one time or another made a 
job description of all the positions in 
the operation, yet all too frequently 
this valuable information is not con- 
sidered an integral part of the selec- 
tion procedure. In my opinion, the 
task of describing the job should come 
first in the hiring process. This de- 
scription should be twofold. First, 
what does the job require and next 
what are the personal qualities that 
are needed in the job? Such things as 
job responsibilities and the mental 
and physical effort needed on the job 
must be included under job require- 
ments. As far as possible personal 
traits, interest, motivation, and per- 
sonality would be listed. Now we have 
a better idea of what we are seeking 
in terms of a person to fill the job. 

One important factor which is often 
overlooked is a test of some type. 
Many operators of small businesses, 
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especially, feel that psychological or 
personality testing could serve little 
useful purpose in their establishment. 
It is sometimes argued that tests 
smack too much of the academic and 
not enough of the practical. 

I do not intend to recommend tests 
for your operation. Only by knowing 
your particular situation can the best 
test be selected. There are many tests 
on the market today. I believe that a 
short test similar to the Wonderlic 
Personnel Test might be appropriate. 
This is a test of 50 questions with a 12- 
minute time limit. It may be scored by 
anyone in a matter of a few seconds 
and may be back in your hands dur- 
ing the interview. Combined with the 
application form, more valuable infor- 
mation about the applicant is now 
known before the interview is hardly 
begun. 

Evaluation of the test will yield an 
IQ, or perhaps certain traits of person- 
ality that you desire or don’t wish. 
Too low an intelligence as well as too 
high an IQ for the position may be the 
result, and thus time, effort and mon- 
ey may be saved by the elimination of 
the person during the selection proc- 
ess. 

Over a period to time, by validating 
the test with employe performance, 
certain questions within the test may 
prove to be good indicators in them- 
selves rather than the test as a whole. 
The important thing to keep in mind 
is that this is a continuous effort, and 
the value of the test may be lost. It is 
up to you to see that a check is made 
from time to time on the relationship 
between the test and the evaluation of 
your employe by means of a supervi- 
sory merit rating. 

The final factor in selection is, to 
me, the most important—the inter- 
viewing process. Here, I feel, the least 
has been done in research and tech- 
niques. Here, too, the average oper- 
ator is usually weak in training and 
experience. 

Once again, as in the testing proc- 
ess, a continuous program must be con- 
sidered. What question put to the in- 
terviewee evoked the best responses? 
Responses that told something of the 
applicant—his interests, motivations, 
personality, his philosophies? 

Too often the interview is a cut-and- 
dried, short answer affair. Usually, it 
is a one way lecture by the interview- 
er. The purpose of the interview, as I 
understand it, is to find out something 
about this prospective employe as far 
as it concerns his relation to your or- 
ganization. As previously mentioned, 
I believe loyalty to the organization 
and its management to be of para- 
mount importance. Give me the loyal 
person, and I will train him in the de- 


CLUB MANAGEMENT: MARCH, 1958 


tails of his work whether it be in the 
kitchen, dining room, or in the main- 
tenance department. 

How do we locate this loyal fellow? 
What are the characteristics that, if 
properly handled, will result in such 
an employe? These are the things that 
must be found by trial and error in 
the use of tests and especially during 
the interview. It would be fine if a 
list of ten questions could be made 
which would magically result in the 
location of only top-flight employes. 
The answer, however, is not in such a 
list but in a continuous process of 
comparison to on-the-job performance. 

Try taking what you would consider 
to be your best workers in terms of 
loyalty and performance, and try 
some questions with them. See what 
their responses are to your inquiries. 
Such questions as, “What do you 
think?,” or “How do you like?” about 
the job, the organization or their own 
qualifications or shortcomings may be 
valuable. This must be done, of course, 
only when an atmosphere of mutual 
trust and confidence exists. 

If, now, through the proper selec- 
tion procedure we can weed out the 
potential troublemaker and select the 
cream, how do we keep him. Here, 
again, no single answer is available. 

In my experiences in admissions 
work in college, this is the item that 
is most bothersome to me. Here we 
find a boy who has “everything”—a 
fine background, the intelligence and 
ability to do work at the college level. 
Yet, within one term he has failed. 
Somewhere along the line his motiva- 
tions suffered a severe setback. We 
may select the right person but lose 
him, or his loyalty, because of improp- 
er treatment. Because we do not un- 
derstand human motivation and 
wants, the best employe may slip 
through our hands. 

One of the weaknesses of this “han- 
dling” may be found in the treatment 
the employe receives during his first 
few days of work. His “orientation” 
to the job may have been merely a 
“Go with Joe and he’ll show you your 
locker and what there is to do.” Many 
clubs are too small to have a separate 
personnel department and most often 
the employe is “broken in” by a fellow 
worker. The new employe may be 
badly “burned” in his first experience 
with your organizatian. The old adage 
that, “first impressions are lasting 
ones” has certain elements of truth. 
Take the time, if you can, or certainly, 
at least, delegate a supervisor of some 
status to show him around, to intro- 
duce him to people in the organiza- 
tion, and above all, show him where 
he fits into the organization. 

The question of motivation is a 
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Non-toxic! 
Quick drying! 
No primer needed! 
Nonflammable! 











® 
SWIMMING POOL PAINT 


made with Acrypolyrene! 





ready-to-apply! needs no primers! 


Gay, colorful Luminall Swimming Pool Paint 

is an easy to apply, tile-smooth finish for 

old and new concrete swimming pools. Made 
with the exclusive miracle binder, Acrypolyrene, 
Luminall Swimming Pool Paint forms a 

strong bond to the surface. Comes ready to 
apply—needs no costly primers or sealers. Truly 


the finest in finishes! 





Tremendous Adhesion! 


For tremendous adhesion and 
durability, latex and tough al- 
kyd-resin are blended with the 
finest non-fading pigments in 
a smooth flowing paint that 
looks better, lasts longer and 
costs less to apply! 











Choice Of Colors! 
Beautify your pool with your 
choice of three sparkling colors 
or dazzling White—tested for 
maximum color fastness under 
constant submersion and ex- 
posure. Fresh or salt water 
pools! 
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Quick Drying! 

One gallon covers up to 450 
square feet on previously 
painted pools. Resists alkali 
in concrete and pool chemicals 
—inhibits algae growth. Dries 
to the touch in less than an 
hour—no toxic fumes! 


alam TO CLUB LETTERHEAD FOR FREE QUART TEST SAMPLE! 


LUMINALL PAINTS—Dept. CM, CHICAGO 9, ILLINOIS 
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Please send me a Luminall Pool Paint Color chart from which I 
will select the color I'd like to test. 
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complex one, indeed. I do not have 
the time to go into a discourse to any 
length on this subject. We all have 
our individual needs and desires. 
These needs are in constant search 
of satisfaction. Most of our waking 
day is spent on the job and hence the 
job, the people, the organization must 
fulfill the desires of the individual. 

It is not necessary, I believe, to con- 
sider what particular need is motivat- 
ing a person at the particular mo- 
ment. Indeed, it would be well nigh 


University Clubs Report Good 


By Donald H. Clark 


NIVERSITY clubs in general have 

had a good business year during 
1957, and club business is holding up 
well this winter, it was pointed out 
at a round table meeting of university 
club managers at the St. Louis CMAA 
conference. F. A. Sifferlin, University 
Club of Columbus, Ohio, was chair- 
man and moderator of the meeting. 

There was general agreement that 
club dues and in some cases dining 
room charges should be increased. 
Most of the clubs reported full mem- 
berships, although all are making an 
effort to encourage more junior mem- 
bers. 

There was a considerable discussion 
of personnel problems and labor con- 
tracts, most of the discussion being 
led by Edward M. Grenard, Univer- 
sity Club of Detroit. In Detroit the 
bargaining with unions is done on a 
city-wide basis and this has worked 
out moderately well for all the clubs 
concerned. One club manager report- 
ed that in his city there had been too 
much bargaining of one club against 


impossible to do this in any organiza- 
tion and have time left for other 
things. What is important is the under- 
standing that a person is motivated 
and that there is a reason for his be- 
havior no matter how unreasonable 
or erratic it may appear to you. 

Try to build an organization that isa 
good place to work, where there is an 
atmosphere of trust and confidence, 
and where there is an understanding 
of people. A realization that needs do 
exist is paramount. People like to 


another—unintentionally, of course. 
He also explained that employes sat 
in on some of the labor discussions, 
which was not particularly satisfac- 
tory from anyone’s standpoint. 

Reciprocal arrangements came in 
for considerable discussion, but, gen- 
erally speaking, it was agreed that 
there couldn’t be universal reciprocal 
relations between the clubs because 
of the great variety in size of member- 
ship and in the number of sleeping 
rooms or other accommodations avail- 
able. Every club manager there, how- 
ever, expressed a willingness to ex- 
tend courtesy to visiting university 
club members when the application 
was made individually by the club 
manager. 

Two clubs reported no sleeping ac- 
commodations for guests, Alton Owen 
of the New York University Club 
which makes its headquarters for 
visitors at the Algonquin Hotel near- 
by and Dale Shephard of the Campus 
Club at the University of Minnesota. 
The Campus Club has a big restau- 
rant business and, of course, consider- 
able banquet business. 





Standing: Harold J. Teel, University Club, Cincinnati; Charles G. Wallace, Harvard Club of 
Boston; Arch Dillman, University Club, Denver; C. W. Osborne, Columbia University Club, 
New York; Ernest Flaim, University Club, Chicago. Seated: Edward M. Grenard, University Club, 
Detroit, past president of CMAA; Carl Engelhardt, Yale University Club, New York; H. Alton 
Owen, Jr., New York University Club, New York; Dale Shephard, Campus Club, University of 
Minnesota, Minneapolis; F. A. Sifferlin, University Club, Columbus, Ohio; Harry Masterson, Uni- 


versity Club, Santa Barbara, California. 
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have status, recognition, to be liked 
and to be a member of a group. I ask 
you to think not so much what a per- 
son does but rather why did he do it. 
This to me is the most important fac- 
tor. 

Therefore, at this time, at any time, 
selection and handling of personnel 
is of the utmost importance. From all 
reports, wages are high and going 
higher. You have an important invest- 
ment in your people—select and han- 
dle them with care. 


Business Year 


Most clubs now either have a serv- 
ice charge, or if not, there is a Christ- 
mas fund. However, there was con- 
siderable disagreement as to how this 
fund should be used—Mr. Grenard 
reported that at his club a 10 per cent 
charge added to all checks for food, 
beverage or rooms was added to the 
monthly bill which made it extremely 
simple from a _ bookkeeping stand- 
point. The funds all go into the club’s 
building fund. 

Harold Teel of the University Club 
of Cincinnati reported an increase in 
dues from $120 plus tax to $200, but 
with lower dues for junior members. 
The club has a full membership of 
400. 

Charlie Wallace of the Harvard 
Club of Boston reported 4100 mem- 
bers which is probably the largest of 
any of the university clubs. 

Francis Sifferlin of the University 
Club of Columbus, who was chairman 
of the meeting, said business has been 
very good at his club during the fall 
as it has been a good football year 
for Ohio State. Obviously the New 
Year’s Eve party was not up to usual 
attendance figures as so many of his 
members went to the Pacific Coast for 
the Rose Bowl game. Mr. Sifferlin 
also reported an improved bookkeep- 
ing system at his club with the use 
of a National Cash Register system. 
Other clubs have established IBM 
systems. Most clubs now send out 
chits to the members along with the 
bill but a few keep duplicates at the 
club office. Mr. Grenard remarked 
that in sending out chits without 
keeping a duplicate his club had 
never suffered a loss. 

The university club group next 
year plans to meet with the city club 
managers for one session, while they 
also will have the separate individual 
session as in past years because they 
feel that their problems are very 
much the same as most large town 
clubs. 
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No club bar can do without them 


Old Grand-Dad, Old Taylor and Old Crow are as basic 
as bourbon itself to the prestige and profits of club bars 
and restaurants. No well-run club bar or restaurant can 
do without them. 


Constantly growing in demand is Vat 69 which now 
ranks high among the most preferred Scotch whiskies. 
And Gilbey’s Gin always makes a perfect drink—which 


is why “The World Agrees on ‘Gilbey’s Please.’ ” National Distillers Products Company 
Make sure that these, and other National Distillers NEW YORK, N.Y. 


liquors, are always in good supply. All are sure signs of 
a well-stocked bar, profitably run. 





OLD GRAND-DAD + KENTUCKY STRAIGHT BOURBON WHISKEY * BOTTLED {N BOND, 100 PROOF *- OLD TAYLOR + KENTUCKY STRAIGHT 
BOURBON WHISKEY + 86 PROOF + OLD CROW + KENTUCKY STRAIGHT BOURBON WHISKEY + 86 PROOF + GILBEY’S DISTILLED 
LONDON DRY GIN + 90 PROOF + 100% GRAIN NEUTRAL SPIRITS » VAT 69 » 86.8 PROOF + 100% BLENDED SCOTCH WHISKY. 
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Ray McGrath, former manager of 
the Coronado Hotel, St. Louis, has 
succeeded E, R. Cannon as manager 
of the University Club of St. Louis. 
Mr. McGrath, at one time, was man- 
ager of Westborough Country Club 
in St. Louis. 


hk bh & 


Clyde Roberts, general manager of 
Willow Oaks Country Club, Rich- 
mond, Va., has announced the ap- 
pointment of Clyde E. Kelley as of- 
fice manager, Mr. Kelley was office 
manager of the Greenville (S. C.) 
Country Club from 1948 to 1954 and 
held a similar position at Westwood 
Country Club, Cleveland, from 1954 
to 1956. 

Mr. Roberts also announced the 
appointment of Fred Sappenfield as 
golf course superintendent. Mr. Sap- 
penfield, who will assume his new 
duties on April 1, is presently pro- 
superintendent at the Elizabeth Manor 
Country Club. 


meh & 


Donald Manning of Nashville, Tenn., 
has been appointed manager of the 
Hilands Club, Billings, Mont., and as- 
sumed his new duties on February 1. 
The appointment was announced by 
Charles M. Shaw, chairman of the 


house committee. 
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When Mr. and Mrs. Leon A. Ouellette re- 
tired last year as managers of the Acacia 
Country Club, Cleveland, after 26 years of 
service, the club presented them with a 
check for $5200. In this picture are, back row: 
Harry H. Kail, club vice president, Mrs. Ouel- 
lette, and Clint F. Taylor, lifelong friend; front 
row: Clarence K. Snyder, president, and Mr. 
Ouellette. The picture was sent to us by Peter 
J. LaPlaca, who succeeded the Ouellettes as 
general manager of Acacia. 
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The St. Paul Athletic Club has an- 
nounced plans to increase its member- 
ship slightly to 2,500 and to launch an 
expansion and modernization pro- 
gram. The remodeling will extend 
from the basement through the 12th 
floor. 

Included among the principal im- 
provements will be the addition of 
400 lockers for bowlers, a more spa- 
cious lobby with a gift shop, cigar 
counter and racks for 2,500 coats, new 
cocktail lounge and dining room, new 
larger cafeteria, new private dining 
rooms, an enlarged men’s bar and 
grill, new lockers for women and 500 
new lockers for men on the seventh 
floor, and new, modern sleeping 
rooms. All areas except the 8th floor 
will be air conditioned. Lyle Brown is 
manager of the club. 


mk bh 


Tom W. Gorsuch has been named 
manager of the Roanoke (Va.) Coun- 
try Club, succeeding John H. Kelley, 
Jr., who has resigned. Mr. Gorsuch 
goes to the Roanoke post from Greens- 
boro, N. C., where he had managed a 
restaurant. 

Mr. Gorsuch became manager of 
the Sedgefield Inn, Greensboro, in 
1946, after holding various positions 
with the Rogers-Smith Hotel Corp. 
In 1949 he was appointed manager of 
the Starmount Country Club, Greens- 
boro and held that position until 1954 
when he resigned to lease and oper- 
ate the Bliss Inn, Greensboro. 
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Edward B. Waite, assistant manager 
and executive secretary of the Wash- 
ington Athletic Club, died from a 
heart attack February 2. He had been 
with the club since its initial promo- 
tion in 1928 (the building was erected 
and opened in 1930) and was a mem- 
ber of the Evergreen Chapter as well 
as the CMAA. 

Before he went to Seattle, Mr. 
Waite was the Far East manager of 
an import-export firm with his head- 
quarters in Shanghai, China. Surviv- 
ing him are his wife, Estelle, two 
daughters, two sons, two brothers, 
two sisters and five grandchildren. 
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Steve Diamant 


Stephen Diamant, manager of Mead- 
ow Brook Country Club, St. Louis, 
which burned recently, has been 
named manager of the Twin Orchard 
Country Club, Chicago. In the past 
Mr. Diamant has managed the Broad- 
moor Country Club, Indianapolis, and 
the Highland Town and Country Club 
in Omaha. 
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William B. Benedict, Topeka (Kan.) 
Country Club, reports from Miami, 
where he is vacationing, that he ex- 
pects to be back on the job about 
April 1. 

& hb 


Sunset Country Club, St. Louis, has 
set Memorial Day as target date for 
completion of its new clubhouse and 
facilities. The old clubhouse was torn 
down last spring and the new one is 
being erected on the old foundations. 
R. J. Immel is manager. 
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Pictured here are John P. Kiely, former 
president of South Shore Country Club, Chi- 
cago, and A. J. Edmundson, general manager. 
Mr. Kiely recently was honored by his fellow 
members and presented with a wrist watch in 
appreciation of his 45 years of loyal and con- 
structive help to the club. 
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SEXTON GELATINE 


Sealed in flavor... 


holds up longer at room temperature 


EXTON GELATINE desserts and salads look 
S appetizing, taste delicious and give you a 
remarkable low cost per serving. 

You can do so much more with Sexton Gelatine 
—from a simple square of plain gelatine to a 
fancy molded salad or dessert. The cost—just 
pennies per serving. 

Sexton adds the magic of sealed in flavor to 
the ease and economy of gelatine servings. 


Your molded salads and desserts will retain 
their refrigerator shape longer at room tem- 
perature—because of the special blending of 
Sexton Gelatine. 


Your Sexton representative will be glad to 
demonstrate the remarkable variety, quality 
and economy of Sexton Gelatine. See him soon 
or write: John Sexton & Co., P. O. Box J.S., 
Chicago 90, Illinois. 
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The Flint (Mich.) Golf Ciub has an- 
nounced plans for a new clubhouse 
after a spectacular fire destroyed the 
old one in January. Loss was set at 
$750,000. While the new clubhouse is 
being built the club will set up quar- 
ters in a downtown building. 
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Harry C. Andrews, long-time club 
manager and CMAA member, writes 
that he is now living at 35 Vincent 
Ave., Belmont, Mass. Mr. Andrews 
retired as manager of Oakley Coun- 
try Club, Watertown, in 1953, after 
27 years with the club. Mr. Andrews, 
who is a native of England, began his 
career in the United States in 1910 at 
the Exchange Club of Boston. 


ce hk 
Victor Elliott, manager of the Pitts- 
burgh Field Club, died on January 12. 


He was a member of the Pittsburgh 
Chapter and of the CMAA. 


Hylbert C. Hams has been appoint- 
ed manager of the Park Ridge (Ill) 
Country Club. He had been manager 
of Sunset Ridge Country Club since 
1953 and before that was manager of 
the Barrington Hills Country Club, 
the Grove Park Inn, Asheville, N. C., 
and partner in a chain of resort hotels 
and dude ranches. 

The Park Ridge Club, after being 
closed for a month, opened on Jan- 
uary 31 with a “ship-to-shore” dinner 
with the dining room decorated nau- 
tically and over 100 different kinds of 
seafood being served. 
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Paul A. Tamsen writes that he has 
been managing the Meadia Heights 
Golf Club, Lancaster, Pa., since last 
summer. He formerly was at the Lan- 
caster Elks Club for six years and the 
Lancaster Country Club for three 


years. 


Robert M. Quiroz writes that he is 
now general manager of the Copaca- 
bana Hotel and Yacht Club, Miramar, 
Havana, Cuba. The Copacabana Yacht 
Club has about 1000 members. 

Mr. Quiroz reports that all CMAA 
members are eligible for a 20 per cent 
discount at the hotel. All they need 
to do is show their CMAA member- 
ship cards, and Mr. and Mrs. Quiroz 
will be glad to assist them in seeing 
that their visit to Cuba will be most 
memorable. 


meh 


E. M. “Mike” Fraser has resigned 
as general manager of the Greenville 
(S. C.) Country Club, according to a 
report in the Greenville paper. Mr. 
Fraser had been with the club since 
March, 1954, and before that was 
manager of the Elks’ Club in Green- 
ville for five years. 


Survey of Menu Prices for Country Clubs 


San Francisco Area 











Prices based on 
Dinner including 
Starter, Salad, Soup, 
Entree, Dessert and 
Beverage A B c D E F G H I J K L M 
Abalone $3.50 $3.25 $2.75 $3.00 $3.00 $4.00 $3.00 $2.60 $2.75 $3.25 $2.50 $3.45 
Mountain Trout 3.50 3.25 $3.15 3.25 3.00 3.00 3.25 3.00 2.75 3.25 3.00 3.45 
Broiled Chicken 3.50 3.25 3. 2.75 3.00 2.75 3.75 3.50 2.50 2.50 3.50 2.75 3.45 
Squab—Wild Rice 4.00 3.75 4.25 3.25 5.00 4.00 3.50 4.00 5.00 3.90 
Double French Lamb 
ops 3.50 3.75 3.60 3.50 3.75 4.00 4.00 4.25 3.75 3.25 3.25 3.50 3.90 
Prime Rib of Beef 3.50 4.00 4.00 3.25 3.75 3.25 4.00 4.25 3.85 3.00 3.50 3.75 3.90 
New York Steak 4.50 4.75 4.00 4.50 4.00 4.50 4.95 5.50 4.25 4.25 4.75 4.80 
Filet Mignon 4.50 4.75 4.50 4.25 4.50 4.00 4.75 4.95 5.50 4.25 4.25 4.75 3.90 
Roast Leg of Lamb 3.50 3.50 3.15 2.75 3.50 2.75 3.90 3.50 2.65 2.75 3.00 2.20 
Chicken Saute 3.50 3.25 3.15 2.75 3.00 2.75 3.90 3.25 2.50 2.50 3.25 2.75 2.20 
Sweetbreads 3.50 3.25 3.15 3.00 3.25 2.75 3.90 3.50 3.00 2.75 2.75 2.10 
Filet of Sole 3.50 3.25 3.15 2.50 3.00 2.75 3.50 3.00 2.35 2.50 2.75 2.50 2.10 
Liver and Bacon 3.50 3.25 3.15 2.75 3.90 3.50 2.75 2.75 2.75 2.10 
Sea Bass 3.50 3.25 2.75 3.25 2.65 2.50 2.10 
Lobster Thermidor 3.50 3.50 3.15 3.75 3.25 3.25 4.25 3.50 3.00 3.50 4.25 3.75 
Minute Steak 4.50 4.25 3.50 2.75 3.90 4.00 3.25 2.25 3.50 2.60 
Pork Chops 3.50 3.25 3.60 2.75 2.75 3.75 3.50 2.75 2.75 2.75 2.10 
Fried Chicken 3.50 3.25 3.15 2.75 3.00 2.75 3.25 2.50 2.50 3.25 2.75 
Veal Cutlet 3.50 3.25 3.05 3.00 2.75 3.25 2.50 2.75 2.75 2.20 
Oysters 3.50 3.25 3.25 2.75 3.50 2.50 2.75 2.50 2.10 
Roast Capon 3.50 3.25 2.75 3.50 2.75 2.50 3.50 
Salmon 3.50 3.25 15 2.75 3.00 2.75 3.60 3.00 2.50 2.50 2.75 2.10 
Prawns 3.50 3.25 3.15 2.75 3.00 2.75 3.75 3.00 2.65 2.50 3.25 2.75 2.10 
Ground Round Steak 3.50 3.25 3.05 3.50 3.50 2.75 2.75 2.50 2.10 
Grenadin of Beef 3.50 3.75 3.25 4.00 3.50 3.00 
Mixed Grill 3.50 3.00 3.25 2.85 2.75 2.10 
Spaghetti & Meat 
Balls 3.50 2.35 2.50 
Creamed Chicken 
ala King 3.50 3.15 2.75 3.85 2.35 2.50 
Veal Scallopini 3.50 3.15 2.75 3.25 2.75 2.50 2.75 3.25 2.10 
Breakfast Hours 7tilnoon} *8-11:30) 7 to10 Sun. *8 to 12 | *7:30-11 *7:30-12| 7:30-11 | *8-10:30| *8-11:00| 7:30-12 |*7:30-11 
A.M. A.M. .| 8-13:301 soon 
Luncheon Hours 12:30- | 11-2:30| 12to2 | 11:30 to| 11-30 to| 12-2:30 | 11:30 to| 12:00-3 | 11:30-4 | 12-2:30| 11-2:30] 11:30- 11:30- 
2:30 P.M. P.M 2:30 3:00 2:30 2:30 2:30 
Dinner Hours 6 to9 Sat. & 6-8:00 | 6:30-8:30) Sun. 6:30-9 6-8:30 | 6-9:30 5:30-9 | 5:30-9 | Week— 
Sun P.M. P.M. |5:30-8:30 6:30 to 
x Other > S:00 
. 6 :30-8 :30 at.— 
6:30-9 
Sun.— 
4 red ” 
Child’s Plate Price none 1.50 14 menu] 14 menu 1.50 1.50 1.50 2.50 1.50 1.25 1.75 1.50 1.50 
Child’s Plate Age minim. Limited 
Limit Inclusive 12 yrs. 9 yrs. 12 yrs. | 12yrs. | 12yrs. | 1lyrs. | 11 yrs. | 10 yrs. | 12 yrs. 9 yrs. 12 yrs. | 10 yrs. 
Club Party Prices 
per person sed 5.00-6.00 5.00+ 5.00+ 6.25 6.50 to 10 + 5.50 to 6 5.00 
+ indicates Tip 
Promdont’ Ball 
esident’s Ba none 6.00 12.50 7.50 6.00+| 7.50 7.50 7.50 
New Year’s Eve 1250 | 15.00 | 20-00+ | s6-004 | 12.504 | 10.00 1250 | 12.00 | 12.50 | 10.00 7.50 8.50 
Percentage added Tipping 
Dinner check permit- 
for Gratuity none 10% 10% 15% none None ted 10% 4% 10% 












































* Indicates Saturday, Sunday, and Holidays only 
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Ee -SILCO: STAINLESS. (Grade rolled) Silco, our Our fines 
: high-quality, low-priced stainless, i is now grade- Le. carefully Ast erolied in heavy 
rolled for finer balance, proportion, strength. steel. Perfectly tempe nyse ane 

Extra value at no extra cost. Bright finish. sttartiie Tt wears and wbeurs Se fi sy ™ 























VICTOR S. CO.[I][S}- This is the outstanding INTERNATIONAL S. CO. XII TRIPLE _ 
budget-priced quality silverplate! Maximum Superb design and finish plus other outstand- 
serviceability and ease of maintenance at ; ing features, make this silverplate the favorite 





minimum cost. Attractive styling, too! of better restaurants throughout the country. 











INTERNATIONAL on the table... profit on the books! 


| Appropriate tableware has a proved part in successful 
: restaurant management. International makes a pattern 
for every taste, a grade for every budget. Silverplate and 

stainless, each line is the finest in its category. 





Hotel Division 


The International Silver Company 


SEE YOUR INTERNATIONAL SILVER COMPANY CERTIFIED DEALER 
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St. Louis 


Members of the St. Louis District 
Chapter were guests of Mr. and Mrs. 
E. R. Cannon at the University Club 
at a regular meeting on January 30. 

Following a delightful dinner a 
short business meeting was held at 
which Christopher S. Murphy, Algon- 
quin Golf Club, was appointed chap- 
ter delegate for the annual CMAA 
conference.—Gerry Egan, secretary. 


Chicago 


Louis Fierlein of the Tower Club 
was host to the Chicago District Chap- 
ter meeting on February 3. 

After a delicious dinner, a com- 
bined meeting of the managers and 
the women’s auxilliary (the first of 
this type to be held in this area) was 
presided over by E. W. Matteson, 
president. There was a discussion of 
several chapter problems and Mr. 
Matteson appointed his committees 
for the new year.—B. B. Steeves. 


Piedmont 


The Piedmont Chapter met at the 
Charlotte Hotel, Charlotte, N. C., on 
January 12-13 and the emphasis of 
the meeting was on plans for 1958. A 
round-table discussion was led by 
President Reg Scott, and the chapter 
is launching a drive for well-qualified 
members. 

The chapter, which has its own 
group insurance plan, made two re- 
tired managers honorary members 
and the chapter will now pay their 
insurance fees. All other insurance 
premiums are paid from chapter dues. 

The next meeting will be held in 
April at the Spartanburg (S. C.) 
Country Club with J. E. “Whitey” 
Harling as _ host-manager.—W. R. 
Lamb, secretary. 


Delta 


About 50 persons attended the Delta 
Chapter meeting January 12 and 13 
at the Riverdale Country Club and 
Country Club of Little Rock. Jack 
Marckstein, Ridgeway Country Club, 
Memphis, was elected president. 

Other new officers are Tom Kelly, 
Hardscrabble Country Club, Fort 
Smith, Ark., vice president; Eddie 
Ingouf, Shreveport Country Club, 
board member; Don Murphy, Texar- 
kana Country Club, board member; 
Martin Deneberger, Chickasaw Coun- 
try Club, Memphis, board member; 
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and Nick Stathakis, Westridge Coun- 
try Club, Little Rock, board member. 

Waldo Tiller, a member of the 
Country Club of Little Rock, spoke 
on what a member expects in the 
way of entertainment at his club. 
Sam and Dorothy Keath were hon- 
ored for their services during the 
four years that he was president of 
the chapter.—Pauline O’Donoghue, 
secretary. 


Mile High 


The Mile High Chapter held its 
January 13 meeting at Green Gables 
Country Club with Mr. and Mrs. 
Charles Rankin as hosts. A brief 
business meeting was held and the 
managers and their wives enjoyed 
a splendid dinner. 

Music for dancing was furnished by 
Chuck Bennett. John Devers, former 
manager of the University Club, was 
presented with a gold money clip, 
inscribed by the chapter, as a going 
away gift. Mr. Devers is now manager 
of the Tam O’Shanter Country Club 
near Detroit. 

Attending the meeting were Mr. 
and Mrs. J. M. Conway, Mr. and Mrs. 
Horace Duncan, Mr. and Mrs. Sam 
Dunham, Mr. and Mrs. Lloyd Lynch, 
Mr. and Mrs. William Kapfstedt, Ed- 
die Ott, Miss Maggie McNamara, Mr. 
and Mrs. Ralph Knox, Mr. and Mrs. 
Paul Rubben, Mrs. Raymond Riede, 
Mr. and Mrs. George Sperlak, Mr. 
and Mrs. Mark Toray, Mr. and Mrs. 
Devers, Mr. and Mrs. Clifford Lem- 
ieux, Mr. and Mrs. Kevin Drummond, 
and Mr. and Mrs. Harold Tucker. 
—Horace G. Duncan, secretary. 


Oregon State 


Claude W. Galloway, Waverley 
Country Club, Portland, Ore., was 
elected president of the Oregon State 
Chapter at a meeting held at his club 
on January 17. 

Other new officers are Willard I. 
Curtis, University Club, first vice 
president; John Simmons, Columbia 
Athletic Club, second vice president; 
and Norman O. Moyer, Arlington 
Club, secretary-treasurer. 


Cleveland 


Business concerning the national 
convention in St. Louis was the prin- 
cipal topic at the January 15 meet- 
ing of the Cleveland Chapter at the 
Shaker Heights Country Club with 
Clarence Marvan as host. 

Four new members were admitted 
to the chapter. They were Peter 
LaPlaca, James Tukesbrey, Richard 
Woolf, and Mrs Mildred Halbach. The 
group toured the newly redecorated 
clubhouse. 

At the meeting were the Clem 
Youngs, the James Parks, the James 
Tukesbreys, the LaPlacas, the George 
Weigels, the Ed McGiverns, the Ar- 
thur Waterburys, the John Struncs, 
the Hoy Merediths, the Otto Lermers, 
the William Halbachs, the Richard 
Woolfs, the Jos. Harvaths, the Jack 
Kozars, the Jack Taylors, the Fred 
Shaners, the Fred Kopfs, the Edward 
Vetters, Mrs. Lorna Palmer, Mrs. Lu- 
ella Beresford, and guests, Frank Gu- 
lacy of Conway Import Co., and Mrs. 
Ruth Spring.—Fred Kopf, Jr., secre- 
tary. 


Badger State 


A discussion of various methods of 
billing and distributing food and bev- 
erage service charges highlighted the 





OREGON STATE—Members of the Oregon State Chapter at the January 17 meeting at 


the Waverley Country Club. 
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Portion-Perfect 















Tenderloin Steak Tenderloin Steak : 
(Completely Trimmed) (Close Trim) 





Boneless Sirloin Sirloin Strip 
Strip Steak ak 


complement 
your menu 





Your members 
compliment 
you! 


When you serve Pfaelzer Steaks, there is no 
doubt about it ever... YOU KNOW YOU'RE 
SERVING QUALITY. Pfaelzer steaks are recog- 
nized everywhere, as America’s Finest. 

No other steaks evoke so much favorable 
patron comment, provide such extraordinary dining 
pleasure. Pfaelzer steaks are fully Quality-Controlled, 
aged to mellow perfection, closely trimmed . . . build 
good will, increase your food department’s revenue, 
and lower your food and labor costs, too. 

There is a “‘Portion-Perfect” steak for every 
occasion. For parties, they’re ideal! 

Pfaelzer steaks are featured in clubs through- 
out the 48 states. A specialty with us, they can be 
for YOU. 





King Size Sirloin Steak Boneless Rib 
(16 Ounces Up) Eye Steak 





Write today...for new 16 page color illustrated 
Portion-Ready Catalog and price list on our full 
line of beef, lamb, veal, and pork primal cuts. 


plaélzer 


BROTHERS, INC. 








939 West 37th Place * Union Stock Yards » Chicago 9, Illinois oy Se 


Pioneer and Pace-Setter in Portion-Control Meats 
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January 19 meeting of the Badger 
State Chapter at the College Women’s 
Club of Milwaukee, with Miss Dan- 
nielle Guillery as hostess. 

The group also discussed the num- 
ber of bona fide clubs in the area, 
and the chapter is attempting to get 
a complete list. Several new appli- 
cations for membership were for- 
warded to the membership committee 
for ‘approval.—G. L. Backus, secre- 
tary. 


Texas 


Members of the Texas Lone Star 
Chapter held a short meeting during 
the CMAA conference at the Shera- 
ton-Jefferson Hotel in St. Louis in 
February. Presént for the meeting 
were 54 club managers who repre- 
sented 50 clubs. 

Following breakfast a short busi- 
ness meeting was held during which 
two new members were elected: M. C. 
“Pat” Brennan, Preston Hollow 
Country Club, Dallas; and S. E. 
Adams, Spring Valley Country Club, 
Richardson. A financial report was 
given after which plans for the con- 
ference open house were reviewed. 
Present at the meeting was Wes 
Clark, managing editor, Ctus Man- 
AGEMENT, who thanked the chapter 
members on behalf of the staff of 
Crus ManacEMeEnt for their outstand- 
ing job in working up the special 
Texas Section in the February issue. 


Pittsburgh 


The Pittsburgh Chapter held its 
January 13 meeting at the Twentieth 
Century Club with Miss Alice C. 
Hall, manager, as hostess. Present 
as guests were the club president, 
Miss Anna Loomis McCandless; the 
catering chairman, Mrs. Levi C. Mc- 
Crady, and Hudson Samson, president 
of the Longue Vue Club. 

A gavel was presented to Floyd 
Spate, Youghiogheny Country Club, 
in recognition of his year’s service as 
chapter president. The new officers 
were introduced.—Leora E. McCune, 
secretary. 





Presidents’ Reports 


Texas Lone Star 
W: R. Steger 


Chapter meetings during 1957 were 
held at the Hotel Commodore, New 
York City, on February 15 in con- 
junction with the CMAA conference, 
in Midland, Texas, on April 8 and in 
Dallas September 15 and 16. 

At each meeting special educational 
features were planned and proved 
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very popular and profitable for all. 
An average of 70 per cent of the chap- 
ter members attended these meetings. 

The Texas Chapter sponsored, in 
conjunction with the CMAA, a short 
course in club management at the 
University of Houston. Although at- 
tendance was. disappointing, the 
course was excellent and those at- 
tending had high praise for the pro- 
gram which was capably handled by 
Chairman Henry Barbour, manager 
of the Houston Club. 

A total of 18 new members have 
been added to the chapter and we 
have been able to retain the same 
number as at the end of 1956. The 
membership roster represents a large 
portion of the clubs in Texas. 

Throughout the year articles have 
appeared in CLuB MANAGEMENT which 
have been written by or about our 
members. They included: “The Hous- 
ton Club—A Study of Its Operations”; 
a CMAA conference country club dis- 
cussion moderated by John Outland, 
manager of the Dallas Country Club; 
“Permanent Sprinkling System,” Golf- 
crest Country Club, Houston; “One 
Theme Ties Two Nights Into Success- 
ful Club Party,” by Fred Cress, Ridge- 
wood Country Club, Waco; Houston 
Short Course; Contract for Job Secu- 
rity, by Russell Yetter, Oak Cliff 
Country Club, Dallas; Hawaiian Luau 
at International Club, Houston, Frank 
Boudreaux, manager; “My Training 
in Club Management,” by Sam Miller. 

The chapter sponsored a scholarship 
for Mr. Miller at Michigan State Uni- 
versity for one year’s tuition, and also 
contributed to the scholarship fund at 
the University of Florida. 

The climax of the chapter’s activity 
during the past 12 months came with 
the February issue of CLuB MANAGE- 
MENT in which a special 32-page sec- 
tion devoted to the chapter was pub- 
lished. Milton Thomas was chairman 
in charge of this section. 


Pittsburgh 
Floyd Spate 


The Pittsburgh Chapter had a busy 
year holding a meeting every month. 
Three chapter members attended the 
short course at Michigan State, and 
several outstanding speakers ad- 
dressed the chapter including an ex- 
pert in club accounting, the secretary 
of the Western Pennsylvania Golf As- 
sociation and Congressman Van Zandt. 

The January meeting at the Con- 
cordia Club featured a round table 
discussion on lighting and the instal- 
lation of officers. In February 16 mem- 
bers attended the CMAA Conference 
in New York and Anthony Donedeo 
was elected regional director. 
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About 50 people attended the March 
meeting at Rolling Rock Club, and in 
April a discussion was held on fire 
prevention at the Youghiogheny 
Country Club. The May meeting was 
held at Sunnehanna Country Club, 
and in June the group met at Beaver 
Valley Country Club. Both meetings 
featured golf, dinner and a round 
table discussion. 

In July the chapter met with the 
Philadelphia Chapter at Hotel Her- 
shey with CMAA President Richard 
Daley and Secretary-Treasurer Dan- 
iel Layman in attendance. The meet- 
ing was followed by a dinner dance. 
In August we held our annual ball at 
the Longue Vue Club with more than 
150 members attending. 

In September the group met at 
Greensburg Country Club, in October 
at Edgewood and in November at the 
Edgeworth Club, where an expert 
talked on proper settings and decora- 
tions. In December we held our 
Christmas party at the College Club 
where the election of officers was also 


held. 


Philadelphia 
Robert B. McGowan 


There are presently 107 active 
members of the Philadelphia Chapter, 
plus four honorary, eight associates, 
two retired, and one military, mak- 
ing a total of 122. 

An active year began last February 
(1957) at the Down Town Club 
where the group heard a man from 
the state liquor control board. The 
annual meting was held in March at 
the Union League with CMAA Presi- 
dent Richard Daley and CMAA Coun- 
sel Walter Slowinski in attendance. 

In April the chapter inspected the 
new quarters of The Acorn Club and 
in May a dinner-dance was held at 
the DuPont Country Club. There was 
golf and a business meeting at White- 
marsh Valley Country Club in June, 
and a joint meeting with the Pitts- 
burgh Chapter at the Hershey Hotel 
and Country Club in July. 

Ashbourne Country Club was the 
scene of the August meeting and the 
Bethlehem Steel Club was host for 
the September meeting. In October 
the chapter met at the Engineers Club 
and heard an expert speak on hospi- 
talization benefits. The November 
meeting was at the Noon Day Club 
and the January meeting was at the 
Germantown Cricket Club where 
Charles E. Smith, general manager of 
the Chevy Chase (Md.) Club spoke. 

The chapter lost a long-time mem- 
ber in 1957—Dave Foster, manager of 
the Hamilton Club and the Lancaster 
Club. 




















Leading Purveyors to 
New England Clubs 

































COOK & CLARKE, INC. MASSASOIT FISH COMPANY 
Purveyors of Fine Foods 65 Atlantic Avenue 
43 North Market Street Boston, Massachusetts 
Boston, Mass. CApitol 7-7654 LAfayette 3-5230 


DOLE & BAILEY, INC. Frozen Foods—Institutional Only 
Established 1868 MILLER PRODUCE CO. 
Meats 85 Newmarket Square 
Boston, Massachusetts Boston 18, Massachusetts 


ALBERT D. DUPLAIN MORGAN LINEN SERVICE, INC. 
French Baker—Established 1878 23 Hermon Street 
61 Albion Street Worcester, Massachusetts 
Boston, Mass. LIberty 2-4300 


NEW ENGLAND IMPORTATION CO., INC. 
Imported and Domestic Cheese 
Hotel Specialties 
234 State Street Boston, Mass. 


Cc. L. FORBUSH & SON 
Fish 
64 Green Street 


Worcester, Massachusetts 
O’TOOLE COMPANY 


FROM A FRIEND OF THE China—Glass—Silver 
NEW ENGLAND CLUB MANAGERS Kitchen Equipment 
Worcester, Massachusetts 685 Beacon Street Boston, Mass. 


SAMUEL M. GERTMAN CO., INC. S. S. PIERCE CO. 
Quality Meats and Provisions 133 Brookline Avenue 
40 Newmarket Square Boston, Massachusetts 


Boston 18, Massachusetts 
ALBERT RICHARDS CO., INC. 


HAYDEN’S MEAT SHOP Institution—H otel—Restaurant 
405 Pleasant Street Purveyors 
Worcester, Massachusetts * 23 Commercial Street Boston, Mass. 


H. A. HOVEY CO. :, NATHAN ROBBINS CO. 
Butter, Eggs and All Types of Purveyors to Hotels—Clubs—Restaurants 
Imported and Domestic Cheese Institutions 
35 No. Market St. Boston, Mass. 29 No. Market St. Boston 9, Mass. 


RAYMOND J. MACKOUL SWAN, NEWTON & CO. 
Fruit and Produce Meats and Poultry, Frozen Fruits and Vegetables 
13A Southwest Cutoff Butter, Cheese and Eggs 
Worcester, Massachusetts 2-8 Faneuil Hall Market Boston, Mass. 


WHITING MILK COMPANY 
Quality for Over a Century 
40 Cambridge Street Charlestown, Mass. 
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Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 





March, 1958 


15—Withholding tax and Federal In- 
surance Contributions Act tax: 
The sum of tax withheld from 
wages during February, 1958, and 


authorized depositary. Return on 
Form 450. 

Exempt corporations: Information 
return on Forms 990 or 990-A due 
from certain exempt corporations 
wiislonre: tem: aed gaa Wak with accounting periods ended 


1957. 
under the Federal Insurance Con- Selanee ae, Set 
tributions Act for February, 1958, 31—Excise taxes: Tax on membership 
if more than $100, payable to an dues, initiation, transfer and as- 
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is on your bill- offare! 


AL a 
AMOUS CORNED BEEF 
es to be confused with ordinary Snel beef 


Known for over 30 years as the corned beef with 
the “different” 
merits a prominent place on your menu. And, 
Harding's corned beef means extra profits for 
you. Inquire today, get all the facts! 


JOHN P. HARDING MARKET CO. 


728 W. MADISON ST. CHICAGO 6, ILL. 
Phone: STate 2-8050 


flavor. Harding's corned beef 





sessment fees, admissions, and 
other excise taxes for February, 
1958, if more than $100, payable 
to an authorized depositary. Re- 
turn on Form 537. 


April, 1958 


15—Withholding tax and Federal In- 


surance Contributions Act tax: 
The sum of tax withheld from 
wages during March, 1958, and 
employe tax and employer tax 
under the Federal Insurance Con- 
tributions Act for March, 1958, 
may be remitted to an authorized 
depositary. Return on Form 450. 
If this option is exercised, Form 
450 must be filed in time to per- 
mit authorized depositary to re- 
turn validated Form 450 prior to 
filing return for first quarter of 
1958. 

Exempt corporations: Information 
return on Form 990 due from cer- 
tain exempt corporations with ac- 
counting periods ended Novem- 
ber 30, 1957. 


30—Withholding tax and Federal In- 


surance Contributions Act tax: 
Return for first quarter of 1958 
due and tax payable. Return on 
Form 941. Attach validated Forms 
450 to return. 

Excise taxes: Tax on membership 
dues, initiation, transfer and as- 
sessment fees, admissions and 
other excise taxes for March, 
1958, if in excess of $100, may be 
paid to an authorized depositary. 
Return on Form 537. If this op- 
tion is exercised, Form 537 must 
be filed in time to permit deposi- 
tary to return validated Form 537 
prior to date for filing return for 
first quarter of 1958. Otherwise, 
return for first quarter due and 
tax payable. Return on Form 720. 
Attach validated Forms 537 to 
return. If return is accompanied 
by depositary receipts showing 
timely payment of tax for the en- 
tire quarter, due date of Form 720 
is extended to May 10, 1958. 
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It?s some members calling about that 
new assessment. 
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A complete alcoholic beverage serv- 
ice—from a three-ounce cocktail cup 
to a one-gallon ice bucket—is now be- 
ing marketed to clubs and other in- 
stitutions by Dixie Cup. 

The picture shows the “Cham- 
pagne” design in the one-gallon and 
one-quart ice buckets, the 10-ounce 
highball cup, the 6-ounce old-fash- 
ioned or “on-the-rocks” cup (center), 
and the 3-ounce cocktail cup. The 
sixth item in the new service is the 
silver holderette shown fitted to each 
of the highball and cocktail cups. 

More information can be obtained 
by writing Dept. CM, Dixie Cup Co., 
Easton, Pa. 


A complete line of sliding glass door 
refrigerators are available now from 
Foster Refriger- 
ator Corpora- 
tion, manufac- 
turer of over 
200 match mod- 
els of welded all 
aluminum re- 
frigerators and 
freezers. 

Both self con- 
tained and re- 
mote models 
are available as pass-throughs with 
sliding glass doors on both sides or 
one side only. 

For more information about all Fos- 
ter refrigerators write Dept. CM, Fos- 
ter Refrigerator Corp., Mill and N. 2nd 
Sts., Hudson, N. Y. 


—p 








ee 


A small bar for clubs and other in- 
stitutions is now on the market. 
Called Serv-A-Bar, the unit is fin- 


ished in marbelized color, is resistant 
to alcohol, and moves easily on casters 
which can be removed quickly for sta- 
tionary use. It is of all welded con- 
struction, completely assembled, and 
has an 18 x 48 inch top, is 42 inches 
high with casters, has an open back 
with two shelves, 13 x 41 inches, and 
built-in lighting in the top. 

For more information write Dept. 
CM, Pucel Enterprises, Inc., 3746 
Kelley Ave., Cleveland, O. 


A catalog on modern metal furni- 
ture, including upholstered furniture, 
tables and chairs, desks and occa- 
sional tables, is now available to clubs. 

The 24-page catalog is illustrated in 
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full color and shows a full line of 
Howell furnishings for the club 
lounge and dining room. Also included 
are specifications on finishes, colors 
and upholstery materials. 

For a copy write Dept. CM, Howell 
Co., St. Charles, Il. 


For the club bar or cocktail lounge 
desiring distinction and elegance in the 
service of mixed drinks, Simard, Inc., 
has developed the Fros-T-Glass glass 
froster shown on the next page. 

This unit, measuring approximately 
24 inches wide, 18 inches deep and 30 
inches high, holds 60 large cocktail 
glasses. Utilizing dry ice, it chills the 
glasses to about 80 degrees below 


pul, your best food forwanL 


For attractive, inviting meals, put your best food for- 
ward on Walker Vitrified China. Take “Victoria”, for 
example. This distinctive pattern is available in your 
choice of either maroon or aqua band, with gray flared 
rim. Many other attractive patterns to select from. Send 
for name and address of your Walker dealer. 


FHE 


WALKER 


CHINA COMPANY 
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zero, When the glass is removed from 
the unit a thick coating of frost forms 
immediately. 

Free literature and specifications 


are available from Simard, Inc., Dept. 
CM, 337 Broadway, Lynn, Mass. 





A new line of serving trays, com- 
bining the color and durability of 
vinyl with the strength and lightness 





SOLID KUMFORT 
3 









Several hundred 
Solid Kumfort Chairs 
are used for various 

purposes in dining 
and meeting rooms. 


Col. Richard E. Daley, 
Manager 


Model 426 


FOLD FLAT 
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“PURCHASED IN 1949 
and still in 


Chae lad Told 


ctnbliad use J” 


says Col. Richard E. Daley 


ARMY NAVY COUNTRY CLUB 


Arlington, Virginia 


NINE YEARS of constant use have 
proved to Manager Daley’s satisfaction 
that Solid Kumfort Chairs last longer and 
stay out of the repair shop. That is why 
he bought another quantity this year. 


Solid Kumfort Chairs are far stronger 
than conventional chairs of equal weight. 
They are light and easy to move for multi- 
purpose rooms... a good investment for 
any club, hotel or institution. 


Write today for our complete line Portfolio 
of Wood and Magnesium Chairs That Fold. 


LOUIS RASTETTER & SONS COMPANY 
1320 Wail Street 
Fort Wayne 1, Indiana 


of aluminum, is available from Wear- 
Ever. 

The trays are available in five differ- 
ent sizes (three rectangular and two 
oval) and in two finishes, grey linen 
and sun tan. Bottoms are in contrast- 
ing coral line and British brown. 

For more details write Dept. CM, 
Aluminum Cooking Utensil Co., Wear- 
Ever Bldg., New Kensington, Pa. 





A throw-away all-plastic hot cup in 
the familiar shape of a china cup has 
been introduced by the Federal Tool 
Corp. 

The cup holds seven full ounces of 
liquid and has a folding handle which 
locks in slip-proof grooves. No heat 
is transmitted to the handle or lip of 
the cup, nor is there the customary 
“paper taste” associated with paper 
cups, according to the manufacturer. 

For more information write Dept. 
CM, Federal Tool Corp., 3600 W. 
Pratt, Chicago. 





A coffee urn control device which 
has been developed for the institu- 
tional market regulates water intake 
to prevent overflow and protects the 
urn against overheating. 

The device can also be adapted to 
refill urns automatically. No special 
skill is required to attach the device 
to any electrically or gas heated urn 
now in use. 

For further information write Dy- 
namics Research Associates, P. O. Box 
5841, Ferguson 21, Mo. 


A 24-page technical bulletin de- 
signed to help clubs planning pools 
which must comply with the local 
and state health regulations, is now 
available. 

The bulletin contains illustrations 
of typical installations, cross-section 
and operational drawings as well as 
size selection charts and factual com- 
parison with other types of filters. 

For more information write Dept. 
CM, R. P. Adams Co., 330 East Park 
Drive, Buffalo 17, N. Y. 
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THE ROSTER OF THE CMAA 


A. C.—Athletic Club U. C.—University Club Andreson, Herbert F., Edgewood Valley C. C., P. O. Box 70, 
C. C.—Country Club Y. C—yYacht Club La Grange, Ill. 
G. C._—Golf Club O. C.—Officers Club Andrews, F. C., Minneapolis A. C., Minneapolis. 

A Andrews, Harry C., 35 Vincent Ave., Belmont 78, Mass. 


Andrews, Robert H., Lakewood Y. C., Seabrook, Tex. 
Abbott, Hildegarde, Womans Club of Wisconsin, 813 E. Kil- Andrieux, Raymond, Quality Hill Tower, 817 Jefferson St., 


bourn, Milwaukee 2. Kansas City, Mo. 
Ackerman, Alfred A., Glenview C. C., Golf, Ill. Antic, Barney S., Elks Club, 1214% Pacific Ave., Santa Cruz, 
Adams, Raymond M., Princeton Club of New York, Park Ave. Calif. 
& 39th St., New York 16. — Frank V. (Fargo Elks Club), 102 7th St., N., Fargo, 
Adkins, W. J., Isle Dauphine Club, Dauphin Island, Ala. N. D 
Aiken, Lester C., Petroleum Club, 219 N. Big Springs St., Mid- —_ ‘Frank G., Naval Avionics Facility Cafeteria, Indian- 
land, Tex. apols. : 
— Jacques N., C. C. of Petersburg, Johnson Road, Peters- “ — — C., Berry Hills C. C., P. O. Box 869, Charleston 
urg, Va. , W. Va. 
Albert, Alfred R., Beechmont C. C., 28200 Ki Road, Arnts, Russell C., Essex Y. C., Essex, Conn. 
Cleveland 22. pcs ieee ” Ashworth, = , Fred O., Mohawk Club, 1 N. Church S&t., 
Albrecht, Matt J., Chi Y. C., Foot of M & Lak Schenectady, N. Y. 
Frees, Chines. we cn ~— ' — Robert T., Shreveport C. C., P. O. Box 9037, Shreve- 
Alexander, Alfred H., G Point Hunt Club, 655 Cook Road, rt, La. 
aaa: en Adang, William M., Signal Mountain G. & C. C., 809 James 
Allen, John B., 831 N. W. 4th Ave., Fort Lauderdale, Fla. Blvd., Signal Mtn., Tenn. 
Alley, W. Bradley, Dallas A. C., Dallas 10. Atkinson, Derek D., River Club, 447 E. 52nd St., New York. 
Allgaier, Jr., Jack C., Omaha A. C., 1714 Douglas St., Omaha. Atteberry, Curtis L., 820 Hallett, Farmington, N. M. 
Aloi, Sam, Alcon City Club, Ohio Bldg., Akron 8. Atwood, Douglas G., Goose Creek C. C., Leesburg, Va. 
Aman, Steven J., Bel-Air C. C., 10768 Bellagio Road, Los Atwood, John W., Amarillo C. C., Amarillo, Tex. ; 
Angeles 24, Aubrey, Leland K., 10011 Brookmoor Drive, Silver Spring, Md. 
Ambrose, Jr., Warren D., Eagles Club, Rt. 9, Eagle Mountain Auerbach, Josef, Wichita C. C., 8501 E. 13th St., Wichita, Kan. 
Lake, Fort Worth. Ayres, Robert J. H., Mid-Day Club, 33 S. Clark St., Chicago 3. 
Andersen, Claus W., Colonial C. C., Fort Worth. B 
Andersen, Jorgen, Pioneer Bldg., Lake Charles, La. 
Anderson, Mrs. Alma D., U. C., 801 N. Charles St., Baltimore 1. Babb, E. M. (Address Unknown). 
Anderson, J. Dave, Pensacola C. C., Box 1444, Pensacola, Fla. Bach, Franz, Park C. C. of Buffalo, Williamsville 21, N. Y. 
Anderson, Elizabeth, Northview C. C., 7011 San Pedro, San Backus, Jr., George L., Meadow Brook Town & C. C., 2105 
Antonio N. Green Bay Rd., Racine, Wis. 
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Bailey, Jack E., B. P. O. E. 358, Box 494, Heppner, Ore. 

Baird, William A., 6300 Biscayne Blvd., Miami. 

Baker, Ray B., Nickerson Inn, Pentwater, Mich. 

Baldini, E. (Gino), Piedmont Club, 361 E. Main St., Spartan- 
burg, S. C. 

Baldasary, Jack N. (Pittsburgh Field Club), 2513 Homehurst 
Ave., Pittsburgh 34. 

Ballinger, Mrs. Grace, Women’s U. C., 1105 Sixth Ave., Seattle 


end William R., 1326 Luzerne St., Johnstown, Pa. 

Bangs, Charles R., Bloomfield Hills C. Sy Bloomfield Hills, 
Mich. 

Bangs, Jr., William B., U. C., 76 E. Monroe St., Chicago 3. 

Bangs, III, William B., Southern Hills C. C., P. O. Box 7247, 
Brookside Station, Tulsa. 

Bannas, Carl L., U. C., 1346 Central, Memphis. 

Barbano, Louis J., “Paddle Wheel,” Jack London Square, 
Oakland, Calif. 

Barbour, Henry O. (Houston Club), 4037 Dumbarton, Houston 
25. 

Barnard, Samuel R., Fargo C. C., Fargo, N. D. 

Barr, Lee C., Town & C. C., 2279 Marshall Ave., St. Paul 

Barrett, Herbert J., Washington G. & C. C., 3017 N. Glebe Rd., 
Arlington, Va. 

Barrett, Rudwell R., Southward Ho C. C., Bayshore, L. I. N. Y. 

Barrows, Stanley W., Metamora Club, 3610 Celano Road, Ox- 
ford, Mich. 

Barry, John E., Minnesota Club, 317 Washington, St. Paul. 

Bartholomew, Joshua F., Elks Club, 31 S. 8th St., Allentown, 
Pa. 

Bartlett, Mrs. Lucille C., 1828 E. Coronado Road, Phoenix. 

Bartosh, Stephen L., Island Hills G. C., Lakeland Ave., Say- 
ville, N. Y. 

Batz, Paul, Hudson Overlook Inn, West Park, N. Y. 

Bauer, Franz C., Gull Lake C. €., Richland, Mich. 

Baule, Louis J. (Evanston G. C.), 1956 West Hood Ave., Chi- 
cago. 

Bauter, Lynn, Beaver Valley C. C., Patterson Heights, Beaver 
Falls, Pa. 

Baxley, Josephine, City Club, Adolphus Tower, Dallas. 

Bayley, Reginald E., Green Hills C. C., P. O. Box 1034, Millbrae, 
Calif. 

Bearden, Glenn W., Standard Town & C. C., University Drive, 
Brookhaven, Ga. 

Beatty, Charles I. (Address Unknown). 

Beck, Max R., Columbia C. C., Chevy Chase, Md. 

Becker, G. William, Noon Day Club, 319 N. 4th St., St. Louis 2. 

Beckerle, Walter A., Hutchinson Town Club, 110 N. Poplar, 
Hutchinson, Kan. 

Beckmann, — G. (Associate), R. F. D. Rt. 3, Box 158, Sa- 
vannah, G 

Bedell, wile F. (Moose Lodge 899), 421 Maple Ave., Circle, 
Reidsville, a 

Beever, Donald R., Chevy Chase Club, Bradley Hall, 6100 
Connecticut Ave., Chevy Chase, Md. 

Bel Castro, Nicholas M., Ridgemoor C. C., 6601 W. Gunnison, 
Chicago. 

Bell, Burton, Bath & Tennis Club, Palm Beach, Fla. 

Bell, Emmitt L., Westwood C. C., Box 67, New Castle, Ind. 

Bell, Harold L., Prairie Club, K. E. H. Bldg., Wichita, Kan. 

Bell, Howard R., Walleye Inn & Resort, Osakis, Minn. 

Bell, Hugh G., Islington G. C., Box 131, Station S, Toronto 18, 
Ont., Can. 

Bell, Isabell A., Pasadena G. & C. Club, St. Petersburg, Fla. 

Bell, Mrs. Susie, Austin Club, Box 1164, Austin, Tex. 

Bellaart, J. C., Recess Club, Fisher Bldg., Detroit. 

Bemish, Walter J., Town & C. C., East Ave., Lockport, N. Y. 

Bender, Dorothy J., Colony Club, 17 N. Jefferson St., Rich- 
mond, Va. 

Benecke, Richard, Lawyers Club, 115 Broadway, New York. 

Benedict, William B., Topeka C. C., Topeka, Kan. 

Bennett, John W., Commercial Club, 465 California St., San 
Francisco 4. 

Benish, Robert A., Oakwood C. C., P. O. Box 5005, Kansas 
City 30, Mo. 

Bennett, Richard D., Wynn Stay Club, 228 W. Walnut St., 
Louisville. 

Bennett, William M. (Address Unknown). 

Benso, G. A. (Dearborn C. C.), 9245 Ruth, Allen Park, Mich. 

Benson, Charles C., Milwaukee Press Club, 125 E. Wells St., 
Milwaukee 1. 

Benson, Velus G., Saginaw C. C., 4465 Gratiot, Sagniaw, Mich. 

Benvin, Nicholas, Rockaway Hunting Club, 615 Ocean Ave., 
Cedarhurst, N. Y. 

or Luella J., Clifton Club, 17884 Lake Road, Cleveland 


Berg, Jack F., Clear Lake Y. C., P. O. Box 123, Seabrook, Tex. 
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Berger, Adolph G., Allegheny C. C., Sewickley Heights, Pa. 

Berndt, Harold J., U. C., 420 Summit Ave., St. Paul. 

Bernet, Fred H. (Associate), Room 610, 408 Olive St., St. 
Louis as 

Bernnard, Robert M., Tacoma C. & G. C., Tacoma 99, Wash. 

Berrini, Peter R., Tatnuck Cs Pleasant St., Worcester, Mass. 

Berry, — E. (Associate), 4313 Stanford t., Chevy Chase 
15, M 

Bertholf, Robert R., Woodhaven C. C., 1001 Mulberry St., 
Louisville 17. 

Best, Frederick, Bankers Club, 120 Broadway, New York 5. 

Bickford, George D., Davenport Club, 404 Main St., Davenport, 
Ta. 

Biddulph, George, Springvale C. C., Canterbury Road, N. Olm- 
stead, O. 

Billingsley, George E. (Associate), 1236 S. Victor St., Tulsa 3. 

Birkler, Lucien L., Race Brook C. .. Orange, Conn. 

Birner, William F., Sunningdale C. C., Scarsdale, N. Y. 

Bischofberger, Emile (Associate), "21706 Louise, St. Clair 
Shores, Mich. 

Biscus, Peter, 110 Beechwood Road, Columbus 9, O. 

Bissley, Paul L., Union Club of British Columbia, 805 Gordon 
St., Victoria, B. C., Can, 

Black, John L., Clearcrest C. C., Evansville, Ind. 

Black, Troy B., 850 Juniper St., N. E., Atlanta 8. 

Blakely, Ralph G., Conewango Valley C. C., P. O. Box 202, 
Warren, Pa. 

Blank, Ernest, Ridglea C. C., Bernie Anderson Ave., P. O. Box 
9355, Fort Worth ie 

Blaufuss, Frank Louis, a Lake G. & C. C., Warren St., 
Spring Lake Heights, N 

Blom, Harry J. K., elite C. C., P. O. Box 193, Lancaster, 
Pa. 


Bock, Louis W., 213 Manor Ave., Harrison, N. J. 

Boehme, Eric O., Petroleum Club, 314 Shell Bldg., New Or- 
leans 12. 

Boettcher, William J., Ridge C. C., 10522 S. California, Chicago 
43. 

Bond, Herbert Wm., La Jolla Beach & Tennis Club, 200 Spin- 
drift Drive, La Jolla, Calif. 

Bond, John J., Echo Lake C. C., Westfield, N. J. 

Borchetta, Michael N., Innis Arden G. C., Tomac Ave., Old 
Greenwich, Conn. 

Borden, Thomas W., Golden Valley G. C., 7001 Golden Valley 
Rd., Minneapolis. 

Boswell, Louis M., Petroleum Club, 618 S. Main, Tulsa. 

Boswell, Marion L. (Pasadena G. C.), 1401 Royal Palm Drive, 
S., St. Petersburg 7, Fla. 

Bouchard, Emily, Woman’s Club, Minneapolis. 

Boudreau, Ernest J., Shadow Mountain Park, Inc., P. O. Box 
14, Palm Desert, Calif. 

Boughton, Alfred G., Knoll G. C., P. O. Box 300, Boonton 
Manor, N. J. 

Boury, Henry A. (Associate), 630 Gramatan Ave., Mt. Vernon, 
N. Y. 


Bouseman, Maurice O., Elks Club 894, Prairie & Ferris Sts., 
Galesburg, IIl. 

Bouthilette, Harry E., Vesper C. C., R. F. D. 1, Lowell, Mass. 

Bowen, Joe E. (Sand Point C. C.), 8333-55th St., N. E., Seattle 
15 


Bowman, John F., Rittenhouse Club, Philadelphia. 

Boyd, Don R., 1224 N. Plum - Apt 2, Springfield, O. 

Boyd, Jr., Mason W., Rock Hill Lodge 1318 B. P. O. E., Drawer 
1000, Rock Hill, S. C. 

Brace, Richard J., Irem Temple C. C., Dallas, Pa. 

Brace, Stewart E., Orchard Park C. C., 529 S. Buffalo Rd., 
Orchard Park, N. Y. 

Bradshaw, Franklin E., 15110 N. W. 29th Ave., Opa Locka, Fla. 

Brainard, Ira F., Weston G. C., Weston, Mass. 

Brainard, Robert M., 207 Niagara Falls Blvd., Buffalo, N. Y. 

Brandon, D. V. (Address Unknown). 

Brandon, Karl J., Round Hill Club, Greenwich, Conn. 

Brandstetter, Frank M. (Associate), Hotel Sans Souci, Ocho- 
Rios, Jamaica, B. W. I. 

Brannum, Clarence D. (Address Unknown). 

Bray, Charles E., U. C., 614 S. Hope St., Los Angeles. 

— Robert . Elmcrest G. & C. Cc. "Box 1308, Cedar Rapids, 


il Joseph, Niagara Falls C. C., Lewiston Heights, Lewiston, 
N.Y, 


Brennan, John T., Birmingham C. C., P. O. Box 112, Birming- 
ham, Mich. 

Brenzel, Sylvester Wm., Richmond Boat Club, 1613 Redwood 
Dr., Louisville. 

Brewer, Betty Mae, Jacksonville C. C., Jacksonville, Iil. 

Brewer, William A., Montreal Amateur Athletic Association, 
2070 Peel St., Montreal, Quebec, Can. 
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Brewton, B. Anthony, 548 Lauricella Ave., New Orleans 21. 

Brinkman, William E., Elks Club, 601 Lake Ave., Racine, Wis. 

Bristol, James T., Illinois A. C., 112 S. Michigan Ave., Chicago 
3 


Brod, Kurt A., Richmond County C. C., Dongan Hills, Staten 
Island 4, N. Y. 

Brogan, Paul R., Army Navy C. C., 2400 18th St., So., Arling- 
ton, Va. 

Broman, Russell D., 2208 Hecker Ave., Rockford, Ill. 

Broms, Robert M., Skokie C. C., Glencoe, Ill. 

Brooks, Albert M., Carmel C. C., Charlotte, N. C. 

Brothers, Robert G., Alliance C. C., 725 E. Milton St., Alliance, 
O. 

Brown, Albert T., The Sea Ranch, Fairfield Beach Road, Fair- 
field, Conn. 

Brown, Eric F., The Springhaven Club, Wallingford, Pa. 

Brown, George M., Elks Club 326, P. O. Box 707, Roseburg, 
Ore. 

Brown, Glenn R., Verdugo Club, 220 W. Broadway, Glendale 
4, Calif. 

Brown, Sr., Harold N., Army Navy C. C., 2400 18th St., So., 
Arlington, Va. 

Brown, Harvey D., Terrace Club, New Brotherhood Bldg., 
Kansas City, Kan. 

Brown, Jr., Isaac H., Houston Y. C., La Porte, Tex. 

Brown, Joel William, Los Altos G. & C. C., Los Altos, Calif. 

Brown, Lyle E., Saint Paul A. C., 340 Cedar St., St. Paul. 

Brown, Paul H., Brooklawn C. C., Bridgeport, Conn. 

Brown, Thomas, Latrobe C. C., R. R. 4, Box 380, Latrobe, Pa. 

Brucher, John P., 3620 Nuuanu Ave., Honolulu, T. H. 

Brundage, W. Paul, The Old Club, Sans Souci, Mich. 

Brunner, Frank G., Flossmoor C. C., Floosmoor, IIl. 

Brusco, Patsy, Mountain Lakes Club, 18 Lake Drive, Mountain 
Lakes, N. J. 

Brusini, Frank, 4053 Ithaca St., Jackson Heights, L. I., N. Y. 

— Mack (Red Hill C. C.), 1616 Granada Place, Pomona, 
Calif. 

Buck, Mary F., Women’s City Club, 2110 Park Ave., Detroit 1. 

Buckley, Clifford R., Commissioned Officers’ Mess Open, Sey- 
mour Johnson Air Force Base, Goldsboro, N. C. 

Buell, Louise K., Bakers Club of Chicago, 112 W. Randolph, 
Chicago 1. 

Buell, Robert F., Binghamton C. C., P. O. Box 191, Johnson 
City, N. Y. 

Buescher, Jr., William A., Milwaukee C. C., 8000 Range Line 
Road, Milwaukee 9. 

Buhler, E., 160 Minot Ave., Chula Vista, Calif. 

Burdett, Marsada, Petroleum Club, Washington-Youree Hotel, 
Shreveport, La. 

Burdick, George Owen, Cleveland Skating Club, 2500 Kemper 
Road, Shaker Heights 20, O. 

Burgett, Jr., J. Rogers, Athlestan Club, 152 St. Francis St., 
Mobile, Ala. 

Burgett, Thomas V., C. C. of Mobile, P. O. Box 2038, Spring 
Hill Station, Mobile, Ala. 

Burkart, Henry, Covenant Club, 10 N. Dearborn, Chicago. 

Burke, Edward M., Forsgate C. C., Jamesburg, N. J. 

Burke, Lawrence A., Aronimink G. C., St. Davids Rd., Newton 
Square, Pa. 

Burness, Thomas B., California Club, 538 Flower St., Los 
Angeles 17. 

— Fred B., Officers’ Open Mess, Patrick Air Force Base, 
Fla. 

Burr, Francis J., C. C. of New Canaan, C. C. Road, New 
Canaan, Conn. 

Burster, Anton, St. Charles C. C., St. Charles, Ill. 

— Theodore, Monroe G. & C. C., 611 Cole Rd., Monroe, 


ch. 

Buschmann, Dorothea, Kansas City C. C., 62nd & Indian Lane, 
Kansas Cty 13, Mo. 

Bush, Richard C., Fort Myers C. C., Fort Myers, Fla. 

Bush, William A., Torresdale-Frankford C. C., Frankford & 
Grant Ave., Philadelphia. 

Butterfield, Chester W., Happy Hollow Club, 105 Pacific St., 
Omaha. 

Byer, Allan J., Park C. C., Sheridan Drive, Williamsville, N. Y. 


Cc 


Cadieux, Lucien, St. Johns G. C., St. Johns, Que., Can. 

Cagliostro, Angelo (Macon Elks Club), 754 Windsor Road, 
Macon, Ga. 

ao Frank X., San Diego C. C., P. O. Box 698, Chula Vista, 

alif. 

Cain, William O. (Associate), 1530 Magnolia Ave., Winter 
Park, Fla. 

Caldanaro, Tony, Tippecanoe Lake C. C., Leesburg, Ind. 








Caldwell, Jerry R., C. C. of Birmingham, P. O. Box 234, Birm- 
ingham, Ala. 

Calef, Allan W. (Carlouel Y. C.), 1091 Eldorado, Clearwater 
Beach, Fla. 

Callahan, Ernest William (Address Unknown). 

Callahan, Jr., Howard D. (Address Unknown). 

Callan, James E., Commissioned Officers’ Mess (Open), Bldg., 
SP-45, Naval Air Station, Norfolk 11, Va. 

Calvert-Link, Roy H., Blythefield C. C., Belmont 1, Mich. 

Cameron, Donald, Olympic C. C., 524 Post St., San Francisco 2. 

Cameron, Jr., Lorne A., Sunset Ridge C. C., Winnetka, Ill. 

Camozzi, John C., Fox Chapel G. C., Aspinwall, Pa. 

Camp, Lennart, Montauk Club, 25 8th Ave., Brooklyn 17. 

Campagna, Thomas J., Short Hills C. C., East Moline, Til. 

Campbell, Richard H., Indianapolis A. C., Indianapolis. 

Campbell, Sherman, Victoria Club, 2521 Arroyo Drive, River- 
side, Calif. 

Canfield, Mrs. Mary L., Willow Brook C. C., P. O. Box 1197, 
Tyler, Tex. 

Canfield, Russell B., Willow Brook C. C., P. O. Box 1197, Tyler, 
Tex. 

Cannon, Elmer R., U .C., 3607 Washington Blvd., St. Louis. 

Capper, Dale M., 3719 Kensington, Royal Oak, Mich. 

Carey, James O., The Family Club, 545 Powell St., San Fran- 
cisco 2. 

Carey, Jr., John F., Danville C. C., Danville, Ill. 

Carlsen, Hazel B., St. Clair C. C., Belleville, Il. 

Carlson, Carl I., U. C., 4206 N. Haight Ave., Portland, Ore. 

Carlson, Fred Victor, Fircrest G. C., Tacoma, Wash. 

Carlson, Patricia, So. Side Swedish Club, 7330 S. Ridgeland 
Ave., Chicago 49. 

Carney, Robert F., Larchmont Y. C., Larchmont, N. Y. 

Carpenter, C. Russell, 4600 Beaver Road, Louisville 7. 

Carpenter, Marshall O., Downtown Club, Essex House, 600-21st 
St., N., Birmingham, Ala. 

Carpenter, Ursula L., 929 Goodrich Ave., St. Paul. 

Carrigan, Bernadine, Midland C. C., Midland, Tex. 

Carrigan, John B., Midland C. C., Midland, Tex. 

Carrillo, Manuel, Garden City C. C., 206 Stewart Ave., Garden 
City, N. Y. 

Carter, Harold, Old Dominion Club, Broad at Davis, Rich- 
mond 20. 

Carvey, Frank P., 4313 Norwich Drive, Fort Worth. 

Cary, Morgan, Pennhills Club, Bradford, Pa. 

Cary, Ray B., Cedar Rapids C. C., 27th St. Dr., S. E., Cedar 
Rapids, Ia. 

Case, Frank W., Denver Club, 518 17th St., Denver 2. 

Casey, Bernard M., Omaha C. C., 69th & C. C. Road, Omaha. 

Caskey, William J., 2801 Rio Rita, Louisville. 

Castillo, Joseph E., 1312 San Antonio, Alameda, Calif. 

Castle, Ashton, Jonathan Club, 545 Figueroa Ave., Los Angeles 
16. 

Cates, Jules (East Ridge C. C.), P. O. Box 6265, Shreveport, 
L 


a. 

Cato, T. W., Valley Hunt Club, 520 S. Orange Grove Ave., Pas- 
adena, Calif. 

Cavett, Oliver B., Spring Valley A. C., Rt. 5, Box 656, Spring 
Valley Road, Dallas. 

a H. (Lakeshore Club), 812 S. 4th St., Spring- 

eld, Ill. 

Cecere, Jr., Michael A., So. Hills C. C., Brownsville & Clairton 
Rd., Pittsburgh 36. 

—_— L., Pine Hollow G. & C. C., East Norwich, 


Chalet, John, Champaign C. C., Champaign, III. 

Chambers, F. Patrick, Siwanoy C. C., Bronxville, N. Y. 

Chamlee, William C., Rte. 1, Box 391, Boswell, Ga. 

Chaney, Royce, Northwood Club, Alpha Rd., R. F. D. 5, Dallas. 

Chapeau, Armand C., Druid Hills G. C., 740 Clifton Road, 
N. E., Atlanta. 

Chapin, Mrs. Doris, Commissioned Officers’ Mess, Naval Air 
Station, Seattle 15. 

Chars, Victor R., 116 Central Ave., Burlingame, Calif. 

Chereka, John, Highland C. C., Highland Ave. West View, 
Pittsburgh 29. 

Cherry, E. L., Oklahoma City G. & C. C., 7000 N. W. Grand 
Blvd., Oklahoma City. 

Chesebro, R. Alan, Brae Burn C. C., 326 Fuller St., West New- 
ton 65, Mass. 

Chiffriller, Jr., Thomas F., Hamilton Club, 106 East Orange 
St., Lancaster, Pa. 

Chigas, Victor C., Officers Club, Offutt Air Force Base, Neb. 

Chivers, Jr., Algernon L., Briar Club, 3637 Westheimer, Hous- 
ton. 

—— Louis, Opera Luncheon Club, 147 W. 39th St., New 
York. 
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First in Quality and Service 






’ WHEN YOU ORDER 


a ) : ON 
Even the most PRT... food buyer grins Hit); ae asin 


with pleasure when his orders come from Armour. 
And the reasons are these: 


1. Top-quality always — nationally known ats 
products, none better. 





2. Unexcelled delivery— dependable service when ARMOUR CE DEPT. 
you want it. rele)? SERVI as 
3. Personalized attention to orders—tailored to ~ CHICAGO 9, ILLIN 


fit individual needs. 
4. Dependable source of supply. 


LET US SUPPLY YOU WITH ALL THESE FINE ARMOUR PRODUCTS 


Fresh Meats ¢ Flash-Frozen Meats * Smoked Meats ¢* Canned Meats 
Sausage Products * Dairy Products * Poultry & Eggs * Refinery Products 
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Christian, Donald D., 141 E. New Hampshire St., Orlando, Fla. 

Christman, Jr., LeRoy C., American Legion Home, N. New St. 
Rd., West Chester, Pa. 

Christoph, Nicholas L., Rochester Club, 120 E. Ave., Rochester, 
N. Y 


Christopher, L. B. (Address Unknown). 

Church, Arthur E., 23 S. Mt. Vernon Ave., Atlantic City, N. J. 

Churn, Clifton R., Goldsboro C, C., Rt. 4, Goldsboro, N. C. 

Civello, David L., Box 614, Boothwyn, Pa. 

Clark, Donald H. (Honorary), Club Management, 408 Olive 
St., St. Louis 2. 

Clark, Edward K., Alsonett Hotels, P. O. Box 2237, Tulsa 1. 

Clarke, Hubert, Sleepy Hollow C. C., Scarborough-on-Hudson, 


N. Y. 

Clawson, Wendall I., Miami Valley G. C., 3311 Salem Ave., 
Dayton 6, O. 

Clemen, F. L. (Associate), 3111 Glendora Ave., Cincinnati 20. 

Clist, Jr., Walter M., Coronado Club, Bank of Southwest Bldg., 
Houston 2. 

Cloutier, George L., Beach Club, 201 Palisades Beach Rd., 
Santa Monica, Calif. 

Clower, Virginia, Cleveland C. C., P. O. Box 773, Cleveland, 
Miss. 

Coffey, C. C., CPO Club, Naval Operating Base, Norfolk, Va. 

Cohen, Emanuel M., Kitchi Gammi, 831 E. Superior, Duluth 
2, Minn. 

Colby, Thomas B., Lazy H Sky Ranch Club, Pauma Valley, 
Calif. 

Coleman, James C. “Neil,” 1202 Eldridge Drive, Kalamazoo, 
Mich. 

Collins, B. H., Cascade Hills C. C., Grand Rapids, Mich. 

Collins, Harry J., Summit Hills C. C., R. R. 1, Box 5, S. Ft. 
Mitchell, Ky. 

Collins, James C., Morris Park C. C., South Bend 15, Ind. 

Collins, Paul E., Eggertsville Club, 3826 Main St., Eggertsville, 
ce a 

Collins, Ralph P., Klinger Lake C. C., Sturgis, Mich. 

Conner, J. William, Statler Club, Cornell University, Ithaca, 
N. Y. 

Connolly, Ross E., Florida Y. C., Box 22, Ortega Station, Jack- 
sonville, Fla. 

Connor, Charles J., Llanerch C. C., Manoa, Havertown, Pa. 

Connor, Joseph P., Penn A. C., 1801 Walnut St., Philadelphia 3. 

Conover, Everett, DuPont Pennsgrove C. C., West side of Hol- 
lywood Ave., Pennsgrove, N. J. 

Conrad, Gustav C., 815 Rudolph Road, Lake Worth, Fla. 

Conway, James M., Denver A. C., 1325 Glenarm Place, Denver. 

Cook, Lee, 2053 Lakewood Drive, Dayton 20, Ohio. 

= William W., Illini C. C., R. F. D. 2, Box 1, Springfield, 

1 


Cool, Lynden M., Schuyler-Meadows Club, Box 196, Louden- 
ville, N. Y. 

Coons, John W., P. O. Box 792, Stillwater, Okla. 

Cooper, C. Norman, 2070 Peel St., Montreal, Que., Can. 

=e James A. K., Royal Montreal G. C., Dorval, Que., 

an. 

Corcoran, John F., Franklin Hill C. C., Franklin, Mich. 

Corcoran, William T., Whippoorwill Club, Inc., Armonk, N. Y. 

Cordola, S. Fred, Odessa A. C., Box 3502, Odessa, Tex. 

Cornelius, James P. (Associate), 516 Howard, Detroit 26. 

Corrado, Alex A., 5745 Michigan, Kansas Citwv 30, Mo. 

Corrigan, James P., Burning Tree Club, Burdette & River 
Rds., Bethesda 14, Md. 

Corya, Charles Maurice, Highland G. & C. C., 52nd St., In- 
dianapolis 20. 

Cosner, John H. (International Club), 3118 Savannah St., El 
Paso, Tex. 

— Anthony, Preston Hills Tennis Club, 13324 Preston Rd., 

allas. 

Couch, Hubert W., Yadkin C. C., 326 Irvin St., Reidsville, N. C. 

Coughlan, Joseph, Springdale G. C., College Rd., W., Prince- 
ton, N. J. 

Courtney, Del, 1010 Main St., B-2, Evanston, IIl. 

Courtney, Leroy F., Crest Hills C. C., Reading & Seymour 
Rds., Cincinnati 37. 

Cowan, Edgerton D., 460 Winston Dr., Apt. 204, San Francisco. 

Coyne, William F., 1311 Brummel St., Evanston, II. 

Coyner, Charles B., American Legion Riverside Club, P. O. 
Box 1423, Macon, Ga. 

Coyte, Joseph D., Commissioned Officers’ Mess (Open), Pearl 
Harbor, T. H. 

Craft, Jefferson S., San Jose C. C., P. O. Box 5673, Jackson- 
ville, Fla. 

Craft, Jr., J. Thomas, Minnehaha C. C., Sioux Falls, S. D. 

Craig, Arthur H., 4628 N. E. 72nd St., Portland 13, Ore. 

Cress, Fred W., Ridgewood C. C., Rt. 1, Box 401, Waco, Tex. 

Cromwell, Alvin W., B. P. O. Elks 92, 4th & Spring, Seattle. 





Crooks, Rader K., Elks Club, Palo Alto, Calif. 

Croucher, F. D., Golf Crest C. C., P. O. Box 5428, Houston 12. 

Crump, C. Vincent, Butterfield C. C., 3lst & Midwest Roads, 
Hinsdale, Ill. 

Cufly, Charles G., Washington Horse Breeders Assn., 8501 15th 
Ave., N. W., Seattle. 

Cummings, Joseph E., Beeville C. C., P. O. Box 348, Beeville, 
Tex. 

Curcio, Frank W., Athens A. C., 1215 Clay St., Oakland 12, 
Calif. 

Curran, Page, River Crest C. C., Box 9875, Fort Worth 7. 

Curtis, Willard I., U. C., 1225 S. W. Sixth, Portland, Ore. 

Cuzner, Frederick H., Myopia Hunt Club, South Hamilton, 
Mass. 

Cyphers, Clyde, Oakland Hills C. C., Birmingham, Mich. 

Cyr, Claude J., Town Club, Inc., 25 Bellevue Ave., Bristol, 
Conn. 


D 


Dailey, John M., C. C. of Farmington, Farmington, Conn. 

Daley, Richard B., Kahkwa C. C., Erie, Pa. 

Daley, Richard E., Army Navy C. C., Arlington, Va. 

Daley, William D., Mory’s Assn., 306 York St., New Haven, 
Conn. 

Daley, William J., Western Hills C. C., 3251 Midden Circle, Cin- 
cinnati 38. 

D’Angelo, Peter Alexander, Hampshire C. C., Inc., Hommocks 
Road, Mamaroneck, N. Y. 

Dannheiser, Charles, Naher’s Inn, Tollgate Road, Berlin, Conn. 

Darr, James M., Hotel Strand, Chillicothe, Mo. 

Daum, Myron Charles, Eugene C. C., 255 Country Club Rd., 
Eugene, Oregon 

David, Dixie, Corpus Christi Town Club, 701 N. Water St., Cor- 
pus Christi, Tex. 

Davidson, James P., Lakeview C. C., Box 847, Morgantown, 
W. Va. 

Davidson, Russell F., Rt. 1, Box 342-A, Venice, Fla. 

Davies, Edward C., Down Town Association, 60 Pine St., New 
York 5. 

Davis, Charles E., U. C. of Peoria, 232 So. Jefferson Ave., Pe- 
oria, Il. 

Davis, Forest C., Greenwich C. C., Greenwich, Conn. 

Davis, Lee P., Elks Club 1415, 3355 E. Gage Ave., Huntington 
Park, Calif. 

Davis, Olin F., Dunes Golf & Beach Club, Box 1827, Myrtle 
Beach, S. C. 

Davis, Roy F., 4251 Timuquana Road, Jacksonville, Fla. 

Davis, Russell O., 3308 Olga St., Alexandria, La. 

Davis, William H., Claremont Hotel, Berkeley, Calif. 

Davis, William J., Crown Hotel, 208 Weybosset St., Providence, 
Ric 


Dawes, Frank A., Fairfield Apt. 1 E, Hoyt St., Stamford, Conn. 

Dawson, William A., Essex G. & C. C., P. O. Box 283, Sand- 
wich, Ont., Canada. 

Dean, Earl U., Bob O’Link C. C., Highland Park, I]. 

Deeds, Danny, Winding Hollow C. C., P. O. Box 3336, Colum- 
bus 11, O. 

DeGeus, John A., American Legion Club, North 108 Washing- 
ton St., Spokane, Wash. 

Deichler, Jr., Albert M., City Midday Club, 23 S. William St., 
New York 4. 

De La Torre, Rene, Glen Echo C. C., Lucas & Hunt Rd., Nor- 
mandy 21, Mo. 

Deneberger, Martin, Hotel Claridge, Room 705, Memphis. 

Denes, Imrich. Rock Inn, Adrian, Mich. 

Dent, George S., Orchard Ridge C. C., Lower Huntington Road, 
Box 2856, Fort Wayne, Ind. 

DeSoto, Henri, Westview C. C., 2601 N. W. 119th St., North 
Miami, Fla. 

Des Rosiers, Thomas G., Gull Lake C. C., Richland, Mich. 

Deuel, Ralph G., C. C. of Peoria, Peoria, Ill. 

Devers, John J., Tam O’Shanter C. C., Orchard Lake, Mich. 

Diamant, Steffen F., Twin Oaks C. C., Prairie View, IIl. 

Diamond, James C., Ridgewood C. C., 119 Franklin St., Dan- 
bury, Conn. 

Dickie, Douglas G., U. C., 1021 W. Hastings St., Vancouver 1, 
B.C. Gan. 

Dickson, Norman W., St. George’s G. & C. C., 35 Old Mill 
Road, Toronto 18, Ont., Can. 

Diemert, Gilbert J., Spokane Club, 1002 W. Riverside Ave., 
Spokane 1, Wash. 

Dillman, Arch, U. C., 1673 Sherman St., Denver. 

Dini, Clement H., Tedesco C. C., Marblehead, Mass. 

Divico, Sr., Paul A., Courthouse C. C., P. O. Box 398, Fairfax, 
Va. 

Dodge, Joe T., Elks Club, Box 268, Champaign, Ill. 
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now BICYCLE PLAYING CARDS 
IN BRIDGE SIZE! 


Bicycle Playing cards ... preferred by card players for over 73 
years ... are now available in Bridge Size. The snap, slip and 
endurance that have made Bicycle the quality choice, are all 
there in 


BICYCLE BRIDGE PLAYING CARDS 


Prices for your individual designs or 
club seal upon request. Minimum quan- 
tity 3,000 packs for special designs. 


UNMET, 


THE UNITED STATES PLAYING CARD CO. 
CINCINNATI 12, OHIO 


Makers of Bicycle 
and Congress Playing Cards 


j 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1958 





€dlund 
world’s most 


St 
EDLUND HEAVY DUTY CAN 
OPENER 
This rugged, dependable favor- 
ite has opened more cans in the 
ors mcLOMZ-YoleMinlelMeliMeli-Tmulele es 
els ever on the market. Table 


and wall styles...one for every 
work load. 


NO.77 WALL 
CAN OPENER 
Rugged, flat-to- 
wall. A good size 
for smaller restau- 
rants and drive-ins. 
One handle oper- 
ation. Built-in lid 
magnet. 

Same high quality 


in heavy duty egg 
beaters. 


CLEANING 

TOOL 

Clean open- 

vers work longer. Wire 
bristles, stainless scraper. 


KING SIZE 

CAN PUNCH 
One oversize hole. 
* Pours faster. 


Callesrncd vee 


Burlington, Vermont 





80 


FURNITURE 


No. 436 MODERN 
CAPTAIN'S CHAIR 


Heavy, form-fitting scoop 
seat. Extremely comfort- 
able and rugged. 


See your dealer or write 
us for our distributor’s 
name. 


No. 437 Matching Side Chair. 


AMERICAN 


CHAIR COMPANY 


MAN 


U 


AoC. 1 UR ££ Rk 


SHEBOYGAN, WISCONSIN 


PERMANENT DISPLAYS: Chicago — Space 1650, Merchandise Mart 
New York — Decorative Arts Center, 305 East 63rd St. (9th Floor) 
Miami — 3900 Biscayne Boulevard ® Boston — 92 Newbury Street 
San Francisco—*#558 Western Merchandise Mart, 1355 Market St. 





Doherty, Burton H. (Merchants & Mfgrs. Club), 535 Key- 
stone Ave., River Forest, Ill. 

Doherty, H. J., Merchants & Manufacturers Club, Merchandise 
Mart, Chicago. 

Dolan, M. V., 164 W. 51st St., Chicago. 

Domnauer, Rudolf, 96 Cedar St., Ridgefield Park, N. J. 

a sone Anthony J., Churchill Valley C. C., Penn Hills, Pitts- 

urgh 35. 

Donnelly, Paul F., C. C. of York, York, P 

Donoghue, Joseph rE Losantiville C. °C., 3097 Losantiville 
Road, Cincinnati 13. 

Donoghue, Michael, Elks 485, 1412 Broadway, Mattoon, IIl. 

Donovan, William P., Transit Valley C. C., Inc., East Amherst, 
nN, Y. 

Doolittle, E. G., Milwaukee A. C., 758 N. Broadway, Milwau- 


ee 2, 
Dorion, Robert, Scioto C. C., 2196 Riverside Drive, Columbus, 
Oo 


Dorrough, R. Ruel, Pine Forest C. C., P. O. Box 10127, Hous- 
ton. 

Dover, William M., Oakwood C. C., 8348 Locust St., Kansas 
City, Mo. 

Dowey, Jacob, Downtown Club, 600 Chestnut St., Ledger Bldg., 
Philadelphia 6. 

Dowie, Sr., Frank, Des Moines Club, 806 Locust St., Des 
Moines. 

Dowie, Jr., Frank D., Des Moines Club, 806 Locust St., Des 
Moines. 

Dowler, Elmer J., Hillcrest G. & C. C., 6501 So. C. C. Drive, 
Oklahoma City. 

—_ Leland F., Clearwater C. C., 525 Betty Lane, Clearwater, 
F 


Drewery, Harry J., Tamarisk C. C., P. O. Box 00, Palm Springs, 
Calif. 

Driscoll, Edwin T., Mission Hills C. C., 5400 Mission Drive, 
Kansas City 15, Mo. 

Drongowski, Ted M., Lenawee C. C., Rt. 14, Country Club Rd., 
Adrian, Mich. 

Duckworth, Howard L., Spring Lake C. C., Box 261, Grand 
Haven, Mich. 

Dudis, Charles F., Wethersfield C. C., Hartford, Conn. 

Duff, Harry B., Lost Lake Woods Club, Lincoln, Mich. 

Duffy, John F., McGuire Air Force Base, Officers Open Mess, 
Trenton, N. J. 

DuFrain, L. E., Victoria C. C., P. O. Box 463, Victoria, Tex. 

Duggins, Frank H., Metairie C. C., 580 Woodvine Ave., New 
Orleans 20. 

Duke, Harry W., Bayou DeSaird C. C., Monroe, La. 

Duncan, George, The Oakville Club, Ltd., 32 Water St., Oak- 
ville, Ont., Can. 

—* Horace G., Cherry Hills C. C., Box 60, Englewood, 

ol. 

Dupras, Gilbert (Associate), 603 Live Oak St., New Smyrna 
Beach, Fla. 

Dupre, Henry U., Essex Club, 52 Park Place, Newark 2, N. J. 

Durbin, Glen J., Rainer G. & C. C., 1856 S. 112th St., Seattle 
88 


Durbin, James W. American Brass C. C., North Church St. 
& Porter Ave., Naugatuck, Conn. 

Durso, Nicholas A., 4324 Millsbrae, Cincinnati 9. 

= Theodore, St. Anthony Club, 16 E. 64th St., New 
York 21. 

Dwyer, Bernard C., 24 Fairbanks St., Apt 1-A, Brookline 30, 
Mass. 

Dyer, Charles E., Metropolitan Club, 1700 H St., N. W., Wash- 
ington 6, D. C. 

Dyra, Eilleen K., Akron Woman’s City Club, 732 W. Exchange 
St., Akron 2, O. 


E 


Ebert, Glen W., North Shore C. C., 134 E. Fairy Chasm Road, 
Milwaukee. 

Eckert, William P., Ft. Orange Club, 110 Washington Ave., 
Albany 10, N. Y. 

Eckhaus, Morton M., Building Trades Employers’ Assn., 2 Park 
Ave., New York. 

Edic, Donald E., C. C. of Detroit, Grosse Pointe Farms, Mich. 

Edmunds, Robert E., Elgin C. C., Rt. 3, Box 222, Elgin, Ill. 

Edmundson, Andrew J., South Shore C. C., 7059 S. Shore 
Drive, Chicago 49. 

Egan, Gerard H., U. S. Naval Base, Navy 115, Box 20, c/o 
F. P. O., New York. 

Egan, Gerard T., Greenbrier Hills C. C., 2115 W. Big Bend 
Road, St. Louis County, Mo. 

Ehmann, E. J., Wakonda C. C., Des Moines 15. 

Ehrhardt, George F. (Associate), 813 Bay Point Drive, Madeira 
Beach, St. Petersburg, Fla. 
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YACHT CLUB SERVES 
FOOD AT ITS FINEST... 


thanks to Gac 


At the Grosse Pointe Yacht Club, distinguished members 
and guests are treated to distinguished food . . . prepared in 
an efficient all-Gas kitchen. 

Mr. Fred Gebstadt, Club Manager, relies on Gas cooking 
equipment because, as he says: “‘Gas gives us careful heat 
control and outstanding economy.”’ 

Next time you dine at the Yacht Club, see if you don’t agree: 
Where food is finest, it’s cooked with Gas! 
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MICHIGAN CONSOLIDATED GAS COMPANY 
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How te BUY the BEST 


WATER opi 





. snap a leaf between yer “ee 













Be sure the water cress you! ours has? 
leaves. Be sure. Phas re 


ea or - 
soi where 
ye abundance. 
st way ee Gre Sertgin to get 
3 t Is and 






clear, limestone spe we 


be - simple 
cally grown to meet 
5 to ‘imsiet, upon Dennis Water 
the world’s best 


Order Dennis Water 
Cress always. Write 
today for the com- 
plete story and for 
valuable recipes. 





DENNIS WATER 
CRESS, INC. 


Home Office 
Martinsburg, W. Va. 
Winter 
Huntsville, Ala. 











Purveyors of 


World Famous Brands 
f 


Imported Havana Cigars 


BELINDA 
CABANAS 
HOYO de MONTERREY 
H. UPMANN 
LA MERIDIANA 
PARTAGAS 
POR LARRANAGA 
RAMON ALLONES 


If the operation of your CIGAR DEPARTMENT 
presents any kind of problem, we invite your in- 
quiry (no obligation, naturally). 


FABER, COE & GREGG, Inc. 


CHICAGO NEW YORK PITTSBURGH 
‘ SUPERIOR CIGARS—SINCE 1848 














Ellerman, Herman, Hickory Hills C. C., 827 S. 18th St., Mil- 
waukee. 

Ellissen, Myles A., Capilano G. & Cc. C., Box 1, Park Royal, 
West Vancouver, B. C,, Can. 

Elmlund, Henri W., Svithiod Singing Club, 624 Wrightwood 
Ave., Chicago 14, 

Elmore, George B., Houston C. C., P. O. Box 9158, Houston. 

Emerson, Kenneth W., Jr., Pacific Club, 1451 Emma St., 
Honolulu, T. H. 

Emond, Fred A., 4671 41st Ave., N., St. Petersburg, Fla. 

Engelhardt, Carl J., Yale Club, 50 Vanderbilt Ave., New York. 

Erbschloe, Guy, 1406 Chapparral Lane, Harlingen, Tex. 

Erengarth, Gustav E., Sleepy Hollow Golf Club, Brecksville, O. 

Erengarth, Mrs. Katy, Sleepy Hollow G. C., Brecksville, O. 

Ericson, Arthur H., Detroit A. C., Detroit. 

Ericson, Richard N., Traffic Club, Palmer House, Chicago. 

Ernspiker, James R., Urbana G. & C. C., Urbana, IIl. 

Errington, Charles E., Bel-Air Bay Club, Ltd., 16801 Roosevelt 
Highway, Pacific Palisades, Calif. 

Esquino, Joseph R., Edgewood C. C., 3211 Hebron Drive, Pitts- 
burgh, 35. 

Esser, John M., Armored Center Officers Club, Ft. Knox, Ky. 

Evancho, Emil, Lakeside C. C., Richmond, Va. 

Evans, Basil E., Peachtree G. C., 4600 Peachtree Road, Atlanta 
19. 

Evans, John P., Spring Hill C. C., Maple Shade, N. J. 

Everitt, Robert, Manufacturers’ G. & C. C., Oreland, Pa. 

Ewing, Mary A., North Shore G. C., R. R. 1, Menasha, Wis. 


F 


Fabey, A. W., Out Door C. C., 439 C. C. Drive, York, Pa. 

Fairbrothers, Stanley T., Rolling Rock Club, Ligonier, Pa. 

Fairfield, Joseph, Indian Harbor Y. C., Steamboat Road, Green- 
wich, Conn. 

Fanning, Russell J., Elks Lodge, 2929 Kalakaua, Honolulu, T. H. 

Farr, George S., Newport Harbor Y. C., 720 W. Bay Ave., Bal- 
boa, Calif. 

Farrar, William E., Coshocton Town & C. C., Cambridge Road, 
Coshocton, O. 

Farrell, James M., Meadow Club, Fairfax, Calif. 

Farrelly, Bernard F., Bay Waveland Y. C., 757 N. 2nd St., Bay 
St. Louis, Miss. 

Fatino, Charles C., Milburn G. & C. C., Overland Park, Kan. 

Faucher, Daniel (Associate), P. O. Box 108, Foley; Ala. 

Faucher, Louise M., Century Club, 566 E. Ave., Rochester 7, 
N.Y. 


Fawcett, Harry J., Kansas City Club, Kansas City, Mo. 

Febel, J. W., Bryn Mawr C. C., 6600 Crawford Ave., Lincoln- 
wood 30, ill. 

Feierlein, Louis M. (Tower Club), 5201 W. Pensacola, Chicago 
41. 

Feinstein, Joseph, Knollwood C. C., Birmingham, Mich. 

Felker, Dick, U. C., 1899 Jackson St., Oakland 12, Calif. 

Ferguson, Reid D., Walnut Hills C. C., Rt. 1, Box 604, East 
Lansing, Mich. 

Ferrell, Wayne A., Balboa Bay Club, 1221 West Coast High- 
way, Newport Beach, Calif. 

Ferrone, Louis J.. Wanakah C. C., Lake Shore Road, Rt. 5, 
Hamburg, N. Y. 

Fetzek, John, Brookside C. C., Linworth, O. 

Fina, Jack, Elmhurst C. C., Elmhurst, II. 

Fiocca, Mario, Elks Lodge, 15440 Center Ave., Harvey, Ill. 

Firestone, Corinne E., Holiday Inn Motel, Highways 24 and 75, 
Topeka, Kan. 

Fischer, George J., Madison Beach Club, Madison, Conn. 

Fischer, James O., East Lake C. C., P. O. Box 1018, Atlanta. 

Fisher, Arthur W. (Associate), 30714 Scioto, Urbana, O. 

a John F., San Juan C. C., P. O. Box 1506, Farmington, 


N. M. 

Fladoos, Arnold, Dubuque C. C., Dubuque, Ia. 

Fladoos, Eddie, Westbrook C. C., Mansfield,.O. 

or 4 Thomas N., La Gorce C. C., 5685 Alton Rd., Miami 
Beach. 

Flaim, Ernest L., U. C., 76 E. Monroe St., Chicago 3. 

Fleck, Joseph E., Fort Sill Officers’ Open Mess, Bldg., 500, 
Fort Sill, Okla. 

Fleming, Jerome G., Lookout Mt. Fairyland Club, Lookout 
Mountain, Tenn. 

Fletcher, Donald G., Richland C. C., Nashville. 

Fletcher, Leonard C., Americus C. C., Rt. 2, Americus, Ga. 

— Alfred S., Seattle G. C., 145th & Greenwood Ave., Seat- 
tle 77. 

Flory, I. J., 138 North Kealing St., Indianapolis. 

Flossman, Eric, 788 Midland Road, Oradell, N. J. 

—— Roy A. (Associate), P. O. Saranac Lake, New 
York. 
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Ford, James S., Berrien Hills C. C., Benton Harbor, Mich. 

Foreman, Paul F., American Legion Club, Lexington, Neb. 

sa Robert C., Union League Club, 38 E. 37th St., New 
York. 

Forsythe, Harry E., Oak Hill C. C., R. F. D. 13, Box 235-A, 
Richmond 26, Va. 

Foster, Clifford S., Vinoy Park Hotel, P. O. Box 3942, St. 
Petersburg 1, Fla. 

Foster, Norris A., National Democratic Club, 233 Madison Ave., 
New York 16. 

Foster, Reese W., Barbara Worth C. C., Box 661, Holtville, 
Calif. 

Forte, Joseph A., Philadelphia Art Alliance, 251 So. 18th St., 
Philadelphia, Pa. 

Fowler, Anna M., Milford House, 1101 Milford St., Houston 6. 

Fox, Margaret Beeman, 41 Crescent Dr., Whippnay, N. J. 

Frakes, John D., Elks 385, Box 2150, Tucson, Ariz. 

Fram, Robert S., Old Pueblo Club, Tucson, Ariz. 

Franklin, Herbert, Merchants Exchange Club, 465 California 
St., San Francisco 4. 

Franssen, H. M., 4614 Furley Ave., Baltimore 6. 

Franz, Harry Wm., U. C., 123 University Place, Pittsburgh 13. 

Fraser, Everett M., Greenville C. C., Box 2087, Greenville, S. C. 

Fraser, Leo, Atlantic City C. C., Northfield, N. J. 

Frederick, Mary, 231 E. 88th St., New York 28. 

Frederick, Paul C., Knollwood Club, Lake Forest, II. 

Fredericksen, Mabel, Portland Woman’s Club, 1220 S. W. 
Taylor, Portland 15, Ore. 

Frey, Charles F. A., Orienta Beach Club, Mamaroneck, N. Y. 

Frick, Carl H., Irwin Cobb Hotel, Paducah, Ky. 

Froehlich, Raymond G., Beaumont C. C., P. O. Box 1746, 
Beaumont, Tex. 

Frohnmaier, Charles F., Harmonie Club, 4 East 60th St., New 
York 22. 

Fry, Alfred G., California G. C., 925 El Camino Real, South 
San Francisco. 

Fullilove, Seaborn E., Kenwood G. & C. C., 5601 River Road, 
Washington 16, D. C. 

Furedy, Edward S., 825 E. 231st St., Bronx, N. Y. 


G 


Gabrell, Eugene C., American Legion Post 1, 1071 Piedmont 
Ave., N. E., Atlanta. 

Gagnon, Park F., Elks 194, Box 378, Bellingham, Wash. 

Gall, J. Mervin, El Dorado C. C., El Dorado, Kansas 

Gallagher, James P., Elks 429, 365 Erie St., Adrian, Mich. 

Gallaher, Ruby M., Privateers C. C., P. O. Box 2406, Corpus 
Christi, Tex. 

Galloway, Claude W., Waverley C. C., 1100 S. E. Waverley 
Drive, Portland 22, Ore. 

Gangwer, Roland D., Greenville C. C., 102 Deoyley Ave., 
Greenville, S. C. 

Gardner, James E., 224 White St., Williamston, Mich. 

Garrett, Ray F., Statesville C. C., 715 Club Drive, Statesville, 
N.C 


Gartner, William W., 3015 Brownsboro Road, Bldg. 2, Apt. 1, 
Louisville 6. 

Garwood, Willis, Toledo Club, Madison & 14th St., Toledo, O. 

Gaskell, G. W., New House Hotel, Salt Lake City. 

Gatewood, James M., El Nadadero, Inc., 995 W. Chase, El 
Cajon, Calif. 

Gay, Marion T., Sedgefield C. C., Rt. 3, Greensboro, N. C. 

Gay, Oreste M., Field Club, Lake Ave., Greenwich, Conn. 

Gay, William A., Sedgefield C. C., Rt. 3, Greensboro, N. C. 

Gebstadt, Fred J., Grosse Pointe Yacht Club, Grosse Pointe 
Shores 36, Mich. 

Gelwick, Corwin W., Lakeland Y. & C. C., Lakeland, Fla. 

Gemmill, George N., Colonial C. C., R. D. 2, Harrisburg, Pa. 

Gendaszek, Felix J., 1065 King St., Toledo 7, O. 

Getschow, Mrs. R. W. (Riverview C. C.), 531 W. College Ave., 
2nd Fl., Appleton, Wis. 

— James A., Signet Society, 46 Dunster St., Cambridge 

, Mass. 

Gibson, Robert L., Elks Club 142, 1532 S. W. Morrison, Port- 
land, Ore. 

Gilbert, Norman A., Lafayette Hotel, Old Orchard Beach, Me. 

Gile, Hubert A., St. Paul A. C., 340 Cedar St., St. Paul 1. 

Gillam, George, Elks Club, 61 Shenango St., Sharon, Pa. 

Gillespie, W. L., Odessa C. C., Box 1029, Odessa, Tex. 

Gillette, Stephen E., 5405 Shore Blvd., Gulf Port, Fla. 

Gilmartin, Gene F., Cleveland Yachting Club, Rocky River 
Island, Rocky River 16, O. 

= Andre B., Hawthorne Valley C. C., Aurora Rd., Solon, 


Giraudy, Arthur, “Knickerbocker C. C., Knickerbocker Rd., 
Tenafly, N. J. 








A SWIMMING POOL 
Without MODERN Equipment... 


Is Like 

A Picture Window 
Without A 

Scenic View! 









Since 1935— 
Modern has been the 
country’s leading 
manufacturer and most reliable 
source for all pool building 
equipment and supplies. Just name 
it and Modern has it for concrete, 
tile, steel, fiberglas and plastic pools—over 
100 top-quality products including filters, 
drains, underwater lights, ladders, diving 
boards, pool paint. Modern means 

more engineering know-how. Modern 


means less cost for the greater value. 


FREE CATALOG! 


52 page Catalog & Data Book, 
includes prices, descriptions, 










photos, facts on pool care. 
Call your nearest Modern 

distributor or write for his 
name and Catalog No. 6P 





SWIMMING POOL CO., INC. 


1 Holland Avenué, White Plains, N. Y 


moder 
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Accepted Procedure... 


with modern 
DOLGE Fungicides 


DUSTING Alta-Co Foot Powder on the feet and 
inside shoes : 

FOOT BATH Alta-Co Powder dissolved in water 
for group prophylaxis | 

FLOOR WASH H_D. Fungicide diluted in 

300 parts water— mop on floor © 


Doice) 


Write for Booklet 
on Athiete’s Foot Control 








wherever ; dae rv’ wee 





PYRAMID 
RESTAURANT 


ia 
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ou can serve 


Ocean-Clear LIVE LOBSTERS 


Ocean-Clear Live Lobsters mean glamour 
eating for your customers, far more attrac- 
tive and pofitable menus for you. We ship 
fresh daily via Air Freight or Railway Ex- 
press. 25 lbs. minimum order. FREE sales 
aids . . . free preparation directions. Call 
or wire your order collect. 


World's largest LIVE LOBSTER distributors 














+ 


CONSOLIDATED LOBSTER CO. 
Gloucester, Mass. 
Enclosed is our order. Please send the 
FREE SALES AIDS checked: [] ‘‘Daily 


Double” cards [] “Special Today” 
cards [_] “Lobster Special’’ table tents. 
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Gleim, Jr., Fred, Philadelphia C. C., Philadelphia 31. 

Glenn, James B., Naval Lodge 353, Port Angeles, Wash. 

=, John L., Pointsett Club, 804 E. Washington, Green- 
ville, S. C. 

Godsy, Ralph A., Ingomar Club, Box 859, Eureka, Calif. 

Goerke, Earl L. (Merrill Hills C. C.), 1205 E. LaFlin Ave., 
Waukesha, Wis. 

Goeske, Willaim F., Musky Inn, Sayner, Wis. 

Goldner, Max, Student O. C., Fort Sill, Okla. 

Goldschmidt, Paul (Pine Brook C. C.), 103 Westbourne Ter., 
Brookline 46, Mass. 

Goldsmith, Bert, 1004 S. David, Casper, Wyo. 

Goldsmith, Henry, Point Grey G. & C. C., 3350 S. W. Marine 
Dr., Vancouver, B. C., Can. 

Goll, Glenn L. (Associate), (Address Unknown). 

Goode, H. G., College Club, 605 Spring St., Seattle. 

Goodman, Vernon J., Terrace Park C. C., South Milford Rd., 
Milford, O. 

Gordon, David M., Meadowbrook C. C., P. O. Box 118, Broken 
Arrow, Okla. 

Gordon, John F., Saucon Valley C. C., Bethlehem, Pa. 

Gorton, MacArthur (Associate), 4320 Valle Vista, San Diego 3. 

Goslin, Jr., James A., Warwick C. C., Narragansett Bay Ave., 
Warwick Neck, R. I. 

Gosline, Capt. Earl S., Officers’ Open Mess, 3201st Air Base 
Wing, Eglin Air Force Base, Fla. 

Gossom, E. I., New Orleans C. C., New Orleans 18. 

Gould, Morty, 1990 Bay Dr., Miami Beach 41, Fla. 

Grabeman, Edwin W., Moraine C. C., Dayton. 

Grader, Jan, Tulsa Club, Tulsa. 

Grady, G. Mead, Richmond C. C., R. R. 3, Richmond, Ind. 

Graebert, Erich, 4222 Lennox Blvd., Inglewood, Calif. 

Graffis, Herb (Honorary), Golfdom, 407 S. Dearborn, Chicago 
5 


Graham, Dorothy L., Corpus Christi Town Club, P. O. Box 
325, Corpus Christi, Tex. 

Graham, Robert (Address Unknown). 

Graham, William W., O. C., Rt. 2, Lawrenceville, Ga. 

Grant, Henry Q., Belmont C. C., 181 Winter St., Belmont, Mass. 

Grauers, Ake, Prairie Dunes C. C., R. F. D. 4, Hutchinson, Kan. 

Graver, William A., Glendora C. C., 310 S. Amelia Ave., 
Glendora, Calif. 

Gray, Harry J., Edgeworth Club, Sewickley, Pa. 

Greene, Elmer G., Peninsular Club, 120 Ottawa Ave., N. W., 
Grand Rapids 2, Mich. 

Gregory, Fred O., 5201 La Jolla Blvd., La Jolla, Calif. 

Grenard, Edward M., U. C., 1411 E. Jefferson, Detroit 7. 

Greschick, Alexander, 64 Grand Ave., Middletown, N. Y. 

Gresley, T. Dornan, Gaston C. C., Box D, Akers Station, Gas- 
tonia, N. C. 

Griesmer, Orthell F., Apawamis Beach Club, Rye, N. Y. 

Griffin, Charles W., Texas Club, 21st Fl., Petroleum Bldg., 
Houston. 

Griffin, W. J., Brook Hollow G. C., 8301 Hines Blvd., Dallas. 

Griffis, Jr., L. J., Vestavia C. C., P. O. Box 5737, Homewood 
Station, Birmingham 9, Ala. 

Grimes, Luther N., Ponte Vedra Club, Ponte Vedra, Fla. 

Grissing, Edward L., North Shore C. C., Glen Head, L. I., N. Y. 

Grogan, Paul J., Railroad Machinery Club, 30 Church St., 
New York 7. 

Groot, Simon, Alice C. C., P. O. Box 1428, Alice, Tex. 

Groseclose, Beatrice E., Ramada Club, Oil & Gas Bldg., 7th 
F1., Houston 2. 

Grow, Billy Lee, Pinecrest C. C., P. O. Box 292, Longview, Tex. 

Gruhle, Herbert A., 14 Dickenson Ave., Sea View Park, 
Absecon, N. J. 

Gspann, Eugene, Lulu Temple C. C., North Hills, Pa. 

Gspann, Fernand A., Downtown Club, 600 Chestnut St., Phil- 
adelphia. 

Guillery, Danielle, College Women’s Club, 1330 N. Prospect 
Ave., Milwaukee 2. 

Gundel, Charles, Indian Hill Club, Winnetka, III. 

Gunderson, Glenn O., Green Acres C. C., Northbrook, II. 

Gunther, Phillip H., Essex County C. C., West Orange, N. J. 

Guthrie, Robert A., Mountain City Club, 729 Chestnut St., 
Chattanooga 2, Tenn. 

Guyer, Jack, 46 Orchard Ave., Rye, N. Y. 

Guynn, Sr., Robert, Decatur Club, Decatur, III. 


—— Thomas D., St. Louis C. C., 400 Barnes Rd., Clayton 

24, Mo. 

Hagenbuckle, Harmon, C. C. of Pinehurst, Pinehurst, N. C. 

Hagenlock, A-3 C. R. E. (Address Unknown). 

Hair, Arthur D., Chattanooga G. & C. C., Riverview, Chatta- 
nooga, Tenn. 
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Hair, Helene R., Chattanooga G. & C. C., Riverview, Chatta- 
nooga, Tenn. 

Halbach, William N., Chagrin Valley C. C., S. O. M. Center 
Road, Chagrin Falls, O. 

Hale, Nathan B., The C. C., P. O. Box 116, Sugar House Sta- 
tion, Salt Lake City 6. 

Halfacre, W. L., Norfolk Y. & C. C., 7001 Hampton Blvd., 
Norfolk, Va. 

Halkett, John G., Olympic Club, 524 Post St., San Francisco. 

Hall, Alice Conway, 20th Century Club, 4344 Bigelow Blvd., 
Pittsburgh 13. 

Hall, C. C. Jack, Elks Supper Club, 3201 S. Hillside, Wichita, 
Kan. 

Hall, Jr., Howard L., Elcona C. C., Inc., P. O. Box 726, N. &., 
Elkhart, Ind. 

Hall, Jewell, Engineers Club, 1710 Commerce St., Dallas. 

Hall, John R., P. O. Box 321, Keystone Heights, Fla. 

Hall, Laurice T., Flint G. C., Flint, Mich. 

Hall, Paul E., Riverside C. C., Carlsbad, N. M. 

Hallberg, Clifford, Detroit A. C., 241 Madison, Detroit 26. 

Haller, David W., Lexington C. C., Box 136, Lexington, Ky. 

Halloran, James E., 4317 Irving Ave., Dallas 19. 

Halpin, Robert D., Hamilton Club, 32 Church St., Paterson, 
N. J 


Halstead, Clifford J., Candlewood C. C., 14000 E. Telegraph Rd., 
Whittier, Calif. 

Halterman, Edward L., Hayden Lake G. C., Hayden Lake, Id. 

Halvorsen, Leif A., Lincoln C. C., 3100 S. 24th St., Lincoln, 
Neb. 

Ham, Jr., Lamar F., The Club, Inc., Box 2412, Birmingham, Ala. 

Hampton, Jr., Gifford H., Ft. Wayne C. C., 5221 Covington Rd., 
Ft. Wayne, Ind. 

Hams, Hylbert C., Park Ridge C. C., 636 Prospect Ave., Park 
Ridge, Il. 

Hancock, Clady H., Admiral Kidd Commissioned Officers’ 
Open Mess, U.S. Naval Training Center, San Diego 33. 

Hancock, Doris, Austin Club, Commodore Perry Hotel, Austin, 
Tex. 


— Charles L., Jonathan Club, 545 S. Figueroa, Los Angeles 
Hanion. Jule M., Western Hills C. C., P. O. Box 55, Cincinnati 
38. 


Hanson, Ainsworth E., Moline Elks, Moline, IIl. 

Happoldt, A. S., 578 Montgomery Ferry Dr., N. E., Atlanta. 

Harding, Frank W., Petroleum Club, Bakersfield Inn, Bakers- 
field, Calif. 

Harkness, George, Bonita Springs, Fla. 

Harling, J. E., Spartanburg C. C., P. O. Box 2165, Spartanburg 
Station, Spartanburg, S. C. 

—, Denham (Associate), 1124 W. Lafayette, Jacksonville, 


Harp, Clark J., Palmetto C. C., Benton, La. 

Harrington, George E., Arizona C. C., 5668 E. Orange Blossom 
Ln. Phoenix, Ariz. 

Harrington, James B., Brookfield C. C., Clarence, N. Y. 

Harrish, Nicholas, Greensburg C. C., Box 64, Greensburg, Pa. 

Harrison, W. E., Atlanta A. C., P. O. Box 1018, Atlanta 1. 

Harrop, Lawrence G., Ogden G. & C. C., 4197 Washington 
Blvd., P. O. Box 1168, Ogden, Utah. 

— Margaret M., Town Club, 805 Delaware Ave., Buffalo 9, 


a teil Lottie S., Insurance Club, Ben Milam Hotel, Houston 


Harvath, Joseph F., Canton Club, 4115 Harrison Ave., N. W., 
Canton, O. 

Harvey, John W., c/o F. B. Wines, 2300 Noble Ave., N., Minne- 
apolis 22. 

Harvey, Jr., Thomas S., Shuttle Meadows C. C., P. O. Box 920, 
New Britain, Conn. 

Hassinger, Walter D., 3652 Eminence Rd., St. Louis 21. 

Hasso, Ambrose A., Wolferts Roost C. C., 14 Detroit Ave., 
Troy, N. Y. 

Hatas, Peter, Milwaukee Club, 706 N. Jefferson, Milwaukee 2. 

Hatcher, H. L. (Jerry), U. C., 1319 K St., Sacramento, Calif. 

Hatschier, Victor P., Wampanoag C. C., Wampanoag Drive, 
West Hartford, Conn. 

Haug, Berry, Indian Hills G. & C. C., Tomahawk Road & 
Cherokee Lane, Kansas City 15, Mo. 

Hawes, Ernest L., Monterey Peninsula C. C., Box 2090, Pebble 
Beach, Calif. 

Hay, E. H. Taylor, Union League Club, 65 W. Jackson Blvd., 
Chicago. 

Hayden, David I, Birchwood Club, 27th & Redick Ave., 
Omaha. 

Hayden, Mary Phillips, C. C. of Virginia, 6031 St. Andrews 
Ln., Richmond, Va. 
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AIN BIRD & NELSON 


The Champions in Turf 


Irrigation Equipment 





RAIN BIRD TURF SPRINKLER MODEL 808 


@ One of the really great combinations in the turf 


irrigation field, Rain Bird and Nelson combine 
to give you unsurpassed watering capacity with 
economy and efficiency of operation. 


@ Rain Bird Sprinklers provide maximum, 


penetrating coverage over large turf areas, 
and are available to cover any part of a circle, 
or full circle. As part circle they water the 
grass, shrubbery, trees without soaking walks, 
drives or buildings. Perfection of operation... 
ease of maintenance are assured by a 
minimum of moving parts. 


@ Together, Rain Bird and Nelson offer you 


the most complete line of turf valves. Both, 
Nelson Quick Coupling Valves and Rain Bird 
Sure-Quick Turf Valves, are 
self-closing, foolproof, 
and afford fast, positive 
coupling and uncoupling 
without tools. Top flush “™ 
with turf, they maintain 
landscape beauty... elimi- 







nate hazard to moving NELSON 

. MIDGET 
equipment and persons VALVE 
walking or playing. MODEL 30A 


—— 





and sprin- 
and Rain Bird -—, cut your 


IMPORTANT ! Mire ate te Stal 









Write for literature on the most complete 
line of valves and sprinklers, and see how 
easily...how completely your turf irriga- 
tion requirements can be satisfied. 


NATIONAL RAIN BIRD SALES 
& ENGINEERING CORP. 


Azusa, California 


RAINY SPRINKLER SALES 
609 West Lake Street, Peoria, Illinois 
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BAKER VALUE 
PLUS QUALITY 


Quality, combined with value, are the rea- 
sons why hotels from coast to coast, have 
purchased their linens from Baker for so 
many years. 


































Exclusive Distributors 


ee DWIGHT-ANCHOR 
Sheets & Pillow Cases 


SANDOW and SAMPSON 
Bath Towels 


BATEX 
Huck Towels 


and other quality textiles made 
especially for hotel use. 





and 12 other cities 

































tee Meilalonid of Call Beof 


Heartily endorsed and served by 
many of America's Finer Clubs 


Delicious 
Hot or Cold 


Easy to 
Prepare 





Boyles Famous Corned Beef 
Will Give Greater Profits to You 


Through careful and extensive research, Boyle's now brings 
you THE FINEST CORNED BEEF EVER DEVELOPED. Broad 
surveys of consumer preference have led to the development 
of Boyle's "FOUR FAMOUS FEATURES" that mean sure 
PROFITS FOR YOU: 


1. Consistent Quality and Close Trim. 2. Distinctive 
Fine Flavor Found Only in Boyle's. 3. Guaranteed 
Satisfaction. 4. K. C. Meats; the Finest 


Order Now From Your Local Distributor, 
or Direct 


Boyles Famous CORNED BEEF CO. 


416 E. 3rd St. Phone: BAltimore 1-6284 Kansas City 6, Mo. 
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Hayduck, William M., Wool Club, 260 W. Broadway, New York. 

Hayes, Richard E., O. C., MacDill Air Force Base, Tampa, Fla. 

Haynes, Charles E., Whitemarsh Valley C. C., Chestnut Hill, 
P. O. Box 4390, Philadelphia 18. 

Hays, Charlie, American Legion Club, 2818 Wetmore, Everett, 
Wash. 

Haytock, Benjamin L., Pomfret Club, 33 S. 4th St., Easton, Pa. 

Healey, George, Racquet Club, 626 Woodbridge St. E., Detroit 
26 


Hearn, Jack D., Marion C. C., P. O. Box 35, Marion, O. 

Hecht, Lowell L., Sylvania C. C., Sylvania, O. 

Hecker, Richard R., Oakmont C. C., 1656 Royal Oaks Dr., 
Duarte, Calif. 

Hee, Charles W. K., Outrigger Canoe Club, 2335 Kalakaua 
Ave., Honolulu, T. H. 

Heine, Fred, Shaughnessy Heights G. C., 1400 W. 33rd Ave., 
Vancouver 13, B. C., Can. 

Henderson, David, River Oaks C. C., 1600 River Oaks Blvd., 
Houston 19. 

Henn, Frederick C., Rockaway River C. C., Pocono Rd., Den- 
ville, N. J. 

Henning, Kurt M., Sandy Run C. C., Oreland, Pa. 

Henriksen, Major Oscar M., Tavern Club, 3522 Prospect Ave., 
Cleveland 15. 

Henry, Richard A., Janesville C. C., Janesville, Wis. 

Herbert, Raymond J., Commissioned Officers’ Mess, Third 
Naval District, Bldg. 27, New York Naval Shipyard, Brook- 
lyn 1, N. Y. 

Herington, Charles R., Kampfe Lake, Bloomingdale, N. J. 

Herkert, Hermann W., Schnorer Club of Morrisania, 601 E. 
163rd St., New York 56. 

Hermance, Jack, Wee Burn C. C., P. O. Box 1046, Darien, 
Conn. 

— Peter, Port Washington Y. C., Port Washington, 


Hess, Roland L., 12450 Magdalena Ave., Los Altos, Calif. 

Hetfield, Roscoe W., Lakelands G. & C. C., 218 Kissane Dr., 
Brighton, Mich. 

Heurter, William G., Forest Hill Field Club, 101 Murray Ave., 
New Market, N. J. 

—s Klaus W., Keewaydin Point Club, Alexandria Bay, 


Hewitt, Harold H., U. C., 141 Washington Ave., Albany 6, N. Y. 

Higgs, Loren P., Huntingdon Valley C. C., Edge Hill & More- 
lands Rds., Abington, Pa. 

High, Gordon W., La Jolla C. C., Box 24, La Jolla, Calif. 

High, Robert B., 3115 Isabella Rd., Midland, Mich. 

Hilliard, Jr., Ben, Belle Haven C. C., Alexandria, Va. 

Hilterbrand, Charles, Ridglea C. C., P. O. Box 9355, Ft. Worth. 

Hindley, Jr., George J., Congress Lake C. C., Hartville, O. 

Hines, Robert W., Coral Ridge C. C., P. O. Box 4471, Fort 
Lauderdale, Fla. 

Hinschberger, Lloyd G., Minn. Valley C. C., Inc., 6300 Auto 
Club Road, Minneapolis 20. 

Hinrichs, Henry, La Grange C. C., 620 S. Brainerd Ave., La 
Grange, IIl. 

a William J., Paradise Valley C. C., Box 708, Scottsdale, 

iz. 

Hofer, George G., 65 Dorchester Rd., Buffalo 22, N. Y. 

Hogue, Belva I., Headliners Club, Driskill Hotel, Austin, Tex. 

Holbrook, Edward F., Green Hills C. C., Millbrae, Calif. 

Holder, Joseph H., Aronimink G. C., St. Davids Rd., Newtown 
Square, Pa. 

Holl, Henry, Evansville C. C., Evansville 11, Ind. 

Hollenbeck, Granville B., Broadmoor C. C., 2155 Kessler Blvd., 
Indianapolis. 

Hollister, Frederic H., Scarsdale G. C., Hartsdale, N. Y. 

Hollister, Robert W., Tacoma Club, Washington Bldg., Ta- 
coma, Wash. 

Holmes, B. J., Nantucket Y. C., Nantucket Island, Mass. 

Holmes, Ralph R., Houston C. C., P. O. Box 9158, Houston. 

Holmes, S. Graham, Lakepoint C. C., St. Clair Shores, Mich. 

Holt, Jr., Joseph, Seattle Town & C. C., 1421 8th Ave., Seattle. 

Holtz, Jr., Marshall H., Maplewood C. C., 28 Baker St., Maple- 
wood, N. J. 

— Buffalo Lodge 8, 87 East & West Rd., Ebenezer, 


Homberg, Victor F., Drug & Chemical Club, 85 John St., New 
York 38. 

a Col. C. F., Tampa Y. & C. C., P. O. Box 10266, Tampa 
9, Fla. 

Hood, Vance Robert, Kenwood G. & C. C., 5601 River Road, 
Washington 16, D. C. 

Hopkins, Frank T., Minocqua C. C., Minocqua, Wis. 

Hoppe, Victor R., Seattle Y. C., Seattle, Wash. 

ae. Gerald, Lafayette Club, Lake Minnetonka, Minne- 
apolis. 




















Hornecker, George L., Rock Spring Club, West Orange, N. J. 

Howard, Wyatt M., ‘Seattle Town & C. C., 1421 8th Ave., 
Seattle eS 

Howell, Richard T., 212 E. Highland Ave., Chestnut Hill, 
Philadelphia 18. 

Howgate, Elmer B., P. O. Box 242, Tucson, Ariz. 

Howland, Elton R., Elks 1845, 480 Main St., Hermiston, Ore. 

Huber, Arnold L., Ft. Douglas | Sa 28 Box 583, Salt Lake City, 

Utah. 


Huber, Henry L., Westwood C. C., Williamsville 21, N. Y. 
— Peter S., ‘Palomino Motel, "RR. 2, Box 163, Port Pierce, 


Huber, Riley, Santa Ana C. C., 20382 S. W. Newport Blvd., 
Santa Ana, Calif. 

Hucko, Peter J., Arrowhead C. C., 1413 Roxbury Dr., San 
Bernardino, Calif. 

Hueber, Harold T., The Country Club, Brookline, Mass. 

Huegel, Nicholas E., Rockford C. C., Willoughby & Oxford, 
Rockford, Il. 

Huff, W. G., Port Arthur Roof Club, Goodhue Hotel, 549 Fifth 
St., Port Arthur, Tex. 

Huffer, Celeste, Field Club, 36th at Woolworth Ave., Omaha 2. 

Hughes, Allen, Torresdale-Frankford C. C., Grant & Frank- 
ford Ave., S., Philadelphia 14. 

Humphrey, Doris S., Williams Club, Inc., 24 East 39th St., 
New York 16. 

Hunt, Gertrude V., R. R. 14, Box 351, Indianapolis. 

Hunt, Owen H., Lakewood Yacht Club, Seabrook, Tex. 

Hunter, Martin, 2527 N. E. 56th Ave., Portland 13, Ore. 

Hunter, Ralph W., Abilene C. C., Box 726, Abilene, Tex. 

Hunter, Roland D., R. D. 3, Lyme, Conn. 

Huntingford, C. Aubrey, Merion Cricket Club, Haverford, Pa. 

Hurst, William G., Abilene Club, Abilene, Tex. 

Hutchinson, Fred A., 3144 East Lester, Tucson, Ariz. 

Hynes, Charles S., U. C., 1 West 54th St., New York. 


I 
~~ — A., Auto Club Buffalo C. C., Main St., Clarence, 


imborin, Charles J., Lubbock Club, Caprock Hotel, Lub- 

oc 

Imroth, Edward A., Union C. C., P. O. Box 222, Dover, O. 

Incas, J. Robert, Patterson Club, 118 Cross Hwy., Westport, 
Conn. 

Indence, Anthony J., North Hempstead C. C., Port Washing- 
ton, N. 

Indvik, Hans J., Westmoor C. C., 10 S. Moorland Rd., Mil- 
waukee 14. 

Ingleson, John W. (Associate), Fox & Hounds, Bloomfield 
Hills, Mich. 

Ingouf, E. J., Shreveport C. C., P. O. Box 9037, Shreveport, La. 

Irvin, Fred A., Peninsula G. & C. C., 701 Madera Dr., San 
Mateo, Calif. 

— Garfield L., Everett G. & C. C., P. O. Box 308, Everett, 
Wash. 

Iverson, Norman C., Minneapolis Club, 729 Second Ave., South, 
Minneapolis 2. 


J 


Jacks, Edward W., Standard Club, 320 So. Plymouth Court, 
Chicago 4. 

Jackson, James B., Wright Patterson Air Force Base, Officers’ 
Open Mess, Dayton, O. 

Jacobson, Meyer H., Suburban C. C., Hatton Point, Ports- 
mouth, Va. 


Jacobus, Ethel, Women’s National Republican Club, 3 W. 51st 


St., New York 19. 

Jaget, Camille M., Milwaukee A. C., 758 N. Broadway, Mil- 
waukee. 

— C. H., Wampanoag C. C., 81 Robin Rd., W. Hartford, 

onn. 
Jehlen, Carl J., Baltusrol G. C., Springfield, N. J. 
— eee C., Broad Street Club, 15 Broad Street, New 
ork 5. 

Jemsek, Joe, St. Andrews G. & C. C., West Chicago, Ill. 

Jenkins, N. Ashley, Indian Valley C. C., R. D. 2, Telford, Pa. 

Jerome, Chris P., Bogey Club, 9266 Clayton Rd., St. Louis 17. 

Jochim, Irvin L., 6618 Winnebago, St. Louis. 

Johannesen, Robert C., Multnomah A. C., 1849 S. W. Salmon, 
Portland 7. 

Johannisson, Edwin. R., C. C. of Rochester, 2935 East Ave., 
Rochester 10. 

Johns, Stuart, Minneapolis G. C., Cedar Lake Rd., St. Louis 
Park, Minneapolis 16. 

Johnson, Erling O., Elks Club, 565 Broadway, Tacoma, Wash. 

Johnson, J. C., Hillcrest C. C., Box 70, Bartlesville, Okla. 



























two thousand! 


For church, school or 
hospital . . . wherever 
you need good public 
seating, Hampden makes 
the chair you are looking 
for. All-steel, decorator- 
designed in a variety of 
styles, Hampden folding 
chairs offer you top 
quality at unbelievably 
low cost! For detailed 
information on the most 
complete line of adult 
and juvenile public 
seating, write 
today direct. 


Easthampton, Massachusetts 
Department HS-7 


Distributors throughout 
the United States 
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AMERICAN LINEN SUPPLY COMPANY 
Table Linens & Towels 
Phoenix, Arizona 


ARIZONA DISTRIBUTING COMPANY 


Arizona’s Largest Distributors of 
Imported & Domestic Beverages 


Phoenix, Tucson, Flagstaff, Yuma, Casa Grande 


ARIZONA STAR BRAND 
Flour and Seeds 


ARIZONA FLOUR MILLS CO. 


Phoenix, Arizona 


ARIZONA-MESSENGER PRINTING CO. 
Complete Printing Service 


1207 East Washington Phoenix 


ARIZONA WHOLESALE SUPPLY CO., INC. 
Distributors of Quality Products 
1333 No. 21st Ave. Phoenix 


A-1 Pilsner Beer 
Lanser’s A-1 Ale 


ARIZONA BREWING COMPANY, INC. 


Phoenix, Arizona 


BERRIDGE NURSERIES 
BERRIDGE FLOWERS 


1651 East Camelback Road Phoenix 


BILBY PRODUCE COMPANY, INC. 


Phoenix, Arizona 
Wholesale Fruit & Vegetables 
Serving Phoenix Quality Food Purveyors 
THE BORDEN COMPANY 
Milk—Ice Cream 


Phoenix, Arizona 


AL 4-7107 






ARIZONA—Where Summer Spends the 





BUXTON-SMITH MERC. CO. 
DISTRIBUTORS 


Beer—W ines—Liquors 


Tucson, Arizona 


CACTUS LUMBER & SUPPLY 
Complete Line of Building Materials 
4809 No. 7th St. CR 7-7222 Phoenix 


CANADA DRY OF ARIZONA BOTTLING 
COMPANY 


A Complete Line of Beverages 


Phoenix Tucson 
4014 No. 3rd, AM 5-4766 330 E. 7th 2-7012 


CARNATION COMPANY 
Fresh Milk and Ice Cream 
4140 North Central Phoenix 
W. H. COX & SONS PRODUCE CO. 


Tucson, Arizona 


CRYSTAL ICE & COLD STORAGE 
Ice—Cubes and Crushed 
Phoenix, Arizona 


VIRG DAVIDSON-CHUDACOFF CO. 


Serving Arizona Clubs the finest corn-fed meats, 
poultry and provisions 


Clark Davidson 


Greetings to Club Managers 
DYE’S PARTY RENTS 
“From Teaspoons to Tents” 


3332 W. McDowell Rd. AP 8-5528 Phoenix 
E-Z JANITOR SUPPLY CO. 
“Do It the ‘E-Z’ Way” 
601 East Buchanan Phoenix 


FOUNTAIN SUPPLY CO. 
Clubs-Restaurant Equipment and Supplies 


1600 Grand Avenue Phoenix 





Compliments of 
MARICOPA BRANCH 


Arizona Wholesale Beer & Liquor Association 












CREE A AAS TT 
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he | Winter—Friends of the Arizona Chapter 


HASKELL LINEN SUPPLY 


Tucson, Arizona 


HEINZE, BOWEN & HARRINGTON, INC. 
Stationers—Office Outfitters 
424 North Central Phoenix, Ariz. 


HOLSUM BAKERY 
A Complete Line of Bakery Products 
Tucson, Maine 4-8621 Phoenix, AL 2-2351 


McGREW PRINTING AND 
LITHOGRAPHING COMPANY 


601 East Adams Phoenix, Ariz. 


THE NORTON COMPANY 


Distributors of Fine Lawn Equipment 
Golf Course Supplies 


1817 E. Indian School Rd. Phoenix 
KERMIT C. OESTREICH 
Electric Company 
Contracting—Re pairs—Service 
Tucson, Arizona 


O’MALLEY’S BUILDING MATERIALS 


“For Your Building Needs Always 
Look to O’Malley’s” 


Phoenix Tucson Scottsdale Yuma 


PALMER PRINTING COMPANY 
2002 North 22nd Avenue 
Phoenix, Arizona 


PBSW SUPPLY & EQUIPMENT CO. 
Office Equipment & Supplies 


530 West Washington Street 
Phoenix, Arizona 


PEPSI COLA BOTTLING COMPANY 
Also Distributors of Schweppes 
Quinine Water 


1301 N. Black Canyon Hwy. Phoenix 


PHOENIX LINEN & TOWEL SUPPLY 


A Complete Linen Rental Service 
Home-Owned and Operated for 38 years 


710 S. 3rd St. AL 8-8638 Phoenix 








| ARERR SC RRNA RISES NE 8 OD aemmemiie 





PHOENIX RENTS 
Complete Party & Catering Equipment 


517 East Camelback Road 


AM 6-5601 Phoenix 


PUEBLO SALES CO. 
Wholesale Liquors 
Tucson, Arizona 


Compliments of 
SCARLA PRODUCE COMPANY 


Phoenix, Arizona 


SMART & FINAL IRIS CO. 
Wholesale Grocers 
Phoenix, Arizona 


SUNSET DAIRY 
Home Owned and Operated 


Tucson Arizona 


SUPREME DISTRIBUTORS, INC. 
Tobacco & Bar Supplies 
411 East Washington Street Phoenix, Arizona 


TURF RIDER ELECTRIC GOLF CARS 
1958 Model Is the Finest } 

Sales & Rentals Glenn A. Doughty 
8063 Beverly Blvd., L. A., Cal. WE 9-3193 











UNITED LIQUOR OF ARIZONA 
Liquors—F ine W ines—Beer 


Phoenix Tucson Flagstaff Yuma 


WESTERN PROVISION CO., INC. 
Independent Meat Jobbers 


340 North 24th St. Phoenix 


P. W. WOMACK CONSTRUCTION CO. 
Builders of the Newest Country Club in Arizona 
Phoenix, Arizona 


WHITE ROCK BOTTLING CO. 
OF ARIZONA 


The Finest in Sparkling Beverages 
2140 W. Fillmore, Phoenix AL 2-6293 
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Johnson, Paul C., Oklahoma City G. & C. C., 7000 N. W. Grand 
Blvd., Oklahoma City. 

Johnston, Charles, Ya Valley Club, Inc., 3rd St. & Rock- 
away Rd., Garden City, N. 

Johnston, Jt r., Frank, Old Town Club, Box 344, Winston Salem, 
N. C. 

Johnstone, David (Associate), 1232 S. E. 8th St., Deerfield 
Beach, Fla. 

Jones, Charles W., Rainier Club, 4th & Marion, Seattle 4. 

Jones, Delmar B., Elks 1664, 123 S. W. Alder St., Toledo, Ore. 

Jones, James C., Keokuk C. C., Box 255, Keokuk, Ia. 

Jones, John M., River Forest G. C., Box 326, Elmhurst, 11. 

Jones, Joseph L., 16 Baker Ave., St. Louis 19. 

Jones, L. Shell, 495 W. Main St., Danville, Va. 

Jones, Loy T., L’Hirondelle C., 7611 Club Rd., Baltimore 4. 


and you ll Jones, Robert A. (Associate), Box 316, Lake Helen, Fla. 
Jordan, Damon M., Elks Club 142, 1532 S. W. Morrison St., 
think of Portland 5, Ore. 
Jordan, E. N., Canyon Hotel, Yellowstone Park, Wyo. 
ASTRA’S Junas, George, Ozaukee C. C., R. R. 2, Box 587, Thiensville, 
Wis. 
TRADITIONAL Junker, E. W., Scarab Club, 217 Farnsworth, Detroit. 
and MODERN K 
Kagley, Amelia, Woodhill C. C., Wayzata, Minn. 
FURNITURE - Kahofer, Frank J., Old Post Rd., North Attleboro, Mass. 


Kaltman, Mrs. Mary H., Eglin Air Force Base Officers’ Open 
Mess, Eglin Air Force Base, Fla. 

Kanakaris, Christ J., ee Officers’ Mess (Closed), 
USNAS, Miramar, San Diego 45 

Kareth, Frank C., Clovernook C. C., 2035 Van Zandt Rd., Cin- 
cinnati 24. 

Karr, Arthur, Le Cordon Bleu, Dania, Fla. 

Kastory, Charles, City Club, Knoxville, Tenn. 

Kauffman, E. H., Tulsa C. C., P. O. Box 1406, Tulsa. 

Kavassy, Edward W. (Associate), c/o Mrs. E. A. Perkins, 115 
Fairlawn Dr., Buffalo 21. 


For full information 





SEE write your dealer ot Kay, John L., Womens A. C., 1450 35th Ave., San Francisco. 
ASTRA BENT WOOD FURNITURE CO., gg agg oe J., Belle Meade C. C., 815 Belle Meade Blvd., 
61 West 46th Street, New York 36, N. Y. Kearn, Jerry J., Bel-Air Bay Club, 16801 Roosevelt Highway, 


Pacific Palisades, Calif. 

Keath, Samuel W., C. C. of Little Rock, Little Rock, Ark. 

Keck, Charles W., 102 Dale Rd., Willow Manor, Willow Grove, 
P 


a. 

Keen, Leslie N., Tamahaac Club, Ancaster, Ont., Can. 
PURVEYORS T0 Keeney, Vincent J. (Address Unknown). 
Keller, William, 120 N. E. 104th St., Miami Shores 38. 


BADGER STATE CHAPTER ye dy i H., Roanoke C. C., Inc., P. O. Box 1145, 


Kelly, Arthur V., U. C., 13th & O Sts., Lincoln, Neb. 
Kelly, Thomas D., Hardscrabble C. C., Rt. 1, Box 94, Ft. Smith, 
Ark 


Kelly, Timothy J., Links Club, 38 E. 62nd St., New York. 











MILWAUKEE CHEESE CO. 


Institutional Items—Cheese—F rozen Foods Kemp, James L., City A. C., 50 W. 54th St., New York 19. 
Milwaukee, Recine, Sheb oygan, Madison noe Hans, Swiss Hall C. C., 4311 Maplecrest Ave., Cleve- 
” ” ? land 29. 
Green Bay, Oshkosh, Eau Claire Kennedy, B. W. Lakewood Y. C., Box 144, Seabrook, Tex. 
Kennedy, Joseph N., Midday Club, 123 S. Broad St., Phila- 
delphia. 
ERWIN MEAT COMPANY Kennelly, David S., Sequoyah C. C., Box 157, Elmhurst Sta., 
* Oakland, Calif. 
Serving Hotels, Restaurants, Clubs, Resorts Kennon, Dewey F., Meadow Brook C. C., 10400 Canterway, 
6464 N. Teutonia Ave. Phone: FLagstone 2-1400 Overland 14, Mo. 
Milwaukee 9, Wis. Kerekes, Louis, 84-19 51st Ave., Apt. F-3, Elmhurst, L. I., N. Y. 
Kerry, Summer L., Kanawha C. C., P. O. Box 8066, South 
Charleston 3, W. Va. 
S. J. CASPER CO., INC. Kersh, Dewitte T., Fairview C. C., Elmsford, N. Y. 
° ° Glass— : Kichler, Harry, 3110 Azeele St., Tampa, Fla. 
Syracuse China—Silver lass—Utensils Kiely, Henry A., Racquet Club, 215 S. 16th St., Philadelphia 2. 
Manufacturers of Food Serving Equipment Kier, Thomas N., San Gabriel C. C., 411 East Las Tunas, San 
845 N. Plankinton Ave., Milwaukee BR 1-6640 Gabriel, Calif. 


Kimball, Richard S., 2324 Carroll Park So., Long Beach 14. 
Kimmey, Richard V., Chicago North Lodge 1666, 6035 N. 


Paulina St., Chicago. 
BECKER MEAT AND PROVISION COMPANY Kimura, Kaz, U. C., 1004 Boren Ave., Seattle 4. 
Purveyors of Fine Meat & Poultry Kincaid, Richard P., U. C., 614 South ape St., Los Angeles. 
538 W. McKinley Ave., Milwaukee 12 BR 6-1816 on e hike Sor Bik Ete’. 
Kingsbury, Henry W., 345 Rosemont Ave., La Jolla, Calif. 
CONTINENTAL COFFEE Kirby, William H., Vancouver Club, 915 West Hastings St., 
a ; Vancouver, B. C., Can. 
America’s Leading Coffee Kirwan, Richard F., New Haven Lawn Club, 193 Whitney Ave., 
For Clubs, Restaurants, Hotels New Haven, Conn. 

















Kirwan, Richard H., Downtown A. C., 19 West St., New York 
4. 
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Klages, Don H., Spokane Club, 1002 West Riverside, Spokane, 
Wash. 

Klein, Bernard A., 9275 Marlow Ave., Norfolk 3, Va. 

Klein, Edward J., U. C., 1 West 54th St., New York 19. 

Kleine, Arthur, P. O. Box 118, Pontiac, Mich. 

Knapp, John E., White Beeches G. & C. C., Haworth, N. J. 

Knapp, Marie L., Sulgrave Club, 1801 Massachusetts Ave., 
Washington, D. C. 

Knight, C. Frank, 527 W. 9th St., Erie, Pa. 

Knight, G. L., Chief Motel, Inc., 9000 S. Main, Houston 25. 

Knight, Winstanley, Chicago Club, 400 S. Michigan Ave., 
Chicago 5. 

Knipe, James R., 3131 Colony Lane, Plymouth Meeting, Pa. 

Knisley, Charles M., West Shore C. C., Camp Hill, Pa. 

Knobelspiess, Ernest, Rehoboth Beach C. C., Rehoboth, Del. 

Knowles, Andrew J., Selma C. C., Box 854, Selma, Ala. 

Koch, Eric G., North Hills G. C., Douglaston, L. I., N. Y. 

Koch, Ray, Inglewood C. C., Kenmore, Wash. 

Kohler, Harold R., Commander Hotel, Cambridge, Mass. 

Kopf, Jr., Fred, U. C., 3813 Euclid Ave., Cleveland 15. 

Kopfstedt, W. F., 3245 Glencoe St., Denver. 

Kowalsky, Kenneth M., Woodhill C. C., Rt. 5, Wayzata, Minn. 

Kozar, Jack, Lakewood C. C., Westlake, O. 

Kracher, Victor, 8322 Draper Lane, Silver Spring, Md. 

Krafft, Mary, Valparaiso C. C., Valparaiso, Ind. 

Kratzke, Daniel R., Germania, 115 East Main, Freeport, Ill. 

Kress, Charles H., Colony Club, 50 Maple St., Springfield; 
Mass. 

Krueger, Harry E. (Associate), 3675 Riverside Dr., Chino, Calif. 

Kruger, Erich J., Burlingame C. C., Hillsborough, Calif. 

Kuchinos, Peter, Green Valley C. C., Rt. 1, Suisun, Calif. 

Kuehner, Leslie H., Catholic Club, P. O. Box 1120, Memphis, 
Tenn. 

Kufeke, George H., C. C. of Salem, R. D. 3, Salem, N. J. 

Kurtz, Herbert G., Mountain Ridge C. C., West Caldwell, N. J. 

Kyber, Raymond J., 6306 Lone Oak Drive, Bethesda 14, Md. 

Kyle, William C., Onondaga G. & C. C., Fayetteville, N. Y. 


L 


Labes, Fred (Associate), V. E. Bassontti, 16063 Osborne St., 
Sepulveda, Calif. 

Lackey, Thomas L., Stuttgart C. C., P. O. Box 608, Stuttgart, 
Ark 


rk. : 

Lacy, Mrs. Robert E., Wichita Falls C. C., 1701 Hamilton Blvd., 
Wichita Falls, Tex. 

Lahman, William C., Quivira, Inc., Quivira Lake, Kansas City 
6, Kan. 

La Lanne, George H., North Platte C. C., North Platte, Neb. 

Lambert, Arthur A., Whitefield, N. H. 

Lamond, Jr., William W., Commonwealth Club, 401 West 
Franklin, Richmond, Va. 

La Monte, Alfred F., Midlothian C. C., Midlothian, II. 

Lampe, Paul B., Norwood Hills C. C., Normandy, Mo. 

Lane, George, Ellinor Village C. C., Ormond Beach, Fla. 

Lang, Miss Zola M., 2120 East Charleston Blvd., Las Vegas, 
Nev. 

Langdon, Harry R., Lotos Club, 5 East 66th St., New York 21. 

Langham, Autumn L., Miami Valley C. C., Dayton, O. 

Langham, Vincent, R. F. D. 2, Medina, O. 

Langton, James L., Great Bend C. C., P. O. Box 394, Great 
Bend, Kan. 

La Placa, Peter J., Acacia C. C., Cleveland 21. 

Large, Forrest J., Plum Hollow G. C., Detroit. 

Larsson, Steven E., (Address Unknown). 


Laurie, Hamilton, Aurania Club, 25 South Allen St., Albany, 


N.Y: 

a Hal C., Pennington Club, 181 Pennington Ave., Pas- 
saic, N. J. 

Lavallo, Maj. Charles E. D., St. Eustache G. & C. C., 101 Oka 
Rd., St. Eustache-sur-le-lac Two-Mountains County, Que., 
Canada. 

La Veris, Theodore W., 4644 Hedgewood, Dayton 6, O. 

Lawson, Alvin, Hickory Lodge 1312, 1216 12th St., N. W., 
Hickory, N. C. 

Layman, Daniel M., The Union League, 140 So. Broad St., 
Philadelphia 2. 

Lean, Charles Sanders, Quebec Winter Club, 30 Laurier Ave., 
Que., Canada. 

LeCinque, Charles, Berkleigh C. C., Rt. 222, Kutztown, Pa. 

Lee, James K., Cartersville C. C., P. O. Box 211, Cartersville, 


Ga. 

Lee, Ralph B., 2831 W. 73rd St., Seattle 7. 

Lee, Vinton (Honorary), 824 Investment Bldg., Washington, 
Bee 


Leesone, Albert L., 5126 Monlaco Rd., Long Beach 8, Calif. 
—- George E., Downtown Club, Box 1049, Richmond, 
a. 











MACKI MM 
DROTHERS 


— a ae 


MEATS 


AND 


POULTRY 


Sa 


Purveyors to 


Hotels—Restaurants— Clubs 
Railroads —Airlines 
Institutions 


o 


UNION STOCK YARDS 
3727 So. Halsted St. Chicago 9, Ill. 
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TTLONTVUWEe FOLDING BANQUET TABLES 


WITH COMPLETELY ga 
FINISHED TOPS * So se 
Can Be Used Without i ) 
Tablecloths 








Write today for new catalog 
showing 58 models and sizes 
of Monroe Folding Tables. 


Monroe Folding Tables, rigidly built yet very attractive, are 
designed for institutional use. May be used with or without 
table cloths, as desired. Also available in Formica and Ornacel 
special color and pattern types. Write for catalog with direct 
factory prices and discounts to industry, religious and educational 
institutions, clubs, lodges, etc. 


MONROE TRUCKS for Folding Tables and Chairs 


Transport and store your folding tables and chairs the easy, 
modern way on 
MONROE 
Trucks. Construc- 
tion of Transport- 
Storage Trucks 
permits maneuv- 
erability in lim- 
acne ia ited space. See 
oe oe Catalog. Complete Line of 
Folding Chairs 


bis] ete). | fe) ae 70 CHURCH ST. COLFAX, IOWA 








SERVE YOUR PATRONS, GENUINE LIVE 


MAINE LOBSTERS 


DELIVERED ANYWHERE—YEAR ‘ROUND 
GET IN ON THIS PROFITABLE BUSINESS— 
WRITE, WIRE OR PHONE YOUR ORDERS! 


Penobscot 
Bay 
Lobsters 
Are the 
Finest 
Anywhere! 














FREE—Story of how PAPPY 
and JIMMY'S LOBSTER SHACK 


in Memphis, Tenn., became FA- COMPARE 
MOUS for MAINE LOBSTER. OUR 
QUALITY 
AND 


SERVICE 





1 
I 
i SIM’S LOBSTER CO. 
I I 
; BOX 58, ROCKLAND, MAINE (Lobster Capital of the World) 
: Please send me FREE Pappy and Jimmy story. ; 
f 
: NE acoso vie «ese ip es Bane ah oes Rete as 6 EOS 
IY iy sci ana cada vada ove mae ie 
1 
HMI nen eesesee eee seneeesen yes, a chles ‘ 
a RE Ree ee ee 4 





Lemon, Bruce K., Student Union Bldg., Univ. of Detroit, 4000 
Florence Ave., Detroit 21. 

Lenhoff, Vincent, Commissioned Officers’ Mess, Allen Center, 
U.S. Naval Sta., Long Beach 2, Calif. 

Leonard, L. Roy, Cuvier Press Club, 22 Garfield Pl., Cincinnati. 

Le Pla, W. F., Grosse Pointe Club, 6 Berkshire Place, Grosse 
Pointe Farms, Mich. 

Lepp, Emil M., Hillcrest C. C., 10000 West Pico Blvd., Los 
Angeles 64. 

Lerner, Otto, Toledo Y. C., Toledo 11, O. 

Lewis, Donald D., Service Men’s Club, 219 Boush St., Norfolk, 
Vi 


A. 

Lewis, John F., Forest and Stream Club, 210 Lakeshore Dr., 
Dorval, Que., Can. 

Lewis, Robert K., Lakeside Club, Houston. 

Leyden, Edward J., 240 East 76th St., New York 21. 

Lezec, Henri J., Elkridge Club, Charles & Lake Ave., Balti- 
more 12. 

Liddy, James J., Canadian Club of New York, Hotel Waldorf 
Astoria, New York. 

Liebau, Frank, 47-21 41st St., Long Island City 4, N. Y. 

Liebig, Richard, Arcola C. C., Paramus, N. J. 

Lightcap, M. L., Engineers’ Club, 32 West 40th St., New 
York 18. 

Little, John R., Larchmont Shore Club, 1 Bluff Ave., Larch- 
mont, N. Y. 

Litzsinger, Albert P. (Westwood C. C.), 5942 Romaine PI., 
St. Louis 12. 

Livingston, Archie, Manchester C. C., 95 Middle Turnpike, 
W., Manchester, Conn. 

Locke, W. Russell, Commissioned Officers’ Mess (Closed), U.S. 
N.AS., Ely Hall, Breezy Point, Norfolk, Va. 

Lockwood, Arline C., Greensboro C. C., Greensboro, N. C. 

Lockwood, L. Charles, Greensboro C. C., Greensboro, N. C. 

— Jerry A., C. C. of Jackson, 4840 Clinton Blvd., Jackson, 

iss. 

Lonergan, James L. (Honor Roll), (Address Unknown). 

Long, Edwin E., Woodstock C. C., R. F. D. 2, Woodstock, Ill. 

—_ Elizabeth, Sangomo Club, 500 East Capital, Springfield, 


Long, Cdr. R. W., USN, Naval Air Station, Atsurgi, Japan, 
FPO San Francisco. 
Lord, John Gage, Engineers Club, 1317 Spruce St., Phila- 
delphia 7. 
Lorenzen, Fred T., 1675 Elmwood Ave., Columbus 12, O. 
Lorimer, Cannon R., Claremont C. C., 5295 Broadway Ter., 
Oakland 18, Calif. 
Lott, Everett P., Box 1527, Oil Center Sta., Lafayette, La. 
Louderback, Harry A., 140 Marne Ave., Haddonfield, N. J. 
Louth, Leslie, Oakville C. C., Box 317, Oakville, Ont., Can. 
Loving, Jr., Raymond F., Farmington C. C., Charlottesville, Va. 
Loving, R. F., Farmington C. C., Charlottesville, Va. 
Lowry, William T., Squaw Creek C. C., R. D. 1, Vienna, O. 
Lucha, A. M., Wilmington C. C., Box 789, Wilmington, Del. 
Lumbra, Melburne G., Plandome C. C., 145 Stonytown Rd., 
Plandome, N. Y. 
Lynch, Charles M., Tuscarora Red Men’s Club, 700 Main St., 
E., Rochester, N. Y. 
Lynch, James A., Indian Hills G. C., Box 546, Fort Pierce, Fla. 
Lynch, Lloyd T., Lakewood C. C., Denver. 
M 


Maas, Robert D., Menlo Circus Club, 197 Isabella Ave., 
Atherton, Calif. 

MacDermid, Robert F., Berkshire C. C., Reading, Pa. 

MacDonald, Ronald J., Athletic Round Table, Desert Hotel 
Bldg., Coeur d’Alene, Id. 

MacDonell, John Alex., St. James’s Club, 675 Dorchester West, 
Montreal 2, Que., Can. 

MacGoogan, J. A. (Honorary), 3927 Euclid Blvd., Youngstown, 


O. 

MacHugh, Jr., Frank A., Diablo C. C., Diablo, Calif. 

Macioge, Frank A., Kalamazoo C. C., 1609 Whites Rd., Kala- 
mazoo, Mich. 

Mack, Walter C., Troy Club, 30 Congress St., Troy, N. Y. 

Madden, Everett F., Neighborhood Club, 27 Glendale Rd., 
Quincy, Mass. 

Madden, Harold G., Detroit Y. C., Belle Isle, Detroit 7. 

Madden, J. H. (Associate), James Royal Palm Trailer Court 
304, 10111 Gandy Blvd., St. Petersburg, Fla. 

= a P. (Ted), Outrigger Canoe Club, Waikiki, Hono- 
ulu, T. Ef. 

Magill, Robert C., Racquet Club, 476 N. Kingshighway, 
St. Louis 8. 

Maher, John F., Forest Lake C. C., 1401 Club Dr., Rt. 3, 
Bloomfield Hills, Mich. 

Mair, Lester A., Rochester G & C. C., Box 830, Rochester, 
Minn. 
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Manca, Eugene T., Broadmoor G. C., Seattle. 

Mander, Mrs. Mary F., Canton Woman’s Club, 822 N. Market 
Ave., Canton 4, O. 

Manderscheid, Clifford H., Elks Club 262, 128 W. 9th St., 
Sioux Falls, S. D. 

Manduke, William J., Town & Country Club, St. Paul, Minn. 

Mangin, William Wiss Aldecress C. C., Alpine, N. J. 

Manly, Earl R., Rochester Sisdichreser Club, 660 W. Main St., 
‘Rochester, N. ¥ 

Mann, Clarence S., Forsyth C. C., Country Club Rd., Winston- 
Salem 5, N. C. 

Mann, Harvey H., Westwood C. C., Box 3267, Bellaire, Tex. 

Manning, Donald’ W., Hilands C. C,, Billings, Mont. 

Manning, H. Bertram, CoC. of Asheville, Asheville, N. C. 

Manuel, Paul A., Del Paso C. C., P. O. Box 987, Sacramento, 
Calif. 

Marckstein, John Joseph, Ridgeway C. C., 5845 Polar Ave., 
Memphis, Tenn. 

Mark, Edward, Greenbrook C. C., West Greenbrook Rd., 
North Caldwell, N. J. 

Markham, Lynn W., New Petroleum Club, Petroleum Club 
Bldg., 120 Northwest Second St., Oklahoma City. 

Marshall, Bernard R., Greenhills C. C., Box 44, Greenhills, 
Cincinnati 18. 

Marshall, Fred, Sharon, Wisconsin. 

Martel-De-Rontaulnay, Francois P., Branch River C. C., Cato, 
Wisconsin 

Martin, A. E., Congressional C. C., R. D. 3, Washington 14, 
DiC. 

Martin, Arthur, Calgary G. & C. C., Calgary, Alba., Can. 

Martin, John L., Berkeley Elks Club, 2018 Allston Way, 
Berkeley, Calif. 

= Ray G., Ponca City C. C., P. O. Box 1150, Ponca City, 
Okla. 

Martinez, Alfred A., Harvard Club, 27 W. 44th St, 
York 36. 

Marvan, Clarence, Shaker Ley C. C., Courtland Blvd. & 
S. Woodland, Shaker Heights, O 

Marvin, Elizabeth J., Blue Hills Club, 6101 Blue Hills Rd., 
Kansas City, Mo. 

Mason, Aileen, Morris C. C., Morris, Ill. 

Mason, Earle, Morris C. C., Morris, Ill. 

Mason, Val F., The Toronto Hunt, 1355 Kingston Rd., Toronto 
13, Ont., Can. 

Masterson, Donald H., 177 White Plains Rd., Apt. 49-E, Tarry- 
town, N. Y. 

Masterson, Harry, U. C., 
Barbara, Calif. 

Mathers, James C., Lake Forest C. C., Hudson, O 

Mathews, Clarke, Orinda C. C., Orinda, Calif. 

Mathieu, William H., Elks 1331, 2518 Prairie Ave., Blue Island, 
Il. 

Mathis, Albert E., 800 8th Ave., Swiss Apartments, Indian 
Rocks Beach, Fla. 

Mathis, Fred J., Ansley G. C., 196 Montgomery Ferry Dr., 
N. E., Atlanta, Ga. 

Mathis, Wattie H., Mira Vista G. & C. C., East End Cutting 
Blvd., El Cerito, Calif. 

Matteson, E. W., Hinsdale G. C., Hinsdale, Ill. 

Matthews, W. Bruce, Green Ridge C. C., Box 213, Grand 
Rapids, Mich. 

— West J., Fairlawn C. C., Wheaton Road, Akron, 


New 


1332 Santa Barbara St., Santa 


Maurin, Anthony, Chartiers C. C., Baldwin Rd., Pittsburgh 5. 

Mayfield, Harry F., Elks 1206, Box 405, Anderson, S. C 

Maynes, Richard P., Tucson C. C., Tucson, Ariz. 

Mays, Charles E., 1208 N. E. 8th Ave., Delray Beach, Fla. 

Maystrik, Louise, Twin Hills G. & C. C., Oklahoma City. 

McAllister, C. Maynard, Morris County G. C., Convent Sta- 
tion, N. J. 

McCabe, Sr., John A., Coveleigh Club, Inc., Stuyvesant Ave., 
Milton Point, Rye, N. Y. 

McCallister, Jr., John S., Ashbourne C. C., Oak Lane & 
Ashbourne Rds., Cheltenham, Pa. 

McCally, William N., Corpus Christi C. C., 5032 Shell Road, 
Corpus Christi, Tex. 

McCarthy, Bernard, 215 Westminster Rd., Rochester 7, N. Y. 

McCarthy, John F., Washington A. C., 1325 6th Ave., Seattle 1. 

McCathie, David M., Tamarack C. C., R. D. 3, Locust Rd., 
Greenwich, Conn. 

McChesney, D. H. (Address Unknown). 

McConahy, Joseph P., Athenian Nile Club, 410 14th St. 
Oakland, Calif. 

McCorquodale, James O., Austin Club, Commodore Perry 
Hotel, Austin, Tex., 

McCoy, Matilda M., “ Rochester Y. C., Summerville Station, 
Rochester, N. Y. 


The Answer to Successful 
Banquets and Functions 


<< SRS 


























Sie BAR ... the highest 





standard of beverage service 


AutoBar is the perfect answer to successful 
banquets and functions. Guests are served 
faster and there’s no impatient waiting for 
drinks. This waiting is neither profitable 
nor conducive to the success of a function. 

And even with this faster service, every 
AutoBar drink—whether cocktail, highball 
or over the rocks—is a full measure of 
uniform perfection! 

When the function is over and the bar 
closed, accountability can be made in a 
matter of seconds. AutoBar accounts for 
every drop of liquor in your bottles. It tells 
you by the brand exactly what has been 
served. 

AutoBar is also the perfect answer to 
your regular or public bar. It instantly 
wins the hearty approval and endorsement 
of members because every drink is always 
uniformly perfect. It also wins management 
approval because it makes money for the 
club. 

Write today for complete information on 
how your club can benefit from AutoBar 
... the highest standard of — service. 


. == 


Division of American Machine and Metals, Inc. 





118 Clymer Avenue, Sellersville, Pa. 
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Equipment & Supplies for 
Preparing & Serving of Foods 
for 
Club — Hotel — Restaurant 





ENGINEERING SERVICE 





° Special China decorations 
for clubs 
® Colorful plastic table ware 


H. LAUBER & UU. 


9 East Court St. 
Phone GA 3300 


Cincinnati, Ohio 























ASK THIS QUESTION 
BEFORE YOU BUY 


ANY FOLDING CHAIR 






DOES IT HAVE 


’ CHANNEL 
FRAME 
CONSTRUCTION? 


, @ The same construction 
|, automobile builders have used 
\. for years—gives you built-in 
resilient strength for extra 
safety comfort and long life in 
Lyon folding chairs, at lowest 
possible maintenance cost. 
@ They adjust to uneven floors 
without frame distortion. Seats 
and backs curved to match body 
contour. Pinch-proof hinges. 
All edges rounded and smooth. 
You pay no more— 
why settle for less? 


CHAIRS 


MAIL COUPON for the Complete Story! 














‘ee ence ee ere omning 
| Lyon Metal Products, Inc., 398 Monroe Ave., Aurora, Ill. 1 
| Send me the complete story of Lyon Chairs and Channel | 
| Frame Construction. . 
NAME | 
| | 
ADDRESS | 
| city ZONE STATE | 
PALA LLL ELL OLL TS LEAT I - 
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McCune, Leora E., College Club, 143 N. Craig St., Pitts- 
burgh 13. 

McDaniel, Waldo, 1622 Bayram Road, Houston 24. 

McDonald, C. L., Beaumont Club, P. O. Box 830, Beaumont, 


Tex. 

McDonald, Catherine V., Advertising Club, Hotel Adolphus, 
Dallas. 

McDonald, John N., Transportation Club, 50 New Montgomery 
St., San Francisco 5. 

McEwen, Clifford M., 490 Lansdowne Ave., Montreal, Que., 
Can. 

McGaffey, H. W. (Address Unknown). 

McGivern, Edward A., Hermit Club, 1629 Dodge St., Cleve- 
land. ‘ 

McGlinch, Charles A, The Madison Club, P. O. Box 408, 5 East 
Wilson, Madison, Wisconsin 

McGowan, Jr., Nicholas J., Sparrows Point C. C., Baltimore 19. 

McGowan, Jr., Robert B., Racquet Club, 215 South 16th St., 
Philadelphia 2. 

McGraw, Thomas F., Normanside C. C., P. O. Box 151, Delmar, 
1 ee 

McGuffey, Thomas C., Missouri A. C., 4th & Washington, St. 
Louis 2. 

McGuinness, Patrick J., Hotel Sherry, 1723 East 53rd St., 
Chicago 15. , 

McHugh, Gerard D., Plymouth C. C., Belvoir & Sandy Hill 
Roads, Norristown, Pa. 

McIntire, Bertrand C., Bloomfield Open Hunt Club, East Long 
Lake, Bloomfield Hills, Mich. 

McKeggie, Allan, Rockville C. C., Rockville Centre, L. I., N. Y. 

McKellar, Edwin G., Oahu C. C., 150 Country Club Rd., Hono- 
lulu. 17, ‘T. FH. 

McKeown, Douglass O., Catawba C. C., Rt. 2, Newton, N. C. 

McLaughlin, C. A., 200 S. E. 8th Ave., Ft. Lauderdale, Fla. 

McLaughlin, William E., El Paso C. C., El Paso, Tex. 

McLean, Col. St. Clair A., Toronto Cricket, Skating & Curling 
Club, 141 Wilson Ave., Toronto 12, Ont., Can. 

McMahon, James J., Oakley C. C., 410 Belmont St., Watertown 
72, Mass. 

McMaster, George W., San Diego Club, P. O. Box 511, San 
Diego 12, Calif. 

McNevin, Myles B., Poor Richard Club, 1319 Locust St., Phil- 
adelphia 7 

McNulty, John C., Westwood Hills C. C., Minneapolis 16. 

McWilliams, George D., Oak Hill C. C., Rochester, N. Y. 

McWood, Charles E., Granite Club, 63 St. Clair Ave., W., To- 
ronto, Ont., Can. 

Means, Richard, River Road C. C., P. O. Box 2022, Louisville. 

Medina, Conradin, Westmoreland Club, Wilkes-Barre, Pa. 

Meek, S. Shelby, Bayou DeSiard C. C., 2656 Louisville Sta., 
Monroe, La. 

MehIman, Howard H., Denver C. C., Denver. 

Meisnest, Kenneth, Washington A. C., 1325 Sixth Ave., Seattle. 

Melanson, John W., Petroleum Club, Hilton Hotel, Fort Worth. 

— —- Fox Chapel G. C., 426 Fox Chapel Rd., Pitts- 

urgh. 

Melville, David C., Hamilton House, Christiansted, St. Croix, 
Virgin Islands, U.S.A. 

Menges, Charles E., Indianapolis A. C., 1932 N. Sharon Ave., 
Indianapolis 22. 

Menzel, Karl G., 2929 Big Bend Blvd., Maplewood, Mo. 

Meredith, Hoyt, Rosemont C. C., 3730 Medina Rd., Akron 13, O. 

Merlo, a J., C. C. of Northampton County, Box 187, Eas- 
ton, Pa. 

Merrill, Clark G., Brookside C. C., Pottstown, Pa. 

Merriman, Benjamin F., 280 N. E. 48rd St., Andrews Gardens, 
Ft. Lauderdale, Fla. 

Merten, Edward F., Main Officers Club, Fort Benning, Ga. 

Meskill, Frank X., Elkridge Club, North Charles & Lake Ave., 
Baltimore 12. 

Metcalf, Maurice A., San Jose C. C., 15571 Alum Rock Ave., 
San Jose, Calif. 

Metzger, Warren H., National Republican Club, 150 W. 75th 
St., New York 23. 

Meyer, Arno C., Hillwood C. C., Nashville, Tenn. 

Meyer, Gilbert, Tavern Club, 333 North Michigan, Chicago 1. 

Meyers, Joseph S., 1040 E. Grand Blvd., Apt. 34, Detroit 7. 

Michelmore, Kenneth G., Hotel Lincoln, 117 Lafayette St., 
Salem, Mass. 

Middleton, G. Russell, 613 34th St., West Palm Beach, Fla. 

Middleton, Joseph Cameron, Mohawk G. C., Stop 5, Troy Rd., 
Schenectady 9, N. Y. 

Midtbon, Burns K., Albuquerque C. C., P. O. Box 1076, Al- 
buquerque, N. M. 

Millamow, Frank X., North Jersey C. C., Hamburg Turnpike, 
Paterson, N. J 
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Millard, Frank R., Ridge C. C., 10522 South California Ave., FOR THE FIRST 


Chicago 43. 
Miller, Fred, 45-41 39th Pl., Long Island City 4, N. Y. Tl ME | N OVER 
Miller, George, Standard Town & Country Club, University 
Drive, N. Atlanta 19, Ga. 30 YE A RS Ye 
Miller, George E., 1430 Woohill Rd., Rt. 1, Vistaview Addi- ~~. * 
tion, Savage, Minn. oo — Ly 
Miller, George L., New Castle C. C., New Castle, Pa. puis bw aa 
Miller, H. E., 709 Maple Ave., Newport, Ky. ee ee 
Miller, Howard E., Elks Club 521, 507 Third St., Columbus, Ind. a 
Miller, Joseph C., 1926 Norfolk St., North St., Petersburg 2, Fla. ; 
Miller, Robert J., 17 Lakeview Dr., White Plains, N. Y. m rove 
Miller, Robert P., San Antonio C. C., 210 Burr Rd., San An- 
tonio 9. 
Miller, Wayne D., Northmoor C. C., Highland Park, Ill. 
Milligan, Loyal J. H., Oak Park C. C., Oak Park, Ill. ) | a ORY: BLE 
Mills, Charles E., Wichita Club, Lassen Hotel, Wichita, Kan. 
Mills, Leonore M., Toledo Women’s Club, 2920 Cherry St., p A ~ a 
‘in na) Stes lle Lodge 1126, P. O. Box 448 
Millwood, Roy J., Gainesville Lodge 1126, P. O. Box a 
Gainesville, Ga. S | | p p FRS 
Mingledorff, Clyde S., Atlanta A. C., 166 Carnegie Way, N. W., 
Atlanta 1, Ga. a 
Miravalle, Clement, St. Clair C. C., R. D. 2, Bridgeville, Pa. You can wear 
Mitchell, Robert Lee, Edison Club, Box 93, Rexford, N. Y. 
Mitterbach, Gabriel M., Kenwood C. C., Station M, Madison- them in the 
ville, Cincinnati 27. 


Mittler, Herbert J., Arizona Club, Luhrs Bldg., Phoenix, Ariz. shower 

Moffat, James S., Scranton Club, 404 N. Washington Ave., 
Scranton, Pa. 

Moller, Herbert R., 1800 Restaurant, Utica Square, Tulsa. 

Montague, Oliver E., Spring Brook C. C., Mt. Kemble Ave., 
Morristown, N. J. 

Monte, Jack, 3727 Willow Crest, North Hollywood, Calif. 





Montfort, James B., National Press Club, National Press Bldg., gg 
Washington 4, D. C. , = 
Montgomery, Howard E., San Gabriel C. C., 411 East Las ha 
Tunas, San Gabriel, Calif. PENDING 
Moon, Helene M., 1625 Murray Drive, Garland, Tex. , ited 
Moon, Jay Martin, 1625 Murray Drive, Garland, Tex. : : = i 
Mooney, Walter B., Raritan Valley C. C., P. O. Box 448, the wet strength paper slipper 
Somerville, N. J. be . : 
Moore, Kenneth L., Union Club, 1211 Euclid Ave., Cleveland Mz with heat-sealed seams 
15. 
Moore, William A., Racquet & Tennis Club, 370 Park Ave., 
New a 22. °® COMFORTABLE °° DURABLE 
Moran, Herbert J., Canoe Brook C. C., Summit, N. J. 
Moran, Patrick, Troy C. C., 1830 Peters Road, Troy, O. ¢ CLINGS TO FEET WHILE WALK- 
Morris, James R., Corpus Christi Town Club, P. O. Box 325, ING, NO AWKWARD SHUFFLE 
Morricon, Marvin L (Honor Roll), (Address Unknown) S 
orrison, Marvin L. (Honor Roll), ress Unknown). ; "a 
Mosbacher, Howard H., South Shore Y. C., 180 Westside Ave., St, a ee why hee Il vote Steri 
Freeport, N. Y. tep disposable paper slippers best after 


Moser, George J., Boonsboro C. C., Box 805, Lynchburg, Va. 


; a “use” test. The improved new creped 
Mowbray, Russell M., 99-185 Pooholua Drive, Aiea, Oahu, T. H. 


Mowery, Van Buren, Jefferson Standard C. C., P. O. Box 243, kraft paper is plastic coated—they never 
Guilford College, N. C. get soggy or saturated, even in the hottest 
—e ag O., Arlington Club, 811 S. W. Salmon St., water. The improved one-piece construc- 
ortland 5, Ore. 2 " 
Mucci, Edward, Buffalo Trap & Field Club, Cayuga & Phillips tion features heat-sealed (not sewn) seams 


Roads, Cheektowaga, N. Y. that won’t burst when wet or un m 
Muegel, George H., 28 Park Drive, Williamsville, N. Y. sure. The a Aenea 


Mullican, Eugene N., Columbia C. C., Columbia, Mo. 

i mg Elks nad yg Harrison St., Rushville, Ind. tour of the seams makes 
und, Walter H., Midland Hills C. C., St. Paul 8, Minn. a : 

Mundy, A. Victor, India House, 102 Hanover Square, New Steri Step paper slippers 
York. more comfortable too—and 

Murawski, Alex, 2219 63rd St., Kenosha, Wis. Ms 

Murdock, Joseph N., Toledo Club, 14th & Madison Ave., To- because they ri tougher, 
ledo, 0. stronger, they’re more eco- 

Murphy, Christopher S., Algonquin G. C., 340 N. Berry Road, nomical — last longer. 
Webster Groves 19, Mo. 








coy SS SA CE SIE SE A OES MOR i 
— Don, Texarkana C. C., P. O. Box 513, Texarkana, j Mail coupon for Free samples | 
Murphy, John F., Miramar Club, P. O. Box 5643, Indianapolis. | Gilbert Mfg. Co., 200 W. 24th St., Hialeah, Fla. i 
Murray, Leon M., Box 229, Plainfield, N. J. ‘ Yes, | want to try out Steri-Step Slippers. 1 
N Please send free samples today, without 
i obligation. | 
Naddeo, Paul A., River Club, Jacksonville, Fla. Nese 
Najdowski, Stanley A., Wilmette G. C., Lake Ave. & Harms ] PR STIGH ES Os Coee ee SERS TS ——s } 
Rd., Wilmette, IIl. ae a ee ee dubbwaeee = 
Nance, Joseph A., 55 North Shore Rd., Oswego, Ore. ‘ Ci z S } 
Nansen, John H., 516 Avocado Ave., Corona Del Mar, Calif. { Ys + seers eeeees Lome.... State...... | 
Narod, Sam, Elks Club 1160, 2nd & Anderson Sts., Coos Bay, See reo ee ate 
Ore. ay 7 
Nash, Harry R., Augusta National G. C., Augusta, Ga. L ee eer a co oe em — alite.. orsets) ay j 
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Naylor, Alexander J., St. Davids G. C., Wayne, Pa. 

Nead, Herschel V., C. C. of Austin, 5712 Riverside Dr., Austin, 
Tex. 

Nebbia, William L., Recess Club, 60 Broadway, New York 4. 

Nelson, Al. B., Mendakota C. C., 2075 Dodd Rd., St. Paul 18. 

Nelson, Chauncey W., Aero Club of Oregon, 804 S. W. Taylor, 
Portland 6, Ore. 

Nelson, Edwin L. (Associate), 5076 Kensington Rd., Detroit 24. 

Nelson, Wallace N., Rockledge C. C., 289 South Main St., West 
Hartford, Conn. 

Nemeti, James, Drumlins C. C., 800 Nottingham Rd., Syracuse 
10, N. Y. 

Neumeister, Fred C., Bohemian Club, Post & Taylor Sts., San 
Francisco 2. 

Newburg, Theodore A., 546 East San Ramon, Fresno, Calif. 

Newhart, Ed. C. (Associate), 835 Keystone Ave., River Forest, 
Tl. 

Newman, Arthur J. (Associate), French Lick Springs Hotel, 
French Lick, Ind. 

Newton, Edward P., Union League Club, 38 E. 37th St., New 
York 63. 

Newman, Paul L., 927 Baughman, Akron, O. 

Ney, John W., Marshallville, O. 

Niel, Jr., Roy M., Princess Anne C. C., Virginia Beach, Va. 

Nitzsche, John M., Williamsport C. C., Williamsport, Pa. 

Nixon, William L., Emerywood C. C., High Point, N. C. 

Noble, Harvey O., Rocky Fork Hunt & C. C., Gahanna, O. 

Noell, Jr., Gilbert W., Atlanta A. C., 166 Carnegie Way, N. W., 
Atlanta 1 

Nofs, Donald J., North Shore C. C., Glenview, Ill. 

Nolletti, James L., Davenport Club, New Rochelle, N. Y. 

—e F., Smoke Tree Ranch, Box A, Palm Springs, 
Calif. 

Norlen, Bert F., Bow & Arrow Manor, 111 Prospect Ave., 
West Orange, N. J. 

Norman, Norman G., Lochmoor Club, 1018 Sunningdale Dr., 
Grosse Pointe Woods, Mich. 

Norrish, Stephen G., Lambton G. & C. C., Scarlett Rd., Toronto 
9, Ont., Can. 

North, George B., 5900 S. W. Scholls Ferry Rd., Portland 19, 
Ore. 

Norton, Arthur L., U. C., 40 Trinity Pl., Boston 16. 





Novak, Steve J., Maumee River Y. C., Walbridge Park, To- 
ledo 14. 
Nye, M. L. (Associate), 307 West Mitchell Dr., Scottsdale, Ariz. 


ce) 


Oakum, Dewitt, Commissioned Officers’ Mess (Open), Naval 
Supply Depot, Mechanicsburg, Pa. 

Oberhammer, Ernest, Woodmont C. C., Rockville, Md. 

O’Connell, Frank B., Athens A. C., Oakland, Calif. 

O’Drowsky, Fred J., Westmount G. & C. C., P. O. Box 221, 
Kitchener, Ont., Can. 

O’Hagan, Harry V., Lake Waco C. C., Rt. 10, Waco, Tex. 

Old, Mack O., Norfolk Servicemen’s Club, Inc., 219 Boush St., 
Norfolk, Va. 

Olsen, Elmer L. (Associate), 23660 Buckingham, Dearborn 7, 
Mich. 

Olson, Jack A., U. C., 136 E. S. Temple, Salt .Lake City. 

Onderak, John N., 3209 Roosevelt St., Hollywood, Fla. 

O’Neill, Leonard J., Shawnee C. C., 913 E. Dudley Rd., Topeka, 
Kan. 

Onis, Stephen J. (Associate), 76 Melrose, Ormand Beach, Fla. 

O’Quinn, Major Walter R. (Honor Roll), (Address Unknown). 

=o James J., Elks Club, 3401 White Settlement Rd., Ft. 
Worth. 

Oremus, Charles R., Grand View Bay G. C., Lake Shore Rd., 
Angola, N. Y. 

Orfield, Herman L., Elkhorn Y. C., Box 48, Moss Landing, 
Calif. 

Orkisz, M/Sgt. Peter P., East O. C., Tachikawa Air Force Base, 
APO 323, San Francisco. 

Orr, John F., Florence C. C., Florence, S. C. 

Osborne, C. W. (Columbia U. C.), 85-30 68th Ave., West Forest 
Hills, L. L, N. Y. 

Osborne, Harold S., Columbia Club of Dallas, Rt. 1, Box 82, 
Carrollton, Tex. 

Otis, Carleton, Westmoreland C. C., Export, Pa. 

Otis, Frank G., Lakewood C. C., 6408 Gaston Ave., Dallas. 

Otis, Henryetta, Lakewood C. C., 6408 Gaston Ave., Dallas. 

Ott, Edward J., 901 Sherman, Denver. 

Ott, William A., Pen Rose Park C. C., Reidsville, N. C. 

Ouelette, Leon A., 7350 Euclid Ave., Cleveland. 








So he’s not a scratch golfer! There are other compensations 
for this club member... Like relaxing with a tall, cool one in a 
lounge furnished with beautiful Howell Modern Metal Furni- 
ture. Howell has been the leader in this field for over 30 years 
and knows how to combine the durability of tubular stee/ with 
clean contemporary styling. There's a choice of two metal 
finishes—fabulous new Bronztone or sparkling Blactone, and 
a wide choice of decorator upholstery covers. Tables feature 
wood grained /aminated plastic tops. 





x 





contin tenn lille 





Ouellette, a Le Club Laval-sur-le-Lac, Laval-sur-le-Lac, 
Quebec, C 

Outland, ‘John, Dallas C. C., (Dallas C. C.), 4508 South Ver- 
sailles, Dallas. 

Ovecka, Joseph S., Green Oaks C. C., Verona, Pa. 

Ovens, Frank N., Royal Canadian Y. C., 1 Wellington St., W., 
Toronto 1, Ont., Can. 

Overton, William D. (Lubbock C. C.), 1604 Avenue W., Lub- 
bock, Tex. 

Owen, Jr., H. A., U. C., 123 W. 43rd St., New York 36. 


, 


Page, Roy W., 2912 3rd Ave., So., Great Falls, Mont. 

Painton, A. Kenneth, Union Club, 8 Park St., Boston. 

Palermo, John J., Kona Kai Club, 450 Yacht Harbor Drive, 
San Diego 6 

Palermo, Liborio Lee (Address Unknown). 

Pallada, Theodore R., Ridgeway C. C., White Plains, N. Y. 

Palmer, George, Butte Town Club, Montana Standard Bldg., 
Butte, Mont. 

Palmer, Lorna C., Madison G. & C. C., 6245 Chapel Rd., North 
Madison, O. 

~~ James A., Cleveland A. C., 1118 Euclid Ave., Cleveland 


Parker, James E., Corning C. C., East Corning Rd., Corning, 
N. Y. 


Parker, James Henry, New York A. C., 180 Central Park South, 
New York 19. 

Parker, Ray, 2300 N. 12th St., Terre Haute, Ind. 

Parker, Robert Burgess, Black Knight C. C., P. O. Box 1290, 
Beckley, W. Va. 

Parlamento, Danny G., 740 Clifton Rd., N. E., Druid Hills G. C., 
Atlanta, Ga. 

Parlamento, Louis, Guaranty Trust Company of New York, 
140 Broadway, New York 15. 

Patterson, Albert E., Oakbourne C. C., P. O. Box 764, La- 
fayette, La. 

Pattison, Walter S., Century Club, Muskegon, Mich. 

Pattock, Clarence J., Sunset Ridge C. C., 970 East Grant Drive, 
Des Plaines, IIl. 

Paul, Donald J., 102 Overlook Ave., Willow Grove, Pa. 





HOWELL ~ 


Modern Metal Furniture 








Paul, Robert W., Butte C. C., P. O. Box 224, Butte, Mont. 

Payton, Harry O., 4434 Trilby Ave., Tampa, Fla. 

Pazzi, Milo E., 5809 7th Ave., So., Birmingham, Ala. 

Peach, Ruth. A., Seattle Tennis Club, 922 McGilvra Blvd., 
Seattle. 

Peacock, W. H., Loyal Order of Moose, 921 West Sprague Ave., 
Spokane, Wash. 

a John, Piedmont Club, 361 E. Main St., Spartanburg, 

be 


Puce Carlton R., Chief Petty Officers’ Mess (Open), Bldg. 
R-53, NAS, Norfolk, Va. 

Peemoeller, William E., Wilmington Club, 1103 Market St., 
Wilmington, Del. 

Pelcher, Stanley F., Rock Island Arsenal G. C., Rock Island, Ill. 

Pelot, Charles H, 5 Woodland Drive, Malvern, "Pa. 

Pentenero, Joseph, Elmwood C. C., Inc., Dobbs Ferry Rd, 
White Plains, N. Y. 

Perez, Arhan, El Country Club De La Habana, Apartado 1267, 
Habana, Cuba. 

Perkins, A. “Cy,” Skycrest C. C., 730 Chatham Rd., Glenview, 
Ill. 


Perkins, Ellis “Doc,” Oakwood C. C. Box 601, Oakwood C. C., 
Enid, Okla. 

Perkis, Frank, Rocky Fork Hunt & C. C., Gahanna, O. 

Perry, Verne, Multnomah A. C., P. O. Box 390, Portland, Ore. 

Peterson, Harold W., South Side Swedish Club, 7330 Ridge- 
land Ave., Chicago 49. 

Peterson, John W., Big Spring G. C., P. O. Box 636, Cherokee 
Station, Louisville. 

Peterson, William L., Wheeling C. C., Wheeling, W. Va. 

Petty, James S., Inland Empire Early Birds Club, South 7 Lin- 
coln St., Spokane 4, Wash. 

Phillips, Beatrice M., Engineers Club, 96 Beacon St., Boston. 

— Robert F., City Club, Olds Hotel Building, Lansing, 
Mich. 

Phillips, Mrs. Ted, Edina C. C., 4701 West 50th St., Minneapolis 
10 


Pick, Henry B., Highland Town & C. C., Hill Home, 16th & 
Howard Sts., Omaha. 

Pierce, Clarence A. (Associate), 2407 West Pacific, Apt. F., 
Spokane 43, Wash. 

Piffner, Harvey O., P. O. Box 775, Mendota, Minn. 








————_) > 6 
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OCCASIONAL RESTAURANT 





TABLES TABLES 


Write for the new Howell catalog. 


COSSHHSSSHSHSSSHSHSSSHSESSSESSESESE 
The Howell Co., 422 S. First Street, St. Charles illinois 


Please send me your new 4 color catalog of contract furniture. 











Pinkowski, Frank J., La Salle Y. C., 73 S. 68th St., Niagara 
Falls, N. Y. 

Pinner, Jr., I. Kenneth, Cape Fear Club, Wilmington, N. C. 

Piper, Henry C., Bonnie Briar C. C., Larchmont, N. Y. 

Pitcaithley, Alex S., Riverside Club, West Orange Ln., Carls- 
bad, N. M. 

Plante, Bruce G., Le Sueur G. C., Le Sueur, Minn. 

Plenge, Edward B., U. C., 26 Broadway, Rochester, N. Y. 

Pohl, Herbert P. (Associate), 6236 Turner. Way, Dallas 30. 

Pohlman, Ewald C., Lakewood C. C., P. O. Box 7425, Station 
G, New Orleans. 

Polansky, Andrew, Pilot Life C. C., Box P, Greensboro, N. C. 

Polansky, John, Longue Vue Club, R. D. 1, Box 366, Verona, 


Pa. 

Polansky, Pete, Longue Vue Club, 400 Longue Vue Drive, 
Verona, Pa. 

Polis, Aleene D., Commissioned Officers’ Mess (Open), U. S. 
Naval Base, Norfolk, Va. 

Pontillon, Marcel G., 3894 N. W. 4th St., Miami 35. 

Poore, Earl L., Gary C. C., 6701 Taft St., Gary, Ind. 

Porter, Eugene B., Arizona Club, 11 West Jefferson, Luhrs 
Bldg., Phoenix. 

Potter, Donald S., Hamilton G. & C. C., Ancaster, Ont., Can. 

Potter, Ray H., Leewood G. C., Tuckahoe, N. Y. 

Powe, F. S., Petroleum Club, Wichita Falls, Tex. 

Powell, Zeek, 1818 Milam St., Amarillo, Tex. 

Powers, Sherman D., Findlay C. C., Box 583, Findlay, O. 

Powers, Thomas H., 3703 Ingleside Rd., Shaker Heights 22, O. 

Prato, Remo, Wellesley C. C., 108 Pine Ridge Rd., Waban, 
Mass. 

Presser, George (Associate), 1506 Glenbrook, Toledo 14, O. 

Presser, Sr., Henry J. (Associate), 2141 Calumet Ave., Toledo 
7; ©; 

Pressman, Irving H., 309 Miller Ave’, Duquesne, Pa. 

Presson, J. W., Hermitage C. C., Hillard Rd., Richmond, Va. 

Preston, Richard S., Eastern Hills C. C., P. O. Box 205, Gar- 
land, Tex. 

Price, A. S., Credit Valley G. & C. C., Erindale, Ont., Can. 

Price, Charles M., Elyria C. C., Oberlin Rd., Elyria, O. 

Primeau, Col. Joseph E. (Associate), P. O. Box 2176, Spokane 
10, Wash. 

Purcell, William J., Indian Harbor Y. C., Steamboat Rd., 
Greenwich, Conn. 


Q 


Quick, Paul D., Press Club, Deshler Hilton Hotel, Columbus, O. 
Quinn, Harry, Petroleum Club, 219 N. Big Spring, Midland, 
Tex. 
Quiroz, Robert M., Copacabana Hotel & Y. C., Miramar, Ha- 
bana, Cuba. 
R 


Rabbino, Louis C. (Associate), 2501 South Courtney St., Mo- 
bile, Ala. 

Raes, Alphonse, Minikahda Club, Minneapolis. 

Raleigh, William L., Louisville C. C., P. O. Box 5, Crescent 
Hill Station, Louisville 6. 

Ralph, Kenneth A., Sundown C. C., Scottsdale, Ariz. 

Ralton, Frank E., Brazos Club, Baker Hotel, 200 E. Hubbard 
St., Mineral Wells, Tex. 

Ramsey, Jr., Charles W., 8815 54th Ave., Elmhurst, N. Y. 

Rankin, Charles R., Green Gables C. C., 6800 W. Jewell, Den- 
ver 15. 

Rawe, Hans W., A. C., 136 E. Broad Street, Columbus, O. 

Rawlins, Francis E., Meadowbrook C. C., Northville, Mich. 

Raymond, Robert J., Milwaukee A. C., 758 N. Broadway, Mil- 
waukee. 

Ream, Thomas, P. O. Box 363, Miami Shores, Fla. 

Redman, Edward B., Princeton Club New York, 39 E. 39th St., 
New York 16. 

Reich, William R., Seawane Harbor Club, Hewlett, L. I., N. Y. 

Reid, Dale Z., Petroleum Club, 1318 Kansas, Great Bend, Kan. 

Reinhard, James O., Lehigh C. C., Allentown, Pa. 

Renegar, Edward Earl, Detroit Y. C., Belle Isle, Detroit 7. 

Resnick, Ely H., O. C., Barksdale A. F. B., La. 

—— Franklin S., Wall Street Club, 40 Wall St., New 
York 5. 

ee Roy L. (North Hills C. C.), 213 Plymouth Ave., Ore- 
and, Pa. 

Rhine, Paul A., 3507 Green St., Harrisburg, Pa. 

Rice, Mendell F., U. C., 1135 16th St., N. W., Washington, D. C. 

Rice, Thomas J., Pittsburgh Athletic Assn., 4215 Fifth Ave., 
Pittsburgh 13. 

Richards, Allan M., O. C. of Va., Club Lane, Richmond 26, Va. 

Richards, J. R., Pasadena A. C., Pasadena, Calif. 

ae org Arthur W., National Club, 303 Bay St., Toronto, 

nt., Can. 








LINEN DAMASK . 









Standard of Quality for over a Century 


Liddell 
Linens 


Everything in Table Cloths and Napkins for hotel, club, restaurant, railroad, 

steamship, airline and hospital use. 
PART-LINEN DAMASK e 
In Colors or White 


Table Napery and Huck Towels, either from New 
York stock or specially woven. 
‘Mummy’ weave Cotton Cloths and Napkins—in a 
wide variety of solid vat dyed colors, hand printed 
in special designs made to your order. 
Selling Agents for Carter Bros., Chattanooga, Tenn. 
RetRac* Bath Rugs and Chenille Bedspreads. 


* Reg. U.S. Pat. Off. 


WILLIAM LIDDELL & CO., INC. 


51-53 WHITE STREET, NEW YORK 13, N. Y. 


rail MBP, 


CANADA SOUTH AFRICA S 4 ENGLAND AUSTRALIA NEW ZEALAND 
Mills: BELFAST, IRELAND Cape Town eA ies London Melbourne Christchurch 
Johannesburg Sydney 


COTTON DAMASK 
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Richardson, Harold E., 122 Knollcrest Dr., Mankato, Minn. 

Richardson, Max, Edgewood C. C., 8399 Commerce Rd., Walled 
Lake, Mich. 

Richter, Hans W., Cypress River Colony, Box 330, Pompano 
Beach, Fla. 

Richter, Jan H., Oswego Lake C. C., 20 Iron Mt. Blvd., Oswe- 
go, Ore. 

Riede, Raymond, 2037 Cherry, Denver. 

Rieder, Arnold M., Meadow Lark G. & C. C., Great Falls, 
Mont. 

Rieley, William M., 1600 Kingston Ave., Norfolk 3, Va. 

Riley, Mary B., Bloomington C. C., Box 622, Bloomington, IIl. 

Ringer, Edward A., 1921 East Taylor St., Bloomington, Ill. 

Ringwald, Herman B., 336 Rich Ave., Mt. Vernon, N. Y. 

Riordan, John, Westwood C. C., 3805 West 35th, Austin, Tex. 

Ripper, David H., Queen City Club, Cincinnati. 

Rist, Ann, Hillcrest C. C., Box 7025, Kansas City 13, Mo. 

Ritchey, William K., Tascosa C. C., Box 3524, Amarillo, Tex. 

Roach, Herold E. (Address Unknown). 

Robbins, Alfred S. (Associate), 3320 Nations Ave., El Paso. 

Robbins, Thomas W. (Benvenue C. C.), 220 S. Church St., 
Rocky Mount, N. C. 

Roberts, Clyde, Willow Oaks C. C., 6207 Forrest Hill Ave., 
Richmond, Va. 

Roberts, Frank L., Westmoreland C. C., Wilmette, IIl. 

ea Charles M., Elks 1823, 400 E. Front St., Statesville, 
N.C. 

Robinson, Donald P., Fort Worth Boat Club, Ft. Worth. 

Robinson, Ollie Mae, Osage Hills C. C., P. O. Box 211, Sand 
Springs, Okla. 

Roche, Jerry (Address Unknown). 

Roche, John Joseph, Barksdale Officers’ Open Mess, Barksdale 
Air Force Base, La. 

Rockey, James A., Elmira C. C., Box 606, Elmira, N. Y. 

Rodgers, Howard E., South Bend C. C., R. R. 2, Box 481, South 
Bend, Ind. 

— John G., Woodstock Club, 1301 West 38th St., Indian- 
apolis 8. 

— George G., Columbus C. C., 4831 E. Broad St., Colum- 

us 13. 


Rohr, Albert E., Radnor Hunt, R. D. 2, Providence Rd., Mal- 
vern, Pa. 

Rolfes, Frank H., Cincinnati Club, Eighth & Race Sts., Cin- 
cinnati. 

Romain, Cassie, Homestead Club, P. O. Box 717, Hot Springs, 
Va. 

Rood, Raymond E. (Associate), Northwood Inn, 2593 Wood- 
ward, Berkley, Mich. 

Roper, Robert J., C. C. of Virginia, 6031 St. Andrews Lane, 
Richmond, Va. 

Rose, Frank B. (Honor Roll), 3223 55th St., San Diego. 

Rose, Sidney, Menlo C. C., Woodside Rd., Redwood City, Calif. 

Rosemond, Jack J., Monacan Hills C. C., Old River Rd. & Pat- 
terson Ave., Manakin, Va. 

Ross, Roger S., Glen Ridge C. C., Glen Ridge, N. J. 

Rossetti, Harvey P., Columbus Club, 181 E. Broad St., Colum- 
bus 15, O. 

Roth, Emile, 33 Donald St., East Williston, N. Y. 

Roulo, William F., 359 Mesa Way, La Jolla, Calif. 

Rouse, James H., Buckhead Elks 1635, 2765 Peachtree Rd., 
Atlanta, Ga. 

Rowell, Jonathan A., Mt. Vernon C. C., Rt. 3, Golden, Colo. 

Rubben, Albert J., Shreveport Club, 410 Travis St., Shreve- 
port, La. 

Rubben, Paul, El Paso Club, 30 E. Platte Ave., Colorado 
Springs, Colo. 

Rubendall, Harry R., Freeport C. C., Park Blvd., Freeport, Tl. 

Rueb, George A., Beacon Club, 2914 First National Bldg., Okla- 
homa City. 

Ruff, Louis F. (Los Angeles A. C.), 3923 South Bronson Ave., 
Los Angeles 8. 

Ruse, Grant M., Riverside Y. C., Riverside, Conn. 

Rush, Sr., Norman M., Elks 392, 531 South Tryon St., Char- 
lotte, N. C. 

Rushin, James E., Montgomery C. C., Box 6038, Carolyn Sta- 
tion, Montgomery, Ala. 

Russ, Arles, Dayton C. C., Box 123, Dayton 1, O. 

Russell, Foil O., Danville G. C., 825 Greensboro Hwy., Dan- 
ville, Va. 

Russell, Raymond P., Delaware C. C., Muncie, Ind. 

Ryde, William H., 1214 North 22nd St., Phoenix, Ariz. 









say “Californ 


Ea 


Lopate 


. .. because YOUR CUSTOMERS will be seeing 
and hearing so much more about the pleasures 
of California Wine with food during our big 
nationwide “California Wine & Food Fair’ 
Campaign, March 23 to April 19... 

... yOu Can TAKE ADVANTAGE of this Wine 
Industry Promotion — make extra profits by 
featuring and suggesting your favorite brands 
of California Burgundy, Sauterne and other 
wines to go with meals. 

FREE upon request: Beautiful Burgundy & 
Sauterne “Wine Land of America’ posters, 
21” x 28”. Lend prestige wherever used. Also, 
Wine Table Tents — silent salesmen to 

every customer. Mail the coupon below. 


WINE ADVISORY BOARD, 717 Market Street, San Francisco 3, Calif., Dept. 1-433 
Please send us, free: .......... California Burgundy & Sauterne Posters. 


‘owen Information about your free Wine Table Tents. 


Name & Title 





Establishment........ 





Address..... 





City Zone........ I cai scencttgtecchnaciee 





..- Always ask for the Wines of California 
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Saldivar, Jaime, Club de Industriales, A. C., Manuel Maria 
Contreras No. 133, Mexico 4, D. F. 

Sams, James P., River Valley Club, Upper River Road, Louis- 
ville 7. 

Sanborn, M. B., 730 E. Byrd St., Appelton, Wis. 

Sanford, Esme Park, James River C. C., Warwick, Va. 

Sanford, Richard R., James River C. C., Warwick, Va. 

Santoyo, Ulises C., Club Campestre de la Cuidaded, Calzada 
de t. 1978, Mexico 21, D. F. 

Santrizos, George H., River View Y. C., P. O. Box 2624, Sac- 
ramento, Calif. 

Saporito, Phillip, 1113 Wesley Ave., Evanston, IIl. 

Sargent, Herbert F., Altadena Town & C. C., 2290 Country 
Club Drive, Altadena, Calif. 

Sarver, H. B., 81 W. Paces, Ferry Road, N. E., Atlanta, 25. 

Sasser, E. W., Gainesville G. & C. C., P. O. Box 604, Gaines- 
ville, Fla. 

Satterthwait, Jr., 
Conn. 

Sayles, Fred, 529 S. Normandie Ave., Los Angeles 5. 

Schaefer, John C., U. C., 800 Powell St., San Francisco. 

Schaffer, William J., Hillcrest C. C., 88rd & Hillcrest Rd., Kan- 
sas City, Mo. 

Scharpenberg, Fred H., Bayside Y. C., 216-50 28th Ave., Bay- 
side, N. Y. 

Schatz, Ralph R., White Birch Farms Rd., New Canaan, Conn. 

Schaubach, Oliver B., North Oaks G. C., 121 W. County Rd., 
St. Paul 8. 

Schenck, Robert C., 492 California St., New Braunfels, Tex. 

ae Alfred, Battle Creek C. C., Goguac Lake, Battle Creek, 
Mich. 

oe C., Thunderbird Ranch & C. C., Palm Springs, 

alif. 

Schlevensky, James I., American Legion Club, 845 Main St., 
Racine, Wis. 

Schlingmann, Carl F. (Associate), 1011 Old Gulph Rd., Bryn 
Mawr, Pa. 

Schmidt, C. J., Sunset Grove C. C., Orange, Tex. 

Schmidt, Eli C., The Union League, 140 S. Broad St., Phil- 
adelphia 2. 


Walter J., Quinnipiak Club, New Haven, 


Schmidt, G. Otto M., 1215 Castro St., Apt. 6, San Francisco. 

Schmidt, J. M., U. C., 1346 Central, Memphis, Tenn. 

Schmidt, Robert A., McHenry C. C., McHenry, Il. 

Schneider, Joseph A., Valley Club of Montecito, P. O. Box 
1140, Santa Barbara, Calif. 

Schroeder, Walter C., Old Warson C. C., 9841 Old Warson Rd., 
St. Louis 17. 

Schrott, Walter F., Edgewater G. C., 3930 N. Page Ave., Chica- 
go 35. 

Schryver, Earl R., Elks Club, Springfield, Ill. 

Schuh, Harry C., Belmont Hills C. C., St. Clairsville, O. 

Schultz, Warren H., Atlanta A. C., P. O. Box 1018, Atlanta. 

—s John E., Huntington Crescent Club, Hunting, bk 

Y. 


oa Robert F. P., Creek Club, Locust Valley, N. Y. 

Schwarz, William, Red Hill C..C., Box 292, Upland, Calif. 

Schwend, John B., Dayton C. C., ‘Dayton, O. 

Schwend, Margaret, Dayton C. C.; Dayton, O. 

Scott, Arthur R., The Metropolitan, 1 East 60th St., New York 
22 

Scott, Eric, Pinnacle Club, Socony-Mobil Bldg., 42nd St., and 
Lexington Ave., N. Y. 

Scott, R. P., Carolina C. C., Raleigh, N. C. 

Scroggs, Edna W., Alamance C. C., Burlington, N. C. 

Scroggs, Talmage C., Alamance Cc. C., Burlington, N. C. 

Sears, C. P., R. D. 1, Nicholasville, Ky. 

Sears, Richard L., O. C., Fort Ord, Calif. 

Seeber, Eugene, Los Angeles C. C., 10101 Wilshire Blvd., Los 
Angeles 24. 

Seeger, Lee M., Brentwood C. C., Los Angeles. 

Segal, Joseph, Norbeck C. C., Norbeck, Md. 

Seide, Harry C., Westwood C. C., Rt. 4, Box 248, Houston. 

Seitz, Jr., F. R., Oakmont C. C., Box 273, Hulton Rd., Oakmont, 


Pa. 

Sevier, Harold J., Commissioned Officers’ Mess (Closed), U. 8S. 
Navphibase, Little Creek, Norfolk, Va. 

Sexson, Dale M., CPO Club, Mare Island, Calif. 

Shaner, Frederick E., Youngstown Club, Union Bank Bldg., 
Youngstown 3, O. 

Shaw, Edward E., Bermuda Inn, Lancaster, Calif. 

Shaw, Francis H., Exmoor C. C., 700 Vine Ave., Highland Park, 
Til. 











| 


LIQUEURS AND CORDIALS 
Benedictine D.O.M. 86° 

B&B Liqueur D.O.M. 86° 

Garnier French Liqueurs 36° -100° 
Garnier American Cordials 60°-96° 


IMPORTED SPIRITS 

Peter Dawson Scotch Whiskies 86.8° 
Robin Cognac 80° 

Wile French Brandy 84° 

Wile Cognac 84° 


FINE AMERICAN SPIRITS & SPECIALTIES 
Julius Wile Importer’s Choice (Bourbon) 86.8° 

Pernod, S.A. Anise 90°-100 

St. Raphael Aperitif Wine 

Pimm’s Cup (No. 1) 67° 

Vodka Romanoff 80°-100° 


IMPORTED RUMS 


Lemon Hart Jamaica 86° 
Lemon Hart Demerara 86°-151° 


IMPORTED VERMOUTHS 
Cazalis and Prats French—Extra Dry 
Cazalis and Prats Sweet Vermouth 








IMPORTERS 











SONS & CO. 
2 PARK AVE. N.Y. 


THIS SEAL IS YOUR GUIDE TO QUALITY r 








IMPORTED SPARKLING WINES 


Bollinger French Champagne 
Chanson Sparkling Burgundy 
Chanson Sparkling Vin Rosé 
Deinhard Sparkling Liebfraumilch 
Deinhard Sparkling Moselle 
Antinori Lacrima Christi 


IMPORTED PORTS AND SHERRIES 


Williams & Humbert Sherries 
Robertson’s Oporto Ports 


IMPORTED TABLE WINES 


Deinhard Rhine & Moselle 
Chanson Burgundy Wines 
Eschenauer Bordeaux Wines 
Willm Alsatian Wines 
Antinori Italian Wines 
Chateau Ste. Roseline Vin Rose 


yy nessa APERITIFS 


eacock —a cocktail Madeira 
ane Elsinore Danish Aperitif 


INC. 
SINCE 1877 
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Shea, Nicholas F., Box 117, Larchmont, N. Y. 
— Hugh R., Oglethorpe Club, 450 Bull St., Savannah, 


iconin, John J., 1300 McWood St., West Covina, Calif. 

Sheets, S. T., Lake Shore C. C., Glencoe, IIl. 

Shephard, Dale, Campus Club, Coffman Mem. Union, Univ., 
Minneapolis. 

Sheppard, Jr., Harry L., 13 Parks St., Port Hueneme, Calif. 

Sherertz, James A., Creve Coeur Club, 3002 N. Madison Ave., 
Peoria, Ill. 

Sherman, Edward I., Heather Downs C. C., 3910 Heather 
Downs Blvd., Toledo 14, O. 

Sherman, K. Louise, 22 Buffalo St., Canadaigua, N. Y. 

Sherman, Leon J., Woodbridge C. C., Ansonia Rd., Woodbridge, 
Conn. 

Sherwood, Frank T., 221 E. 65th St., Long Beach 5, Calif. 

Shields, Roy J., Annapolis C. C., R. F. D. 3, Annapolis, Md. 

Shook, R. E., 130 S. Union St., Akron 4, O. 

Short, Stanley, Bath & Tennis Club, Box 23, Spring Lake, N. J. 

Shugart, Claude H., Nakoma G. C., 4145 c. C. Rd., Madison, 


Sidlen Rudi E., Rt. 2, Box 202, Pound Ridge, N. Y. 

Siegenthaler, R. K. Mayfield C. C., Sheridan Rd., South 
Euclid, O. 

— Herbert H. P., Smoke Tree Ranch, Palm Springs, 
Calif. 

Sifferlin, F. A., U. C., 40 South Third St., Columbus 15, O. 

Silva, Mrs. Albert J., Cabarrus C. C., Box 1002, Concord, N. C. 

Silva, Albert J., Cabarrus C. C., Box 281, Concord, N. C. 

Simmons, John Reginald, Columbia A. C., 614 S. W., 11th Ave., 
Portland 5, Ore. 

Simmons, Kenneth I., Concordia-Argonaut Club, 1142 Van 
Ness Ave., San Francisco. 

Simmons, Lee E., Clinton C. C., 714 Argyle Ct., Clinton, Ia. 

Sincere, Roy B., Phoenix C. C., 7th St. & Thomas Rd., Phoenix, 
Ariz. 

Singleton, Darrell J., Sunset Grove C. C., Orange, Tex. 

Singleton, Jr., James R., East Lake C. C., 2565 Alston Dr., 
Atlanta, Ga. 

Sinopole, Nicholas F. (Algonquin G. C.), 810 Rowles, Ferguson 
21, Mo. 

Sizer, Calvin W., Bellefont C. C., Ashland, Ky. 


Skalle, Hans (Interlachen C. C.), 5312 Birchcrest Drive, Minne- 
apolis 24. 

Skinner, Duane K., Albany C. C., Western Ave. City Line, 
Albany 3, N. Y. 

Skole, E. Guenter, Winchester G. C., Winchester, Va. 

Slade, Fred M., Fort Myers C. C., Box 887, Fort Myers, Fla. 

Slaughter, James J., Dallas A. C., Dallas. 

Slaughter, Thomas Lee, Standard C. C., Box 185, St. Matthews, 


y. 

Slosson, Jr., George, Chicago Athletic Assn., 12 S. Michigan 
Ave., Chicago 3. 

Smiley, Richard E., Moose Club 989, P. O. Box 441, Wilson, 
me 


Smith, Arthur M., 2115 Jackson, Anderson, Ind. 

Smith, Charles E., Chevy Chase Club, 6100 Connecticut Ave., 
Chevy Chase, Md. 

ee Charles T., Moose Club, P. O. Drawer 2467, Hickory, 


Smith, Dorothy L., Insurance Club, Statler Hotel, Dallas. 

Smith, Herbert H., 3616 Hawthorne, Dallas. 

Smith, James D., Moose Club, P. O. Box 61, Greenville, N. C. 

Smith, John A., Crystal Lake C. C., Crystal Lake, Iil. 

Smith, Louise R., Amarillo C. C., Box 3295, Amarillo, Tex. 

Smith, Lowell S., Detroit Club, 712 Cass Ave., Detroit. 

a Roy C., Montecito C. C., Box 1170, Santa Barbara, 
Calif. 

Snare, John H. (Address Unknown). 

Snell, George T., Ambassador A. C., 145 S. Fifth E., Salt Lake 
City. 

Sollars, James E., Mississinowa C. C., R. R. 2, Peru, Ind. 

Sommerfeld, Phillip H., G. & C. C., South Chestnut St., At- 
lantic, Ia. 

Souchon, August, Hill Crest Club, 3621 North Chester, Indian- 
apolis. 

Southwell, Robert G., Meshingomesia C. C., P. O. Box 243, 
Marion, Ind. 

Spate, Floyd S., Youghiogheny C. C., 1901 Greenocks Buena 
Vista Road, McKeesport, Pa. 

Speechley, Anthony T., Memphis C. C., Memphis. 

Speidel, B. B., Starmount Forest C. C., Greensboro, N.C. 

Speidel, Mrs. B. B., Starmount Forest C. C., Greensboro, N. C. 





KITCHENS PLANNED, DESIGNED AND FABRICATED; 
LOBBIES, LOUNGES DECORATED AND FURNISHED 


ey STRAUS-DUPARQUET 


Over One Hundred years of experience in the field of kitchen equipment manufacture has 
made Straus-Duparquet the largest food service equipment concern in the United States. The 


7 : 
F 
Ndia House _ Ney, York 

rk City 


Sidney Hill Co — 
untry Cly 
Boston . 


furniture department has conceived, coordinated and installed the decorations, furnishings 


and lighting of many lounges and lobbi 








We suggest that you take advantage of our 


in numerous hotels, restaurants and clubs. 


ique resources and decorating skills. Our kitchen equipment designing and 


manufacturing facilities are at your service for partial or complete kitchen installations. Let our experienced decorators 
convert your room or hall into a luxurious area which invites complete relaxation. 


Contact our office nearest 
you for complete details. 





S\STRAUS- DUPARQUET inc. 


33 EAST 1 YORK 


oe 
ALBERT Pick co., Inc. a 


2:38 WEST PERBHING HICAGO 
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Speldrich, Fred K., Suburban G. C., 1 Hazel Pl., Irvington, 
N. J 


Spellecy, Denny, Elks 228, P. O. Box 1503, Spokane, Wash. 

Spencer, Roscoe C., Commissioned Officers’ Mess (Open) G. C., 
Ruthven Road (Extended), Norfolk 5, Va. 

Sperlak, George W., Pueblo G. & C. C., 31st & 5th Ave., 
Pueblo, Colo. 

Spoldi, Gene, U. C., Milwaukee. 

Sprinzing, William, Germantown Cricket Club, Manheim & 
Morris St., Philadelphia 44. 

Sroka, John J., Stamford Y. C., 97 Ocean Dr., W., Stamford, 
Conn. 

Staib, John M. (Address Unknown). 

Stallings, Harry W., Weber Club, 942 Maple St., Ogden, Utah. 

Stamer, H. Eric (Twin Brooks Club), P. O. Box 347, Sparta, 
N. J. 

Standish, Robert W., Monroe G. C., Pittsford, N. Y. 

Stark, John P., Terminal City Club, 837 West Hastings St., 
Vancouver, B. C., Can. 

Stathakis, Nick P., Westridge C. C., 4601 Club Rd., Westwood 
Addition, Little Rock, Ark. 

Stauffer, M. D., Akron City Club, Akron, O. 

Steeves, Austin G., Ruth Lake C. C., Box 186, Hinsdale, III. 

Steger, Willard “Red”, Corpus Christi C. C., 5032 Shell Rd., 
Corpus Christi, Tex. 

Steidel, Carl Paul, The Brook, Inc. 111 East 54th St., New York 
22 

Steinberg, John M., Hillcrest C. C., 10000 West Pico, Los 
Angeles. 

Stemble, Donald T., Lancaster C. C., R. R. 2, Lancaster, O. 

Stenger, Frank J., 1863 Ryer Ave., New York 57. 

Stewart, W. L., Alta Club, 100 E. S. Temple St., Salt Lake 
City. 

Stone, Philip H., Whitehall Club, 17 Battery Pl., New York. 

Storey, Norman W., Forest Lake C. C., C. C. Dr., P. O. Box 
4218, Columbia, S. C. 

Strahl, Maynard B., Wilshire C. C., 301 N. Rossmore Ave., Los 
Angeles 4. 

Straight, Jr., Bertel W., Ridgewood C. C., Ridgewood, N. J. 

Strand, Harold S., U.-Union C., 539 Broadway, Tacoma 2, Wash. 

Street, C. C., Petroleum Club, P. O. Box 331, Abilene, Tex. 

Strickland, Fred L., 2526 N. 53rd St., Milwaukee. 

Strother, Vester O., Palmetto C. C., Benton, La. 


Strunc, John R., Midday Club, 2100 Union Commerce Bldg., 
Cleveland. 

Styer, Russell W., Reading C. C., P. O. Box 1298, Reading, Pa. 

Styles, B. William, Lowry Hotel, St. Paul. 

Suck, Rudy, Louisville C. C., P. O. Box 5, Crescent Hills Sta., 
Louisville 6. 

— Carl J. (Associate), 921 Gettle Bldg., Fort Wayne, 
I 


nd. 

Sutherland, C. L., Commissioned Officers’ Club, NAS, Oceana, 
Virginia Beach, Va. 

Sutkamp, Herbert J. (Associate), 826 Cherry St., Findlay, O. 

Swanner, Ray E., Briarcrest C. C., Bryan, Tex. 

Swanner, Eleanor, Briarcrest C. C., Box 345, Bryan, Tex. 

Swensson, Anton, 930 Sunset Dr., Macon, Mo. 

Szep, Louis L., Dallas C. C., Beverly & Preston Sts., Dallas. 


T 


Tabbut, Charles H., Oak Hills C. C., P. O. Box 5112, Beacon 
Hill Sta., San Antonio 7. 

Tabor, Paul N., Walnut Grove C. C., Inc., 5050 Linden Ave., 
Dayton 3, O. 

Tagen, Herbert H., 3025 Crestline Rd., Bakersfield, Calif. 

Tagen, Robert, Audubon C. C., 3265 Robin Rd., Louisville. 

Talbott, Charles R., Lafayette C. C., Lafayette, Ind. 

Tanzer, Matt, Moose Club, 406 Clay St., Woodstock, Ill. 

Taylor, Britton M., DuPont C. C., Wilmington, Del. 

Taylor, Fred D., Moose Club, 1316 8th Ave., Seattle. 

Taylor, George A., Officers’ Mess (Open), Ft. Benjamin Har- 
rison, Indianapolis 16. 

—_ _— Pepper Pike Club, 2800 SOM Center Rd., Cleve- 
and 24. 

Taylor, James R., Capital City Club, 7 Narris St., N. W., At- 
lanta, Ga. 

Teel, Harold G., U. C., 401 E. 4th St., Cincinnati 2. 

TenBroeck, David L., Yorick Club, 91 Dutton St., Lowell, Mass. 

Tenover, Fred, Park Club, Kalamazoo, Mich. 

Terlau, Richard W., Cincinnati C. C., 2348 Grandin Rd., Cin- 
cinnati. 

Tewey, John Francis, Elmira City Club, 320 E. Church St., El- 
mira, N. Y. 

Thatcher, Elevon L., Stock Exchange Club, 618 S. Spring St., 
Los Angeles 14. 














NEW CITY 
PACKING & PROVISION CO. 


JOHN J. MURRAY, PRESIDENT 


SOUTH WATER MARKET 
CHICAGO 8, ILLINOIS 


Telephone HAymarket 1-4000 


eat. of Distinction 


Under direct U. S. Department of Agriculture Inspection Establishment No. 147 


SERVING CLUBS FOR OVER FIFTY YEARS 
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Thew, William D., Forest Hills C. C., Rockford, Il. 
Thieme, Otto W., Bethlehem Club, Bethlehem, Pa. 
Thomas, Arthur, Montclair G. C., P. O. Box 194, Montclair, 





N. J. 
Thomas, Donald A., Trenton C. C., Sullivan Way, Trenton 8, 
N 


oad 
., Thomas, Frank J., The Union League, 140 S. Broad St., Phila- 
delphia 2. 
L, Thomas, M. H., 358 Mt. Prospect Ave., Newark 4, N. J. 


Thomas, Milton E., Brae-Burn C. C., P. O. Box 6, Bellaire, Tex. 
Thomas, Moffatt W., Charlotte City Club, 13542 S. Tryon St., 
Charlotte, N. C. 
Thomas, Opal H., Bath and Tennis Club, Highway 40 and Log 
Cabin Ln., St. Louis 17. 
Thomas, Walter E., Colemere Club, Murfreesboro Rd., Nash- 
ville, Tenn. 
Thompson, Bernard B., C. C. of Maryland, 4802 Pilgrim Rd., 
Baltimore, Md. 
A Thompson, Bryant N., Fort Worth Club, Fort Worth. 
Thompson, Harry S., 350 Via Del Norte, La Jolla, Calif. 
Thompson, Jack H., Canadian Legion Branch 2, 40 Begbie St., 
New Westminster, B. C. Can. 
Thompson, Robert H., Detroit G. C., Detroit. 
Thompson, Robert L., Carriage Club, 5301 State Line Rd., 
Kansas City 12, Mo. 
— Ernest M., Old York Road C. C., Box 31, Jenkintown, 


Thuis, Robert F., Shawnee C. C., P. O. Box 564, Lima, O. 
-. Thurnau, Harold FP. 810 Prospect St., Elgin, Ill. 
Tiller, Mrs. Hermina V., 714 38th St., San Pedro, Calif. 
. Tims, John C., Hyde Park G. & C. C., 3740 Erie Ave., Cincin- 


nati 8. 
7 Tomei, George, Edgewood C. C., Box 8790, Wilkensburg 21, 
Pa. 
Tompros, James J., Glen Oaks Club, Great Neck, L. I, N. Y. 
. Toner, Agnes C., Engineers Club, 314 S. Federal St., Chicago 
4 


\- Tonetti, J. P., New Haven C. C., P. O. Box 6145, Hamden 17, 
Conn. 


- Tonissi, Maurice P., Merchants Club, 26 Thomas St., New York. 


Toray, Mark, Town Club, 969 Sherman, Denver. 
"9 Tower, Harold E., U. C., 431 E. Fayette St., Syracuse 2, N. Y. 
Townsend, George L., 1202 W. Thompson, Enid, Okla. 





Travers, George, Manhattan Club, 32 E. 26th St., New York 10. 

Travers, William O., Worcester Club, Worcester, Mass. 

Tremlett, Thomas H., 10 Thayer St., Providence 6, R. I. 

Trenary, Martha S., Dornick Hills G. & C. C., Box 630, Ard- 
more, Okla. 

Trent, Boyd J., Bellevue C. C., Syracuse, N. Y. 

Troutt, Byford E., Lake Shore Club, Chicago. 

Tubach, Henri rom Irvine Coast C. C., 4111 S. E. Coast Hwy., 
Newport Beach, Calif. 

Tucker, Albert E., U. C., 226 S. 16th St., Philadelphia 2. 

Tucker, William A., Timuquana C. C., 4028 Timuquana Rd., 
Jacksonville, Fla. 

Tudor, Edgar S., C. O. Mess (Open), NAS Barbers Point, 
Honolulu, T. H. 

Tunnat, Rudy, Hamilton City Club, First National Bank Bldg., 
3rd & High Sts., Hamilton, O. 

Turnage, Jean C., Kent C. C., College & Sweet Sts., Grand 
Rapids, Mich. 

Turner, Edward, 3657 Roosevelt Rd., Jackson, Mich. 


U 


Underhill, Walter H., Dedham Country & Polo Club, West- 
field St., Dedham, Mass. 

Underwood, J. Mack, Gaston C. C., Box 117, Gastonia, N. C. 

Upp, Clark W., U. S. Naval Base, Navy 115, Box 20, c/o FPO, 
New York. 

Upshaw, Lynton Albun, Petroleum Club of Houston, Rice 
Hotel, Houston 2. 

Uren, J. K., U. C., 918 Baltimore, Kansas City, Mo. 

Utt, John L., Auld Hotel, Washington, Pa. 


Vv 

Valentjas, George, Metropolis C. C., White Plains, N. Y. 

Vallis, Jack, Vernon Hills C. C., 666 White Plains Rd., East- 
chester, N. Y. 

Van Brabant, A. J., Tuckaway C. C., 3445 W. Edgerton Ave., 
Milwaukee. 

Van Cott, Theodore H., 16 Garfield Ave., Glen Head, N. Y. 

Vanderhoff, James S., 20 Meadow Drive, Little Falls, N. J. 

Van Horn, Claude, Commissioned Officers’ Open, U. S. Naval 
Submarine Base, New London, Conn. 

Van Houten, Thomas W., Midland C. C., Midland, Mich. 

Van Lierop, William F., Buffalo A. C., 69 Delaware Ave., 
Buffalo 2, N. Y. 








Proved in installations 
like this from Texas to 
Canada. L-shaped municipal pool 
including self-housed Chester DIAVAC filter. 


cot less por year Uvow. oxy othe pool | 


leaks and rust... 
types... 














Welded on the site in a few days with factory-fabricated 


Filters, Deck Equipment, and Liners for Existing Pools. 
Phone or write for Free Pool Planning Service. 
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END RUST, CRACKS, AND LEAKS 










The pool with Easy 
Roll-out Ledge and 
combined recircula- 
ting line and over- 
flow drain at deck 
level . . . eliminates 
costly field piping 
and need for an 
underground service 
tunnel. 


thick-plate aluminum sections. Free for life from cracks, 
often costs less to install than other 
always costs less in the long run. Also Diavac 


CHESTER PRODUCTS CO. 
DIVISION RANSOHOFF, INC. 
NORTH FIFTH ST. and FORD BLVD. * HAMILTON, OHIO 
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Van Saun, Raymond, High Ridge C. C., Pound Ridge, N. Y. 

Van Siclen, Elmer L., Inwood C. C., Inwood, L. I, N. Y. 

Varga, John A., 17835 Ponader, South Bend, Ind. 

Vargo, Joseph Paul, Somerset C. C., Somerset, Pa. 

Veale, Louise H., Legion C. C., Avondale Estates, Ga. 

Verlander, Walter C., New Orleans A. C., 222 North Rampart 
St., New Orleans 16. 

Vernon, Charles, Youghiogheny C. C., Rt. 2, Box 525, McKees- 
port, Pa. 

Vescelius, Donald O., Trumbull C. C., 600 Golf Dr., Warren, O. 

Vest, Herman B., 1902 Byron, Chicago. 

Vetter, Edward A., Portage C. C., 204 N. Portage Path, Akron 
3. 0; 

Vetter, Francis J., Algonquin Club, 217 Commonwealth, Boston 
16. 

Vetter, Walter F., Buffalo Club, 388 Delaware Ave., Buffalo, 


N.Y. 

Viafora, Richard D., Strathmore-Vanderbilt C. C., 260 C. C. 
Dr., Manhasset, N. Y. 

Villanti, Dominic R., LaFayette C. C., LaFayette Rd., James- 
ville, N. Y. 

Villella, Joseph A., Town House Motor Hotel, Box 1087, Omaha 
1 


Viuf, Hans S., Troy C. C., Brunswick Rd., Troy, N. Y. 

Voegeli, Edward, Bellerive C. C., 8000 Natural Bridge Rd., 
Normandy 21, Mo. 

Voght, William J., Toledo C. C., River Rd., Toledo, O. 

Vollmer, Clarence J., Idlewild C. C., Flossmoor, Ill. 

Voss, Mrs. Antoinetta, Jefferson Lakeside C. C., Lakeside, 
Richmond, Va. 


Ww 


Wachsmuth, Herman L., 33 Ashley Ave., Charleston, S. C. 

Wagman, Raymond A., Racine C. C., 2301 Northwestern Ave., 
Racine, Wis. 

Wagner, L. William, Red Run G. C., Royal Oak, Mich. 

Wagner, S. K., Germania of Saginaw, 4075 Shattuck Rd., 
Saginaw, Mich. 

Waldruff, John H., Ravisloe C. C., Box 151, Homewood, III. 

SS Edward, Batavia Club, 96 Orchard Bk. Road, Batavia, 

Walker, Harold H., Seaview C. C., Absecon, N. J. 


bak Raymond F., Advertising Club, 23 Park Ave., New 

York 16. 

Walker, Wayne W., Sunnyside C. C., 1404 Newell St., Water- 
loo, Ia. 

Walker, William M., Elks Club, P. O. Box 3015, Winston-Salem, 
N.C 


Wall, Arnold J., Riviera C. C., Coral Gables, Fla. 

Wallace, Charles C., Harvard Club, 374 Commonwealth Ave., 
Boston. 

Wallace, Edmond H., Twin Hills G. & C. C., 3401 N. E. 36th 
St., Oklahoma City 11. 

= Frank A., Harvard Club, 2717 South Harvard Ave., 
Tulsa. 

Wallen, Richard K., C. C. of Waterbury, Oronoke Rd., Water- 
bury, Conn. 

Wallner, Herman, Woodholme C. C., Woodholme Ave., Pikes- 
ville 8, Md. 

Walters, Robert L., Blue Hills Club, 61st & Blue Hills Rd., 
Kansas City 10, Mo. 

Walton, Charles W., Uptown Club of Manhattan, 60 E. 42nd 
St., New York 17. 

Wargo, Andrew, Butte Des Morts G. & C. C., Rt. 3, Box 150, 
Appleton, Wis. 

Warren, W. G., Blue Mound G. & C. C., P. O. Box 98, Wauwa- 
tosa, Wis. 

Waskow, Benjamin F., Brookwood C. C., Addison, Ill. 

bey Robert W., Elks Club, 120 E. Colorado, Glendale, 
Calif. 

Waterbury, Arthur, Youngstown C. C., P. O. Box 447, Youngs- 
town, O. 

Watkins, Hugh R., St. Joseph C. C., St. Joseph, Mo. 

Waxman, Michael, 4927 Heuwerth Ave., Cincinnati 38. 

Wayne, Tony, Riverside G. C., Riverside, Ill. 

Weaver, Francis R., 408 Alter Rd., Detroit 15. 

Weaver, Walter J., Knollwood C. C., White Plains, N. Y. 

Webb, Thomas, Glengarry C. C., Toledo, O 

Weber, Lloyd G., Zanesville C. C., Zanesville, O. 

Webster, Arthur E., C. C. of Terre Haute, Allendale, Terre 
Haute, Ind. 

Weis, Robert B., 1232 S. W. Second Ter., Pompano Beach, Fla. 

Welch, Edward S., Apawamis Club, Rye, N. Y. 

Welch, John F. (The Maugus Club), 39 Seaward Road, Wel- 
lesley Hills, Mass. 





Sunny 


BRAND 


. Clubs 
. Hotels 
. Hospitals 





RAILTON 


TRADE MARK 








Standards of Quality 
Since 1887 


B.A.RAILTON CO. 


MANUFACTURING INSTITUTIONAL GROCERS 
3425 So. Kedzie Ave. 
Chicago 23, Illinois 
Cliffside 4-6200 


panes 


BRAND 





Restaurants . 
Institutions . 
Schools ; 
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Weldon, Wilfred E., Raleigh C. C., Peartree Lane, Raleigh, 
N. C 


Weller, Ed. C., Everett Y. C., Box 567, Everett, Wash. 

Welty, Joseph D., Cincinnati Club, Cincinnati 12. 

Wendell, Paul V., Elks Club, 456 Post St., San Francisco. 
Westin, LaRoi B., Wayzata C. C., Wayzata, Minn. 

Westin, Henry C., Town Club, 228 S. Phillips, Sioux Falls, 


S. D. 

Wetherell, Robert M. (C. C. of Orlando), 943 Seville Pl., Or- 
lando, Fla. 

Wettengel, Alexander B., C. C. of Lansing, P. O. Box 537, 
Lansing, Mich. 

White, Clarence P., White Oak C. C., Box 97, Oak Hill, W. Va. 

White, Daniel (Associate), 551 Bethlehem Steel Co., Bethle- 
hem, Pa. 

White, F. Leslie, Myers Park Club, Charlotte, N. C. 

White, Leslie L., Wykagyl C. C., 1195 North Ave., New Ro- 
chelle, N. Y. 

White, William E., Binghamton Club, 83 Front St., Bingham- 
ton, N. Y. 

Whitney, John M., Stockton G. & C. C., P. O. Box 336, Stock- 
ton, Calif. 

Wich, John R. (Forest Club), 2303 Briar Glen, Apt. 3, Houston. 

Wiedower, Maurice D., Key Club, 2121 Sage Road, Houston. 

Wiese, Lester L., Elks Club 290, 407 E. Park, Waterloo, Ia. 

Wiesepape, H. J., Harlingen C. C., P. O. Box 1867, Harlingen, 
Tex. 

Wiggins, Robert J., C. C. of Columbus, Box 1339, Columbus, 


a. 

Wilhelm, Armand A., Pickwick Club, Niles, Mich. 

— Paul N., Univ-Sequoia & Sunnyside Club, Fresno, 
Calif. 

Williams, Harry, 322 Brodie St., Dallas 24. 

Williams, Perry E., Spokane C. C., Rt. 5, Spokane 53, Wash. 

Williams, Jr., Robert E., Humble Recreation Club, P. O. Box 
1102, Genoa, Tex. 

Wills, Henry L., Omaha Club, 2002 Douglas St., Omaha. 

Wilmsfloet, John (Concordia Club), 4024 O’Hara St., Pitts- 
burgh 13. 

Wilson, D. Robert, Columbia Club, 121 Monument Circle, In- 
dianapolis 9. 


Wilson, Jr., Joseph M., DuPont C. C., Rockland Road, Wilming- 
ton, Del. 

Winfrey, Warren E., Link Hills C. C., Box 526, Greenville, 
Tenn. 

Winheim, Oscar L., Mattoon G. & C. C., Box 287, Mattoon, IIl. 

Winter, Carl, Arctic Club, 306 Cherry St., Seattle 4. 

Witt, Fenwick L., St. Francis Y. C., San Francisco. 

Wittek, Owen L., Montefiore Club, 417 Delaware Ave., Buffalo, 
N. Y. 


Woeller, Emile F., Preakness Hills C. C., 1050 Ratzer Rd., 
Paterson 2, N. J. 

Wolfe, Herman, 839 McCartney St., Easton, Pa. 

Wolff, Carl, Barrington Hills C. C., Barrington, Ill. 

Womeldorf, H. W., Twin Orchard C. C., Prairie View, Ill. 

Wood, Carl, 1317 N. E. 6th St., Ft. Lauderdale, Fla. 

Wood, Charles N., Anniston C. C., Anniston, Ala. 

Wood, James L., San Diego Y. C., 2803 Talbot St., San Diego. 

Wood, Louise H. (Texas Club), 5646 Milton, Dallas. 

Wood, Tracy A., Arlington Club, 811 S. W. Salmon St., Port- 
land 5, Ore. 

Wooddell, William C., 105 Fir Hill, Akron 4, O. 

Woods, Harriette E., Kansas City C. C., 62nd & Indian Ln., 
Kansas City 13, Mo. 

Woods, Richard, 251 West 81st St., New York. 

Worley, Carl L., Elks Club, 6325 S. E. 15th St., P. O. Box 5571, 
Midwest City, Okla. 

Worth, Adolf W. (Associate), 329 East 88th St., New York. 

Worthington, Richard M., Plainfield C. C., P. O. Box 311, 
Plainfield, N. J. 

Wouters, William J: Oneida Golf & Riding Club, P. O. Box 
1291, Sta. A., Green Bay, Wis. 

Woxberg, Everett L., Evanston G. C., 4401 Dempster, Skokie, 
Ill. 

Wray, Charles F., Piqua C. C., R. R. 2, Box 30, Piqua, O. 

Wright, Lawrence R., R. R. 4, Loveland, O. 

Wright, Sarah S., Sunset Club, 1021 University, Seattle 1. 

Wright, Vadis Graham, Pendennis Club, 218 W. Walnut St., 
Louisville. 

— Samuel C., Little Rock Club, 412 Center St., Little 
Rock. 





Hold Membership... Build Club Revenue 


A POOL BY Paddock OF caLiFornia 


can help you do it! 














Outdoor or indoor...swimming is becoming the All-American family sport... ° 
a wholesome recreational activity. Paddock of California, the greatest name in 
swimming pool design, construction and equipment for almost forty years, 
is proud of its many pool installations in famous clubs around the world. 
If your club can afford any pool, it can afford Paddock, the finest...a sound 
investment in member service that pays off, year after year. —~- 























PADDOCK of California POOL 
installed at Lakeside Country 


Club, Toluca Lake, California A3-— e ¥ F 
Paddock 
OF CALIFORNIA 


14606 ARMINTA STREET * VAN NUYS, CALIFORNIA 








Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1958 105 














Sunshine State Chapter 





Cluh Managers Association of America 


MERRILL-YORK 
Division of Merrill Stevens Drydock 
and Repair Co. 


Jacksonville, Florida 


FRED BROOKS CIGAR COMPANY 


Jacksonville, Florida 


PAINTER’S POULTRY 


Jacksonville, Florida 


CLARK & LEWIS COMPANY 
Institutional Grocers 
Jacksonville, Florida 


DURHAM PLUMBING COMPANY 
Jacksonville, Florida 


R. R. ROSBOROUGH & BROTHER, INC. 
Insurance 
Jacksonville, Florida 


DIXIE PRODUCE COMPANY, INC. 
Jacksonville, Florida 


FLORIDA SHRIMP EXCHANGE 


Jacksonville, Florida 


BREECE’S FISH AND LOBSTER MARKET 
Miami, Florida 


CLARK & LEWIS COMPANY 
Institutional Grocers 


Miami, Florida 


EDWARD A. KELLY & SONS, INC. 
Miami, Florida 


PENSACOLA RESTAURANT SUPPLY 


Pensacola, Florida 


FOOD SERVICE EQUIPMENT COMPANY 
Tampa, Florida 


LOUIS WOHL & SONS, INC. 
Restaurant Equipment 
Tampa, Florida 


FOREMOST DAIRIES 


Gainesville, Florida 


MONARCH FINER FOODS 
Division of Consolidated Foods Corp. 
Jacksonville, Florida 


J. M. ALDAY PRODUCE COMPANY 


Gainesville, Florida 


TURNER & GEE 
Wholesale Meats and Provisions 
Orlando, Florida 


A FRIEND 


Jacksonville, Florida 


‘MC’S FOOD SERVICE 
Pensacola, Florida 


THE MILLER PRESS 
Jacksonville, Florida 


AMBROSE THE PRINTER 
Jacksonville, Florida 


JACKSONVILLE FROSTED FOODS, LTD. 


Jacksonville, Florida 


FOREMOST DAIRIES 


Jacksonville, Florida 


BINGHAM COFFEE COMPANY 
Jacksonville, Florida 


HYMIE FIALKOW COMPANY 
Frozen Foods 
Jacksonville, Florida 


CLOVERBLOOM BUTTERETTS 
Jacksonville, Florida 


TYLER PRODUCE COMPANY 
Jacksonville, Florida 


THE MITCHELL COMPANY 
Fine Meats 
Jacksonville, Florida 


SOUTHERN DAIRIES 
Jacksonville, Florida 


CHERRY PRODUCE COMPANY 
Jacksonville, Florida 


McCALL FUEL SERVICE 


Jacksonville, Florida 


DINSMORE DAIRY COMPANY 
Jacksonville, Florida 


E. H. THOMPSON COMPANY 
Restaurant Equipment 
Jacksonville, Florida 


(Continued on next page) 
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Wyckoff, Harry S., Capitol Hill Club, 214 First St., S. E., Wash- 
ington, D. C. 


¥ 


Yarbrough, Jr., DeWitt C., Elks Club, 2507 Churchill Dr., 
Valdosta, Ga. 
Yetter, M. Russell, Oak Cliff C. C., P. O. Box 13627, Dallas 24. 
Yohannan, William J., Piedmont Driving Club, 1215 Piedmont 
Ave., N. E., Atlanta. 
Young, Clem, Cleveland A. C., 1118 Euclid Ave., Cleveland. 
Young, Lucille Heck, Deerpath Inn, Lake Forest, Ill. 
Yoxall, Robert E., C. C. of Coral Gables, Coral Gables, Fla. 
Yurasits, Steven F., Hempstead G. C., Inc. 60 Front St., Hemp- 
stead, N. Y 
Z 


Zafis, Theodore, 109 Hendricks Isle, Fort Lauderdale, Fla. 

Zagone, Alex J., Olympia Fields C. C., 203 South Western 
Ave., Olympia Fields, Ill. 

Zawisza, Jerzy, U. C., Wilmington, Del. 

Zens, Henry, Germantown Cricket Club, County Line, West 
of York Rd., Hatboro, Pa. 

Zigur, John I., Scarboro G. & C. C., Scarboro Village, Can. 

Zock, George J., Elks 158, 509 S. Sixth St., Springfield, Ill. 

Zoller, Otto J.. Airmens Mess, Block 59, Bldg. 1, Keesler Air 
Force Base, Miss. 


PAST CMAA CONFERENCES 


Chicago, Hotel Sherman................ Jan, 24-27, 1927 
Detroit, Hotel Statler.................. Feb, 22-24, 1928 
Cleveland, Hollenden Hotel.............. Mar. 5-6, 1929 
New York, Hotel Astor: .......... 00024 Nov. 12-13, 1929 
Pittsburgh, Hotel Wm. Penn............. Feb. 23-26, 1931 
Philadelphia, Hotel Warwick............ Feb. 18-20, 1932 
Chicago, Hotel Sherman............ Feb. 28-Mar. 1, 1933 
Kansas City, Mo., Hotel Kansas Citian....Mar. 5-7, 1934 
Cincinnati, Hotel Netherland Plaza........ Mar. 4-7, 1935 
New York, Waldorf-Astoria Hotel........ Jan. 14-16, 1936 
Indianapolis, Severin Hotel.............. Feb. 15-18, 1937 





Sunshine State Chapter 


Memphis, Hotel Peabody................ Jan. 18-20, 1938 
Denver, Brown Palace Hotel............ Feb. 4-8, 1939 
Detroit, Hotel Statler.....<............. Feb. 27-29, 1940 
Buffalo, Hotel Statler... ...........0cc00 Mar. 9-13, 1941 
Chicago, Drake Plotel. oo. 56 cc. ss oes eee Mar. 4-7, 1942 
St. Louis, Hotel Jefferson.............. Feb. 13-15, 1944 
Cincinnati, Hotel Gibson.............. Mar. 10-13, 1946 
New York, Hotel Pennsylvania.......... Feb. 16-19, 1947 
Minneapolis, Hotel Radisson........... Mar. 14-17, 1948 
Detroit, Hotel Statler... .....66..c0ccees Feb. 6-9, 1949 
Seattle, Olympic Hotel................ Mar. 12-15, 1950 
Dallas. Baker Hotel... 5 c.6 00 cies Feb. 4-7, 1951 
Chicago, Edgewater Beach Hotel........ Feb. 10-13, 1952 
Cleveland, Hotel Cleveland.............. Feb. 8-11, 1953 
Atlanta, Atlanta-Biltmore................ Feb. 7-10, 1954 
Philadelphia, Bellevue-Stratford.......... Feb. 9-12, 1955 
Los Angeles, The Ambassador.......... Jan. 18-21, 1956 
New York, Hotel Commodore.......... Feb. 13-16, 1957 


These CMAA Members Passed Away 
During 1957 


Oscar Haller 

Gifford H. Hampton, Sr. 
Harold C. Hunt 
Charles R. Koehler 
James F. Kraftcheck 
August B. Loevenich 
Patrick J. McAleen 
John J. O’Connell 
Charles P. Smith 
William H. Smith 
McDonald J. Stuart 
R. Kenn Trenary 

E. B. Waite 
Ferdinand Weiszmann 


E. Park Akin 
Robert Boxell 

Nils O. Bruhn 
Amos R. Carlsen 
Louis Changeux 
Fred H. Crawford 
Joseph D. Dailey 
Edward A. Dischley 
Harry E. Ellebracht 
Victor Elliott 
Robert C. Frosthelm 
David Foster 
Maxwell S. Good 
Langford H. Griffin 





Club Managers Association of America 


(Continued from preceding page) 


SKINNER’S DAIRY 
Jacksonville, Florida 


A FRIEND 


Jacksonville, Florida 


CENTRAL GROCERY COMPANY 
OF GAINESVILLE 
Gainesville, Florida 


ARMOUR & COMPANY 
Miami 12, Florida 


KURMAN COMPANY, INC. 
Miami, Florida 


WESTERN MEAT COMPANY, INC. 
Miami, Florida 


QUALITY FOODS 
Tampa, Florida 


PHILLIP SCHIRO PRODUCE 
Tampa, Florida 


ROYAL PALM ICE COMPANY 
Miami, Florida 


EDWARD DON COMPANY OF FLORIDA 
Miami, Florida 


SMITH, RICHARDSON & CONROY, INC. 
Miami, Florida 


PLANTATION FOODS CORPORATION 
Miami, Florida 


HOLSUM BAKERS 
Miami and Tampa, Florida 


FLOWERS BAKING COMPANY 


Jacksonville, Florida 
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AMERICAN SANITARY PRODUCTS CO. 
Janitor Supplies & Paper Products 
1514 Arapahoe St., Denver 


BALL FLORAL COMPANY 
Flowers of Distinction 
6101 E. Colfax, Denver EA 2-7735-6-7 


“Say It” With 
BECK’S FLOWERS 


140 E. 20th Ave., Denver AC 2-4511 
BELL 
Plumbing & Heating Company 
4201 E. Evans Ave. Denver 


BRADFORD-ROBINSON PRINTING CO. 
Printers, Lithographers, Binders 
1824 Stout St., Denver KE 0111 


Visit Your Barber & Beauty Shop Often 
THE BUERGER BROS. SUPPLY CO. 


73rd Year 
1738 Champa, Denver 


E. J. CAMPBELL WHLSE. LIQ. CO., INC. 
“The House of Quality” 


4809 Colorado Blvd. Denver 16 


CARBONIC MACHINE OF COLORADO, 
INC. 


Finest Bar Equipment 
1019-19th St., Denver ALpine 5-9929 


CARSON HOTEL SUPPLY COMPANY 
Complete Food & Hotel Equipment 
1301 Wazee, Denver, Colo. 


CHAMPA LINEN SERVICE 


2033 Champa St. 
Denver, Colo. 


CERTIFIED CHEMICAL PRODUCTS, INC. 
Janitor Supplies, Dishwashing Soaps, Detergents 
1180 Kalamath, Denver, Colo. 


Leading Purveyors to Clubs 


COLLIER ELECTRIC COMPANY 
Electrical Contracting &@ Engineering 


700 W. 13th Ave. ALpine 5-0431 
Denver, Colorado 


COLORADO CENTRAL POWER COMPANY 
“Electricity Is Cheap” 
Englewood, Colo. 


THE COLORADO TENT & AWNING CO. 
Canvas Awnings and Canopies 
MAin 3-5124 Denver, Colorado 


JOHN COVILLA PRODUCE COMPANY 
Wholesale Fruit & Vegetables 
811 Denargo Market — Tony Politano, Owner 
Denver 


DENVER FISH COMPANY 
Denver, Colorado 


Ben Seidel 


GIAMBROCCO PRODUCT COMPANY 
Wholesale Fruit and Vegetables 


901-902 Denargo Market Denver 5 


GRAND JUNCTION FRUIT CO. & 
MOUNTAIN FROZEN FOODS 


AC 2-0534 or AC 2-1501 
Denver 


GULDMAN LINEN COMPANY 


Quality Table Tops, Damask, Napkins, 
Place Mats, Etc. 


1254 Broadway Denver 3 


IDEAL LAUNDRY & DRY CLEANING CO. 
Service Anywhere 
Phone MA 3-4281 Denver, Colorado & Suburbs 


INLAND FROSTED FOODS, INC. 
Wholesale Frozen Food Distributors 
2101 Thirty-first Street Denver 5, Colorado 


INSTITUTIONAL DISTRIBUTORS, INC. 
Quality Foods 


4401 E. 46th St. Denver, Colo. 
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in the Mile High Chapter 


Best Wishes 
JOSLYN FRUIT COMPANY 
Colorado Springs, Colo. 


JUMP FOR JOY ICE CREAM COMPANY 


512 W. Northern Ave. 
Pueblo, Colo. 


KNOEBEL MERCANTILE COMPANY 
Institutional Wholesale Grocers 
1634 18th St. Denver 17, Colo. 


Look Forward to—CHEF LA LANNE, INC. 


Food Products With the Old World Flavor 
The Club Manager’s Friend 


P. O. Box 286 North Platte, Neb. 


LANTZ LAUNDRY & DRY CLEANING 
Exclusive W ork Since 1902 
17 Broadway Denver 


“Compliments” 
LINDNER PACKING & PROV. CO. 


Denver, Colo. 


Compliments 
MAIN ELECTRIC CoO. 
Pueblo, Colo. 


MEADOW GOLD CREAMERY CO. 
Milk, Butter, Ice Cream 
204 S. Main — LI 2-4632 Pueblo, Colo. 


E. B. MILLAR COFFEE CO. 
“The Choice of Master Chefs” 
1822-34 Blake St. Denver, Colo. 


MILNE-MOONEY MEAT COMPANY 
Wholesale Meats, Poultry, Eggs, Spud Specialties 
304 S. Union, Pueblo, Colo. LI 3-4065 


Best Wishes 
OSER EXTERMINATING CO. 
1118 Stout St., Denver 4, Colo. 


PLAT PACKING CO. 
Fine Meats for Fine Clubs & Restaurants 
707 E. 50th Ave., Denver, Colo. 


PONTIAC CREAMERY, INC. 
First in Quality, Fairest in Price, Fastest in Service 
7024 E. Colfax, Denver, Colo. — FL 5-6586 


PUEBLO HOTEL SUPPLY CO. 
Complete Food Service Equipment 
Pueblo, Colo. 


PUEBLO PACKING COMPANY 
Wholesale: Energy Brand Beef, Pork & Provisions 
Pueblo, Colo. 


RELIABLE LINEN SERVICE 
Serving Denver’s Finest Clubs 
3030 Downing, Denver, Colo. 


RHODES RANCH EGG COMPANY 


Since 1881 Serving the Better Clubs, Hotels @ 
Restaurants, Government Graded Poultry 


& Rock Cornish Hens 
1550 W. Colfax Ave., Denver 


ROBINSON’S DAIRY 
Serving Denver’s Hotels, Restaurants and Clubs 
Denver, Colo. 


ROCKY MOUNTAIN BANK NOTE Co. 
Printing—Lithographing—S upplies 
Pueblo, Colo. 


SEATTLE FISH COMPANY 
“If It Swims—We Have It” 
1537 Market Street 


SHOENBERG FARMS 
Producers and Marketers 
Grade A Dairy Products & Those Good Eggs 
Denver 


SPRAY COFFEE & SPICE CO., INC. 
Fine Coffees, Teas & Spices 
Denver, Colo. KE 4-7181 


(Continued on next page) 
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CMAA Committee Reports 


Club Management 
Institute Committee 


Royce Chaney 


Your committee has used as its 
guide for a work program, Article 
VIII of the By-laws as it was adopted 
at the annual conference last year in 
New York. 

Five short courses in club manage- 
ment were conducted, all in cooper- 
ation with the Club Management In- 
stitute Committee through its mem- 
bers. 

A one-day short course was held 
at the University of Washington on 
April 10. Ken Meisnest advised, Joe 
Brown was chairman, the Evergreen 
Chapter and University of Washing- 
ton, all pooled their efforts to make 
this a splendid beginning of what is 
hoped will result in an opportunity 
each year for members in that area 
to gain more knowledge in the field 
of club management. 

The second short course in club 
management to be conducted at the 
University of Houston was held there 
on June 24-28. The program was ex- 


tensive and gave much useful infor- 
mation. Speakers were well qualified 
for their subjects, and students were 
extremely happy with the course. 
Henry Barbour served as chairman. 

The second short course in club 
management to be conducted in the 
Georgia Cracker area was held in the 
Kellogg Center for Continuing Educa- 
tion at University of Georgia on July 
22-25. An outstanding program was of- 
fered and enthusiastic reports were 
made by those who attended. Jim Tay- 
lor served as chairman. 

The second short course in club 
management to be conducted at Cor- 
nell University was held August 19- 
23. Here again those who attended had 
benefit of a well-planned, very infor- 
mative educational program. Many 
enthusiastic reports came from the 
students. Carl Jehlen served as chair- 
man. 

The third short course in club man- 
agement to be conducted at Michigan 
State University was held September 
9 and 10. Reports could not have been 
better, and Bruce Matthews is to be 
congratulated for having served as 
chairman of this course for the third 
consecutive year. 


Your committee has watched very 
closely as the short course phase of 
our program gained the advantage of 
time and experience. We noted that 
attendance dropped off at Houston 
and Georgia; that attendance held up 
well for the course at Cornell, but 
that very few students registered from 
the immediate area; that attendance 
held up well at the Michigan State 
course and the first venture in Wash- 
ington was extremely well attended. 
Some gave reasons for less attendance 
at Houston and Georgia as because 
the dates were not good for managers 
to be away from their clubs. Others 
think the three-day short course 
would be better attended. We are not 
sure why the course at Cornell at- 
tracted very few students from that 
area. There is some thought which 
leans to the “traveling institute” idea, 
taking the school nearer to the stu- 
dents and keeping a three-day sched- 
ule. There has never been any expres- 
sion of thought which did not encour- 
age the short course principle. 

Costs are, of course, a prime factor 
in the conduct of any program, but 
your committee is at work in your 
interest, and your best way of show- 
ing sincerity is by attending the short 
course nearest you this year. 

We have talked quite a bit about 














813 Denargo Market 


115 E. 4th St., Pueblo, Colo. 





STAMISON PRODUCE COMPANY 
High Grade Fruits and Vegetables 
Denver, Colorado 


STAR BREAD 
Quality Products Since 1907 
21 Delicious Varieties 


STEIN FISH COMPANY 
Everything in Frozen Foods 
Phone LI 2-1660 


UNITED DAIRIES, INC. 
Home of “Golden Guernsey” 
Denver, Colo. 


Leading Purveyors to Clubs 
in the Mile High Chapter 


(Continued from preceding page) 


VERNE WARRINER 


Colorado’s Oldest & Most Reliable Food 
Service Equipment Dealer 
J. ZEROBNICK, INC. 
1239 Larimer St., Denver, Colo. 


ZIMMERMAN BROKERAGE COMPANY 
Fresh Lobsters—Crab Meat 


Wazee Market 


VALLERO MERCANTILE CO. 
Quality Groceries Since 1901 
1421 Wynkoop St., Denver, Colo. 


TAbor 5-2369 — 1427 Welton 


Menu Printer 


Denver 


KE 4-3023 
Denver 
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publishing a book or books on the 
subject of club management. We had 
reason to believe it would be possible 
to announce the realization of this 
project here in St. Louis. What we 
can tell you is that we have done a 
lot of work to find out what a job it 
actually will amount to by the time it 
is done. 

It is easier now, to understand why 
books on the subject have not hereto- 
fore been printed. Time and money 
are the big elements. Research and 
the probing of the minds of club man- 
agers to get the facts are the time- 
consuming requirements. Because we 
have the Institute as a part of our 
By-laws, there is every good reason 
to believe we will have the books and 
the manuals of which we have spoken 
and for which the need is growing 
each day. Indications are that in a 
relatively short time a degree in club 
management will be just as important 
to those seeking careers in our field, 
as the need for a degree is now great 
for those seeking careers in other pro- 
fessional fields. Because we are work- 
ing at the job, and because others will 
work at the job, we may be much 
closer to the desired results than we 
can be sure of now. 

Some of us have entertained the 
thought that the University of Florida 
might have lost interest in club man- 
agement as a major, and that this 
curriculum might possibly be aban- 
doned there. To dispel this thought, 
the dean of the College of Business 
Administration at University of Flor- 
ida has advised us that more empha- 
sis was being placed upon the pro- 
gram for training club management 
students. The university has been 
seeking better advisory staff mem- 
bers, and has recently announced that 
a course in meat selection, judging, 
and the cutting of meats has been 
added to the curriculum. It is expect- 
ed that this addition will enable a 
revision of other subjects, and that 
the course in food management will 


now become more useful. Other mate- 
rial will be included to provide more 
interest and benefit in the field. 

Six student trainees from Univer- 
sity of Florida were employed by six 
of our fellow-managed clubs during 
the summer of 1957. All except one 
earned excellent reports. Several stu- 
dents found their own employment, 
and some of the students who expect 
to work next summer are now looking 
for employment. We wiil soon know 
how many will be available for our 
members who are looking forward to 
using them. 

For the first time, the C. M. I. com- 
mittee has prepared the educational 
program for our annual conference. 
In the belief that good standards of 
club management are in the minds of 
club managers, we are presenting sev- 
eral of our members as _ principal 
speakers on the program, and because 
we acknowledge that such knowledge 
is not limited to those we have heard 
in the past, several of our speakers 
are making their first appearance at 
our annual conference in this capacity. 
We will welcome your reactions. 

With sincere thanks to all who have 
given of their time and thought to 
further the effectiveness of our work, 
we respectfully submit to the mem- 
bership of CMAA this report. 


Publicity 
Albert M. Deichler, Jr. 


We believe we have made some 
progress in our efforts to find a way 
to publicize the association and its 
members. 

We can and do get many items in 
the trade papers. The editors and pub- 
lishers of CLuB MANAGEMENT certainly 
cooperate with us in publishing every 
newsworthy item offered to them. But 
the trade papers do not reach the 
general public—unless the club man- 
ager sees to it that his officers and 
staff have access to CLUB MANAGE- 
MENT and the trade papers, even they 
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don’t get to know about our organi- 
zation. 

We really were publicity minded in 
New York last year—we did have one 
successful television appearance 
through the courtesy of Canada Dry 
Ginger Ale Company who were spon- 
sors of a daytime local telecast. Eric 
Koch, Carl Jehlen, Joe Tonetti and I 
were given the opportunity to tell the 
New York public about our associa- 
tion and the conference. 

But it is difficult to get publicity 
in the daily newspapers. The execu- 
tive committee of last year’s confer- 
ence hired a reputable press agent, 
at what we thought was a consider- 
able cost, to try to get publicity for 
our 30th annual CMAA conference. 
He worked hard during the confer- 
ence and a week before, sent out 
hundreds of items to the newspapers. 
You may recall that we also estab- 
lished a press room for the first time. 
To date we haven’t seen a single pub- 
lished item in any newspaper! 

Now, you can see how hard it is for 
our organization to become known 
to the general public. Restaurants and 
hotels are patronized by the public, 
clubs, being private, are known to 
their members. It is up to you as a 
club manager to tell your members 
about CMAA and the advantages 
your club can get through your mem- 
bership. I think we have the finest 
association of people in the country. 
We have a selling job to let everybody 
know about us. We must all pitch in. 

I must tell you now of the help I 
have received from our national office 
which formulated the publicity plan 
in operation here and now in St. 
Louis. We will forward a publicity 
item to your local daily or weekly 
newspaper telling your friends and 
neighbors that you are attending the 
conference of the Club Managers 
Association of America, an organiza- 
tion of almost 2000 club managers, 
with national headquarters at 1028 
Connecticut Avenue N.W., Washing- 
ton 6, D. C. 

In closing may I pay tribute to our 
national officers who have worked so 
hard this year to build our organiza- 
tion. We are indeed fortunate to have 
men of their calibre at the head of 
our association. 


Editorial Committee 
Richard H. Campbell 


It is a pleasure to report on the 
activities of the editorial committee, 
which is comprised of myself, as 
chairman, John Bennett of the Com- 
mercial Club of San Francisco, and 
Gene Gilmartin of the Cleveland 
Yachting Club. Your committee helped 
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to revise and edit many articles which 
have been submitted to the editors 
and have suggested others which 
have been published and still more 
that are planned for subsequent is- 
sues. 

For the past year the editorial com- 
mittee has strived to not only upgrade 
the type of articles that are written 
for CLuB MANAGEMENT, but also to 
find material and subjects that are 
of interest to all clubs regardless of 
type or size. Several briefs have been 
written by members of the hotel pro- 
fession, which we as club managers 
highly respect, but feel that, in some 
instances, hotel operation, particu- 
larly front office and room situations, 
would not interest the majority of 
clubs throughout the country, and we 
have kept this type of article to a 
minimum, keeping in mind articles 
of a more general nature. 

I am sure that you are all as anx- 
ious as I am to help our profession, 
club managers, and their problems 
in any way possible. And with this 
thought in mind, I would ask that if 
you are equipped to write seriously 
on any subject that you feel would 
be of interest to club managers, please 
do not hesitate to send it to CLusB 
MANAGEMENT for insertion in the 
forthcoming issues. The editorial com- 
mittee would like you to know that 
both it and the CLuB MANAGEMENT 
staff are anxious to do everything 
possible to promote the use of 
planned articles in CituB MAnaceE- 
MENT. 

And I would like to take this op- 
portunity to thank Wes and Don 
Clark and their staff for the fine coop- 
eration I have received in the past 
year. 


Advertising 
Kenneth E. Meisnest 


The advertising committee consist- 
ed of John Brennan, Jim Montfort, 
President Dick Daley and myself as 
chairman. 

In cooperation with CLus MANAGE- 
MENT, questionnaires were sent out 
regarding club usage of many items 
which purveyors might find profitable 
to advertise in the magazine. This 
survey has been very helpful to the 
publishers in soliciting advertising. 

The National Chapter, under Jim 
Montfort’s direction, compiled a list 
of accounts doing business with the 
clubs in the Washington, D. C. area. 
Estimating the gross business of each 
account, it was a forceful weapon in 
obtaining advertising. It would be 
well if each chapter could follow their 
example and the committee so rec- 
ommends. 
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John Brennan has made several 
contacts with the automobile people 
in the Detroit area which should pro- 
duce results this coming year. 

In May, 1957, I made a trip to 
Washington, D. C., visiting the CMAA 
offices and President Dick Daley. At 
that time I discussed and received his 
approval for the local chapters to put 
out special editions of the CLus Man- 
AGEMENT magazine. I then went to 
St. Louis and called on the publishers 
of our magazine, the Commerce Pub- 
lishing Company, and discussed the 
special section with them. As a trial 
balloon, the Evergreen and Oregon 
Chapters put out a special Northwest 
edition of the magazine in July. 

You have all seen the February, 
1958, issue of CLUB MANAGEMENT mag- 
azine and have noted the tremendous 
job the Texas Chapter accomplished. 

It is the feeling of the advertising 
advisory committee and the Com- 
merce Publishing Company that not 
over four or five special editions be 
put out in any one year. 

Your chairman made two trips to 
San Francisco and met with the of- 
ficers and trustees of the Bay Area 
Chapter where Don Clark obligingly 
joined us. (All of my trips were made 
at no expense to CMAA.) It is hoped 
that some time this spring the San 
Francisco Chapter will put out a spe- 
cial edition and it is possible that this 
coming year Florida will also put out 
a special edition. 

The committee feels that these spe- 
cial editions, together with more co- 
operation from all chapters in obtain- 
ing information on the name of the 
people from whom they purchase and 
in what amounts, can be of consider- 
able help to our association. 


By-Laws 
S. T. "Ben" Sheets 


In the January Newsletter four 
amendments were presented to the 
membership for consideration. 

There has been a decided move- 
ment and a firm belief that our retired 
members should be given some relief 
from annual dues and assessments. 
After discussion with members of the 
board, some regional directors and 
chapter presidents the committee has 
proposed the following: 


Article I, Section 1 be amended by 
adding a new paragraph to read as fol- 
lows: 

Retired Member—An Active or Asso- 

ciate member who is sixty-five (65) 

years of age or more, and who has 

been a member of the Association for 

a period of fifteen (15) years or more, 

not necessarily consecutive, and who 

has retired from active business may, 
upon application, be transferred to Re- 
tired Membership status. 

Article I, Section 7 be amended by add- 
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——Leading Purveyors to Clubs —— 


In the Mid-America Chapter 


For Good Eating and Good Health Use 
ADAMS DAIRY PRODUCTS 
Edward G. Johnston, Distributor 

Topeka, Kansas 


AMERICAN LINEN SUPPLY CO. 
“It Pays to Keep Clean” 


1016 West 6th St. Topeka, Kans. 


JAYHAWK EQUIPMENT CO., INC. 
A Complete Line of Food Service Equipment 
Distributors of Hoag’s “Famous for Flavor” Coffee 
135 Kansas Ave., Topeka, Kans. 


LEONARD MEAT CO., INC. 
Club, Hotels and Restaurants 
Choice Meats Cut to Your Specifications 
105 N. Quincy, Topeka, Kans. 


SNOW CROP OF TOPEKA 
Complete Line of Frozen Products 
104 West 1st St., Topeka, Kans. 


TOPEKA COCA-COLA BOTTLING CO. 
Bottlers of Coke and Sun Rise Flavors 
Topeka, Kans. 


TOPEKA WHOLESALE GROCERY CO. 


EDWARD DON & COMPANY 
Chicago, Illinois 
And Its Representatives 


BOYLE MEAT CO. 
“Purveyors of Famous K.C. Steaks” 
Kansas City, Mo. 


FIELDS FLORIST 
New Brotherhood Building 
8th & State, Kansas City, Kans. DRexel 1-1010 


GREENWOODS, INC. 
Hotel & Restaurant Equipment 
630 Broadway, Kansas City, Mo. 


KENNEDY-STUBBERS DISTRIBUTING CO. 
Distributors—Hiram Walker Products 
Kansas City, Mo. 


MORGAN GROCERY, INC. 
Restaurant, Hotel, Institutional Supplies 
2912 Grand, Kansas City, Mo. WEstport 1-5220 


NATIONAL STORE FIXTURE CO. 
Specialists in Club Supplies & Equipment 
2627 Oak St., Kansas City, Mo. HA 1-6564 


O. R. S. DISTRIBUTING CO. 
Exclusive Distributors for Fleischman 
Distillers Products & Browne-Vintners 

228 W. 4th St., Kansas City, Mo. WVIctor 2-4354 


PETER HAUPTMANN CO. 
Distributors for Stitzel-Weller Whiskey 
& Taylor Wines 
3113 Gilham Rd., Kansas City, Mo. LOgan 1-1843 


PIPER COFFEE CO. 
726 Independence Ave., Kansas City, Mo. 
BAltimore 1-6998 


SILVER LINEN SUPPLY 
Kansas City, Mo. 


(Continued on next page) 
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ing a new sentence to the last paragraph 
of Section 7 to read as follows: 
The dues for Retired Members shall be 
an amount equal to fifty per cent 
(50%) of the dues and assessments for 
Active Members. 


To provide for a partial payment of 
the annual dues for those persons 
joining this association during the 
year, it is proposed that: 


Article I, Section 7 be amended by add- 
ing the following sentence at the end of 
the first paragraph: 

Members joining between June first 

and November first in any year shall 

pay fifty per cent (50%) of the annual 
dues and assessments for their type of 
membership. 


In the past the Executive Secretary 
has had difficulty in keeping our 
Roster up to date as to the Active or 
Associate status of some of our mem- 
bers. The proposed amendment pro- 
vides for an automatic transfer from 
Active to Associate Membership upon 
their entering another line of busi- 
ness. 

We recommend the following: 


Article I, Section 1 be amended in the 
second paragraph by deleting the words 
shown in parentheses below, and by add- 
ing these words below, as follows: 

A member of the Association—leaving 

club management .. ., shall automati- 

cally cease to be an active member 


(but may upon application) and shall 
automatically be transferred to an 
Associate Membership. . . . 


In an effort to facilitate the forming 
of CMAA chapters in isolated areas 
and to clarify the rules regarding pe- 
titions for Chapter Charters we pro- 
pose the following: 


Article VIII, Section 2 subparagraph 
now reads . .. Personal signatures 
of seven (7) active members of CMAA 
who propose to form the chapter and 
who are working within the described 
area. 
Change to read: 
Personal signatures of at least seven 
(7) persons who are either active 
members of the Club Managers Asso- 
ciation of America or applicants for 
membership whose applications are al- 
ready on file or accompany the petition 
for a charter, who propose to form the 
chapter and who are working within 
the described area. 


National Conference 
Daniel M. Layman 


A report from the national confer- 
ence committee is rather academic at 
this particular moment. However, this 
conference represents an effort on the 
part of the national organization to as- 
sume a greater share of the responsi- 
bility for these annual meetings. 


It was determined at the beginning 
that the club management institute 
committee would coordinate the edu- 
cational program; the national confer- 
ence committee would provide spon- 
sors or co-sponsors for the entertain- 
ment program; and the national office 
staff would be prepared to assist in 
detailed plans and arrangements 
wherever possible. I can report prog- 
ress in each effort. 

The national conference committee, 
together with the chairman of the 
club management institute committee 
met in St. Louis in May with mem- 
bers of our host chapter committee. 
From the basic decisions reached at 
that time plans were developed for 
the program. 

Much work on the part of many 
people has gone into this effort and 
while I should recognize the patient 
and helpful guidance provided by 
many persons, this is not the appro- 
priate time to do so. I would like to 
acknowledge the willing cooperation 
of my two colleagues on the national 
committee: Charles E. Errington of 
Los Angeles; and Albert M. Deichler, 
Jr., of New York. Finally, I wish to 
pay my respects and admiration to 
our hosts, the men and ladies of the 
St. Louis Chapter. 





Mid-America 


STANDARD LAUNDRY AND 
LINEN SUPPLY 
1120 Holmes St., Kansas City, Mo. 
Phone: VIctor 2-0805 


STANDARD WHOLESALE LIQUOR CO. 
Imported, Domestic, Wines and Liquors 
1109 Cherry St., Kansas City, Mo. 
HArrison 1-6970 


Chapter 


WILLIAMS MEAT CO. 
Nationally Famous K.C. Steaks 


Kansas City 





FAULTLESS LINEN SUPPLY 


Extends Greetings to Its 


COMPANY 





EVERYTHING 


FOR THE PARTY! 


© CHAIRS © TABLES 
© CHINA © LINEN 
© SILVER & GLASSWARE 


Friends among the 


CLUB MANAGERS ASSOCIATION OF 
AMERICA 











Also Complete Sickroom Supplies 
Rented and Sold. 


30 BRANCHES 
TO SERVE YOU 








Suppliers of fine linen to Clubs, Hotels 
and Restaurants for more than 
a quarter century. 





x, 


ST. LOUIS OFFICE: 3230 Washington 
KANSAS CITY OFFICE: 4041 Broadway 


Kansas City, Missouri 
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Membership 


Thomas Burness 


Last year at the New York Confer- 
ence it was hoped that our member- 
ship might be increased substantially 
during the year 1957. I am happy to 
report that this has been accom- 
plished in spite of the fact that we 
lost 214 valued members through in- 
evitable death and resignation due to 
various reasons. 

A recent analysis which was com- 
pleted by our executive secretary 
shows that we added 269 members— 
19 more than the record in 1956. Cer- 
tainly this increase in membership 
was due to the efforts of all of us who 
are interested in the welfare and 
growth of our organization and indi- 
cates willingness to give of their val- 
uable time and effort in order to 
make our association one of the finest 
professional groups in the country. 

On behalf of myself, vice-chairman, 
Richard H. Campbell, regional di- 
rectors and presidents of local chap- 
ters, I wish to express appreciation 
for the help each has given and we 
pledge our continued support to the 
new membership committee in their 
work this coming year. 


Chapter Relations 
Clyde S. Mingledorff 


This will be but a brief report. It 
will deal mostly with the approval of 
two charters. 

There is a very unusual angle to 
these charters. Usually the granting 
of a charter involves a néw area, but 
the charters involved deal with one 


of the oldest chapters in CMAA. It is 
believed that this organization was in 
existence before the organization of 
CMAA. 

For a number of years the man- 
agers in upper Michigan, while they 
were members of the Michigan Chap- 
ter, have had their own meetings in 
their area. This year they decided to 
have their own chapter and the pe- 
tition of the Peninsular Chapter has 
been granted. Bruce Matthews has 
been designated as president. 

The other charter is the revision of 
the Michigan Chapter, which is now 
to be known as the Detroit Chapter. 
John Brennan is president of this 
chapter. 

So we congratulate this group who 
have re-arranged their territories. We 
are sure they will continue to have 
their influence and prestige felt in 
CMAA. 


Uniform Education 


The largest manufacturer of wash- 
able uniforms in the world gives 
much of the credit for its 80 years 
of success to a rather unusual busi- 
ness policy. For years, Angelica Uni- 
form Co. has waged a campaign to 
teach uniform buyers how to care 
for their uniforms and make them 
last longer. The success of this cam- 
paign in creating good will and con- 
fidence is evidenced by the large 
number of the company’s reorders. 

Trade publications (including CLusB 
MANAGEMENT) have cooperated with 
Angelica’s efforts to help uniform 
buyers get their money’s worth by 
publishing articles on the subject. 
Other suggestions for uniform care 





Quality and SERV 


(k« Heritage 


Serving the Nation's Finest Meats 
to the Nation's Finest Clubs 


ES 


Rup recht Company 


MICHAEL O'DONOVAN, Pres. 


Wholesale Provisions 


661 W. RANDOLPH ST. 





CHICAGO 6, ILLINOIS 


have been given in advertising space 
purchased by the company, and in 
printed sheets and leaflets mailed to 
customers and distributed by the 
company’s representatives. 


Approved by NSF 


Wear-Ever aluminum institutional 
cooking and food service equipment 
has been authorized to carry the seal 
of approval from the National Sani- 
tation Foundation. The 1958 listings 
of the foundation will carry 38 differ- 
ent series of Wear-Ever items. Equip- 
ment approved by the NSF testing 
laboratory must meet strict manufac- 
turing standards as regards sanitation 
requirements. 
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BLENDED WHISKEY + 86 PROOF + 65% 
GRAIN NEUTRAL SPIRITS + PARK & 
TILFORD DIST. CORP., LOUISVILLE, KY. 
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LEADING PURVEYORS 


TO LOUISVILLE CLUBS 


MARKOLF’S WHOLESALE MEAT 
COMPANY 
“Purveyors of Quality Meats and Poultry” 


JEFFERSON MEAT MARKET 


Finest Wholesale Provisions 


AXTON CANDY and TOBACCO CO. 
Wholesale Distributors 
Candy, Cigarettes and Webster Cigars 


H & R DISTRIBUTORS, INC. 
Budweiser and Barbarossa Beer 
White Rock 


CAFE SERVICE, INC. 
“Everything in Meat and Poultry” 
Club Business Is Our Specialty 


*“BROWN-KAISER” 
Bottled-in-Bond 
Kentucky Straight Bourbon Whiskey 


JEFFERSON DISTRIBUTING COMPANY 
1477 South Brook ME 5-6341 
Purveyors of Fine Whiskies and Wines 


LINKER’S WHITE BREAD 
and BOHEMIAN RYE 
Served at All Clubs 


KENTUCKY LAUNDRY 
614 Barrett Ave. JU 5-3345-3346 
“Distinctive Shirt Specialist” 


THE VERTNER SMITH COMPANY 
Wholesale Liquor Dealers 
The World’s Finest Liquors 
313 West Main Street JUniper 4-6346 


In LOUISVILLE It’s 
YELLOW CAB 


Taxicabs—Limousines—T rucks 


JOHN R. HOFFMAN, JR., INC. 
Fresh Fruits & Vegetables 


JOHN MARTIN DISTRIBUTOR, INC. 
MElrose 7-8717 
Sterling Beer—Schlitz Beer 


PEASLEE—GAULBERT CORPORATION 
Distributors of Hotel & Restaurant Supplies 






JULIUS A. VETTER AND SON 
Wholesale Distributors of Fruits & Vegetables 
“We have what you want when you want it” 


HUTER-QUEST & CO., INC. 
W holesalers—Manufacturers of 
Hotel, Club and Restaurant 
supplies and equipment 


B. & W. RESTAURANT EQUIPMENT 
COMPANY 
619-620 Shelby Street 


If It’s BORDEN’S Ice Cream 
It’s Got to Be Good! 


K. & F. SMITH, INC. 
Frozen Foods 


801 Logan JU 4-1152 


LINKER CIGAR COMPANY 
Distributors of High Grade Cigars and 
Fine Candies to ALL Clubs in Louisville 


THE RADFORD COMPANY 
Wholesale Liquors 


414 Baxter Ave. JU 5-2178 


FULTON FISH MARKET 
104 West Jefferson JU 7-0921 


TOMMY BORDERS 
Restaurant Service 


119 W. Jefferson St. JU 2-2591 


Olympia Club Coffee 


Blended Especially for Clubs by 
THE LOUISVILLE GROCERY CO., INC. 


OFFICE EQUIPMENT COMPANY 
Business Men’s Department Store 
Office @ Club Furniture 


OSCAR EWING, INC. 
Milk—Cream—Butter 
Ice Cream and Sherbets 


Falls City Boat Works 
CHRIS-CRAFT BOATS 
Marine Supplies 
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Table Mat 


Pictured here is a sample of the 
paper mats which are produced by 
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Hoffmaster, Inc. The firm, which also 
makes high quality paper napkins, 
has supplied the paper mats for 


many clubs throughout the country. 

For more information write Hoff- 
master Co., Inc., Oskosh, Wis., or 
Hoffmaster Pacific Co., 1361 E. 16th 
St., Los Angeles 21. 


Three to New Posts 


John W. Red, Jr., vice president in 
charge of the wine and spirits division 
of Canada Dry Corp., has been named 
assistant general manager of the com- 
pany and will continue to direct his 
division in addition to acting in the 
new company-wide capacity. 

The company also named as vice 
presidents Paul J. Burnside, national 
sales manager of the wine and spirits 
division, and Michael J. Sotak, for- 
merly an assistant vice president. 


Celebrate Anniversary 

Gus Pollack, chairman of the board 
of Stock Yards Packing Co., is cur- 
rently celebrating his 55th year with 
the Chicago firm, purveyors of fine 
meats to clubs and other institutions, 
and on January 26 he and his wife 
celebrated their 50th wedding anni- 
versary. The couple has three chil- 
dren and seven grandchildren. 


Pie Crust Hint 


From Wesson Oil bakery service 
representative, John Rechis, comes 
this tip: 

For an attractive top crust with a 
good sheen, use a pie wash, made by 
mixing smoothly together two pounds 
of Wesson oil, two pounds of water 
and two pounds of whole eggs. 



































EDWARD DON & COMPANY LIMERICK LAUNDRY 
Chicago, IIlinois Linen Supply Service 
Howard Yeager, Representative 1116 South 7th St. JU 5-3747 
AL CAMPISANO FRUIT CO., INC. PLEHN’S BAKERY 
Louisville Produce Terminal 3940 Frankfort Avenue 
We Ship Bibb Lettuce Coast to Coast We Make Our Own Ice Cream 
BLOEMER FOOD SALES COMPANY STOKERS TENDEREX FARMS, INC. 
Bloemer’s Chili—Salerno Saltines 1600 South 2nd Street 
Maxwell House Coffee—Stokely’s Vegetables Fine Poultry 
| 
BITTNER’S ENTERTAINMENT SERVICE COMPLIMENTS OF A FRIEND 
Local & Name Bands, All Entertainment Needs 
307 North Shawnee Terrace JU 4-7459 HEITZMAN BAKERY 
2216 Dundee Road 
PEPSI-COLA LOUISVILLE BOTTLERS Wedding & Birthday Cakes 
4208 Critten Drive 
Compliments 
ALTSHELER GROCERY COMPANY CAPITOL LAUNDRY & DRY CLEANING 
515 West Main Street COMPANY 
Blenders of Fine Coffee 451 Baxter Avenue 
PARAMOUNT FOODS PLAINVIEW FARMS DAIRY 
Pickles—Ketchup—Chili—V inegar, Etc. 2601 South Third Street 
Manufactured by Hirsch Bros. & Co., Inc. Dairy Products 
; GLENMORE DISTILLERIES COMPANY Printing and Lithographing 
Old Kentucky Tavern—Old Glenmore SOUTHERN PRESS, INC. 
Old Thompson—Y ellowstone—Glenmore Vodka JU 7-8421 
King’s Ranson—House of Lords Louisville’s Most Versatile Printers 
SPALDING LAUNDRY & STANDARD PRINTING COMPANY, INC. 


DRY CLEANING CO., INC. 
. 835 South 13th Street 











“Out of the Ordinary” Printing & Lithography 
Office Furniture & Supplies | 
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CHARLES FOURNIER CHAMPAGNES 
Ted Brautigam, Midwest Representative Illinois, Ohio, Michigan, Iowa, Wisconsin, Indiana 


608 S. Dearborn 


STEWARTS PRIVATE BLEND COFFEE CO. 
Complete Line of Locker Supplies 


Leading Purveyors to 


Chicago District Clubs 


Gold Seal Champagnes GOLD PRIZE COFFEE CO. 
*Y our Complete Coffee Service” 


ARTHUR REIFFEL & COMPANY 


EDWARD DON & COMPANY Scnaie th hasten 2 
° —— epair ating Silverware 
Chicago, Illinois New @ Used Silver—Supplies 
Chicago, IIl. 


and Its Representatives 2700 W. Van Buren 


We Specialize in All Types of Help for 


BOOTH FISHERIES CORP. 
“The Most Respected Name in Sea Food” Clubs—Restaurants—H otels—Resorts 
Seeley 3-1474 NATIONAL EMPLOYMENT SERVICE 
HArrison 7-4396 


N. Des Plaines 
544 S. Dearborn 


NEW CITY PKG. & PROV. CO. 


Meats of Distinction 
HAymarket 1-4000 


MAC KIMM BROTHERS, INC. 
Meat Purveyors 


S. Yards Chicago, Illinois 
Chicago 8, Iil. 
actahieadanetieonnnce--—nitaiadaae CENTRAL STEAM LAUNDRY COMPANY 
Chicago, Illinois ; 
C Is the B d ij Serving Clubs—Hotels and Country Clubs 
onway Is the Buyword for Quality 315 W. Grand Ave., Chicago 10, IIl. 
Tel: SUperior 7-1520 
CAPITOL EMPLOYMENT SERVICE 
—A Link— Compliments 
PICK-CONGRESS HOTEL 


Between You and a Good Club Employee 
Bill Burns, General Manager 


HaArrison 7-7617 
FORE SUPPLY COMPANY 


Coffee—T ea—Coffee Candy 
6143 W. Diversey, Chicago 39 BErkshire 7-4674 


110 Wrightwood Ave. Chicago 39 
NORMAN DIEBOLT IRA I. FISHER, INC. 
Albert Pick & Company 26 S. Water Market 
Purveyors of Fresh & Frozen Foods 
M. L. BRILL & COMPANY 
Food Service Equipment & Supplies ALBERT E. BURHOP, INC. 
om neon Hotels, pee sci ee Quality Fish & Seafoods 
icago 22, Illinois iat 545 N. State St. Chicago 10, Iil. 
SUperior 7-7818 


M. & M. PROVISIONS CO. 
CANADA DRY GINGER ALE, INC. 


Boneless Chicken Breasts—Poultry—Meats 
Chicago, Iil. GLadstone 6-8367 
1900 So. Maywood Dr. Maywood, III. 
WM. COADY & COMPANY MAN 6-4106 
Purveyors of Fine Meats and Poultry . 
(Continued on next page) 


211 N. Green St., Chicago 7, Iil. 
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Firm Receives Honor 


The oldest glassware concern in the 
U. S. recently was honored by Brand 
Names Foundation for 140 years of 





service. Albert Messer, left, executive 
of Brand Names, presents a scroll for 
“unfailing integrity, reliable quality 
and fair pricing” to Alec M. Turner, 
vice president and general manager 
of Libbey Glass, division of Owens- 
Illinois Glass Co. 


New Recipe Book 


“For Profit, Cook With Soup” is 
the title of a new recipe book pub- 
lished by H. J. Heinz Co. There are 
177 recipes and serving suggestions 


in the attractively illustrated publica- 
tion. 

The book begins with a section tell- 
ing how to make the 16 varieties of 
canned condensed soups grow into 57 
varieties by soup mergers and the ad- 
dition of one or several simple ingre- 
dients. 





Seafood au gratin, shown here, is 
an example of the dishes found in the 
book. With cream of mushroom soup 
as its base, the seafood mixture can 
be prepared in advance of serving 
time, apportioned into individual cas- 
seroles, held in the refrigerator and 
baked off when the orders are placed. 


Protest Against Clubs 


A strong protest was registered by 
the National Licensed Beverage Asso- 
ciation against “tax-exempt organiza- 
tions in direct competition with tax- 
paying businesses” in a hearing be- 
fore the Committee on Ways and 


Means of the U. S. House of Repre- 
sentatives on January 23. 

The NLBA, in its’ testimony, 
charged that the tax-paying on-prem- 
ise food and beverage industry is be- 
ing subjected to an increasing amount 
of competition from veterans organi- 
zations, private clubs and fraternal 
orders. 

In support of its testimony the 
NLBA presented advertisements by 
fraternal orders and veterans organi- 
zations solicing business, and news 
stories concerning meetings and social 
events at private clubs. 

Thus, the NLBA joined the Ameri- 
can Hotel Association in the attack 
on non-profit organizations’ solicita- 
tion of outside business. This campaign 
against clubs and other non-profit 
organizations has been reported in 
previous issues of CLuB MANAGEMENT. 


Appointments Announced 


Aatell & Jones, Inc., Philadelphia 
designers and manufacturers of paper 
table appointments for clubs, has an- 
nounced the appointment of George 
Collins as sales representative for 
the Northeastern Illinois section of 
the firm’s operation. Mr. Collins will 
operate from Aatell & Jones’ Chicago 
office and from his home in Bellwood, 
Til. 














5364 W. Devon, Chicago 


IRWIN BROS. 
Chicago 


ARWELL INC. 
Chicago 


Box J. S. 











H. W. BAKER LINEN COMPANY 


JOHN SEXTON & CO. 
The National Chain, Wholesale Grocers 
Chicago 90, Iil. 


Leading Purveyors to 


Chicago District Clubs 


(Continued from preceding page) 


SPring 4-2711 


CLARK LINEN & EQUIPMENT CO. 
Complete Furnishings & Interior Decorating 


303 W. Monroe St. 
Harry W. Nelson, Representative 


RYSER BROS., INC. 
Cheese—Frozen Foods—F ine Foods 
3525 Potomac, Chicago, IIl. 
Branches: Central IIl., Wisconsin 


Syracuse China—Reed-Barton Silver 
E. A. HINRICHS & CO. 
Chicago 


Cleveland Detroit 


Chicago 6, Iil. 


Ph. DI 2-6400 
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CLUB MANAGERS OF THE CITY OF NEW YORK 
President 
Cc. WM. OSBORNE 
Columbia University Club 


Secretary 
CARL J. ENGLEHARDT 
Yale Club 


ECKER BROS. 
Shoe Supplies—Athletic Hosiery 
359 Nepperhan Ave., Yonkers 2, N. Y. 


P. PASCAL, INC. 
Packers of The Long Expected Coffee 
Yonkers, N. Y. 


S. & H. FOODS, INC. 
Wholesale Grocers 
50 Hopper St., Westbury, N. Y. 


G. A. F. SEELIG, INC. 
Choice Dairy Products 
524-32 W. 29th St., New York 1, N. Y. 


S. PISACANO FISH MARKET 
World’s Largest Inland Lobster Pool 
470 S. Broadway, Yonkers, N. Y. 


GREAT WESTERN CHAMPAGNE CO. 
Hammondsport, N. Y. 


H. B. DAY CO. 
The House of Condiments 
604-608 W. 48th St., New York, N. Y. 


SEALTEST MILK & ICE CREAM 


General Ice Cream Division 


THOMAS DEMMING 
Bergen Square, Jersey City 





FPurveyors to the 


CONNECTICUT CLUB MANAGERS ASSN. 
President 
W. J. SATTERTHWAIT 
Quinnipiak Club 
New Haven, Conn. 


Secretary 
LEON J. SHERMAN 
Woodbridge Country Club 
Woodbridge, Conn. 


FEDERICO ZILLI 
1110 Allerton Ave., Bronx 69, N. Y. 


YOGG AND CO. 
Menus and Club Printing 
17 Frelinghuysen Ave., Newark 5, N. J. 


AIELLO, INC. 


Prime Meats @ Poultry, Fresh Fruits 
@& Vegetables, Frosted Foods 


Montclair, N. J.—Pligrim 4-2800 


SMITH-MILLER CO. 
Kitchen Equipment and Supplies 
Port Chester, N. Y. 


MORRISON FOODS CO. 
Institutional Purveyors 
178 S. Fulton Ave., White Plains, N. Y. 


WILSON MUSHROOM CO. 
Fresh & Canned Mushrooms All Year Around 
P. O. Glen Mills, Pa. 


BOB & WALTERS, INC. 
Flowers for Every Occasion 


226 Fulton St., New York, N. Y. 


JULES WEBER, INC. 
Fine Table Delicacies 
523 W. 42nd St., New York 36, N. Y. 


QUALITY BRANDS 
One Schenley Place, Waterbury, Conn. 
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Metropolitan New York 


METROPOLITAN CLUB MANAGERS ASSN. 
President 
FREDERIC H. HOLLISTER 
Scarsdale Golf Club 
Hartsdale, N. Y. 


Secretary 
HENRY PIPER 
Bonnie Brier Country Club 
Larchmont, N. Y. 


THOMAS A. WILLIAMS 
Chair and Party Equipment Rertal 
Jersey City and New York City 


WHITNEY DUPLICATING CHECK CO. 
Food & Beverage Forms—Handicap Card Racks 
406 W. 31st St.. New York 1, N. Y. 


SHINE-O-MAT SERVICE 
Automatic Shoe Shine Machines 
552 W. 53rd St., New York 19, N. Y. 


RYE FISH MARKET 
Rye, N. Y. 


BROOKLYN HOTEL SUPPLY CO. 
Meats & Poultry Provisions 
62 Gansevoort St., New York 14, N. Y. 


MILLER BROS. 
Manufacturers of Pure Pork Sausage 


Petersburg, Pa. 


MAMARONECK FISH MARKET 
330 Mamaroneck Ave., Mamaroneck, N. Y. 


JAMES J. McCDONNELL 
High Grade Coffee and Teas 
1366 Chapel St., New Haven, Conn. 


Chapters 


NEW JERSEY CLUB MANAGERS ASSN. 
President 
HERBERT J. MORAN 
Canoe Brook Country Club 
Summit, N. J. 


Secretary 
RICHARD M. WORTHINGTON 
Plainfield Country Club 
Plainfield, N. J. 


F. JACOBS 
The House of Service, Inc. 


110 W. 27th St., New York, N. Y. 


FULTON FISH MARKET 
Serving Queens and Long Island 
40-39 162nd St., Flushing, N. Y. 


C. FLEISCHMAN & SON, INC. 
Pickles & Condiments 
WYandotte 1-0028 


JUNE DAIRY-EHLENBERGER CO. 
Frozen Foods—Poultry—Dairy Products 
WaAlker 5-8000 OLdfield 3-5877 


ELLIOTT TICKET CO., INC. 
409 Lafayette St. (mear Astor Place) 
New York 3, N. Y. 


COLYER SQUARE MARKET 
“Better Meats” 
117-08 Jamaica Ave., Richmond Hill 19, N. Y. 


JAMES F. COLLINS & CO. 
Equipment for Kitchen & Dining Room 
149 Mulberry St., Newark 2, N. J. 


KINGSDALE DAIRIES 
32 N. Moore St., WA 5-6600 


(Continued on next page) 
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Purveyors to the Four | M 


(Continued from preceding page) 


GNOME BAKERS, INC. 
Unusual Bread @& Rolls 
320 E. 65th St., New York, N. Y. 


JENO BARTAL MUSIC 
Entertainment at Its Best 


PLaza 7-0255 


H. W. BAKER LINEN CO. 
Table Napery, Bed & Bath Linens 
315-317 Church St., New York 13, N. Y. 


STRAUSS PAPER CO. 
106 S. Central Ave., Elmsford, N. Y. 
LYric 2-9220-1 


R. B. MARTIE CO. 
54-62 W. 21st St., New York 10, N. Y. 


XAVIER PRINTING CO., INC. 
30 E. First St., Mount Vernon, N. Y. 
MOunt Vernon 8-9192 


NATIONAL SOUVENIR CO. 
110 W. 47th St., New York 36, N. Y. 
PLaza 7-7165-7166 


SCHENLEY DISTRIBUTORS FOR 
CONNECTICUT 


Quality Brands, Inc.—Charles J. Nulty, Inc. 


L. Herman Lavitt Co., Inc. 


MUTUAL THEATRE TICKET CO. 
134 W. 48th St. 
PLaza 7-2440 


REAL ICE CREAM CO., INC. 
Louis Sherry—Meadow Gold 
114 E. 32nd St., New York 16, N. Y. 


LUCIEN PRINCE & CO., INC. 
Fresh & Salt Water Fish 
204 Front St.—Fulton Market—New York 38 


HOLLAENDER-GOULD & MURRAY CO. 
Selected Fresh & Frosted Fruits & Vegetables 
56 Gansevoort St., New York 14 


DEXTER BISHOP CO., INC. 
“Kingsdale Dairies” 


42 N. Moore St., New York 13, N. Y. 


SUBURBAN REFRIGERATION CO., INC. 
Refrigeration—Air Conditioning—Equipment 
175 Orawaupum St., White Plains, N. Y. 
Phone 9-0945 


EMBASSY GROCERY CORPORATION 
407 Greenwich St., New York, N. Y. 
WaAlker 5-8270 


H. T. DARLING & COMPANY 
Fish Dealers 
157 South St., New York 38, N. Y. 


CARMIN T. SICILIANO 
Plumbing—Heating—Oil Burners 
7 Locust St., Elmsford, N. Y. 


COUNTY CHAIR RENTING CO. 
29 Mount Vernon Ave., Mount Vernon, N. Y. 
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| Metropolitan New York Chapters 


LOUIS ENDER, INC. 
Fine Food Products 
719 Washington St., New York 14, N. Y. 


EHLERS’ GRADE “A” COFFEE 
Coffees—T eas—S pices 
1300 Flushing Ave., Brooklyn 37, N. Y. 


THE DIAMOND MATCH COMPANY 
Book Match Advertising Dept. 
125 Paridon St., Springfield, Mass. 


WALDVOGEL BROTHERS 
Acoustical Ceilings 
New York City 


R. C. WILLIAMS 
Wholesale Grocers 
WYandotte 1-2000 


DANIELE LINEN SUPPLY, INC. 
Laundry & Rental Service 
4-8 Herriot St., Yonkers, N. Y. 





MEAT AND POULTRY PURVEYORS ASSOCIATION 
50 BROADWAY, NEW YORK 


AARON BUCHSBAUM COMPANY 
729 Ninth Ave. CO 5-8510 


JASON D. CHIOS, INC. 
39 Ninth Ave. CH 3-9032 


COLONIAL ST. MORITZ BEEF CO., INC. 
204 Ninth Ave. CH 3-4789 


COLORADO MARKETS, INC. 
976 Second Ave. EL 5-3360 


CUNNINGHAM BROS., INC. 
700 Brook Ave. MO 5-2700 


EDWARD DAVIS, INC. 
420 West 14th St. WA 9-8200 


DeBRAGGA & SPITLER, INC. 
436 West 15th St. WA 4-1311 


THOMAS M. FERRARA CO., INC. 
404 East 77th St. LE 5-4000 


GOTHAM HOTEL SUPPLY CO. 
46 Tenth Ave. CH 3-2426 


GOURMET MEAT CO., INC. 
829 Greenwich St. CH 2-1560 


M. H. GREENEBAUM, INC. 


165 Chambers St. DI 9-4300 
S. & S. HEYMAN, LTD. 
835 Washington St. CH 2-1614 


IDEAL PURVEYORS, INC. 
665 Brook Ave. ME 5-8257 


E. JOSEPH, INC. 
177 Franklin St. CO 7-1324 


KNICKERBOCKER MEATS, INC. 
401 West 14th St. AL 5-0103 


LINCOLN HOTEL SUPPLY CO., INC. 
630 St. Ann’s Ave. CY 2-2780 


J. LOWENSTEIN & SON, INC. 
252 Ninth Ave. WA 4-0200 


McKINLEY MEAT & POULTRY CORP. 
25 Ninth Ave. WA 9-4621 


JOHN MINDER & SON, INC. 


(75 Stockton St.) BA 7-8660 
(Newark, N. J.) 

OTTMAN & CO., INC. 
2 Ninth Ave. WA 9-0111 


PACIFIC HOTEL SUPPLY CO., INC. 
352 West 14th St. CH 3-6700 


PETERSEN-OWENS, INC. 
601 West 40 St. LO 3-7490 


PURITAN BEEF CO., INC. 
821 Washington St. AL 5-7000 


GEORGE SCHAEFER & SONS, INC. 
2305 Twelfth Ave. AU 6-6420 


NATHAN SCHWEITZER & CO., INC. 
509 West 16th St. CH 3-3900 


S. SCHWEITZER & SONS 
421 West 14th St. CH 2-8800 


STANDARD HOTEL SUPPLY CO., INC. 
352 West 26th St. WA 4-2260 


VOLUNTEER HOTEL & RESTAURANT 
SUPPLY, INC. 
401 West 38th St. LO 3.3991 


WASHINGTON BEEF COMPANY, INC. 
573 Ninth Ave. LO 3-0200 


WEST HARLEM MEAT CO. 
2298 Twelfth Ave. 


AU 6-8200 
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Costs and Management Flexibility 


By A. E. “Lon” Martin, Manager 


THOROUGH knowledge of costs, 

wisely put to use, and a reason- 
able flexibility in management have 
always been two prime requisites of 
good management in any business. 

In present day management, these 
requisites are even more important 
than heretofore, because decisions 
must be made more rapidly. We are 
living and doing business at a faster 
tempo than in yester-years. 

Our objective in knowing our costs 
is to establish correct relative values 
—to recognize the worth in relation 
to the importance of the item which 
we are buying or to the importance 
of the project which we are directing. 

Possession of proper cost knowledge 


Congressional Country Club 
Washington, D. C. 


by the club manager is paramount as 
a basis for sound decisions that are to 
be rendered by him, his assistants, his 
board and his committees. A cross sec- 
tion survey of most any of our boards 
would present an astounding array of 
professional and technical know-how, 
but these individual talents cannot 
supply the answers when the deci- 
sions to be made have to do with the 
club operating costs. It is at this point 
that the board turns to its manager 
for explanation of the relative values 
which are represented by the account- 
ant’s figures. And it may well be that 
the potency of our management will 
be judged by the answers which we 
give. 


A clear, factual, running knowledge 
of one’s operating costs invariably 
lends major assistance in general op- 
eration, and can be the key to pro- 
nounced success. 

However, to simply know our costs 
is not sufficient. We must put our 
knowledge to work by using it to set 
up controls. Good food, good service 
and staff congeniality have no substi- 
tutes, but these without consideration 
to the cost, cannot long endure. 

When club business is booming, 
when our membership waiting lists 
are long and our departmental sales 
are high, it is not too difficult in most 
cases to maintain a satisfactory mar- 
gin between revenues and expenses, 
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Cleveland Area Clubs 
Salute 3lst CMAA Conference 


ACACIA COUNTRY CLUB 
AKRON CITY CLUB 
AKRON’S WOMEN’S CITY CLUB 
BEECHMONT COUNTRY CLUB 
BROOKSIDE COUNTRY CLUB 
CANTERBURY COUNTRY CLUB 
CLEVELAND ATHLETIC CLUB 
CLEVELAND SKATING CLUB 
CHAGRIN VALLEY COUNTRY CLUB 
CHAGRIN VALLEY HUNT CLUB 
CLIFTON CLUB 
ELYRIA COUNTRY CLUB 
FAIRLAWN COUNTRY CLUB 
HAWTHORNE VALLEY COUNTRY CLUB 
THE HERMIT CLUB 
KIRTLAND COUNTRY CLUB 
LAKE FOREST COUNTRY CLUB 
LAKEWOOD COUNTRY CLUB 


HALL 


MAYFIELD COUNTRY CLUB 
MENTOR HARBOR YACHT CLUB 
MID-DAY CLUB 
PEPPER PIKE COUNTRY CLUB 
PORTAGE COUNTRY CLUB 
SHAKER HEIGHTS COUNTRY CLUB 
SPRING VALE COUNTRY CLUB 
THE COUNTRY CLUB 
THE TAVERN CLUB 
TOLEDO YACHT CLUB 
TRUMBULL COUNTRY CLUB 
UNION CLUB 
UNIVERSITY CLUB OF AKRON 
UNIVERSITY CLUB 
WESTWOOD COUNTRY CLUB 
YOUNGSTOWN CLUB 
YOUNGSTOWN COUNTRY CLUB 
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"Lon" Martin 


provided, of course, that our policy 
revenues (dues, etc.) are in line. 

However, if and when our sales 
trend levels off, or for some reason 
turns downward, the process reverses 
itself and our revenues drop more 
rapidly than our costs, which situation 
can be aggravating and even disas- 
trous if not promptly checked. The ad- 
justment under the latter circum- 
stance is not easy, a fact to which 
those managers who have suffered the 
experience will attest, I’m sure. Con- 
clusion: It is well to know our costs 
and exercise due control during the 
“heydays” to the extent that a fair 
margin of operating profit is shown 
after adequate provision of satisfac- 
tory food, service and facility upkeep; 
the profit to be retained for a “rainy 
day” in the form of improvements or 
securities. And while such a policy is 
important in good times, it is absolute- 
ly imperative in bad times. 

There are two kinds of costs: direct 
and indirect. 

Direct costs are those which apply 
directly to the specific unit; as cost of 
raw food material and cost of wages 
of those who actually prepare the food 
in the restaurant. 

Indirect costs are those which are 
shared in common with over-all opera- 
tion and in total may be distributed 
on equal basis to the various units; as 
heat and light, administrative super- 
vision, insurance and taxes. 

But, whereas for high level study 
and discussion, we summarize our 
costs, for management control pur- 
poses it is usually desirable to break 
them down into more detailed alloca- 
tions. In so doing, standard accounting 
terminology should not be permitted 
to limit our categories, if inventions of 
our own will assist us in our controls. 
One assortment might include the fol- 
lowing: initial costs, running costs, 
hidden costs, chain-reaction costs, re- 





placement costs, intangible costs, poli- 
cy costs, and obsolescence costs. 

To illustrate the meaning of each of 
these, let us go to Knollwood Country 
Club where the house committee has 
just decided to make a lounge out of 
that unused room at the end of the 
hall. The manager is instructed to pur- 
chase new furniture for the room; he 
proceeds accordingly. What he pays 
for the new furniture is his initial cost. 
The labor to keep it clean is a running 
cost. When the porter strains his back 
in moving one of the chairs and claims 
compensation, the insurance compa- 
ny’s payment of the claim forces the 


insurance rate higher, a hidden cost. 
When the forgetful member sits on 
the arm of the chair and the chair has 
to go to the carpenter shop for repair, 
the carpenter isn’t too careful in mak- 
ing his repairs and tears the upholstry. 
The chair has to be sent out to be com- 
pletely redone, thus, chain-reaction 
and replacement costs. As soon as the 
chair is back in service, the kids start 
using it as a spring board. The man- 
ager’s ulcers become reactivated—in- 
tangible cost. To put a stop to the kids’ 
destructive fun, the board rules that 
henceforth only adult members can 
use the lounge . .. a policy “saving,” 








When the Wright Brothers 
made their first aeroplane 
flight, HERRICK refrigera- 
tors were already famous 
for keeping foods 
flavor-fresh. 
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First power flight made in 1903 
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ROUT Srcceneens 


Standard. of, afl Companizon 










HERRICK Model RSS66 
6-Door Remote Reach-In 


*Also available with white enamel finish 


SPECIFY HERRICK FOR MORE 
REAL VALUE PER DOLLAR 





Freezers 


Refrigerators 


o 


Provide the ultimate in 
MODERN FOOD PRESERVATION 
backed by 66 years of 
pioneering leadership 


When you buy HERRICK, you get the 
benefits of over half a century’s experi- 
ence in properly refrigerating foods. 
Highest quality materials, modern 
scientific design and fine craftsmanship 
combine to bring you lasting satisfac- 
tion. HERRICK provides complete 
food conditioning with just the right 
temperature and proper humidity to 
maintain peak freshness and flavor. 
You'll find HERRICK costs less by the 
year as the years go by. See HERRICK. 


These HERRICK features mean 
longer, trouble-free service 
Oversize Cooling Coil — Assures fast 


recovery, uniform temperatures. 


Ball-Bearing Hinges — Work easily .. . 
wear longer. Chrome-plated brass. 


Super-Efficient Insulation—Semi-rigid 
Fiberglas, 244-lb. density. 

Adjustable Shelves — Easily changed to 
fit any specific need. 


Automatic Slam-Shut Door Latches — 
Open effortlessly, close solidly. 


Skilled Craftsmanship—Careful attention 


Walk-in Coolers to the smallest detail. 


a 
— HERRICK REFRIGERATOR COMPANY Waterloo, lowa 


WRITE DEPT,C FOR NAME OF. NEAREST HERRICK SUPPLIER 
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not a policy cost. Disgruntled parents 
resolve to boycott the lounge because 
the children cannot use it, so instruc- 
tions are passed down to the manager 
to dismantle the room—obsolescence 
cost. 

From a cost analysis standpoint are 
our clubs manufacturers or merchan- 
disers? Mr. Kester of Columbia Uni- 
versity, in his book on accounting 
theory and practice, expounds on 
manufacturing as: “A manufacturing 
business is one that takes a so-called 
raw material and, through fabrication 
by application of labor, both human 
and machine, produces a new prod- 
uct.” He adds, “The greater complexi- 


ty of the problem of manufacturing, as 
compared with those of merchandis- 
ing, indicates the relatively greater 
need for factual information as a basis 
for formulation of business policies 
and proper supervision over their ex- 
ecution.” Certainly, in the preparation 
and service of perishable food, you 
and I encounter a complexity of prob- 
lems, starting with the purchase of the 
proper raw items and carrying through 
until the joy of the cuisine is on the 
table. Our clubs thus qualify as manu- 
facturers under Mr. Kester’s defini- 
tion; hence in preparing our rules of 
control, we might do worse than to 
study the methods used by successful 


_NOW...the Shower Head that’s. 


MOST SATISFYING 
to every member... 


e Clubmen look forward to shower 
bathing that will banish fatigue from 
work or play and restore the feeling 
of fitness. But just amy shower head 

won't satisfy. To win enthusiastic 


---and 
BEST FOR YOU 
because: 


- Automatically 

Self-Cleaning— 
-No Clogging— 

No Dripping— 
-Most Satisfying Spray— 
-No Stream Distortion— 
- Finger-Tip Control— : 
- Spray Direction Adjustable— 
-Big Water Economy— 
‘Saves Costly Fuel— 
Requires No Servicing— 
*Simple, Reliable, Long-Lasting— 
Easily, Quickly Installed— __ 
- Vandal-Proof Models Available 





approval, provide the Act-O-Matic 


cone-within-cone spray that de- 

livers an evenly distributed 

and never distorted shower, 

directed as desired, and 

with fingertip volume 
control. 


SHOWER HEAD 


AUTOMATICALLY 
SELF-CLEANING 


each time it’s used 


I\\ 


Your Plumber can supply you, or write to us for folder containing full information 


SLOAN VALVE COMPANY 


4326 WEST LAKE STREET ¢ CHICAGO 24 
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manufacturers in other fields, where 
the practice has been developed to a 
finer point than it has in our own in- 
dustry. 

We are merchandisers, too. Our 
merchandising is represented in part 
by the mediums which we use in pro- 
motion of our sales, including person- 
al contact, direct mailings, house pub- 
lications, table cards, posters and news- 
paper society and sports releases. Costs 
are associated with all of these, and 
here again it is not the direct or initial 
cost that counts so much as it is the 
relative cost of the expenditure to the 
return value received. 

In our restaurant manufacturing, or 
preparation and service of food and 
drink, there are three elements which 
enter into our total costs: (1) Raw 
costs, (2) Labor costs, and (3) Other 
costs. 

The raw cost represents our initial 
cost of the raw or natural material 
received. We control this cost through 
specified procedures and cross checks 
at time of order, at time of delivery, 
while in storage, on issue to the kitch- 
en, in preparation for the dining room 
and in service. The methods of the 
various clubs and various operators 
may differ, but the desired result is 
the same. Food cost percentage is 
recognized as the gimmick used to 
gauge proper food cost control. In- 
volved in attainment is appeal of prod- 
uct to the eventual consumer, careful 
buying, control and care after receipt 
thereof, intelligence and know-how in 
processing, correct pricing for sale, 
and imagination and ability of the 
chefs to work off the by-products and 
any over-production items. 

The labor cost as the second com- 
ponent is of two classes, direct and in- 
direct. Method of control of labor cost 
varies amongst clubs even more than 
it does in the control of foods. The 
desires of the club members for plain 
or fancy foods are a governing factor. 
Location of the club and condition of 
the local labor market are two other 
factors which must be taken into con- 
sideration in establishing payroll budg- 
ets and setting up controls and vari- 
ables. In my own case, I prefer to per- 
sonally check the payroll records care- 
fully each week, and weigh them in 
both unit count and dollars against the 
current projection and against the cor- 
responding week of the previous year. 
When comparing one against the oth- 
er, I make due allowance for any un- 
usual situations, such as large one- 
time special parties and bad weather. 
I also watch our labor cost percentage, 
weighing the payroll cost against the 
income for the same period. With la- 
bor costs it is again the relative cost 
that counts more than the competitive 
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cost, because today there is no choice 
but to allow for fluctuation of the la- 
bor market and the quality and type 
of labor desired. This does not mean 
that we may ignore our controls, it 
means merely that we set our own 
individual standards. 

The other costs include expendi- 
tures for many items and purposes. 
For control of these costs most of us 
turn to the time-honored general rule 
of specifications and competitive bid- 
ding. But to know that the price which 
we are paying is competitively correct 
is not enough. After the item is pro- 
cured we have yet to control its use. 
In finality, the real cost is that which 
is related to the ultimate result. As in 
the case of dishwashing compound—if 
the dish pantry man keeps dumping 
the compound into the dishwasher 
without regard to need, our savings 
from purchasing competitively are 
soon washed down the drain. The 
same doctrine may be applied to other 
expenses, as with entertainment. We 
may schedule the finest orchestra in 
town under nightly contract and at a 
very fair scale, but if, consistently, 
only a few members attend on Tues- 
day and Wednesday nights, we soon 
drop these nights from our music 
schedule. This action is taken not be- 
cause the hourly rate paid is too high, 
but because the financial return is not 
there. It’s all a matter of being thrifty 
in management—knowing our costs 
for their relative value. 

What are the sources of information 
we seek? These are numerous, also, 
but the surest and quickest source is 
through consultation with our ac- 
countants. These men and women are 
specialists and with the many regu- 
lations, complicated tax forms, etc., 
with which we must contend today, 
close cooperation between manager 
and his accountants is a must. We 
should encourage them to exercise 
their own initiative and offer their 
personal views and recommendations 
over and beyond the regular call of 
duty. We thus gain the advantage of 
seeing our operations through eyes 
other than our own; a fact which may 
give us a different and certainly a 
broader interpretation of our operat- 
ing costs. 

A second source of cost knowledge 
is the tried and true method of compar- 
ison with similar institutions through 
association with men and women of 
like profession who run these institu- 
tions. Information obtained in this 
manner is based on actual manage- 
ment experience and is invaluable. 
Our sources of information then are 
from both inside and outside our own 


establishments, and it is well to utilize - 


both. 
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FTER we have secured cost infor- 

mation, how do we use our cost 
knowledge to lock the door before the 
horse is stolen? If our knowledge is 
accumulated and used solely as a his- 
tory of what has been, then to a great 
extent it is of no value. But if we can 
put that knowledge to work for the 
future, then we have gone a long way 
towards saving our horse. The direct 
application of cost history to the fu- 
ture is sometimes called “pre-costing.” 
To pre-cost we project anticipated 
quantities and apply either known 
price rates, or rates based on near 


past experience, to arrive at a prob- 
able overall cost figure which may be 
used to determine a fair selling price. 

For example, to pre-determine a fair 
selling price for a table d’hote filet 
mignon dinner we first select the 
auxiliary items to go with the filet 
mignon, then we determine the serv- 
ice size of the portion we desire of 
each of the items to be served. Next 
we work backwards through applica- 
tion of our own and our staff’s general 
knowledge of preparation, allowing 
for shrinkage, and so forth, until the 
size of the raw material portion with 
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Scioto Country Club 
Columbus, Ohio 
Kitchen 


Robert M. Dorion 
Manager 


Lorne A. Cameron 
President 
Club Consultants Inc. 
in charge of 
modernization 





Van helped increase this club 


kitchen’s efficiency 70%! 


*% Progress of Scioto Country Club, Columbus required general modernizing, 
including food service. Layout and kitchen space available were inadequate. 
First came an addition and a much needed concrete floor. Then came re- 
arranging and remodeling of present equipment and addition of some new 
equipment. Mr. Cameron gives credit for real assistance in engineering and 
good use of old equipment and design of new to Van. 


%* Manager Dorion reports modernization has increased kitchen efficiency 
and working space capacity by over 70% . . . discontinuance of one job and 
combination of general helper functions . . . ability to hire a higher type of 
personnel . . . service capacity upped to 850 . . . ability to serve parties and 
regular service at the same time. 


%& When you need the greater efficiency modernization may bring, be sure to 
use Van's century of experience. 


Tho john Van Range @ 


EQUIPMENT FOR THE PREPARATION AND SERVING OF FOOD 
Branches in Principal Cities 
520-550 CULVERT STREET 





CINCINNATI 2, OHIO 
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which we start is determined. We then 
apply current market prices to deter- 
mine the original cost of the material 
to be used on the dinner. 

Then, through use of our accumulat- 
ed knowledge of costs, we determine 
the probable per unit cost of payroll, 
cooking supplies, and general over- 
head expense in pro-rata form. This 
is added to the previously determined 
material costs and the probable over- 
all per dinner cost is thereby deter- 
mined. To this we add our desired 
margin of profit, and there we have 
our proposed selling price. 

We have a price that is systematical- 
ly based upon cost knowledge, and not 
one arrived at through guessing. We 
have estimated very accurately what 
our table d’hote dinner is going to cost 
us. We have thus indulged in a pre- 
costing procedure. 

This pattern may be followed in 
pre-costing a whole party that in- 
volves a number of dinners, decora- 
tions, music, and so forth. 

What about intangible costs? In 
identity, they are as numerous as 
their material counterparts. To cite a 
few: The cost of failing to fight for a 
principle is loss of respect; The cost 
of questionable personnel conduct is 
loss of dignity, and eventual profes- 
sional failure; The cost of failure to 


acknowledge the rights and accom- 
plishments of our employes is dete- 
rioration of organization, and no one 
person can do the job alone. 

Then there is another intangible 
cost applicable to us managers, per- 
sonally, which can be aggravated by 
a lack of knowledge of the costs of 
other categories. It is that cost actuat- 
ed by fear. By “fear” I mean that in- 
ner something which physicians and 
theological students say exists in all 
men. There isn’t a conscientious man 
or woman who hasn’t experienced the 
feeling, I’m sure. 

There is a cost, controlled only by 
policy, which affects all members one 
way or the other. It usually is of con- 
tinuous concern to the board of gov- 
erners, and is more often than not an 
item of discussion among those mem- 
bers who use the club facilities most 
frequently. I refer to the cost assumed 
by “spending” members as differenti- 
ated from “non-spenders.” 

Under argument of some members, 
at least, the “spenders” have to carry 
more than their pro-rata share of the 
cost of operating the club. Of course, 
where the time-honored theory that 
dues be sufficient to cover all adminis- 
trative, overhead and maintenance ex- 
pense, is an actuality, there is no such 
problem, but few indeed are the clubs 


which do not have to depend upon 
their operating departments to help 
carry the financial load. Few, too, if 
any, are the clubs that enjoy equalized 
spending by all members of the roster. 

In an attempt to equalize or more 
properly balance such spending, some 
clubs have in the past turned to the 
minimum charge, as used by Tam 
O’Shanter of Chicago. 

But Uncle Sam has stepped in and 
declared that, because the minimum 
charge applies to all members alike, 
the minimum is taxable in its entirety. 
This means that tax must be paid on 
the full amount of the stated mini- 
mum, regardless of whether or not 
part or all of it is consumed through 
purchase of food or service. This in 
turn means that on each food or bev- 
erage sale under the minimum, the 
club pays 20 per cent of the sale price 
for the privilege of making the sale. 
The member having spent an amount 
equivalent to the minimum relieves 
himself of the potential additional 
charge and at the same time transfers 
the tax liability to the club. The club 
then finds itself delivering food and 
service and paying the tax as well, all 
out of the selling price. The Internal 
Revenue Department’s ruling, whose 
ruling it was, has thus down-graded 
the minimum charge as a popular in- 








See how little 
quality costs. 


Send today for 
Samples, illus- 
trations, prices 
...no obligation. 
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CREATING DISTINCTIVE QUALITY UNIFORMS SINCE 1870 


Nariuo Ruben Jue. 
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| Mandel Brothers Contract Division 
has long been management's source : 
for the best in interior design, 
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furnishings. Mandel Men have helped 
many realize the most from building 
or remodeling budgets. 

When yours is a problem of making 





your premises more inviting, 
| call a mandel man. 
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Complete Installations 
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strument to be used to equalize mem- 
ber spending; hence there has been 
some casting about for another ap- 
proach to a satisfactory solution to the 
equalizing problem. 

While my own club has never oper- 
ated with a minimum charge, in re- 
cent years the subject has been a 
prominent one with a sizable segment 
of our 1000 property-owning members. 
The discussion of same, in our case, 
was prompted by a desire to encour- 
age a heavy individual member use. 
As a result, our treasurer, a promi- 
nent Washington corporation attorney, 
made a thorough study of the subject 
last year from the tax angle and de- 
veloped a plan through which a large 
part of the claimed benefits of the in- 
dividual minimum charge may be 
realized without penalty from an ex- 
cessive tax on that part of the equiv- 
alent of the minimum charge which 
will be spent for food, service, etc. 
The plan as projected was submitted 
in hypothetical form to the proper 
Federal authorities and a favorable 
ruling was passed down. The ap- 
proved plan was voted into being at 
Congressional at our last annual mem- 
bership meeting in November. 

The plan provides for two classes 
of members, resident and resident-sus- 
taining. All rights, privileges and ob- 
ligations of both classes are the same, 
except that the resident-sustaining 
member in any given year may be 
charged a higher annual dues than 
that charged to the regular resident 
member. But no resident member may 
be classified as resident-sustaining who 
in the previous fiscal year was billed 
$800 or more. (Dues are included in 
billings, but any assessments, such as 
for facility expansion, are excluded.) 
To prevent possible hardship and sup- 
ply reward for long term membership, 
the plan provides that all widow-bene- 
ficiary members and those regular 
resident members who have paid dues 
for 20 years or more shall be exempt 
from reclassification. 

At the end of our current fiscal 
year, the board will fix the dues of 
resident-sustaining members at no less 
than that paid by the regular resident 
member and at no more than the reg- 
ular resident member’s dues plus a 
maximum of $120 each: the exact lev- 
el will depend upon the amount of 
money needed to cover the deficit, if 
any, of the previous year. 

Through installation of this plan the 
club hopes to (1) induce occasional 
users of the club to become regular 
users, (2) eliminate reliance upon 
heavy member party business for 
needed revenue, (3) permit reduction 
in the number of private party affairs, 
and (4) accomplish the desired result 
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while subjecting the club to additional 
tax only to the extent of the additional 
dues charged to the occasional user. 
It is hoped, of course, that the addi- 
tional patronage initiated by the plan 
will be sufficient to make the actual 
charging of additional dues unneces- 
sary. 

The plan has now been in opera- 
tion too short a period from which 
to judge the full pattern, but our ex- 
perience to date has been of an en- 
couraging nature and we hope that 
the full year’s experience will be 
just as good. Should it not be and if, 
at the end of the year, changes seem 
to be advisable, these may be voted 
into being at the end of the year just 
as the over-all plan was approved at 
the last meeting. 

In the meantime, those members 












ollrath 
ROUND STEAM TABLE INSERTS 


who were for and those who were 
against appear united and genuinely 
pleased that their elected board took 
note of a situation in which they in- 
dividually were very much interested. 
They appreciate the fact that the 
board, in administering its trustee- 
ship, acted in good faith in sponsoring 
the move to eliminate what some hold 
is a hidden cost, assessed only against 
those members who support the club 
the most. And such sponsorship, rep- 
resenting deviation from our staid 
pattern or the past, certainly por- 
trayed flexibility in top level manage- 
ment. 

Now why does “flexibility” find it- 
self associated so frequently with 
“costs” in administrative management 
of a business? Perhaps the answer lies 
with the fact that “knowledge-of-costs” 
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4 standard steam table sizes for 


serving vegetables, soups, cereals, desserts 


Now more convenient! Insets nest perfectly in new flat covers—stack one on the other - : 
for compact storage and easier handling. Snug, tight-fitting covers have flat handle welded 
over a recessed center to permit stacking. Four standard sizes fit 5, 614, 8%, and 10% ~ 
inch steam table openings. Vollrath insets are made of heavy gauge everlasting stainless 
steel—seamless, sanitary, easy to clean and keep clean—and they never wear out! 






Sheboygan, Wis 


THE VOLLRATH COMPANY, 








intl 19% 


"Vollrath 


) ” 
“Oran aiscor™ 


First in Steel Utensils for the 


Food Service Industry 
Vollrath offers America’s most complete line 
of steel utensils—both stainless steel and 
porcelain enameled steel—for every type of 
mass feeding need...in hotels, restaurants, . 














is a basic and commonplace principle 
of business operation which becomes 
a real asset only when the relative 
value of the cost is determined. Flex- 
ibility in thinking helps establish the 
relative value. Flexibility in action 
helps create wholesome personal rela- 
tions within and without the organ- 
ization, which in turn helps control 
costs. Flexibility in personal adjust- 
ment to decisions handed down les- 
sens mental strain and reduces the 
cost paid by the manager for the priv- 
ilege of doing the job. 

This does not mean that in the man- 
agement of our clubs, we are to sacri- 
fice our self initiative and become 
wishy-washy in our operations. To 
the contrary, we should retain the 
courage of our convictions and use 
the experience and ideas of others 
to fortify our own thinking. We must 
learn to know when to give in and 
when to stand firm, be flexible, with 
wisdom. That is our objective. 

Within our own orbit of operation, 
as club managers, with whom do we 
practice flexibility? In charting the 
answer to this question, I like to vis- 
ualize the usual round pie shaped 
graph, with the manager seated in 
the center and the pie cut into six 
equal parts in the standard form. 

The six individual wedges repre- 
sent the six component parts of the 
club, without anyone of which there 
would be no club, in our sense of the 
word. Clockwise, starting at 1 o’clock, 
the wedges represent: membership, 
physical plant, working staff, man- 
agerial plan, operating program, and 
community acceptance. Spread within 
the bounds of the individual wedges, 
we have the following: 

Membership—board of governors, 
officers, committees, members, mem- 
bers’ families, guests; Physical Plant 
—structure, decor and furnishings, 
equipment, utilities; Working Staff— 
work program, employe welfare; Man- 
agerial Plan—official family, personal 
family, community participation; Op- 
erating Program—financial plan, sales, 
service, control, sanitation; Commu- 
nity Acceptance—health department, 
fire department, police department, 
tax agencies, liquor board, zoning 
board. 

It is with each of these persons, 
groups, and things, and all of their 
sub-divisions, that we must practice 
flexibility in management. It is the 
only way to claim successful top 
grade operation. 

Let the new entertainment commit- 
tee try that absolutely new idea that 
you and I have seen fail so many 
times. We know it won’t work, but 
with this committee’s organized en- 
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thusiasm and our support, 
might—this time. 

Point out to the house committee 
the reason why we are so certain the 
new lounge at the end of the hall isn’t 
a practical project, but if over-ruled, 
accept the decision gracefully and 
lend support to the effort. 

Listen to the suggestions of the em- 
ploye on the job and, if his suggestion 
must be turned down, give due con- 
sideration before doing so and then 
explain to him why. 

Apply the principle of give and 
take in allocating personal time to 
the interests of our official family, our 
personal family and our community 
work. 


it just 


Admit that the boast of years ago 
“that nothing but raw fresh vegeta- 
bles would ever enter our kitchen” 
was a boast of folly in today’s world 
(Confession is good for the soul). 

Co-operate with the community 
agencies under whose regulations we 
must operate. Carry any misunder- 
standings to the conference table. 

Acknowledge the other person’s 
right to his opinion, for the club man- 
agement profession is one of quite 
some complications and the pieces of 
the puzzle slide more readily into 
place when buttered with the same 
flexibility on the part of the manager 
as he expects from others. 





At the Conference 





A large group of managers and wives toured four clubs on Wednesday afternoon. Included 
in the tour were Algonquin Golf Club, Old Warson Country Club, St. Louis Country Club, and 


Westwood Country Club. 


Many of the eastern managers had a 
hard time getting home Sunday after 
the conference; a storm that dumped as 
much as four feet of snow on some east- 
ern sections all but paralyzed transporta- 
tion. Many managers and their wives 
stayed at the hotel Sunday rather than 
try to get home. 


Mr. and Mrs. Owen H. Hunt were hap- 
pily explaining that they are now man- 
agers of the Lakewood Yacht Club in 
Seabrook, Tex. Also at the meeting were 
Mr. and Mrs. M. C. “Pat” Brennan, who 
recently assumed management of Preston 
Hollow Country Club, Dallas. Pat is the 
son of Mr. and Mrs. Hunt. 
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Snapped in the popular Hiram Walker hospitality suite were Bob Thompson, Carriage Club, 
Kansas City; Frank Cordery, Hiram Walker; Mrs. Ben Waskow; George Craig, Hiram Walker; 
Al Deichler, City Midday Club, New York; Mrs. Deichler; Mr. Waskow, Brookwood Club, Ad- 
deson, Ill.; and Larry Cherry, Oklahoma City Golf and Country Club. 
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FOREMOST DAIRIES, INC. 
Richmond Dairy Division 
Richmond, Va. Phone: MI 4-0311 
Milk Products 
Dolly Madison & Richmond Dairy Ice Cream 


EDWARD BOKER FOODS, INC. 
“Fine Foods for Institutional Service” 
1480 Okie St., N.E. Washington 2, D. C. 
Phone: LAwrence 6-8350 


SOUTHERN HOTEL SUPPLY CO. 
Thos. T. Keane, Pres. 
Finest Meats 
1248 4th St., N.E., Washington, D. C. 


SHERRITT FLAG CO. 
Incorporated 
Flag Manufacturers Since 1922 
Richmond 20, Virginia 


RICHMOND LINEN SERVICE 
“Virginia’s Finest Linens” 
1414 Chamberlayne Ave. 
A. W. Soskins, Mgr. 


MI 8-1654 


CONLEY’S LOBSTERS, LIMITED 
St. Andrews, New Brunswick, Canada 
Serving leading Clubs all over America 


EVANS & VAN CLEEFF, INC. 
Purveyors of Fine Meats 
Jerry Van Cleeff, President 
George V. Evans, Vice-Pres. & Gen’l. Mgr. 
LIncoln 6-2150 
1266 Fifth St., N.E. Washington 2, D. C. 


D. W. HABER & SON 
Silversmiths 
Hotels and Clubs Exclusively 
109-123 W. 64th St. New York, N. Y. 


JOHN G. KOLBE, INC. 
311 E. Main St. Richmond, Virginia 
Kitchen and Dining Room Equipment 


BARTLETT TREE EXPERTS 
Serving Maine to the Carolina’s 
“America’s Trees Are Worth Saving” 
3612 Meadowbridge Road Richmond, Va. 
Phone: MI 9-1736 


——FRIENDS OF THE VIRGINIA—— 
CLUB MANAGERS 


OLD MANSION 
Coffee—Tea—Spices 
“Taste Is the Test” 


C. W. Antrim & Sons Richmond, Va. 


THE SKEETS MORRIS ORCHESTRA 
“The Key to a Successful Party” 
P. O. Box 316 


Richmond, Va. Phone MI 8-5310 


STARR CHEMICAL COMPANY 
Richmond, Virginia 
Manufacturers and Suppliers of Quality Sanitary 
Maintenance, Supplies and Equipment 


MORGAN OIL & SUPPLY CO., INC. 
Wholesale Distributors of Petroleum Products 
Phone: EL 5-2814 
1324 N. Blvd., Richmond, Va. 


STATIONERS, INCORPORATED 
Office Supplies—Office Furniture 
Phone: MI 4-0309 
601 E. Main St. Richmond 19, Va. 


NOLDE’S 
American Maid 


Bread and Cakes 


LAIRD’S NURSERIES 
8900 W. Broad St., Richmond, Va. 
**Beautif ying Is Our Business 
Indoor and Outdoor” 


RAPPAHANNOCK SEAFOOD COMPANY 
* Wholesale * 


Richmond, Va. Phone: EL 5-4364 


DICKINSON & SELFE 
Wholesale Fruits and Produce 
Phone: MI 8-7244 
1813 E. Franklin St., Richmond, Va. 


UNITED PAPER COMPANY, INC. 
Nibroc Towels, Printed Place Mats, 
Printed Napkins and Paper Accessories 
Richmond, Va. Milton 4-1936 
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HARRY ALTMAN AND SONS 
Bar and Restaurant Supplies 
2960 Michigan Ave. TA 5-0947 


ATLANTIC PACKING COMPANY 
Fabrication of Prime Meat 
2801 Humboldt TA 5-2655 


BANNER LINEN SERVICE 


Our 70th Year 
2233 Brooklyn WO 3-7200 
BEECHER, PECK AND LEWIS 
Wholesale Paper and Office Supplies 
1313 E. Milwaukee TR 5-0300 


CHARLES R. BELTZ AND CO. 
Air Conditioning and Beltemp Ice Skating Rinks 
11029 Whittier VE 9-1850 


BIRMINGHAM PRINTING AND OFFICE 
EQUIPMENT 
Letter Press—Offset 
369 E. Maple MI 4-4740 
BOCKSTANZ BROS. COMPANY 
Janitor Supplies, Cleaning Material and 
Equipment 
1205 Beaufait LO 7-9292 
BRIGGS DAIRY PRODUCTS 
Hamilton Farm Bureau Eggs, Butter, Cheese, 
Poultry and Frozen Fruit 
1951 E. Ferry WA 2-8763 
THE BRUNSWICKE-BALKE-COLLENDER 
COMPANY 
Marc D. Baldwin, Michigan Branch Manager 


20480 Woodward Avenue TO 9-9105 
CADILLAC COFFEE CO. 
"Since 1888” 
R. S. Gehlert and Co. FO 6-9450 


CADILLAC SQUARE FRUIT COMPANY 
Fresh and Frozen Fruits and Vegetables 
Serving Detroit’s Most Discriminating 
Over 30 Years 
2439 Russell WO 2-5020 
CANADA DRY GINGER ALE, INC. 
All Canada Dry Products 


15004 Third Ave. TO 8-1705 


CITY FOODS COMPANY 
Michigan’s Largest Exclusive Frozen Foods 
Distributor 
WA 5-3500 









Leading Purveyors to Clubs 


CONNORS AND LAIDLAW 
Now Detroit’s Leading Flower Service 
Adams Little Flower Shop—Breitmeyers Inc. 
Consolidated with Connors and Laidlaw 
2244 Woodward - Opp. Fox Theatre - WO 1-9370 


CONSOLIDATED LOBSTER COMPANY 
Ocean Clear Lobsters 
Gloucester, Mass. Gloucester 400 


HARRY CUSMANO 
Wholesale Fruit and Produce 
Servicing Hotels and Clubs for 28 Years 
24021 Berkley Oak Park, Michigan LI 5-0685 


DELBRIDGE AND O’HALLORAN 
Orchestras and Entertainment 
302 Fox Building WO 3-6990 


DETROIT CREAMERY DIVISION 
Sealtest Dairy Products 


3333 Grand River TE 1-7000 
DJERKISS BROTHERS 
Orchestras and Shows 
18222 James Couzens UN 4-4440 


DOMESTIC LINEN SUPPLY AND 
LAUNDRY CO. 
Serving Michigan’s Finest Clubs and 
Restaurants for Over 30 Years 


EDW. DON & CO. 
Peter P. Angott, Detroit Representative 
TU 4-1191 


EASTERN PROVISION CoO., INC. 
Hotel, Club and Restaurant Meat Purveyors 
2442 Riopelle WO 2-4538 


FAIRMONT HOSTESS ICE CREAM 
Ice Cream 


608 E. Milwaukee TR 4-0300 


HENRY FORSTER, INC. 
Detroit’s Finest Flowers 
Fisher Building 


GAIL, INC. 
One of the Nation’s Largest 
Independent Talent Agencies 
700 Penobscot Building WO 2-2934 
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GEORGE A. GARDELLA CO. 
Complete Frozen Specialty and Dairy Line 
2036 Howard Street TA 5-7500 


GENERAL LINEN SUPPLY CO. 
Complete Linen and Industrial Service 
1016 E. Palmer TR 3-5980 


GENERAL OFFICE SUPPLY CO. 
Serving Many Detroit Clubs Since 1927 
123 Penobscot Building WO 2-7983 


GOLD LABEL DISTRIBUTORS 
Gold Seal Champagnes and Wines 
Pontiac FE 4-4514 


GOLD STAR PRODUCTS, INC. 
Michigan’s Largest Restaurant and Bar 
Equipment House 


4403 Russell TE 1-4410 


THE GOLF MART, INC. 
Metal Lockers—Shelving—Outdoor Furniture 
1610 S. Woodward, Birmingham MI 4-7878 


GREAT LAKES HOTEL SUPPLY CO. 
Kitchen Equipment—China, Glass, Silver 
1961 Grand River WO 2-9176 


GREAT WESTERN BEEF COMPANY 
Union Stock Yards Chicago, Illinois 
Joe Denawetz, Detroit Representative 


GRILLO PRODUCE 
Wholesale Fruits and Produce 
1341 Winder St. 


E. W. GROBBEL SONS 
Cured Meats of Excellence 
1807 Adelaide WO 1-6636 


GROSSE POINTE FLORIST 

Growers of Fine Flowers 

174 Kerby Road, Grosse Pointe TU 5-3000 
GUERNSEY FARMS DAIRY 
Finest Quality Dairy Products 

125 S. Center, Northville Northville 593 


“Smart to Buy—Smarter to Serve” 
Stewarts Private Blend Coffee 
NEIL HALL SALES COMPANY _— UN 1-7519 


HAMLIN’S INC. 

Specialists in Imported Wines and 
Groceries from All Parts of the World 
89 Kercheval, Grosse Pointe 


TU 5-8400 
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HANNON’S FLOWERS 
Club Specialists 


TO 8-9712 


HANSON SUPPLY COMPANY 
Wholesale Grocers 


2633 Orleans WO 1-3690 


HAROLD PAPER CO. 
Serving Clubs With a Complete Line of 
Paper Products 


WO 3-5760 Pontiac, Mich. FE 4-3244 
MILTON HARRIS 
Wholesale Meats 
2814 Orleans TE 2-2288 


HARVEY ’S INC. 
Fancy Dressed Poultry and Game 
2529 Orleans WO 1-0345 


J. CLIVE HELFERICH AND SON 
Wholesale Butter and Eggs 
TY 6-1234 


E. A. HINRICHS & CO. 
Syracuse China, Reed-Barton Silver 
Edw. L. Miller, Rep. WO 5-5551 


HOWE PRINTING COMPANY 
Advertising Brochures, Pamphlets and Catalogs 
3430 Third Ave. 


KING COFFEE, INC. 
The Prestige of Fine Coffee 


2777 Edsel Ford Expressway TY 8-9111 


JOS. KOCENDA 
Wholesale Fruits and Vegetables 
WE 3-0591 


LAFER BROTHERS 
**Michigan’s Largest Coffee Roasters” 
Coffee, Tea, Salad Dressing, Syrup 
Distributed by George Gardella Co. 


LA GRASSO BROS. 
Fruits and Vegetables 


3170 Ludden LO 7-9455 


LA TOURAINE COFFEE COMPANY 
“You Might as Well Have the Best” 
517 E. Larned WO 1-2630 


(Continued on next page) 
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LEE & CADY 
Hotel and Institution Divisions 


905 South Main, Royal Oak JO 6-0777 
648-652 E. Woodruff, Toledo CH 8-4278 
148 Parkway, Kalamazoo FI 5-7101 


LILA’S FLOWERS AND GIFTS 
Flowers With Ideas 
In the Heart of Northville—2707 


LOEWENSTEIN POULTRY AND GAME 
The House of Proven Quality 
1448 Wabash WO 2-8080 


ANTHONY J. MANNINO PRODUCE 
Wholesale Fruits and Vegetables 
We Cater to Clubs and Restaurants 
12775 Maiden LA 6-8199 


MARATHON BRYANT LINEN SERVICE 
Suppliers of Fine Linen 
Sealed Package Delivery 


3433 E. Warren WA 1-2727 


A. J. MARSHALL CO. 
Kitchen Equipment and Supplies 
4400 Cass Ave. TE 1-9450 


McINERNEY’S POULTRY 
Celebrating 110 Years Servicing the Finest Clubs 
WO 1-1113 


METROPOLITAN MEAT SUPPLY 
COMPANY 
Fresh Meats, Poultry, and Provisions 
Catering to Hotels, Clubs, Restaurants, and 
Institutions 
2888 Riopelle Street 


MICHIGAN FOOD SALES 
The Best in Live Lobsters and Superior Seafood 
Specialties 


16635 Harper Jim Eliades, Mgr. TU 2-7779 


GEORGE MIESEL AND SON 
Wholesale Grocers 


3540 Vinewood TA 5-7990 


MILLER BROTHERS POULTRY 
“We Talk Turkey” 
1957 Brewster 


TE 3-4800 
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MODEL HOME BAKERY 
Special Cakes—Pastry—Rolls 
for Private Clubs 


12874 E. Jefferson VA 2-4411 


MOORINS 
Restaurant, Bar and Janitor Supplies 
2160 W. Vernor at 14th WO 1-6840 


MT. VERNON GARDENS FLORIST 
19800 James Couzens Highway BR 3-4646 


NEW YORK PACKING CO. 
Wholesale Meats 


2515 Riopelle WO 2-9303 


O’DONNELL IMPORTING COMPANY 
Labatt’s Beer and Ale—Irish Mist Liqueur 
2105 Russell Ave. WO 1-4636 


JIM O’DONNELL, INC. 
Exclusive Wayne Co. Distributor 
Blatz Milwaukee Beer and 
Cincinnati Cream Imported from Canada 
2735 Livernois Ave. Jim O’Donnell, Pres. 
TA 5-4020 


O’NEIL AND HOFFNER COMPANY 
Fish and Sea Foods ; 
Serving Michigan’s Clubs Since 1874 
WO 2-5077 


ARTHUR PASELK FLORIST 
Fine Flowers for Every Occasion 


73 Kercheval, Grosse Pointe TU 5-8224 


PEOPLES FISH & POULTRY MARKET 
82 S. Saginaw, Pontiac FE 4-1521 


EARLE PERKINS ENTERTAINMENT 
AGENCY 


Dance Orchestras Strollers 
Complete Floor Shows 
1809 Book Building WO 2-9887 


PFAELZER BROTHERS 
Union Stock Yards Chicago, Illinois 
Bill LaBarge, Detroit Representative 


THE PROPHET CO. 
707 Fisher Building Detroit 2, Mich. 
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JACK REED ORCHESTRAS AND SHOWS 
Representing Top Caliber Detroit Name Bands 
and Acts 
15769 James Couzens UN 1-8337 
REICHLE SONS COMPANY 
Food Serving and Preparing Equipment 
China, Glass, Silverware 
145 E. Elizabeth WO 3-1190 
RIDLEY CLEANERS, INC. 
5901 John C. Lodge Expressway TR 5-8000 


RISDON BROS., INC. 
Milk and Ice Cream 
TA 5-1480 


JACK ROSEVEAR AND HIS ORCHESTRA 
UN 4-8646 


SAL-U-TARIS MINERAL SPRINGS CO. 
Sal-U-Taris High-Ball Water 
St. Clair 708 St. Clair, Mich. 


SCHILLER FAVOR CORPORATION 
Party Decorations and Favors 


346 E. Jefferson Ave. WO 2-9824 


JOHN SEXTON & CO. 
Manufacturing Wholesale Grocers 
1579 E. Milwaukee TR 2-4330 


SIMON AND LEEMAN 
Fruits, Vegetables and Frozen Foods 
Eastern Market WO 5-2800 


SOLOMON FISH Co. 
Sea Foods 
1305 Winder WO 5-1387 
SOLVENTOL CHEMICAL PRODUCTS, INC. 
Maintenance and Dishwashing Compounds 
Dispensers—Rinse Injectors 


TO 8-8466 


SPITZLEY-RETTENMIER SHEET METAL 
co. 
Custom Built Stainless Steel Products 
1200 West Fort WO 1-0840 


In Squirt You Can See the Fruit 
W orld’s Best Mixer in Tall Mixed Drinks 
SQUIRT DETROIT BOTTLING CO. 
8200 McDougall TR 3-4200 


STANNY-MORRIS-LIVINGSTON 
COMPANY 
Shipping Choice Meats Throughout Michigan 
1545 Alfred TE 3-5700 
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SUPERIOR FISH CoO. 
We Sell Where the Best Is Served 
327 E. Fourth St., Royal Oak LI 1-4632 


SUPERIOR TOWEL SERVICE 
“Complete Linen Service” 


5625 N. Military TY 8-1465 


THOMPSON.-CAIN MEAT CO. 
1515 Winder WO 1-2762 
Meat Purveyors 


UNIVERSAL WINE AND LIQUOR 
COMPANY 


2236 E. Vernor Highway WO 2.2511 


VICTOR VENTIMIGLIA FISH COMPANY 
Wholesale and Retail 


739 Chene WO 2-5620 


VERNORS GINGER ALE, INC. 
Bottled—Draft—Syrup 


4501 Woodward TE 3-8500 
VERNOR PACKING CO. 
Wholesale Meats 
1454 E. Vernor WO 1-0547 


VIVIANO IMPORTERS INC. 
Gancia Vermouths—W ines—Dry Imperator 
Champagne 


2030 W. Fort St. TA 6-0116-7 


WENGEL, INC. 
Catering to Hotels, Clubs and Restaurants 
1948 Davison WO 3-5514 


WESLEY’S QUAKER-MAID ICE CREAM 
COMPANY 
Catering to Clubs, Hotels, and Restaurants 
8920 Lyndon WE 3-5949 


WHITE ROCK BOTTLING CO. OF DETROIT 
Sparkling Water and Pale Dry Ginger Ale 
14430 Fenkell VE 7-6000 


IRA WILSON AND SONS DAIRY CoO. 
5255 Tillman TY 5-6000 


WOODHOUSE CIGAR CO. 
Distributors of Fine Havana Cigars 
7645 Gratiot WA 5-7000 


YORK DETROIT CORP. 
Air Conditioning and Ice Makers 
14385 Wyoming TE 4-6500 
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Country Club; William J. Hodges, Para- 
dise Valley Country Club, Scottsdale. 

Badger State: Raymond A. Wagman, 
Racine Country Club; G. L. Backus, 
Meadowbrook Country Club, Racine. 

Chicago District: E. W. Matteson, Hins- 
dale Golf Club; Tony Wayne, Riverside 
Golf Club; James T. Bristol, Illinois Ath- 
letic Club; Ernest L. Flaim, University 
Club; Ben F. Waskow, Brookwood Coun- 
try Club. 

Cleveland: Fred E. Shaner, Youngs- 
town Club; Fred Kopf, Jr., University 
Club. 

Delta: Samuel W. Keath, Country Club 
of Little Rock; Eddie Ingouf, Shreve- 
port Country Club; Tom Kelly, Hard- 
scrabble Country Club, Ft. Smith, Ark.; 
Jack Schmidt, University Club, Mem- 
phis; Nick Stathakis, Westridge Country 
Club, Little Rock. 

Louisville: Robert Tagen, Audubon 
Country Club; V. Graham Wright, Pen- 
dennis Club; John M. Peterson, Big 
Springs Golf Club. 

Metropolitan (includes Metropolitan, 
City of New York, Connecticut and New 
Jersey chapters): General chairman, De- 
Witte T. Kersh, Fairview Country Club, 
Elmsford, N. Y., New York, Richard H. 
Kirwan, Downtown Athletic Club; Al- 
bert M. Deichler, Jr., City Midday Club; 
Michael Lightcap, Engineers’ Club; 
Charles W. Walton, Uptown Club. Metro- 
politan, Eric G. Koch, North Hills Golf 
Club, Douglaston, L. I.; Edward Grissing, 
North Shore Country Club, Glen Cove, 
L. I.; Patrick Chambers, Siwanoy Coun- 
try Club, Bronxville, N. Y.; Robert Car- 
ney, Larchmont Yacht Club, Larchmont, 
N. Y. Connecticut, Joseph P. Tonetti, 
New Haven Country Club; George 
Fisher, Madison Beach Club; John Gei- 
ser, Avon Country Club, West Hartford; 
Grant Ruse, Riverside Yacht Club. New 
Jersey, Carl Jehlen, Baltusrol Golf Club, 
Springfield; Max Thomas, Downtown 
Club, Newark; Robert Halpern, Hamil- 
ton Club, Paterson; Frank L. Blaufuss, 
Spring Lake Golf Club. 

Detroit: William F. LePla, Grosse 
Pointe Club; John T. Brennan, Birming- 
ham Country Club; Charles R. Bangs, 
Bloomfield Hills Country Club; L. Wil- 
liam Wagner, Red Run Golf Club. 

Mid-America: Robert Lee Walters, 
Blue Hills Club, Kansas City, Mo.; Rob- 
ert L. Thompson, Carriage Club, Kansas 
City, Mo.; John Uren, University Club, 
Kansas City, Mo. 

Mile High: Charles R. Rankin, Green 
Gables Country Club, Denver; Howard 
Mehlman, Denver Country Club; Mark 
Toray, Town Club, Denver; Horace Dun- 
can, Cherry Hills Country Club, Denver; 
J. Mel Conway, Denver Athletic Club; 
Ralph Knox, Greeley Country Club. 

National Capital: Harvey W. Mann, 
National Capital Chapter; Roy J. Shields, 
Annapolis Country Club. 

New England: Peter Berrini, Tatnuck 
Country Club, Wooster; Beatrice Phil- 
lips, Engineers Club, Boston; A. Kenneth 
Painton, Union Club, Boston. 
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Philadelphia: Fernand A. Gspann, 
Downtown Club; Robert B. McGowan, 
Jr., Racquet Club. 

Piedmont: Reginald Scott, Carolina 
Country Club, Raleigh; Albert Silva, 
Cabarrus Country Club, Concord, N. C. 

Pittsburgh: Nick Melle, Fox Chappel 
Country Club; Michael A. Derkatcz, 
Sunnehanna Country Club, Johnstown; 
Floyd S. Spate, Youghiogheny Country 
Club, McKeesport; John Polansky, 
Longue Vue Club, Verona. 

Southern California: Charles E. Er- 
rington, Bel-Air Bay Club, Pacific Pali- 
sades; George Cloutier, Beach Club, 
Santa Monica. 

Sunshine State: Jefferson S. Craft, San 


Jose Country Club, Jacksonville; Wil- 
liam Tucker, Timuquana Country Club, 
Jacksonville; J. Dave Anderson, Pensa- 
cola Country Club. 

Toledo: Lowell Hecht, Sylvania Coun- 
try Club; Otto Lermer, Toledo Yacht 
Club; Thomas Webb, Glengarry Country 
Club. 

Upper Midwest: Les Mair, Rochester 
Country Club, Minn.; Stuart Johns, Min- 
neapolis Golf Club; Ken Kowalsky, 
Woodhill Country Club, Waysata, Minn.; 
Hans Skalle, Interlachen Country Club, 
Minneapolis. 

Virginia: Robert J. Roper, Country 
Club of Virginia, Richmond; G. E. Left- 
wich, Jr., Downtown Club, Richmond. 





Conventionalities 





Pictured here are Paul Lampe, Norwood 
Hills Country Club, St. Louis; A. J. Jacquot, 
Jr., Aatell and Jones; Fred Vahrenhold, St. 
Louis representative for Aatell and Jones; and 
John Devers, Tam O'Shanter Country Club, 
Orchard Lake, Mich. 


The Bangs family was well represented 
at the conference. Included were Mr. 
and Mrs. Chick Bangs of Bloomfield Hills 
Country Club, Birmingham, Mich., Mr. 
and Mrs. Fred Bangs of the Chicago Golf 
Club and Bill Bangs, II, of Southern 
Hills Country Club, Tulsa. 


Howard L. “Budge” Hall, Jr., and his 
wife were proudly telling everyone about 
their club, the Eleonda Golf Club, Elk- 
hart, Ind., which is one of the newest 
country clubs in the country. Budge says 
the club boasts the latest ideas and ad- 
vantages. 





Many of the managers and their wives visit- 
ed the Renfield Importers hospitality suite. 


Shown here are Erich Kruger, Burlingame 
(Calif.) Country Club; Dan O'Sullivan, Ren- 
field; Mrs. Daniel Layman; Mr. Layman, 
Union League of Philadelphia; Shirley Clark 
of CLUB MANAGEMENT; and Fred C. Cru- 
ger, Renfield. 
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Henry Holl, manager of the Evansville 
Indiana Country Club, and Mrs. Holl 
are planning a two-months’ trip to Eur- 
rope in May and June with 25 other 
couples on a Gourmet Tour arranged by 
the Executive Stewards Magazine. The 
30-day trip includes England, France, 
Germany, Holland, Italy and Switzer- 
land, and as part of the gourmet pro- 
gram such famous restaurants will be 
visited as Le Coq Hardi, La Tour D’Ar- 
gent, and Le Cremaillee in Paris, and 
the 700-year-old Hosteria Dell’ Orso in 
Rome. 





Mr. and Mrs. 


Mel 
shown here in their W. A. Taylor hospitality 
suite which was visited by many club man- 
agers during the conference. 


Fraccaro (left) are 


Joseph P. Toneiti of the New Haven 
Country Club, New Haven, Connecticut, 
went from St. Louis directly to New Or- 
leans for a Caribbean cruise. Highlights 
will include Venezuela and Puerto Rico. 

Mr. Tonetti has been active in the 
CMAA for many years both as a mem- 
ber and national officer, and organized 
and for many years was president of 
the Connecticut Club Managers Associa- 
tion. 


Norman Storey of the Forest Lake 
Club, Columbia, S. C., is one of the 
most traveled members of the CMAA. 
Norman spent much of his early life in 
San Juan, Puerto Rico, and then later 
worked for a club in Caracas, Venezuela. 
He frequently visits Latin America and 
has many friends throughout that area. 
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Leading Purveyors to Clubs of the 





Toledo District and Friends 


CLIFF’S HOUSE OF POULTRY, INC. 
Fresh Dressed Chickens, Turkeys, Ducks, Geese 
4397 Monroe St. Toledo, Ohio 


STEGEL-SHOWEL COMPANY 
Commercial Cooking Equipment and Utensils 
China, Glass and Silverware 
206-208 Summit Street 


MORGAN LINEN SUPPLY, INC. 
Complete Linen and Towel Supply 
Service for All Business 
34 10th Street 


SULLIVAN PRODUCE 
Fresh Fruits and Vegetables 
Supplying Grocer, Hotels, Restaurants and 
Institutions 
31 South Huron Street 


DRIGGS DAIRY FARMS, INC. 
Dairy Supplies 
1149 Grand Avenue 


BUCKEYE BREWING COMPANY 
1501 Michigan Street 


THE BARTLEY COMPANY 
Toledo’s Oldest, Largest and Most Complete 
Food Distributors 
Brown & Indiana Avenues 
Serving the Finest Clubs 


THE WOOLSON SPICE COMPANY 
Teas—Coffee—S pices 
P. O. Box 667 


VLASIC FROZEN FOODS COMPANY 
Distributors of Complete Line of Products 
Cheese, Frozen Sea Foods and Frozen Vegetables 
for Institutions 
335 Morris Street 


WILLIAMS PROVISION COMPANY 
Quality Meats 


112-120 Wabash St. Toledo, Ohio 


A. RENSCH & COMPANY, EST. 1882 


Purveyors of Fancy Food Products to 
Hotels, Clubs and Institutional Trade 
607 Monroe St. 


WALTER BERMAN & CO. 


Wine Merchants & Importers 
The Finest Imported & American Wines 
Vermouths, Champagnes 
2012 Madison Avenue 


LEE & CADY INSTITUTIONAL DIV. 


Serving Toledo Clubs and Institutions With the 
Finest in Canned and Frozen Foods 
650 East Woodruff Avenue 


BODENSTEDT BROS. 


Imported and Domestic Wines and Champagne 
237 Superior Street 


COLUMBIA COFFEE COMPANY 
1916 Vermont Avenue 


WALDING, KINNAN & MARVIN CO. 
Toledo, Ohio 
Distributors of Belinda, La Corona, Antonio @ 
Cleopatra, Bering, Perfecto Garcia, El Producto 


TOLEDO TOWEL 


TOLEDO MERCHANDISE COMPANY 


Wholesale Paper, Electric Appliance @ 
Refrigeration Equipment 
31 South Superior Street 


M. I. PACKING COMPANY 
42 West Jenkins Columbus, Ohio 


CANADA DRY BOTTLING COMPANY OF 
TOLEDO, INC. 


4035 Upton Avenue 


KUEHMAN’S 
America’s Quality Potato Chips 
1228 Oakwood Ave. 


H. C. ALBRING COMPANY 
All Popular Lines of Confections 
734 Summit Street 
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For Conventionalities 


more 
profits- 


CANADA: Frank J. Morris, Mr. and Mrs. Steve Norrish, "Mac" McWood, Viola Louth, 
( Vi Leslie Louth, Shirley McWood, Hilda Price and Arthur Price. 


Enjoying the hospitality of Seagram's suite were William Peterson, Ray Cary, Robert Brake, 
Lowell Smith, Elizabeth Long, Earl Vineyard of Seagrams; Margaret Roper, Jack McCarthy of 
Seagrams; John Brennan, Vera Duckworth and Carl Ranno of Seagrams. 


Crown 
Meats 


209 N. 6th St. 
MINNEAPOLIS, MINN. 


Write for Weekly 


Market Guide 

BADGER STATE: Front row, Kay Wagman, Muriel Brinkman, Rosemary Backus, Norma 
Henry and Laura Shugart. Back row, Hans Indvik, Bill Brinkman, Ray Wagman, George Junas, 
George Backus, Richard Henry and C. M. Shugart. 
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Conventionalities 





Representing the Mile High Chapter was this group of managers and their wives. 





PENINSULAR CHAPTER: Seated in foreground, Dottie Phillips. Seated, second row, Mrs. 
Loyal Milligan, Mrs. Frank Macioge, Mrs. Elmer Green, Mrs. Bruce Matthews and Mrs. Ed 
Turner. Standing, Mr. Green, Robert P. Phillips, Mr. Turner, Mr. Milligan, Alfred Schiff, "Red" 
Large, Mr. Matthews and Mr. Macioge. 









Hi! SEATTLE IN 1962 f 


: 













& 





EVERGREEN: Putting in their conference bid for Seattle in 1962 are these members of the 
Evergreen Chapter. Ken Meisnest, Bud Goode, Alma Meisnest, Ruth Peach, Leona Jones, 
Chuck Jones, Jean Galloway, Babe McCarthy, Claude Galloway, Joe Bowen and John 
McCarthy. 





Use . 
Samsonite 


ALL-STEEL 
FOLDING CHAIRS 





Proven strongest and safest 
by actual test! 





Why do we say Samsonite is the world’s 
strongest steel folding chair? Because 
in actual tests, Samsonite withstood 
over 1000 pounds (even a troupe of 

acrobats) without buckling. Now in 11 

decorator colors. 

No tipping—Stand on any part of the seat. 

Self-adjusting hinges prévent tilting. 

Extra safety—Fold it or unfold it. Samsonite 

can’t nip your fingers. 

Chip-resistant finish—All parts have’ bond- 

erized baked enamel finish. 

Other Fine Samsonite Chairs: 

A. Samsonite padded 
cushion chair — Up- 
holstered with dam- 
age-resistant vinyl. 

B. Samsonite folding 
armchair — Padded 
and upholstered vinyl 
seat, back, arm-rests. 

C.Samsonite folding 
tablet-arm chair — 
Natural blonde finish 
hardwood tablet-arm. 





WRITE FOR free Samsonite catalog: Shwayder Bros., 
Inc., Institutional Seating .Div., Dept. CL-3, Detroit. 
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ALARA ARRAS 


Mader’s Restaurant Milwaukee Wis 


COAT and HAT RACKS 


Whether in a “checkroom” or as conveniently 
placed self-service wardrobe racks, Checker units 
will solve your wraps problem in an efficient and 
dignified manner. With this modern equipment 
there is no “‘piling-on” of wraps, no hats or gar- 
ments knocked to the floor—each hat has its 
shelf space, each coat is kept spaced apart from 
all others aired, dry, and ‘“‘in press’. Checker’s 
floor or wall racks hold 4 or 5 coats (on hangers or 
hooks) and hats per foot of length each side, come 
3 ft. 2 in., 4 ft. 2 in., or 5 ft. 2 in. units or can be 
interlocked to make continuous racks of any 
length. Floor types come either “stationery’”’ or 
“portable’’—on large ball bearing casters. Wall 
type attach to any available wall space. They are 
built for lifetime service. They never sag, creak 
or wobble. 

























db 





4 ft. Interlocked b 
.- ery 
i DF” Style 
holds 40 
coats and 


hats 





4 ft. Portable 





“SF” Style 
\ holds 20 coats 
Interlocked and hats 
Stationery 
“SF” Style 


Units J 


Checker Wall Racks mount singly 
or interlocked for long lengths. 
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VOGEL-PETERSON CO. 


1127 West 37th Street e Chicago 9, Illinois 


















Conventionalities 





One of the largest groups at the conference was the O-K Chapter, some of whom are 
shown here. 











These managers and wives were at the conference from the Cleveland area. 











PIEDMONT CHAPTER: Norman Storey, Forest Lake Country Club, Columbia, S. C.; Ben 
Speidel, Starmount Forest Country Club, Greensboro; Albert J. Silva, Cabarrus Country 











Club, Concord, N. C.; Albert M. Brooks, Carmel Country Club, Charlotte; R. P. Scott, 
Carolina Country Club, Raleigh, president, Piedmont Chapter. Seated: Mrs. Storey, Mrs. 
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Speidel, Mrs. Silva, Mrs. Scott. 
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As usual, Chicago was represented by a large group at the conference. 














An old-fashioned German beer festival was held at the Chase Hotel on Thursday night of the 
conference, and sponsor of this party was the United States Brewers Foundation. At the party 
were, from the left: Howard Dawson, Anheuser-Busch; James Burry, Schlitz; Thoxen Fox, Carlings; 
James S. Novier, U. S. Brewers; Thomas C. Burrows, Anheuser-Busch; C. G. Bresnahan, Carlings; 
Donald G. Glascoff, U. S. Brewers; James F. Reilly, U. S. Brewers; and G. C. lhenfeld, Schlitz. 











A large group enjoyed the hospitality in the James Barclay suite. Seated in foreground: 
Alfred Schiff and Nell LePla. Seated in second row: Stuart Johns, Frank Macioge, Harriett 
Macioge, Bill Wagner and Bill LePla. Standing: Henry Holl, Ed Grenard, Bill Manduke, Lin 





Pedrick of James Barclay, Bill Jones, Marge Turner and Gene Rawlings. 
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Bring Customers 
Back for More 


Athiaatwe 


Menu Stems! 


Give your customers 

a luxury feeling with 

new and exciting pa- 
per table appoint- 
ments. Give yourself 
a more economical 
and practical food 
service operation. 
Use menu _ cards, 
wine lists, and menu 
inserts designed to 
please the eye and to 
SELL the palate. 
Aatell & Jones helps 
you build repeat busi- 
ness with their cus- 
tom-designed or stock 
menu patterns, print- 
ed in decorator colors 
on quality stock. 
Select from a large 
variety and be as- 
sured of the best. All 
menu stocks are suit- 
able for printing and 
duplicating process- 
es. Write today for 
information. 


Aratell 


& 
Efones, ne. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 


Decatur, Ga., 157 Hood Circle 
Chicago, 4754 Washington Blvd. 
New York, 1265 Broadway 
Washington, D. C. 














Deluxe Portable Seating 
by 


Heywood-Wakefield 
portable chairs pro- / SRENaTYene 
vide an economical, 
convenient means of Vv 
obtaining additional, EST. 1826 
temporary seating 
capacity without sacrificing comfort 
or dignity of decor. Available in full- 
upholstered spring cushion models, 
semi-upholstered, and durable ply- 
wood, the entire line features welded 
tubular steel frame construction which 
assures years of extra service. Write 
for illustrated literature. 


HEYWOOD-WAKEFIELD COMPANY 
Auditorium Seating Division 
MENOMINEE, MICHIGAN 




















Profit the Difference 





See the Difference 
Taste the Difference 


. . . When its made 
with FROTHEE 





For FREE Frothee sample write, 
phone or telegraph! Prompt re- 
quests will also include a FREE 
quart of Side Kick lemon juice! 


HOUSE OF FROTHEE 


437 10th Avenue 
New York I, N. Y. 
LAckawanna 4-2090 


When ordering from your local dealer 
insist on genuine 


FROTHEE 
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Conventionalities 





Mr. and Mrs. Frank Dowie, Sr., and Mr. and Mrs. Frank Dowie, Jr., Des Moines Club with 
Don Clark and Catherine Barrett, Club Management magazine. 





Shown here in the Stitzel-Weller hospitality suite are J. Glennon Walsh of Stitzel-Weller, 
Mrs. Walsh, Shirley Clark of Club Management, Norman Hayden of Stitzel-Weller, Mr. and 
Mrs. A. J. Donadeo, Charles Viviano and Mrs. Viviano. 

























































Sponsor of the Thursday night reception at the Missouri Athletic Club was Edward Don & 
Co. of Chicago. Pictured from the left are Jerry Don, Jack Taylor of the Pepper Pike Club. 
Cleveland; Mrs. Taylor, John Saiger of Ed. Don, and Kelly Don. 
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Preferred Reading 


with men who buy for America’s Clubs 


EDITORIAL LEADERSHIP - + « Club Management is deliberately and 


FIRST 


skilfully edited to meet the needs of America’s private membership club 
executives who are directly concerned with the buying of food, beverages and 
equipment for their clubs. 


Club Managers are the only authoritative sources on business management 
of clubs, and these are the men who write the principal how-to articles that are 
published in Club Management. 


By a like token, only in Club Management, and in no other publication, can 
these executives find the answers to their club problems, and every month 
they look to Club Management for help. 


IN READERSH I e . - - Asa result of attuning its editorial services 


to the needs of club executives, Club Management has struck a deeply re- 
sponsive chord among the important people in the club market. 


In readership surveys Club Management scores in the Number One position 
—first and in many cases the ONLY choice among buyers in the club market. 


FIRST IN CIRCULATION, IN GROWTH . . . te merit of 


Club Management's editorial formula is reflected in continuing circulation 
growth, with total PAID circulation now the largest in history. 


Club Management now reaches more club executives, more club officers, 
more club buyers than all other trade publications combined—and it reaches 
them at a much lower cost. 


LEADER IN CLUB ADVERTISING » » » Club Management offers 


advertisers their only direct link with the ever expanding club market. More 
and more firms interested in selling the BIG club market are turning to Club 
Management, the one and only magazine that completely covers this important 
field. 


NUMBER ON E VALU E - « +» Through just one magazine, Club Manage- 


ment, you can reach and influence this major market. Don’t scatter your ad- 
vertising efforts, but concentrate on the quality market of the institutional field. 


Write now for full information on how you can sell the club market. 


CLUB MANAGEMENT 


408 Olive Street 


St. Louis 2, Missouri 
Los Angeles: Smith & Hollyday, 5487 Wilshire Blvd.—San Francisco: Smith & Hollyday. Russ Bldg. 
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CLEANING MATERIAL AND 
CHEMICALS CO. 


2828 Liberty Ave., Pittsburgh 22 


AT 1-6382 Mr. J. A. Lakits 


LEWIS BROTHERS 
Hotel—Clubs—Restaurant Suppliers 


1213 Penn Ave., Pittsburgh 22 
EX 1-0912 


MEADOW GOLD DAIRIES 
126 Denniston St., Pittsburgh 


STEEL CITY REFRIGERATION CO. 


Design, Engineering, Installers of Refrigeration, 


Air Conditioning and Heating 
214 Auburn St., Pittsburgh 


POTTER-McCUNE CO. 
Walnut at 32nd St. 
McKeesport, Pa. 


KNAPP BROTHERS CO. 
Fish, Oysters and Seafood 
Blvd. of Allies, Pittsburgh 


DUQUESNE LINEN SERVICE, INC. 
40th St., Pittsburgh 


WEST PENN POULTRY CO. 
Poultry—Game—Meat S pecialties 


Carnegie, Pa. 


FLYNN SALES CORPORATION 


Designers of Stainless Steel Equipment 
Syracuse China 


South Main and Wabash St., Pittsburgh 


DUQUESNE FOODS COMPANY 
Pittsburgh 


MUNN LE LT 


LEADING PURVEYURS TOU CLUBS 


CHURCHILL MEAT COMPANY 
Meats, Poultry, Butter, Cheese and Eggs 
Pittsburgh 


MRS. LOUISE LA MANTIA 
Box 133, Latrobe 
PHILIP LA MANTIA 


CONTINENTAL COFFEE COMPANY 
2034 Penn Ave., Pittsburgh 


DIAMOND RESTAURANT SUPPLY 
Meat Provision Poultry 
Diamond Market, Pittsburgh 


LEON PRODUCE COMPANY 
Wholesale Fruits and Vegetables 
1721 Penn Ave., Pittsburgh 


CALGON CO., INC. 
Hagen Bldg., Pittsburgh 


FRANCIS H. LEGGETT AND CO. 
Premier Foods 
1213 Galveston Ave., Pittsburgh 12 


RIECK DAIRY COMPANY 
Sealtest Dairy Products 
Pittsburgh 19 


PAUL HEAGY REFRIGERATION AND 
AIR CONDITION 


Maintenance and Service 
Bridgeville, Pa. 


JOHNSTOWN SANITARY DAIRY CO. 
Johnstown, Pa. 


UAT 
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A. J. AVETTA Seafoods 
Blvd. of the Allies, Pittsburgh 


THOMPSONS FLOWER SHOP, INC. 
3909 Forbes St., Pittsburgh 


FABER COE AND GREGG OF PA., INC. 


1023 Liberty Ave., Pittsburgh 22 


UNION DAIRY FARMERS COOP 
Country Belle 
1623 Saw Mill Run Blvd., Pittsburgh 10 


THE ZIEGLER MEAT COMPANY 
Pittsburgh 


WILLIAM DELP, INC. 


Manufacturers & Distributors 
Food Service Equipment 


2211 Fifth Ave., Pittsburgh 19 
AT 1-1196 


TURNER DAIRY FARMS, INC. 
1049 Jefferson Road, Pittsburgh 


C. M. WOOLSTON 
Seafood 


Agent—Mrs. Betty McKiterick 
7883 Mark Dr., Verona, Pa. 


BELOTTI’S BAKERY 
77 Univrs. Rd., Pittsburgh 35 
CH 2-3090 


JAMES G. HARDY CO., INC. 
11 East 26th St., New York, N. Y. 
Mr. Tetrault 


NN 


OF THE PITTSBURGH CHAPTER 


PICADIO TAXI 
Limousine & Baggage Service 


Ligonier, Pa. 
BE 8-2311 


MODEL COATS & APRON SUPPLY CO. 
4809 Penn Ave., Pittsburgh 24 


H. F. BEHRHORST AND SONS, INC. 
Canned Foods—Food Supplies 
Carson Street, Pittsburgh 3 


J. GEYER ELLISON 
Meat and Poultry 


714 Arkway, Pittsburgh 
AL 1-3141 


GEORGE L. NEFF AND COMPANY 
Pittsburgh 


HOBBS RUBBER COMPANY 
1003 Watson, Pittsburgh 
CO 1-3193 


Compliments of MR. PAT DONADEO 
Long Road, Penn Hills, Pittsburgh 35 


PITT CHEMICAL & SANITARY 
SUPPLY CO. 
1315 Penn Ave., Pittsburgh 


PICADIO BEER DISTRIBUTOR 
Ligonier, Pa. 
BE 8-9797 


WESTERN PENNSYLVANIA MANAGERS 


Club Managers Association of 
Pittsburgh, Pa. 
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NJOYMENT and pleasure key- 
noted the women’s program of the 
31st Annual Conference of the CMAA 
held at the Hotel Sheraton-Jefferson, 
St. Louis, February 12-15. 

Upon registering all the ladies re- 
ceived lovely General Electric port- 
able steam irons and a Princess Gard- 
ner “Continental” wallet. 

Wednesday evening, February 12, 
a welcoming cocktail party was held 
in the Boulevard Room of the Shera- 
ton-Jefferson. Old friends met, new 
friends were made and it was obvious 
they were all in St. Louis to enjoy 
themselves. 

Thursday the ladies joined the men 
for the opening session of the con- 
ference, and for luncheon in the Gold 
Room of the Sheraton-Jefferson. This 
splendid luncheon was hosted by Can- 
ada Dry Ginger Ale, Inc., and will 


New Friends and Old Enjoy 


Ladies Program at Conference 


By Shirley Clark 


always be well remembered for the 
witty and informative speech given 
by Tom Collins, publicity director, 
City National Bank and Trust Co., 
Kansas City, Missouri. 

The next event was an old-fash- 
ioned mellodrama on the last remain- 
ing showboat on the Mississippi, The 
Golden Rod. 

Buses took us to the levee where 
we were welcomed by the strains of 
“Here Comes the Showboat,” played 
on a Calliope. “The Convict’s Daugh- 


Room of the Sheraton. 
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On Friday a champagne luncheon and fashion show was held for the women in the Boulevard 


ter,” the special drama, received a 
riotious welcome, as one could tell by 
the amount of hissing given the villain 
and the cheering given the hero. Of 
course, this was greatly encouraged 
by the actors. 

Buses returned the ladies to the 
Sheraton-Jefferson so that we could 
rest and prepare for the German Beer 
Festival held that evening in the 
beautiful Khorassan Room of the 
Chase Hotel. 

Friday, February 14, Valentine’s 
Day, ample time was allowed for shop- 
ping or visiting or just sleeping in. 
This day’s activities for the ladies 
started at 12:30 p.m. with a delectable 
champagne luncheon which was a 
gourmet’s delight. The Piper Heid- 
sieck champagne served was through 
the courtesy of Renfield Importers, 
Ltd., New York, N. Y. The menu in- 
cluded consommé of green turtle, Car- 
ibbean; cheese straws; crab meat, Im- 
perial natural; asparagus, Hollan- 
daise; bibb lettuce salad, gourmet 
dressing, Valentine Surprise. Al- 
though no more than the champagne 
was needed to get the group in a 
party mood, one of St. Louis’ most ca- 
pable showmen, Jack Fields and his 
orchestra, entertained and also had 
members of the audience participating 
with him. 

A lavish fashion show was present- 
ed by Leppert Roos, exclusive St. 
Louis women’s shop, with comment- 
ary by Raymond Wilkerson. The 
show included luxurious minks and 
ermines as well as_ suits, cocktail 
dresses and evening wear by such 
well known designers as Oleg Cassini, 
Ben Reig, Anna Miller, and Rudolf. 
All models wore hat creations from 
the Gertrude Menczer shop in St. 
Louis. 

One of the highlights of this show 
was the surprise appearance of one 
of St. Louis’ foremost columnists, 
Beulah Schacht. Being a writer with 


(Turn to page 151) 




























Tn fee ITE RETR LISI NS WEN 






















HYOOOOOOOOOSOCSOOSOSOOOOOOOLY HOSOCOOOOOSOOSOOSOOOOOOSOOOOOOOOOOOOOOOOOOE OOOOOD+OOOOOOSOOOOOOOOOOOOOOOG 


Friends of the Delta Chapter 


(Arkansas—Tennessee—Mississippi—Louisiana ) 


Compliments 
FOREMOST DAIRIES, INC. 
Shreveport, La. 


LITTLE ROCK FISH & OYSTER CO. 


Wholesale Dealers 
Fresh Frozen, Salt & Smoked Fish 
Little Rock, Ark. 


Compliments 
DIXIE MEAT CO. 
Memphis, Tenn. 


VOGEL’S, INC. 
Frosty Acres, Frosty Seas 
Frozen Foods 
Little Rock, Ark. 


Compliments 
M. E. CARTER & CO. 
Memphis, Tenn. 


For Better Health & Taste 
Use Fresh Fruits & Vegetables 
DILLAHA FRUIT CO. 
Little Rock, Ark. 


JIMMY WHITTMORE 
Fancy Frozen Foods 
Memphis, Tenn. 


Compliments 


A FRIEND OF DELTA MANAGERS 


Shreveport, La. 


ELLIS & CROW DISTRIBUTORS 
Maxwell House Coffee & Restaurant Supplies 


Little Rock, Ark. 


Compliments 


AMERICAN LINEN SERVICE CO. 


Memphis, Tenn. 


SEALTEST 
Dairy Products 
Memphis, Tenn. 


E. M. GOLDBERG 
Wholesale Poultry & Eggs 
Specializing Hotels & Restaurants 
Memphis, Tenn. 


Compliments 
BUCKELEW HARDWARE CO. 
Shreveport, La. 


MEMPHIS LINEN SUPPLY CO. 
“A Dependable Service” 
Memphis, Tenn. 


Compliments 
LIPSEY FISH CO. 
Memphis, Tenn. 


Compliments 
CROWN MEAT CO. 


Minneapolis, Minn. 


For the Best in Produce” 
SEVENTH ST. PRODUCE CO. 
Little Rock, Arkansas 


“All Your Paper & Janitor Needs” 
LITTLE ROCK PAPER CO. 
Little Rock, Ark. 


‘ 
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ABBOTTS DAIRIES, INC. 
Milk Division—31st & Chestnut Sts. 
Ice Cream Div.—238 Lombard St. 


ARBY CRAFT COMPANY 


17th and Fairmount Ave., Philadelphia 30 
ST 2-9900 


Glassware—Chinaware—Silverware 
Utensils—Custom Built Kitchen Equipment 


MARTIN J. BENEDICT COMPANY 
Food Service Equipment 


2207 Chestnut St., Philadelphia 3 


CALVANI’S SEA FOOD 
Wholesale & Retail 


119 E. Chelten Ave. 
Germantown 44, Philadelphia 
GE 8-4910-11-12 


COLONIAL BEEF COMPANY 
Producers of Ready-Cut Portion Control Meats 


401-09 N. Franklin St., Philadelphia 23 


ELLIS IMPORTING COMPANY 
126 N. Delaware Ave., Philadelphia 6 


WILLIAM L. EVANS 


Reading Terminal Market 
Fresh Fish 


“The Finest Seafoods in Philadelphia’’ 


Walnut 2-5800 Specializing in Boneless Shad 


LEADING PURVEYORS TO CLUBS 






Greetings to 
THE CLUB MANAGERS 
from 
FOREMOST DAIRIES, INC. 
The Great Name in Dairy Products 





GORDON-DAVIS LINEN SUPPLY 


Eleventh & Oxford Sts., Philadelphia 22 
Poplar 3-2500 


HARDWICK & MAGEE COMPANY 
Carpets—Rugs—F urniture 
1209 Chestnut St., Philadelphia 7 


Since 1860 WA 2-2421 


4 Generations 
HITSCHLER AND BENDER CO. 
Poultry—Butter—Eggs—Cheese—Margarine 


Purveyors of Top Quality for Over 96 Years | 
Reading Terminal Market Philadelphia 7 


F. W. HOFFMAN & CO., INC. | 
Cleaning and Sanitation Supplies | 
35 South 4th St., Philadelphia 6 


M. J. KELLY COMPANY 
Meat—Food Products 
24 S. Delaware Ave., Philadelphia 6 





COMPLIMENTS 
of 


L. C. K. 





Famous for Quality Since 1916 
STANLEY MARVEL 


Butter—Eggs—Cheese 
106 N. Delaware Ave. 


MA 7-1166 
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THEODORE MEYER EST. 


The Best in Pest Control 
Baltimore 
Washington 


Trenton 
Philadelphia 


Stevenson 7-9000 
Private Phone Exchange 


MILDEN & WHITE, INC. 


Established 1874 
Poultry—Game—Sea F ood—F rozen Foods 


1224 North 9th Street Philadelphia 22, Pa. 


JAMES MORONEY, INC. 


Importer and Wholesaler 
Wines & Liquors 


312 S. 24th St., Philadelphia 3 


NOVICK BROTHERS 
Wholesale Fresh & Frozen 
Fruits and Vegetables 


448-50-52 N. Franklin St., Philadelphia 23 
WAlnut 5-4583 


PENNSYLVANIA LINEN RENTAL 
SERVICE 


Quality Linen Service to Clubs, Hotels 
@ Restaurants 


32nd & Powelton Ave., Philadelphia 
BA 2-5200 





| HENRY J. ROHNER 
\ Wholesale Grocers 


62 N. Front St., Philadelphia 6 
MArket 7-3142 





IN PHILADELPHIA AND VICINITY 


W. E. RYAN, INC. 


Down Home Farms 
Down Home Butter, Eggs & Poultry 


520-22 N. 2nd St. Philadelphia 23 
John L. Ryan, Pres. WaAlnut 2-1468-69 


C. J. SHARPLESS 


Wholesale 
Meats, Poultry and Provisions 


14 S. Front St., Philadelphia 6 
WAlnut 2-5510 


FELIX SPATOLA & SONS 


Established 1880 
Fresh @ Frosted Fruits & Vegetables 


S.W. cor. 12th & Hamilton Streets 
WaAlnut 2-5600 Philadelphia 23, Pa. 


THE JULIUS STEIN CO. 
Meats—Provisions—Poultry 


146-48 W. Laurel St., Philadelphia 23 
MArket 7-8120 


CHARLES STRICKLER & SONS 
204-212 Callowhill St. 


Importers & Wholesale Grocers 
Golden Buck Welsh Rarebit 


VENTURI, INC. 
Fresh and Frozen Fruits and Vegetables 


1430 South St., Philadelphia 46 
Kingsley 5-2012 


GEO. L. WELLS, INC. 


Wholesale 
Quality Meats, Provisions and Poultry 


402-404 N. Second St., Philadelphia 23 


(Continued on next page) 
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Leading Purveyors to Clubs in 


PHILADELPHIA AND VICINITY 


(Continued from preceding page) 


H. T. WHITE & CO. 


Printers—Stationers—Engravers 
Specialists in hotel and club printing 
Complete line of items for the office 

Local and Suburban Delivery 


126 S. Eleventh St., Philadelphia 7 
WaAlnut 3-1225 


John S. Wilson Phone GLobe 9-2367 
Andre Frederic Established 1925 


WILSON MUSHROOM CO. 
P. O. Glen Mills, Pa. 


Fresh and Canned Mushrooms All the Year 
Around 


VIRNELSON’S BAKERY, INC. 
GINGHAM LADY BREAD 


Thompson & Hutchinson Sts. 
STevenson 4-7700 Philadelphia 22 


Tux Brand Canned Foods 
GEORGE B. VROOMAN, INC. 
Philadelphia 47, Pa. 


WESTERN EXTERMINATING CO. 


Offices in Principal Eastern Cities 
Pest and Termite Control 


BA 2-7300 Philadelphia 


E. A. WOODRING COMPANY 
Food Service Equipment 


5026 Spruce St., Philadelphia 
Phone SHerwood 8-1050 


DAWSON’S SEA FOOD 


Wholesale 
Brokers 
Wilmington, Delaware 


821-23 Madison OL 8-4238 


BORDEN’S ICE CREAM COMPANY 
Wilmington, Delaware 


STikxLING PRINTING COMPANY 


5th and Tatnall Streets 
Wilmington, Delaware 


Phone OL 4-2466 


STANDARD COAT, APRON & LINEN 
SERVICE, INC. 


A Complete Rental Service for Country Clubs 
300 Orange Street—Wilmington, Delaware 


Phone OL 4-7392 


SCHUYLER-WRENN PAPER CO. 
INCORPORATED 


118 South State Road 
Upper Darby, Pa. 


BROWN & SCOTT PACKING CO. 


Better Sausage Products 
737 South Market—Wilmington, Delaware 


OL 5-9631 


SWIFT’S KITCHEN EQUIP. CO. 


209 Shipley Street 
Wilmington, Delaware 
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a generous sense of humor, Miss 
Schacht braved the audience in these 
gorgeous creations with a lot of forti- 
tude and a few quips to the side- 
lines to help ease her nervous trem- 
ors. 

All the ladies were given carna- 
tion corsages, carrying out the Val- 
entine Day theme, and also received 
key rings with a tiny purse attached 
for “mad money.” These were sup- 
plied by the Angelica Uniform Com- 
pany of St. Louis. 

Saturday morning it was apropos 
that a sightseeing tour of historic old 
St. Louis was in order in that it was 
the 194th birthday of the city. This 
trip included buildings that were over 
190 years old, the home of Eugene 
Field (the child’s poet), the home 
of Budweiser Beer, the settlements 
of the French people in St. Louis, 
the German section and also the Ital- 
ian section. The trip included a visit 
to the first city hall west of the Missis- 
sippi, where today one can still see 
the block and chains from which 
slaves were sold many years ago. 

After touring the Jewel Box in 
Forest Park, the second largest park 
within a city in the United States, 
the ladies moved to the swank Park 
Plaza Hotel overlooking the park. 
There, high up on the 28th floor, with 
a panoramic view of the entire city, 
we enjoyed cocktails and lots of 
ladies’ talk. A delightful luncheon was 
served in the Tiara Room, featuring 
breast of capon, Perigourdine, on wild 
rice; broiled tomato, Provencale; 
broccoli, Mornay; chef’s salad bowl; 
and strawberry ice cream pie, au 
Kirsch. This luncheon truly would 
have captivated an epicure. 

Mrs. Thomas C. McGuffey intro- 
duced Mrs. Arthur Young of Angelica 
Uniform Company, St. Louis; Mrs. 
Royce Chaney, Northwood -Club, Dal- 
las; and Mrs. Daniel M. Layman of 
The Union League of Philadelphia 
who expressed her thanks on behalf 


of all the club managers’ wives for 
the “wonderful and enjoyable” time 
had in St. Louis. 

In keeping with the historic theme 
of this day, an enlightening talk “Saint 
Louis: Seen by a Home-Grown Wom- 
an,” was given by Adele Starbird, 
the dean of women at Washington 
University, St. Louis, and a writer for 
the St. Louis Post Dispatch. 

Congratulations are in order for the 
ingenuity and effort of Mrs. Paul B. 
Lampe, chairman of the ladies enter- 
tainment committee, Norwood Hills 
Country Club; Mrs. Elmer R. Can- 
non, University Club; Mrs. Steffen F. 
Diamant, Meadowbrook Country 
Club; Mrs. Gerard T. Egan, Green- 
briar Hills Country Club; Mrs. Irvin 
L. Jochim; Mrs. Thomas C. McGuffey, 
Missouri Athletic Club; Mrs. Chris- 
topher S. Murphy, Algonquin Golf 
Club; Mrs. Thomas J. Spillane, Mis- 
souri Athletic Club; Mrs. Nicholas 
F. Sinopole, Algonquin Golf Club; 
Mrs. Rene de la Torre, Glen Echo 
Country Club; and Mrs. Edward Voe- 
geli, Bellerive Country Club. Mrs. 
McGuffey graciously substituted as 
chairman during the convention, as 
Mrs. Lampe was unexpectedly hos- 
pitalized. 


This Month's Cover 


The cover picture of Lambert Air- 
port, St. Louis, is furnished by Pitts- 
burgh Plate Glass Company which 
has selected some of the outstanding 
showplaces of America to be the fea- 
tures of a new and unique corporate 
advertising campaign depicting dra- 
matic and colorful uses of its many 
diversified products. 

Many managers and their wives, 
attending the CMAA conference last 
month, passed through this magnif- 
icent airport which serves the city of 
St. Louis. 

The first advertisement in the PPG 
series shows the interior of the air- 

















Under the same ownership- 
management as the famous Cavalier W@W 


at Virginia Beach, the oceanfront 


v 


i 


perfect in every particular. f NS 


UNDER THE DIRECTION 


‘ 

4g Cavolier in Fort Lauderdale is Florida C3 
OF SIDNEY BANKS 
{ 


Oceanfront 


FORT LAUDERDALE 
FLORIDA 





port, and copy says “soaring arches 
with acres of PPG glass give St. Louis 
one of the world’s most modern air- 
ports. Colorful aircraft, trimmed and 
protected with PPG finishes, wing in- 
to Lambert Field . . . keep passengers 
comfortable with PPG fiberglass in- 
sulation.” 

The campaign is geared to the 
theme “so much of beauty starts at 
PPG.” Each advertisement contains a 
large four-color illustration of one 
showplace whose beauty is enhanced 
by one or more PPG products in the 
fields of glass, paint, chemicals, or fi- 
berglass. The advertisements point 
out that, besides their eye-appeal, 
these products also contribute in 
terms of safety, cleanliness, better 
crops, better sight, health, protection, 
convenience, comfort, light or sanita- 
tion. 


Pheasant Recipe 


From the South Dakota Pheasant 
Co. comes this recipe as prepared by 
Chef Paul A. Haberstich, Westwood 
Restaurant, Rapid City, S. D. 

Salt and pepper pheasant. Roast in 
deep frying pan. Add vegetables and 
thyme leaves. Baste while roasting. 
About 15 minutes before pheasant is 
done, add one glass of dry white wine. 
Remove pheasant and make a light 
sauce out of the stock. Serve with 
currant jelly and wild rice. 

Wild Rice: Steam rice until tender. 
Braise finely chopped onions until 
tender. Combine wild rice with on- 
ions. Season with curry powder and 
crushed pineapple. 

For information about the firm’s 
new pheasant crop, write South Da- 
kota Pheasant Co., Canton, S. D. 











MAYONNAISE-FRENCH DRESSING 


BLENDED OIL: OLIVE OIL- SALAD OIL 


CONDIMENTS: OLIVES ¢ CHERRIES 


CHICAGO. LA. &£ 








BOSTON 
NEW YORK 
| PHILADELPHIA S.F. MIAMI } 
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—— UPPER MIDWEST CHAPTER — 


Leading Purveyors 


ASLESEN COMPANY 


Cafe, Institution, Hotel, Bakery Equipment 
Wholesale Groceries 


509 Washington Ave., So., Minneapolis 15, Minn. 


WESLEY BARLOW 
Music for All Occasions 


1205 Hawthorne Ave. 
FEderal 6-3204 


Minneapolis 


BERGIN FRUIT CO., INC. 
Wholesale Fresh Fruits & Vegetables 


223-225 6th St., No., Minneapolis 3, Minn. 
FE 3-5331 


CALHOUN LAUNDERERS AND 
CLEANERS CO. 


Cleaners—Launderers 


3013 Lyndale Ave. So. TAylor 3-6255 


CROWN MEAT & PROVISION CO. 
Purveyors of America’s Finest Meats 


209 No. 6th St. Minneapolis 


FEderal 3-0331 


EIBERT COFFEE CO., INC. 
Importers—Roasters 
816-830 Berry St., Midway St. Paul 14, Minn. 


MARTIN FALK PAPER CO. 
Minneapolis, St. Paul, 
Duluth, and Superior 


GOULET’S INC. 
Food Service Equipment & Supplies 


601 N. 4th St. Minneapolis 1, Minn. 


FEderal 2-8841 


GRIGGS, COOPER & CO., INC. 


Minnesota’s Largest Distributor 


Fine Imported and Domestic Beverages 
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The HENNEPIN PRESS 
Commercial Printing 
616 Fifth Ave., So. FEderal 9-8915 


C. J. HOIGAARD CO. 


Awnings—Canvas Products—Tents 
Tarpaulins—V enetian Blinds 


30 Washington Ave. Minneapolis 


GORDON JENSEN, INC. 
Headquarters for Syracuse China 


2210 Hennepin Ave. Minneapolis 


JERSEY ICE CREAM 
Minneapolis 3, Minn. FE 6-3378 


78 Years of Quality and Service 


JOHNSON MEAT CO. 


Purveyors of Fine Meats and Poultry for 
Restaurants, Clubs & Institutions 


1417 Nicollet Ave. Minneapolis 4, Minn. 


MAY BROTHERS CO. 


Institutional Foods 


3501 Marshall St., N. E. Minneapolis 


McGARVEY-ATWOOD COFFEE CO., INC. 


Finest quality coffee and tea 
for over a quarter century 


1129 Currie Ave. Minneapolis 


MINNESOTA TORO, INC. 


Lawn, Garden, Snow Removal and Golf Course 
Equipment and Supplies 


2538 Hennepin Ave. Minneapolis 


(Continued on next page) 


































Frank B. O'Connell, Athens Athletic Club, 
Oakland, California, showing the club's pub- 
licity contest material, which won an honorable 
mention award, to Dick Felker of the University 
Club, Oakland. Frank explains that credit for 
the award should go to Miss Esther Crow, 
activities secretary of the club, and Elmer 
Thorpe, the club's printer. 


It was the first conference for Frank 
J. Norris of the St. Charles Country 
Club, Winnipeg, Canada, and it was the 
first time, according to the Canadian 
managers, that a manager from Winni- 
peg had attended a CMAA conference. 
Mr. Norris’s club is the site of many 
big golf tournaments and is where John- 
ny Palmer won the Canadian Open 
(sponsored by Seagrams) in 1952 with a 
25 under par. 


Conventionalities 


John Bennett, San Francisco Com- 
mercial Club, told of a nice honor re- 
cently given to his predecessor at the 
club, Leslie Houdlett who was manager 
of the San Francisco Commercial Club 
for 25 years. Mr. Houdlett was named an 
honorary life member of the club. John 
Bennett, incidentally, is the fifth man- 
ager in the 105-year history of the club. 


Mr. and Mrs. Jack Taylor, Pepper Pike 
Club, Cleveland, used the St. Louis con- 
ference as a jumping off spot for their 
vacation. Following the successful meet- 
ing they planned to drive to Phoenix 
for a few days of golfing, then on to 
Apple Valley, Calif., where several years 
ago they purchased a lot. 


Another couple heading for Phoenix 
was Mr. and Mrs. Alphonse Raes of the 
Minikahda Club, Minneapolis. Al for 
many years managed the University Club 
in St. Louis so that year’s meeting was 
a “homecoming” for him. The Raes 
planned to spend plenty of time on the 
golf courses in Phoenix. 


Jack Kozar, Lakewood Country Club, 
Westlake, O., was batching it at the con- 
ference; and was also one of those head- 
ing for Phoenix at the conclusion of the 
meeting, for a golfing vacation. 






Dispensing hospitality at the Canada Dry 
suite was "Skip" Walz (left), assistant to the 
president of Canada Dry. Others, from the 
left, Lee Seeger, Brentwood Country Club, 
Los Angeles; J. J. O'Reilly, Fort Worth Elks 
Club, and John Bennett, Commercial Club of 
San Francisco. 


Mr. and Mrs. Jim J. O’Reilly, Elks Club, 
Fort Worth, have a problem to solve 
when they attend conferences—and it 
might be called tenfold. That’s the num- 
ber of children they have, so generally 
one baby sitter isn’t the answer to their 
problem. This year the answer came 
when they parked their children with 
four families. 


Bob Williams, Humble Club, Houston, 
helped swell the Texas Lone Star con- 
tingent by attending his first conference. 
Bob’s club is one of the many clubs 
throughout the country operated private- 
ly by firms for their employes. Inciden- 
tally, the Texas chapter boasted an at- 
tendance of 53 members who represented 
50 clubs. 


—— UPPER MIDWEST CHAPTER —— 


St. Paul 


Hotel Fixtures 
112 Hennepin Ave. 





NEW YORK TEA COMPANY 


ROSANDER COMPANY 
Automatic Coffee Brewer 
311 Fifth Ave., No., Minneapolis 1, Minn. 


H. M. SMYTH COMPANY, INC. 
Creative Artists, Lithographers and Printers 
St. Paul 8, Minn. 


Leading Purveyors 


FE. 3-5534 


(Continued from preceding page) 


SOGARD AND RIVKIN PRODUCE CO. 


416 Second Ave. South 


Minneapolis, Minnesota 


JOSEPH F. PALEN, INC. 
Creators of Distinctive Cafe, Bar and 


TWIN CITY MEAT SUPPLY CO., INC. 


Minneapolis 


Purveyors of Choice Meats—Poultry—Fish 


Geo. F. Heimel, Pres. & Mgr. 


350 E. 6th 


St. Paul 1, Minnesota 


WALKER’S MEATS, INC. 





Hotel & Restaurant Supplies 


1001 N. Concord St., South St. Paul, Minn. 
Al Kisch, Pres. 


La Salle 1826-1827 
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FRIENDS OF 


ASTER FLORIST 
Flowers for All Occasions 


1528 Connecticut Avenue, N.W. 
Washington 6, D. C. 


CROWN SUPPLY, INC. 
Paper, Restaurant, Janitor Supplies 


310 Sixth Street South Arlington, Virginia 
Phone OTis 4-7115 


“COMPLIMENTS OF EMBASSY DAIRY” 


S. W. STINEMETZ & COMPANY, INC. 


Carter T. Gibson, President 
Kitchen Equipment & Refrigeration 


1160 19th Street, N.W. Washington, D. C. 
DIstrict 7-7317 


“COMPLIMENTS OF ABBOTTS AND 
JANE LOGAN ICE CREAM” 


E. B. ADAMS CO. 
Food Serving Equipment 


1612 U Street, N.W. DEcatur 2-8100 
Washington, D. C. 


ACME PRINTING COMPANY 
“Distinctive Printing” 
708 13th Street, N.W. 
NAtional 8-1558 Washington, D. C. 


GEORGE W. ALLEN COMPANY, INC. 
5413 Georgia Avenue, N.W. 
Washington 11, D. C. TAylor 9-3209 


EDWARD BOKER FOODS, INC. 
1480 Okie Street, N.E. Washington, D. C. 
James T. Doukas, Vice President 


BRIGGS & CO. 


A Famous Name in Foods 
Meat Products—Ice Cream 


Washington, D. C. 


NATIONAL CAPITA’. 


CANADA DRY CORPORATION 
1201 East West Highway 
Silver Spring, Maryland 


T. A. CANTWELL & CO., INC. 
Mill Representatives 
Envelopes—Paper—T wine—Boxes 
58-64 H Street, N.W. Washington, D. C. 


G. L. CORNELL CO 
4715 Miller Avenue 
Bethesda, Maryland 


DISTRICT HOTEL SUPPLY CO. 
“Only the Best” Meats and Provisions 
500 12th Street, S.W. Washington 4, D. C. 


EDWARD DON & COMPANY 
Chicago, Illinois 


ECHO KITCHEN EQUIPMENT REPAIR CO. 
Kitchen Equipment and Electric Service 
3305 8th Street, N.E. Washington, D. C. 


GUY, CURRAN & CO., INC. 
Linens 


313-319 9th Street, N.W., Washington 4, D. C. 


DANIEL LOUGHRAN CO., INC. 
Cigars—El Producto, Gold Label, King Edward 
402 1ith Street, S.W. Washington, D. C. 


PARKER W. LUCKETT, INC. 
General Insurance and Surety Bonds 
927 S. Walter Reed Drive Arlington, Virginia 
JAckson 5-8840 


“Hankey Bannister” Scotch Whiskey 
Importers 
MARVIN & SNEAD SALES CORPORATION 
Washington, D. C. 
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CLUB MANAGERS AssUCIATION 


METROPOLITAN POULTRY CO., INC. 
Serving Finest Foods to Finest Institutions 


425 11th Street, S.W., Washington, D. C. 
District 7-2044 


TALBERT’S ICE SERVICE 
Serving the Area’s Leading Clubs With 
Dependable Ice & Beverage Service 


Montgomery Ice Corporation OLiver 2-3000 
Bethesda, Maryland 


PEPSI-COLA BOTTLING COMPANY 
OF WASHINGTON 





PREMIUM DISTRIBUTORS, INC. 
Miller High Life Beer—Schaefer Beer 
Washington, D. C. 


RUDDERFORTH BROS. 
Wholesale Seafood 
208 E. Street, S.W. Washington 24, D. C. 


SOUTHERN HOTEL SUPPLY CO. 
Thos. T. Keane, Pres. 
Finest Meats 
1248 4th Street, N.E. Washington, D. C. 


SOUTHERN MARYLAND SEAFOOD CO. 
For the Best in Seafoods 
7th and C Streets, S.E., Washington 3, D. C. 
LIncoln 6-9135 


THOMPSON’S HONOR DAIRY 
2012 Eleventh Street, N.W., Washington 1, D. C. 
DEcatur 2-1400 


ATLANTIC & PACIFIC CUSTODIAL 
SERVICES, INC. 
80 Patterson Street, N. E., Washington, D. C. 
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WASHINGTON GAS LIGHT COMPANY 
1100 H Street, N.W. 


Washington 5, D. C. 


WESTERN EXTERMINATING COMPANY, 
INC. 


Termites—Moths—Rodents—V ermin 


4904 Wisconsin Ave., N.W., Washington 16, D. C. 


W. R. WINSLOW CO. 
“For Paints” 
922 New York Avenue, N.W. NAtional 8-8610 
Free Parking 


DURITE CHEMICAL COMPANY, INC. 
3800 37th Place WA 7-1662 
Brentwood, Maryland 


JOHN H. WILKINS COMPANY, INC. 
Coffee and Tea Importers 
525 Rhode Island Avenue, N.E. 
Washington 2, D.C. 


C. ENGEL’S SONS, INC. 
Established 1850 
350 D Street, S.W. Washington, D. C. 


GRIFFITH-CONSUMERS COMPANY 
Coal—Fuel Oil—Oil Burners—Air Conditioners 
1413 New York Ave., N.W., Washington, D. C. 


TRASH DISPOSAL CORPORATION 
OF AMERICA 


1620 2nd Street, S:\W.—MAIN OFFICE 
Washington 24, D. C. 


Mechanical Trash and Refuse Collection 
Services in Principal Cities From Coast to Coast 


“Over 50 Years of Service” 
CAPITOL TOWEL SERVICE COMPANY 
Complete Linen Rental 
1117 20th Street, N.W. District 7-9090 


(Continued on next page) 
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CHAS. G. STOTT & CO., INC. 
Office Supplies, Office Furniture, and Paper 
Products Since 1888 
1310 New York Ave., N.W., Washington 5, D. C. 


SERVICE PRINTING CO. 
W. L. Cook 
Complete Printing Service 
2110 14th Street, N.W., Washington, D. C. 






$90099000O0HH0OO0OHOOHOOHOOOOOOOOHOOOOOOOOOOOOO 





MILTON S. KRONHEIM & CO., INC. 
Established 1903 
Wholesale Liquor Dealers 
2900 V Street, N.E. Washington 2, D. C. 


YALE-CONGERS LAUNDRY 
437 New York Ave., N.W., Washington 1, D. C. 
NAtional 8-2492 STerling 3-8866 


J. E. DYER & CO. 
Div. of L. H. Parke Co. 
Washington, D. C. 
Frozen & Canned Specialties 


BYRON S. ADAMS PRINTING 
512 Eleventh Street 
Washington 4, D. C. 


Successful Party-Music by 
HOWARD DEVRON ORCHESTRAS 
KEnmore 8-6110 Washington, D. C. 





BROWN’S PRODUCE AND POULTRY 
City Market 
Annapolis, Maryland 





THE DUKE EQUIPMENT CO. 
Food Service Equipment 
One North Addison Street 
Baltimore 23, Maryland 
GIlmor 5-7275-76 


elvale 


ICE CREAM 
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KEMP-BOONE CO., INC. 
Baltimore, Maryland 


MARYLAND HOTEL SUPPLY CO., INC. 
Finest Quality Seafoods 
227 South Hanover Street, Baltimore 1, Maryland 


RICE’S BAKERY 
Serving Baltimore Since 1868 
310 North Gay Street Baltimore, Maryland 





COMPLIMENTS OF A FRIEND 


BALTIMORE AREA 


RIDGEWOOD PAPER COMPANY, INC. 
Paper Specialty Headquarters 
17 E. Lombard Street, Baltimore 2, Maryland 
LExington 9-0945 


W. PRESTON WHORTON 
Largest Handlers of Fresh Crabmeat in the 
Country 
Wholesale Fish Market Baltimore 2, Maryland 


S. S. KRUM & CO. 
Importers & Distributors 
High Grade Food Products 
One Hudson Street, New York, New York 


STERLING CHEMICAL COMPANY 
529 West 29th Street, Baltimore 11, Maryland 
BElmont 5-5105 
Swimming Pool Chemicals, Paint, Equipment 


LUCAS BROS., INC. 
Stationers—Printers—Engravers 
Office Furniture—Loose Leaf Systems 
Duplicating Machines 
219-223 E. Baltimore St., Baltimore 2, Maryland 
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FRIENDS OF NATIONAL CAPITAL 
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Club Promotion 


“Be a Club Man,” a merchandising 
event by the Wesson Oil people of 
New Orleans, will be launched April 
Z. 

Recognizing the fact that most 
every club is built around the serv- 
ing of good food, Wesson salesmen 
will start calling on clubs armed with 
new salad dressing recipes, serving 
suggestions, bakery tips and deep-fry- 
ing formulas. 

A part of the kit which Wesson 
feels will be most helpful to club 
managers, will be frying and cleaning 
charts. French fried foods are popular 
and the variety is endless—anywhere 
from the prosaic French fried potato 
to French fried fruit pies. The Wes- 
son team will have formulas for these 
two items plus many others. 

For further information, contact the 
Wesson Institutional Service Depart- 
ment, 210 Baronne Street, New Or- 
leans, Louisiana. 


Pear Promotion 


Next month “Pear-a-dise in April” 
will turn the promotion spotlight on 
canned Bartlett pears, an annual 
event to publicize pears, which is 
sponsored by the Bartlett pear grow- 
ers of California, Oregon and Wash- 





ington. Shown in this picture is the 
pear and cottage cheese salad, which 
is reproduced in full color on the 





menu helps produced by the pear 
growers. 

Pearadise News, a formula sheet 
quoting a number of food operations, 
plus menu tents and clip-ons, are 
available on request from Pacific 
Coast Canned Pear Service, 11 S. 7th 
Ave., Yakima, Wash. 


Heads Spirits Institute 


C. K. McClure, secretary-treasurer 
of Stitzel-Weller Distillery, Inc., Lou- 
isville, Ky., has been elected presi- 
dent of the Distilled Spirits Institute, 
the national trade association of the 
beverage distilling industry. 

Mr. McClure succeeds Dan L. 
Street, who was elected chairman of 
the board of the institute. Mr. Street 
is executive vice president of Brown 
Forman Distillers Corp., Louisville. 

Elected honorary life members of 
the institute’s board of directors were 
J. P. Van Winkle, president of Stit- 
zel-Weller, and Frank R. Schwengel, 
chairman of the board of Joseph E. 
Seagram & Sons, Inc., New York. 


Appointment Announced 


Roderick E. Kerr, a hotel man for 
many years, has been appointed met- 
ropolitan New 
York hotel and 
club manager of 
Park & Tilford, 
it has been an- 
nounced by Sam- 
uel P. Halden- 
stein, national ho- 
tel and club man- 
ager for the firm. 

Mr. Kerr’s hotel 


: R. E. Kerr 
experience dates 


back to 1930 when he joined the staff 
of the Ritz-Carlton Hotel, New York. 
He is a son of the late Errol Kerr, 
senior partner of Harris, Kerr, For- 
ster & Co., club and hotel accountants. 














WINDING HOLLOW COUNTRY 
CLUB, Columbus, Ohio, desires a new 
manager. Our present manager, after 
six very successful years, has left us, 
not for another country club but to go 
into business for himself. We have a 
new and completely remodeled club 
and desire a manager who wants secu- 
rity and has complete knowledge of 
——_— a quality dining room opera- 
tion, including arrangement of parties. 
Salary is open. Give background and 
references, enclosing small photo. AD- 
DRESS: Robert A. Glick, President, 
65 East Long Street, Columbus 15, Ohio. 








EXECUTIVE CHEF 
One of the leading city clubs needs 
chef highly trained in both continen- 
tal and American cooking. No pur- 
chasing but ability to plan menus and 
control costs imperative. Must have 
best references. Write—giving age and 
experience. ADDRESS: Box 70-X, 
c/o CiLuB MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 








MR. CLUB PRESIDENT 


Are you interested in a club man- 
ager of unusual experience and back- 
ground? Started “the back of house” 
through all departments to “the front 
of the house.” College graduate, age 
54, European-American trained, 30 
years experience, married, no chil- 
dren. Motive of success operating in 
the black. ADDRESS: 67-X, c/o Crus 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








CLUB MANAGER. Capable, ma- 
ture (58 years). Now successfully 
operating club in the Carolinas. 
Would like to make a connection 
with a club in one of the South- 
western states. WRITE: Box 69-X, 
c/o CLUB MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 














CLUB MANAGER AVAILABLE. 
Seven years experience in all 
phases club operation. Wife com- 
petent bookkeeper, payroll, P&L, 
and taxes. Excellent references. 
Will relocate. ADDRESS: Box 
71-X, c/o CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Missouri. 








TABLE LINENS 





CRAMORES CRYSTALS 
’ ' a Lemon flavor available with pure 
‘ egg-white added, requires no 
artificial foaming agent—saves 


CRAMORES 
| CRYSTALS 


expense and bother and produces 
wonderful results. 


CRAMORES CRYSTALS 
are made from a base of pure, 
dehydrated citrus fruit juices with 
fruit components added to enhance 
flavor and body. 

CRAMORE FRUIT PRODUCTS, INC. 


POINT PLEASANT BEACH, N.J. 
THE HOME OF "BIG SEA DAY:i 
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Always in good company 


Mr. Stephen R. Apted, 
Assistant to President 

of Miss Hullings Cafeterias, 
St. Louis, Missouri, says . . . 


“Our Eden Plaza banquet room, seating 
150, features Artex linens because 
they combine high quality and 
fine workmanship with prompt, 
dependable delivery.” 





ART TEXTILE CORPORATION 
“*Table Linens with Character’’ 
HIGHLAND, ILLINOIS 
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(Agency: Gibney and Barreca) Owens-Illinois Glass Company ....... 13 (Agency: ——. & Cairns, Inc.) 
John P. Harding Market Company .... 70 (Agency: J. Walter Thompson Com- Wine Advisory Board ................ 
(Agency: Hagerty & Sullivan, Inc.) pany) (Agency: Roy S. Durstine, Inc.) 
CLUB MANAGEMENT: MARCH, 1958 




















J 




















John F. McCarthy, assistant to Man- 
ager Ken Meisnest at the Washington 
Athletic Club, Seattle, did a grand job in 
extending the official invitation of the 
Evergreen Chapter to the CMAA to hold 
the 1962 Conference in Seattle. If the 
CMAA board of directors accepts and the 
planned world’s fair in Seattle goes 
through it should prove to be a big 
drawing card for CMAA members. 


Paul and Mrs. Willard of the Univer- 
sity-Sequoia Sunnyside Clubs, Fresno 
Calif., began their trip back to St. Louis 
in their private plane, but bad weather 
forced them down at Albuquerque, N. M., 
from where they had to make use of 
commercial transportation. Paul said that 
he and three of his friends own the 
plane and take turns flying. They play 
extra safe, and never take a chance flying 
when bad weather is forecast. 





Representing MacKimm Brothers at the 
conference were two sons of the owners, Tom 
and Jack MacKimm. 


Walter and Opal Thomas of the Bath 
and Tennis Club of St. Louis couldn’t 
enjoy all of the conference activities be- 
cause just before the meeting convened 
Opal had the misfortune of ‘slipping on 
some ice and injuring her leg so severely 
she was forced to use crutches. Even so, 
she was able to attend several of the 
social gatherings. 


Conventionalities 


It was good to see Mr. and Mrs. Albert 
E. Mathis of Indian Rocks Beach, Fla. 
For many years Albert was the popular 
manager of Gulph Mills Golf Club in 
Pennsylvania and had his own TV pro- 
gram before retiring from active club 
management. 


James A. and Mrs. Rockey were en-~ 


joying their first conference. Jim took 
over as manager of the Elmira Country 
Club, Elmira, N. Y., when Ed Lyon re- 
signed to become executive secretary of 
the CMAA. 


Frank and Hank Otis, Lakewood Coun- 
try Club, Dallas, were two of the most 
colorfully dressed Texans at the confer- 
ence. Their colorful Western costumes 
were the envy of all, and delegates who 
attend the Houston conference next year 
will learn all about them at the style 
show for Western dress that is being 
planned. 


Leonard Taylor and Phil Schiff of the 
Benco Trading Co. of New York were on 
hand for their first conference. They re- 
ported a marvelous reception for their 
line of party favors, among which are 
the hats, mustaches and other favors 
given out the night of the Bavarian Beer 
Party at the Khorassan Room at the 
Chase Hotel. 


Beer Sales Up 


Leo van Munching, president of 
Van Munching & Co., Inc., general 
U. S. Importers of Heineken’s Hol- 
land Beer, reports that the final sales 
results for 1957 showed a 21 per cent 
increase. 

Mr. van Munching strongly be- 
lieves that his company’s national 
sales policies of consistent advertis- 
ing, both in magazines and newspa- 
pers and on radio, in addition to trade 
papers (including CtuB MAnace- 
MENT), had much to do with the in- 
crease. 








ular need. 


202 South State St. 





Attention: Mr. Club President or: 
Chairman of the Board 


.. - ELIZABETH GARRISON 


specializes in placing top calibre personnel in clubs. 
Applicants are carefully screened to meet your partic- 


Contact us if you want a manager; assistant manager; 
a couple; catering manager; auditor; housekeeper or 
executive hostess. We can help you with your problem. 


WABASH EMPLOYMENT AGENCY 


_ Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 


Chicago, Illinois 
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MANAGER, South’s finest Yacht 
Club, 900 members, seeking a 
change. Experienced in all phases 
club and hotel operation. Résumé 
sent on request. ADDRESS: Box 
63-X, c/o CLUB MANAGEMENT, 408 
Olive Street, St. Louis 2, Missouri. 








CLUB MANAGER WANTED. 250 
member city club in the City of 
Batavia, Genesee County, New York. 
Community of 17,000. Must have thor- 
ough knowledge of food and grill op- 
erations. Living quarters available, if 
desired. Mail experience, employment 
record, and picture at once. Salary 
commensurate with ability. AD- 
DRESS: Millard J. Noonan, 206 East 
Main Street, Batavia, New York. 








CLUB MANAGER wishes to relo- 
cate. 20 years international hotel ex- 
perience and 5 years country club 
management. European trained; age: 
47; married. Thoroughly experienced 
in all phases of club management. 
Expert in food and beverage control 
and promotional activities. Excellent 
references. Available March 1. AP- 
PLY: Box 65-X, c/o Citus MAnacE- 
MENT, 408 Olive Street, St. Louis 2, 
Missouri. 








CHEF AVAILABLE 


Many years experience in hotels 
and clubs. Complete résumé on 
request, 


ADDRESS: Box 66-X 
c/o CLUB MANAGEMENT 
408 Olive Street 
St. Louis 2, Missouri 








A MESSAGE 





TO THE CHAIRMEN OF 
THE HOUSE COMMITTEES 
We have available thoroughly ex- 
perienced managers and executives 
for all departments. Confidential 

Service. 
WRITE or CALL: 
Gene Rafferty, Personnel Director 
HOTELMENS Employment Service 
300 W. 56 St., New York 19, N. Y. 
JUdson 2-4382 





31 YEARS OF SERVICE TO CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


Miredtede PERSONNEL cccion 


80 WARREN STREET, Room 305 


New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 
























Conventionalities 








Responsible for the decorations at the Ger- 
man beer festival, which depicted scenes of 
old St. Louis, was Kentheon Arts, Inc., of 
St. Louis. Shown here, before one of the deco- 
rations, are Mrs. Ken Hyman; Chris Murphy, 
Algonquin Golf Club, St. Louis; Mrs. Elmer 
Cannon; Mr. Hyman of Kentheon Arts; Mrs. 
Murphy; and Mr. Cannon, University Club, 
St. Louis. 





Coming from across the state to the St. Louis conference were these managers and wives 
from the Mid America Chapter. 





Enjoying the conference were Jim Reinhard, 
Lehigh Country Club, Allentown, Pa.; "Sugar" 
Diamond, Ridgewood Country Club, Danbury, 
Conn.; Mrs. Reinhard; Mrs. Dick Ruane and 
Mr. Ruane of Julius Wile Sons & Co. 





Snapped in the San Francisco and Bay Area Chapter headquarters are Frank B. O'Connell, 
Athens Athletic Club, Oakland; Paul A. Manuel, Del Paso Country Club, Sacramento; James 
O. Carey, The Family, San Francisco; John L. "Bill" Martin, Berkeley Elks Club, chapter presi- 
dent; Erich J. Kruger, Burlingame Country Club; Peter Kuchinos, Green Valley Country Club, 
Suisun; Robert S. Fram, Old Pueblo Club, Tucson, Arizona. 





Shown here are John Brogan of J. P. Ste- 
vens & Co., Mel Conway of the Denver Athlet- 
ic Club and James Cooney of Stevens. 








Snapped in the National Distillers hospitality suite were William H. Westfall, National The two new directors of the CMAA are 
Distillers, L. J. Sherman, Harry Heimedinger, Bobbie Gavett, Phyllis Sherman, Margaret Kimball John Bennett, Commercial Club of San Fran- 
and William L. Floodman of National Distillers. cisco, and Robert Guynn, Decatur (Ill.) Club. 
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SPECIAL 


...Fast service on colorful “cost-less” china 


Whether you choose lovely Laurel, Linnea, Harvest, Horizon, 
Ivy Glen, Coral-Grey or any other of Shenango’s great array of 
popular stock patterns... it gets to you in record-quick time. 


Shenango backs the dealer’s stock with china that’s ready to 
go! You can be sure of finding a pattern that will harmonize 
with your dining room decor, add to the attractiveness and 
appetite-appeal of the meals you serve. Ask your Shenango 
dealer for a Food Test demonstration. 


Shenango 


World's Largest China Manufacturer 


ed 









a 


always in stock 
no waiting 
many popular patterns 


wide price range 


Shenango 
patterns 


LOWER YOUR COST-PER-SERVING! Six exclusive ‘‘Durability’’ 
features — Rim-Rol,* Wel-Roc,* Micro-Mix,* Sta-Glaze,* Uni- 
trol,* Duo-Grip* — mean stronger china, longer-lasting glaze, 
easier, safer handling. All add up to longer china life, less 


cost-per-serving. *Trade Mark 


FREE! tustrated full-color folder describing 
all of Shenango’s Special-Delivery group —colors, 
patterns, shapes. Write Shenango China, Inc., 
New Castle, Pennsylvania. 


NEW CASTLE 
PENNSYLVANIA 








Your Key to Hospitality 
Compliment Your Guests’ Good Taste 


Serve the bourbon with a remarkable record for 
satisfying men of mature taste. Old Fitzgerald 

is the proud result of slow, costly distilling 
methods rarely practised today—methods that 
yield a unique depth of flavor and rich bouquet. 


= 
Stock it with the full knowledge and assurance 
that it will please the most demanding taste. ha 


ALWAYS BOTTLED IN BOND 


Bra .a in Bert 
. a tec et 


SIX YEARS OLD + 100 PROOF KENTUCKY STRAIGHT BOURBON + STITZEL-WELLER DISTILLERY - ESTAB. LOUISVILLE, KY., 1849 





